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124, 138, 000  out  of 174,392, 000 
is  more  impressive. 

Nationwide,  nearly  everyone  reads  the  daily 
newspaper. 

Oid  and  young,  married  and  single,  well-established  and  just 
getting  started.  Over  the  course  of  five  weekdays,  7  out  of  10 
adults  turn  to  us  for  the  news  and  information  that  help  make 
their  lives  easier.  More  interesting.  More  meaningful. 

They  also  turn  to  us  for  advertising,  trusting  the  ads  that  run 
in  our  pages  more  than  in  any  other  local  medium.  When 
advertisers  want  to  find  customers,  they  turn  to  the  newspaper. 


Monday-Friday  readership  of  a  local/regional  daily  newspaper* 

U.S.  adults,  read  past  week 

liiniii 

Total  18-24  25-29  30-34  35-49  50-64  65-74  75  or  older 


Newspaper  readers  are  always  impressive.  Our  advertisers  reach  a  vast 
market  ready,  willing  and  able  to  spend. 

Get  more  impact  in  the  newspaper. 


Newspapers.  The  Welcome  Medium. 

c^GAhNEIT 


‘Source:  The  1996  Media  Effectiveness  Survey  by  (iannett  Research.  Interviews  by  .Schulman,  Ronca,  and  Bucuvalas,  Inc. 

If  you  would  like  a  copy  of  this  ad  series  for  your  newspaper,  please  call  Gannett  Market  Development,  (703)  284-6782. 


brought  you  a  little 


pZ  I  t  t  %AI  IT  I  1^  investing  hundreds  of  millions  of  dollars 

■  *—  llllwl  Ilv7l  VY  V/  I  l\  I  I  I  ^  to  build  a  backbone  network  100  times 

BBN  built  the  forerunner  to  the  Internet,  research  center,  BBN  Technologies.  bigger  than  today’s  Internet-  big 

and  sent  the  world’s  first  e-mail.  Now,  BBN  has  joined  forces  with  GTE  enough  to  withstand  the  rigors  of 

They  run  the  world’s  leading  internet  to  create  GTE  Internetworking.  We’re  business.  For  companies  large  and 


folks  who 

thing  called  the  Internet. 


small  this  means  a  quicker,  more 
reliable,  more  secure  way  of  doing 
business  on  the  Internet.  In  fact,  GTE 
Internetworking  provides  the  only 
Web  hosting  service  that  has  aced 


every  security  test  thrown  at  them 
by  the  National  Computer  Security 
Association.  To  find  out  more,  call  us 
at  800-472-4565,  or  visit  our  web  site 
at  www.internetworking.gte.com. 
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“Most  resourceful.  In  netespaper-nch  Florida,  this 
old  rtliabk  continues  to  stand  out,  with  enterprising 
reporting,  crafted  writing  and  a  knack  for  breeding 
fitture  stars.  It  broke  the  story  of  Baptist  leader  Henry 
Lyons’  allied  financial  improprieties.  ’ 
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CALENDAR 


OCTOBER 

15- 18  Associated  Press  Managing  Editors  Conference, 

Westin  Peachtree  Plaza,  Atlanta 

16- I9  Media  &  Democracy  Congress,  New  Yoric  City 

18- 22  Inter  American  Press  Association,  General  A,ssembly, 

Hotel  Fiesta  Americana,  Guadalajara,  Mexico 
19  Inland  Press  Foundation  Minority  Job  Fair,  Fairmont 
Hotel,  Chicago 

19- 21  Inland  Press  Association  Annual  Meeting,  Fairmont 

Hotel,  Chicago 

19-21  Youth  Editors  Conference,  Newspaper  Association  of 
America  Foundation,  Vienna,  Va. 

22-23  Associated  Press  Board  Meeting,  New  Yoric  City 

22- 24  The  2nd  Annual  America  West,  John  Ascuaga’s 

Nugget,  Reno,  Nev. 

23- 25  National  Copy  Editors  Conference,  University  of 

North  Carolina,  Chapel  Hill,  N.C. 

24- 26  Foundation  for  American  Communications,  Scripps 

Institution  of  Oceanography,  La  Jolla,  Calif. 

NOVEMBER 

2-5  Medios  Interactivos  Conference,  Hotel  Melia  Cariari, 
San  Jose,  Costa  Rica 

5-7  Society  of  Business  Editors  &  Writers, Technology 
Conference,  Sir  Francis  Drake  Hotel  on  Union 
Square,  San  Francisco 

12-15  Audit  Bureau  of  Circulations  Board  Meeting  & 

Annual  Conference,  Waldorf-Astoria,  New  Yoik  City 
14-15  Medical  News  Reporting  Symposium,  University  of 
North  Carolina,  Chapel  Hill,  N.C. 

JANUARY 

11- I6  Newspaper  Association  of  America  SuperConference, 

Fountainebleau  Hotel,  Miami,  Fla. 

30-31  Association  of  Alternate  Postal  Systems,Trade  Winds 
Resort,  St.  Petersburg,  Fla. 

FEBRUARY 

4-7  9th  Annual  Interactive  Newspapers  Conference, 

Sheraton  Hotel  &  Towers,  Seattle,  Wash. 

12- 15  Association  of  Free  Community  Papers  Mid-Winter 

Meeting,  the  Buttes  Resort,Tempe,  Ariz. 

22-25  Inland  Press  Association  Conference,  the  Registry, 
Naples,  Fla. 

27-1  Great  Lakes/Midstate  Newspaper  Production 

Conference,  Holiday  Inn,  Champaign-Urbana,  Ill. 

MARCH 

I6-I9  America  East  Newspaper  Operations  &  Technology 
Conference,  Hershey  Lodge  &  Convention  Center, 
Hershey,  Pa. 
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1997  Universal  Press  Syndicate 


OPEN  SEASON 

by  Tom  FitzGerald 

As  the  sports  wire  editor  of  The 
San  Francisco  Chronicle.Tom 
FitzGerald  has  successfully  created 
an  entertaining  yet  infontmive 
sports  column  with  a  keen  sense  of 


BUSINESS  TRAVEL 
REPORT 


by  Jane  E.  Lasky 

A  valuable  resource  for  corporate  officers 
and  travel  managers,  this  once-a-week  col¬ 
umn  also  speaks  with  the  voice  of  experi¬ 
ence  to  the  business  person  on  the  road. 


LATINO 

SPECTRUM  ^  ■ 

by  Roberto  Rodriguez  S 

and  Patrisia  Gonzales  I 

A  weekly  column  of  opinion 
and  analysis  offering  a  broad 
understanding  of  Hispanic  issues  such  as  immigra¬ 
tion,  environmental  protection  and  labor. 


Nine  Chronicle  Features 
talents  become  Universal . . . 


AS  I  SEE  IT 

by  Cynthia  Tucker 

A  compassionate  as  well  as  critical  observer, 
Cynthia  Tucker  has  an  uncommon  ability  to 
make  sense  of  complex  issues  —  from  race 
relations  and  urban  problems  to  abortion 
and  gun-control. 


GAME  ZONE 

by  Vox  Day 


A  weekly  review  of  video  and  com 


puter  games  written  bf  an  avid 


practitioner  who  undontands  his 


readers  and  speaks  their  language. 


I  just  C»rt't 
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QUALITY  TIMEf^^?! 

by  Gail  Machlis 

With  a  feminist  edge,  MaeWts'  cartoon 
panels  explore  the  quandries  of  mod¬ 
em  relationships,  kids  and  careers. 


EARTHWEEK:  A  DIARY 


by  Steve  Newman 


A  faithhil  and  comprehensive  weekly  report 
of  all  the  major  natural  (and  man-caused) 
disturbances  affecting  the  planet  and  the 


lives  of  its  inhabitants. 
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At  Thomson  Newspapers,  we  know  that  one  of  the  most  important  keys  to  our  success  as  a  business  is  the 
quality  of  our  more  than  8,000  staff  members,  because  with  great  people,  great  things  follow. 

In  a  recent  12-month  period,  our  people  and  businesses  won  more  than  500  industry  and  community  awards. 
We’re  proud  to  salute  the  staffs  at  these  award-winning  businesses, 
part  of  our  family  of  68  daily  newspapers  and  numerous  non-daily  publications  across  North  America. 


The  award-winners:  The  Herald  Bulletin,  Anderson.  Indiana 

The  Dothan  Eagle,  Alabama  Kokomo  Tribune,  Indiana 

Opelika-Auburn  News.  Alabama  Pharos-Tribune,  Logansport,  Indiana 

The  Tribune,  East  Valley/Scottsdale,  Arizona  Tribune-Star,  Terre  Haute.  Indiana 
Times  Colonist,  Victoria,  British  Columbia  The  Daily  Advertiser,  Lafayette,  Louisiana 
The  Globe  and  Mail,  Canada  Winnipeg  Free  Press,  Manitoba 

Connecticut  Post,  Connecticut  Cumberland  Times-News,  Maryland 

The  Key  West  Citizen,  Florida  Telegraph-Forum,  Bucyrus,  Ohio 

Americus  Times-Recorder,  Georgia  The  Reposito^,  Canton.  Ohio 
Cordele  Dispatch,  Georgia  Coshocton  Tribune.  Ohio 

The  Daily  Citizen-News,  Dalton,  Georgia  Journal-News,  Hamilton,  Ohio 

The  Observer,  Moultrie,  Georgia  Lancaster  Eagle-Gazette,  Ohio 

Thomasville  Times-Enterprise,  Georgia  News  Journal,  Mansfield,  Ohio 
The  Tifton  Gazette,  Georgia  The  Marion  Star.  Ohio 

The  Valdosta  Daily  Times,  Georgia  The  Middletown  Journal,  Ohio 


Piqua  Daily  Call,  Ohio  The  Sheboygan  Press,  Wisconsin 

Salem  News,  Ohio  Shoreline  Chronicle.  Sheboygan,  Wisconsin 

Tribune  Chronicle,  Warren,  Ohio 
Parent  Magazine,  Ohio 
The  Chronicle  Journal, 

Thunder  Bay,  Ontario 
Altoona  Mirror,  Pennsylvania 
The  Meadville  Tribune,  Pennsylvania 
Times  West  Virginian, 

Fairmont,  West  Virginia 
Bargain  Bulletin,  Appleton,  Wisconsin 
The  Post-Crescent,  Appleton,  Wiscons 
The  Reporter,  Fond  du  Lac,  Wisconsin 
Herald  Times  Reporter,  Manitowoc,  EXCELLENCE  THROUGH  GREAT  PEOPLE, 

Wisconsin  innovation,  common  sense. 
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Edi'P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 

with  significant  newspaper  interests) 

U.S. 

10/14/97 

9/16/97 

10/14/96 

A.H.  Belo  Corp.  (NY) 

49.062 

48.500 

36.750 

American  Media  Inc.  (NY) 

8.562 

8.875 

5.375 

Central  Newspapers  Inc.  (NY) 

74.375 

72.000 

39.125 

Dow  Jones  &  Co.  Inc.  (NY) 

46.812 

46.312 

34.500 

Gannett  Co.  Inc.  (NY)# 

55.250 

51.312 

35.875 

Gray  Comm.  Sys.  (NY) 

26.687 

25.250 

20.875 

Harte-Hanks  Comm.  (NY) 

37.875 

32.250 

27.750 

Hollinger  International  (NY) 

13.687 

13.000 

11.375 

Journal  Register  Co.  (NY)# 

19.000 

17.687 

N/A 

Knight-Ridder  Inc.  (NY) 

56.562 

53.812 

36.375 

Lee  Enterprises  Inc.  (NY) 

29.437 

27.437 

23.625 

McClatchy  Newspapers  Inc.  (NY) 

34.500 

32.750 

22.800 

Media  General  Inc.  (AM) 

43.000 

39.625 

31.000 

New  York  Times  Co.  (AM) 

54.125 

50.000 

35.125 

Pulitzer  Publishing  Co.  (NY)** 

57.625 

54.062 

44.437 

E.W.  Scripps  Co.  (NY) 

43.000 

40.500 

29.625* 

Times  Mirror  Co.  (NY) 

57.125 

55.750 

45.125 

Tribune  Co.  (NY)*** 

53.750 

52.875 

40.125 

Washington  Post  Co.  (NY) 

464.125 

418.625 

339.250 

*  Adjustment  to  reflect  receipt  of  1 .16  shares  of  Comcast  for  each 

share  of  E.W.  Scripps  as  of  11/13/96 
**  Adjusted  for  4-for-3  stock  split  as  of  11/1/96 

***  Adjusted  for  5-for-4  stock  split 

#  Company  went  public  on  5/8/97 

#  Adjusted  for  2-for-1  stock  split  as  of  10/6/97 

Non-U.S. 

10/14/97 

9/16/97 

10/14/96 

Hollinger  Inc.  (a) 

18.907 

18.085 

15.380 

News  Corp.  Ltd.  (c) 

20.250 

18.437 

23.000 

Pearson  Ltd.  (b) 

8.190 

7.535 

6.890 

Quebecor  Inc.  Class  A  (a) 

30.900 

26.450 

21.550 

Reuters  Holdings,  ADR  (c) 

71.312 

65.687 

72.750 

Southam  Inc.  (a) 

27.500 

26.500 

17.350 

Thomson  Corp.  (a) 

34.350 

32.950 

24.950 

Torstar  Corp.  (a) 

49.000 

45.050 

28.950 

(a)  Canadian  dollars 

(b)  British  pounds 

(c)  U.S.  dollars 

Source:  Schroder  Wertheim  &  Co.  Inc. 

WRITERS  WORKSHOP 


BY  JACK  HART 

The  Where  Of 
The  When 

Faulty  time-peg  placement  produces  much  of  the 
strange  syntax  that  often  taints  newspaper  writing. 
We  rcgularl)'  come  up  with  oddities  such  as,  “A  fed¬ 
eral  judge  Monday  approved”  or  “Secretary  of  State 
Warren  Christopher  threatened  Monday  to  push  for 
a  reimpKJsition  of  U.N.  economic  sanctions.” 

“Monday  approved”?  “Threatened  Monday”?  Can  you  imag¬ 
ine  telling  a  friend  that  you  Monday  went  to  the  store  and 
Tuesday  visited  your  aunt?  Or  that  the  secretary  of  state  was 
threatening  a  day  of  the  week? 

The  Associated  Press  Stylebook  recognizes  the  problem  and 
addresses  it  in  the  time  element  entry.  These  three  guidelines 
cover  most  of  the  relevant  territory; 

1  Whenever  possible,  place  the  time  element  at  the  end  of 
the  main  clause.  That’s  the  natural-sounding  form  common  to 
conversational  English,  and  following  it  would  have  improved 
each  of  these  examples; 

♦  “U.S.  District  Judge  William  Dwyer  will  determine  Friday  the 
fate  of  a  dozen  Northwest  Timber  sales.” 

(“U.S.  District  Judge  William  Dwyer  will  determine  the  fate  of 
a  dozen  Northwest  Timber  sales  Friday”) 

♦  “The  state  seized  control  Monday  of  three  insurance  compa¬ 
nies  owned  by  First  Farwest  Corp.  after  the  three  posted  massive 
losses  in  their  insurance  business.” 

(“The  state  seized  control  of  three  insurance  companies 
owned  by  First  Farwest  Corp.  Monday  after 
2  When  placing  the  time  peg  at  the  end  of  the  main  clause 
produces  ambiguity,  consider  placing  it  before  the  principal  verb. 
But  follow  the  stylebook  and  precede  it  with  “on.” 

♦  “Bomb  experts  Tuesday  safely  removed  from  the  entrance  to 
the  Marion  County  health  building  a  garbage  bag  containing 
what  they  said  was  enough  dynamite  to ...  ” 

(“ . . .  on  Tuesday'  safety  removed . . .  ”) 

♦“Michigan  authorities  Monday  charged  a  maverick  Michigan 
pathologist  with  first-degree  murder ...” 

(“ . . .  on  Monday  charged  . . .  ”) 

3  Avoid  placing  the  time  peg  immediately'  after  a  transitive 
verb,  which  makes  it  sound  as  though  the  time  peg  is  the  direct 
object  of  die  verb.  If  you  must  place  the  time  peg  in  that  posi¬ 
tion,  always  follow  style  by  preceding  it  with  “on.” 

♦  “An  environmentalist  recommended  Tuesday  that  the  timber 
harvest ...  be  reduced.” 

(“ . . .  recommended  on  Tuesday  that . . .  ”) 

♦  “The  U.S.  Supreme  Court  refused  Monday  to  allow  California 
to  carry  out  its  first  execution  in  23  years ...” 

(“ . . .  refused  on  Monday 

Finally,  consider  breaking  the  tradition  that  keeps  as  from  plac¬ 
ing  the  time  peg  at  the  beginning  of  a  sentence.  Occasionally, 
that’s  by  far  the  best  place.  It  certainly  was  in  this  example; 

♦  “Richard  ‘Joe’  Mallon  received  the  phone  call  this  week  he 
had  dreaded  for  19  years.” 


Hart  is  senior  editor  for  writing  and  staff  development  at 
the  Oregonian,  Portland,  Ore. 
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The  Oldest  Publishers 
and  Advertisers  Newspaper  in  America 

With  which  have  been  merged:  The  Journalist,  established  March 
22, 1884;  .\ewspaperdom.  .Maah  1892;  The  Fourth  Estate.  March  1, 
1894;  Editor  &  Publisher.  June  29, 1901 ;  Adivrtising.  June  22, 192S. 
James  Wriglit  Bn)wn,  Chairman  of  the  Board.  1912  -  19S9 
President, 

Editor  Emeritus  Robert  U.  Brown  i™  iisi 
Publisher, 

Advertising/Research  I).  Colin  Phillips  icxt  i  I'l 
Publisher, 

Circulation/Production  C.hristopher  Phillips  icn  1 16| 


'THE  FOURTH  ESTATE 


Acting  Managing  Editor  (ieorge  (iameau  icxi  22.ti 
Associate  Editors  David  Astor  |en  226| 

Dorianne  R.  Pcrrucci  icm  2221 
Jim  Rosenberg  loa  2241 
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Midwest  Editor  Mark  Fitzgerald 
Washington  Editor  Kelvin  Childs 
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Copy  Editor  Jennifer  S.  Waber  icm  2.4«i 
Editorial  Assistant  Michael  R.  Asaro  |cxi24i| 


Encore!  Encore! 


ONCE  AGAIN, WALL  Street  is  learning  a  valuable 
lesson:  Never  underestimate  the  newspaper 
industry. 

At  the  important  Paine  Webber  media  conference  last 
December,  the  near-unanimous  prediction  was  that  news¬ 
papers,  aided  by  a  good  economy,  would  manage  to  eke 
out  some  modest  advertising  revenue  gains  in  1997.  But 
as  we  have  reported  {E&P,  Oct.  4,  pp.  8-9),  the  real  num¬ 
bers  from  the  first  half  of  1997  tell  a  far  different  story. 
Revenues  grew  at  nearly  double  the  forecasts:  up  9.2% 
from  the  same  period  last  year,  to  $19.2  billion.  Classified 
ad  revenue  —  the  industry’s  financial  engine  for  the  bet¬ 
ter  part  of  1 5  years  —  continues  to  defy  predictions  that 
it  is  due  for  a  slowdown  in  the  lace  of  increasing  compe¬ 
tition  from  other  media.  It  showed  a  healthy  12.5%  gain 
over  1996.  Retail  advertising  revenue  is  up  a  healthy 
5.7%  —  and  national  ad  revenue  up  an  eye-popping 
14.2%  in  the  last  year. 

Now,  it’s  true  that  much  credit  for  the  industry’s  per¬ 
formance  should  go  to  this  amazing  economy,  combining 
steady  growth  with  low  interest  rates,  low  unemploy¬ 
ment,  low  inflation. 

But  it’s  also  true  that  newspapers  themselves  deserve 
credit  for  aiding  and  abetting  the  revenue  boom.  By 
adding  Web  sites,  developing  niche  publications  and  forg¬ 
ing  new  networks  to  make  national  advertising  easier 
than  ever,  newspapers  have  again  demonstrated  the  cre¬ 
ativity,  flexibility  and  leadership  that  only  affirms  our 
never-flagging  faith  in  this  industry’s  future. 
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Model  news  view, 
from  ad  director 

WHEN  I  WAS  interviewing  for  the 
position  of  advertising  director  of 
the  Austin  Business  Journal  almost  two 
years  ago,  I  was  asked  this  question: 

“What  if  you  have  a  52-time  advertis¬ 
er  that  runs  full-page,  full-color  ads,  and 
you  get  a  phone  call  from  the  vice  pres¬ 
ident  of  marketing  threatening  to  pull 
the  account  if  the  news  staff  doesn’t 
back  down  from  writing  a  story  about 
its  CEO  being  arrested  for  a  $3  million 
embezzlement  scam?” 

My  reply:  “It’s  been  nice  working 
with  you,  but  I  have  no  control  over 
the  editorial  content  of  the  paper.”  In 
short,  the  principles  of  our  paper  can¬ 
not  be  bought,  at  any  price,  from  any 


Sangwin  is  advertising  director  of  the 
Austin  Business  Journal,  from  which 
this  is  reprinted,  with  permission. 

Newspaperdom* 


50  YEARS  AGO  . . .  Newspaper  associ¬ 
ations  around  the  country,  including 
the  Inland  Daily  Press  Association, 
have  joined  forces  with  the  American 
Newspaper  Publishers  Association  in 
filing  charges  with  the  National  Labor 
Relations  Board  against  the 
International  Typographical  Union 
because  of  its  “no  contract/no  work” 
and  “Conditions  of  Employment”  poli¬ 
cy.  ITU  attorneys  attacked  the  Taft- 
Hartley  Act  as  unconstitutional  on  the 
grounds  it  violates  the  Fifth 
Amendment  by  taking  away  without 
due  process  the  union’s  right  to  con¬ 
tract  freely,  as  well  as  the  13th 
Amendment  by  subjecting  union 
members  to  “involuntary  servitude.” 

From  Editor  &  PimiSHER 
October  18,  1947 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 


department. 

Each  week,  the  advertising  staff 
comes  to  work  and,  in  effect,  we  sell 
the  eyes  of  the  Austin  Business 
Journal  subscribers  to  our  advertisers. 
We  do  not  sell  stories,  we  do  not  sell 
placement  on  our  lists  and  we  do  not 
sell  introductions  to  the  news  staff. 

Every  now  and  then,  I  come  across 
an  advertiser  who  is  seeing  red  because 
he  or  she  didn’t  like  something  that 
happened  on  the  “news  side”  of  the 
paper.  I  promptly  track  down  the  edi¬ 
tor  and  ask  her  to  call  the  client.  I  can 
be  sure  about  two  things:  The  issue  will 
be  researched  and  resolved,  or  ex¬ 
plained  to  the  client. 

It  is  sometimes  hard  for  people  to 
understand  why  our  advertising  depart¬ 
ment  is  not  more  involved  with  the 
news  side  of  the  paper  and  vice  versa.  I 
can  explain  this  in  very  simple  terms: 
Advertising  and  news  are  run  almost  as 
two  separate  companies  in  order  to 
ensure  our  paper  maintains  its  integrity. 

If  you  look  at  each  page  of  the  paper, 
you  will  see  a  hairline  between  the  ads 
and  the  news.  Advertising  on  one  side 
of  the  hairline,  news  on  the  other.  Ask 
anyone  who  works  here  what  that’s  all 
about,  and  they  will  say  it’s  much  like 
the  separation  of  church  and  state. 

Don’t  get  me  wrong,  we  like  the 


news  staff.  We  talk  to  each  other  on 
breaks  and  even  go  out  to  lunch  togeth¬ 
er  —  just  so  long  as  we  don’t  talk  about 
what  is  going  in  the  paper.  We  don’t  tell 
them  who  is  advertising,  and  they  don’t 
tell  us  whom  they  are  writing  stories 
about. 

Just  as  an  advertising  campaign  can¬ 
not  buy  a  story,  an  error  in  the  editorial 
content  of  our  paper  should  not  and 
would  not  be  “fixed”  giving  a  client 
advertising  space  in  our  publication. 

I  love  to  go  hear  our  editor  Beth 
Zacharias  speak  at  functions  because 
she  talks  about  how  each  week, 
inevitably,  she  gets  a  call  from  an  adver¬ 
tiser  and  it  goes  something  like  this: 

“Hi,  this  is  Joe  Smith.  I  work  for  XYZ 
company.  I’m  sure  you’ve  seen  our  ads 
in  your  paper.  You  should  write  a  story 
about  our  company.” 

And  to  this,  Beth  says,  “What  about?” 

“Well,  you  know,”  the  advertiser  con¬ 
tinues,  “we  advertise  in  your  paper  and 
we’re  a  neat  company.” 

“Neat,  how?”  beth  responds.  “Fast 
growth?  Interesting  product?  Going 
bankrupt?” 

“Well,  umm,  no,”  the  caller  says.  “But 
we  advertise.”  That’s  where  she  tells 
them  that  news  is  what  gets  a  company 
coverage,  and  nothing  else. 

(See  Viewpoint  on  page  55) 
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EVERY  SATURDAY  SINCE  1884 


EdfP 


Editor  Quits 
In  L.  A.  Shake-Up 


HELBY  COFFEY  HAS 
resigned  as  editor 
and  executive  vice 
president  of  the  Los 
Angeles  Times,  a 
decision  followed  by 
a  major  shake-up  of  the 
paper’s  editorial  and  business 
departments. 

Coffey,  who  had  held  the 
position  since  1989,  was  suc¬ 
ceeded  by  managing  editor  Michael  Parks,  who  said 
the  the  editorial  department  will  be  reorganized  to 
“put  more  decison  making  into  the  hands  of  key  edi¬ 
tors  so  they  can  aggressively  press  ahead  our  efforts 
to  serve  readers  and  their  needs.” 

In  a  series  of  moves  indicating  stronger  ties 
between  the  business  and  editorial  sides  of  the 
paper,  Mark  H.  Willes,  the  new  publisher,  has  reorga¬ 
nized  business  functions,  such  as  advertising  and 
marketing,  around  the  editorial  sections  of  the 
paper.  The  moves  are  designed  to  foster  financial 
growth  and  to  “connect  more  effectively  with  read¬ 
ers,”  a  spokeswoman  said. 

The  changes  come  a  month  after  Willes,  CEO  of 
Times  corporate  parent  Times  Mirror  Co.,  added  the 
title  of  publisher. 

“I  have  a  bittersweet  feeling  about  leaving  but  I 
have  been  here  nine  years  and  have  worked  under 
four  publishers,”  Coffey  said  in  an  interview  by 
phone.  “I  am  leaving  with  no  hard  feelings.  Mark 
Willes  asked  me  to  stay  on  and  1  really  pondered 
this.  But  I  know  from  experiences  at  the  Washing¬ 
ton  Post  that  it’s  not  a  good  idea  to  hang  aroung  too 


long.  I  feel  now  it’s  time  to  go. 
Circulation  is  up  and  it’s  bet¬ 
ter  to  go  out  when  things  are 
going  well. 

Coffey  said  he  likes  Willes, 
considers  him  innovative, 
“and  he  believes  in  core  jour¬ 
nalism  values.” 

He  plans  to  take  some  time 
off  but  has  “nothing  specific” 
planned  after  that,  he  said. 

However,  sources  said  Coffey  was  unhappy  with 
the  direction  of  the  paper  under  Willes.  One  staffer 
commented:  “There  was  no  way  the  two  would  be 
able  to  work  together.  Coffey  had  his  way  of  how  to 
run  the  paper  and  Willes  has  his.” 

Times  media  critic  David  Shaw  said  he  believes 
Coffey  and  Willes  “got  along  very  well  on  a  piersonal 
level  but  they  had  different  ideas  of  the  publisher’s 
job.  1  think  we’re  going  to  see  more  involvement  in 
the  editorial  department  by  Willes  than  we  have 
with  previous  publishers.” 

Shaw  called  Coffey  a  “creative  editor,”  who, 
despite  taking  over  the  paper  during  a  recession, 
“managed  to  maintain  its  quality  despite  cutbacks.” 

When  Willes  replaced  Richard  T.  Schlosberg  III  as 
publisher  la.st  month,  he  told  staffers  the  Times 
would  “expand  its  remarkable  legacy  of  achieve¬ 
ment”  and  that  he  and  Coffey  would  “focus  on  larger 
strategic  editorial  issues”  while  Parks  would  make 
daily  news  decisions. 

Willes  described  Coffey  as  “quite  simpfy,  one  of 
the  most  innovative  people  I  have  ever  had  the  plea¬ 
sure  of  working  with.” 

During  Coffey’s  tenure,  the  Times  won  four 
Pulitzer  Prizes  and  had  been  a  finalist  22  times.  He 
has  been  credited  with  an  extensive  editorial 
redesign  that  brought  in  more  color,  informational 
graphics,  story  subheads  and  page  indexes.  He  also 
led  the  overhaul  of  the  food,  features  and  real  estate 
sections. 

Parks,  53,  a  Pulitzer  Prize  winner  who  joined  the 
Times  in  1980  as  chief  of  the  Beijing  bureau  after  12 
years  at  the  Baltimore  Sun,  praised  Coffey  as  a  “one 
of  the  truly  great  editors.” 

He  said  he  will  continue  many  of  Coffey’s  ways 
but  do  “some  things  differently.  That’s  what  innova¬ 
tion  and  growth  are  about.” 

Four  staffers  were  promoted  to  assistant  manag¬ 
ing  editors:  Leo  Wolinsky,  news;  Karen  Wada,  national 
and  foreign  news  and  special  enterprise  projects; 
John  Lindsay,  features,  including  daily  and  Sunday 


Coffey's  departure 
follows  Times  Mirror 
CEO's  annexation  of 
publisher's  office 
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calendar,  lifestyle  and  Sunday 
magazine;  and  John  Arthur, 
regional  editions,  including 
the  Washington  edition. 

In  his  business  reorganiza¬ 
tion,  Willes,  who  also  is  chair¬ 
man,  president  and  CEO  of 
Times  Mirror,  made  several 
executive  switches  involving 
editorial  sections  and  editions 
in  Orange  and  Ventura  coun¬ 
ties  and  San  Fernando  Valley. 

♦  Jeffrey  S.  Klein,  44,  senior  vice  president  of  con¬ 
sumer  marketing,  becomes  senior  vice  president 
and  general  manager,  news.  He  will  be  responsible 
for  the  business  planning  for  all  news  sections, 
except  weekday  and  Sunday  calendar. 

♦  Janis  Heaphy,  45,  moves  from  senior  vice  presi¬ 
dent,  advertising,  to  senior  vice  president  in  charge 
of  retail  and  national  advertising  sales  and  ad  mar¬ 
keting  operations  for  business  planning  of  the  week¬ 


day  and  calendar  sections. 

Klein  and  Heaphy  will 
work  closely  with  editors  in 
planning  business  aspects  of 
new  sections  and  features. 

“Business-planning  activi¬ 
ties  will  be  organized  around 
editorial  sections  rather  than 
around  business  functions, 
such  as  advertising,  marketing 
and  sales,”  said  Willes. 

♦  Robert  G.  Magnuson,  prev 
ident  of  the  Orange  (a)unty  edition,  has  been  named 
a  senior  vice  president.  He  retains  his  responsibili¬ 
ties  and  oversees  C^alifornia  Community'  News 
(CC:N),  a  Times  Mirror  subsidiary-  that  publishes 
seven  daily  and  weekly  papers  in  Orange  and  Los 
Angeles  counties. 

♦  Robert  N.  Briscoe,  a  senior  vice  presiodent  tor 
marketing  and  new  business,  assumes  responsibility 
for  production  operations. 


“They^  bad  different  ideas 
of  the  publisher’s  job. 

I  think  we’re  going 
to  see  more  involvement 
in  the  editorial 
department  by  Willes.” 

—  David  Shaw,  media  critic, 

Los  Angeles  Times 


King  Abdicates  In  Philadelphia 


For  some  longtime 

Philadelphia  Inquirer 
journalists,  Maxwell  E.P 
King’s  announced  resignation 
as  editor  provoked  a  strong 
sense  of  history  being 
repeated. 

Seven  years  ago,  the  legendary-  editor  Gene 
Roberts  made  a  similar  announcement  —  and  the 
newsroom  speculation  was  a  mixture  of  anticipa¬ 
tion,  and  dread,  of  who  would  fill  those  big  shoes. 

“Max  had  an  awfully  tough  act  to  follow.  I  mean, 
who  can  succeed  Gene  Roberts?  It  was  a  tough  act 
to  follow  and  yet  he  did  it  very  well,”  said  John  V.R. 

Bull,  an  Inquirer  assistant  to  the 
editor. 

That  anxious  speculation  is 
back  —  and  perhaps  more  acute 
now  because  Inquirer  publisher 
and  chairman  Robert  J.  Hall  said  he 
would  find  a  successt)r  during  a 
six-  to  eiglit-month  search  that 
would  extend  not  only  beyond  the 
Inquirer,  but  into  parent  company 
Knight-Ridder  Inc.  and  beyond. 

In  a  newsr(X)m  meeting  Oct.  9, 
according  to  the  paper’s  own 
account,  “Hall  declined  to  express 
a  preference  on  drawing  a  new 
editor  from  the  ranks  of  the  news¬ 
paper.” 

“I’d  really  rather  not  anoint 
someone  as  a  favorite,”  the  article 
quoted  Hall  as  telling  the  staff  He 
made  it  clear  that  he  alone  would 
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make  the  decision,  said  one 
editor  who  attended  the 
meeting. 

“We  re  all  just  waiting  for 
the  other  shoe  to  drop,”  said 
Michael  Martin  Mills,  deputy- 
editor  of  the  Philadelphia  Inquirer  Magazine. 

Newsroom  sentiment  appears  to  clearly  favor  a 
successor  from  inside  the  Inquirer,  or  its  Philadel¬ 
phia  Newspapers  Inc.  tabloid  sister,  the  Philadel¬ 
phia  Daily  News. 

King  himself  was  a  longtime  Inquire}'  hand  who 
joined  the  paper  as  a  reporter  in  1972  and  became 
city  editor  two  years  later.  He  left  the  paper  for  a 
brief  stint  at  Forbes  magazine  in  1976.  His  rise  to 
top  management  began  in  1987  when  he  was 
named  vice  chairman  of  consumer  marketing  and 
distribution.  He  was  president  for  marketing  and  cir¬ 
culation  for  PNl  in  1990  w-hen  he  was  named  to  suc¬ 
ceed  Roberts. 

In  addition  to  the  challenges  any  editor  would 
have  faced  succeeding  a  legend.  King  led  the  news¬ 
room  at  a  time  of  especially  intense  pressures  from 
the  newspaper,  its  corporate  parents  in  Miami  and 
the  industry  in  general. 

Circulation  slid  through  most  of  his  tenure  — 
finally  stopping  over  the  last  six  months.  PNl  said  it 
reported  year-to-year  daily  and  Sunday  circulation 
gains  for  the  six  months  ended  Sept.  30.  Daily-  cir¬ 
culation  was  428,233,  up  1,058  copies  over  the 
same  periotl  last  year,  and  Sunday  circulation  was 
878,660,  up  1,991  copies. 

King  faced  corporate  pressures  to  perform  better 
financially  during  a  time  when  advertising  was 
(See  King  on  page  55) 
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down  as  top  editor  to 
remain  with  the  Inquirer 
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BY  KELVIN  CHILDS 


The  Price  Of 
Public  Information 


As  MORE  AND 
more  state  and 
local  govern¬ 
ments  shift  to 
electronic  stor¬ 
age  of  docu¬ 
ments,  journalists’  organiza¬ 
tions  have  had  to  push  for 
changes  in  public  records 
laws  to  ensure  access  isn’t 
denied  because  of  cost. 

The  trend  is  examined  in 
Government  for  Sale,  a  report 
of  the  National  Newspaper 
Association  and  American  Court  and  Commerical 
Newspapers.  The  study  examines  what  information 
is  available  electronically  in  all  50  states  and  the  Dis¬ 
trict  of  Columbia  —  court  files,  bills  and  other  leg¬ 
islative  actions,  state  corporation  records,  and  motor 
vehicle  licenses  and  registrations.  It  summarizes 
each  state’s  open  records  laws  and  includes  essays 
from  groups  that  have  dealt  with  them. 

In  the  wake  of  the  federal  Paperwork  Reduction 
Act  of  \995,  many  state  and  local  governments  have 
gone  to  electronic  storage  of  records,  and  some  have 
begun  to  post  materials  on  the  Internet.  But  because 
of  the  costs  of  such  computer  systems,  some  munic¬ 
ipalities  find  it  appealing  to  contract  with  private 
firms  to  manage  the  databases. 

Steve  Key,  counsel  for  governmental  affairs  of  the 
Hoosier  State  Press  Association  in  Indianapolis,  said 
politicians  are  wary  of  the  costs.  The  story  goes 
around,  he  said,  that  all  the  officials  in  Raleigh,  N.C., 
who  approved  a  $  1  million  expenditure  for  an  elec¬ 
tronic  records  system  were  voted  out  of  office. 

But  such  contracts  bring  other  problems,  among 
them  are  concerns  that  contractors  demand  exclu¬ 
sivity;  that  they  seek  to  bring  in  more  money  than  it 
costs  to  build  and  run  the  systems;  and  that  news¬ 
papers  may  be  defined  as  commerical  users, 
subjecting  them  to  higher  fees  than  citi¬ 
zens. 

“The  records  being  col¬ 
lected  and  made  available 
have  already'  been  paid 
for  by  the  taxpayers,  and 
there  shouldn’t  be  profit 
making  on  those  records,' 

Key  said. 

The  Indianapolis/Marion 
County  area  was  the  first  site 
where  Civiclink,  an  electronic 
public  records  retrieval  service 


was  offered.  The  now-defunct 
service  began  in  1994,  a  ven¬ 
ture  of  Ameritech  Informa¬ 
tion  Access,  a  subsidiary  of 
Ameritech,  the  Chicago-based 
regional  telephone  company. 
Ameritech  got  contracts  to 
offer  Civiclink  in  Los  Angeles 
County,  CaUf.;  Prince  Georges 
County,  Md.;  and  DeKalb, 
DuPage,  Kane  and  Kendall 
counties  in  Illinois  and  hoped 
to  put  it  in  other  major  cities 
across  the  country. 

The  contracts  gave  Ameritech  exclusive  control 
over  the  databases  it  would  create  and  maintain  for 
the  governments.  Users  were  required  to  ojjen 
accounts  with  Civiclink  and  pay  transaction  fees 
that  were  split  between  Civiclink  and  the  govern¬ 
ment. 

However,  Civiclink  established  itself  in  Marion 
County  after  Indianapolis  city  officials  got  a  bill 
passed  in  1993  that  changed  Indiana’s  open  records 
law.  The  changes,  allowing  “reasonable”  fees  for  elec¬ 
tronic  access  to  public  records,  removed  barriers  to 
the  kind  of  deal  Marion  County  struck  with  Civic- 
Link. 

The  Illinois  Press  Association  quickly  moved  to 
replace  the  barriers.  “We,  first  of  all,  took  this  very 
seriously.  We  are  aware  that  some  states  did  not,”  said 
John  Foreman,  IPA  vice  president. 

“The  concern  that  we  had  —  I  suppose  it’s  a  con¬ 
cern  that’s  reflected  elsewhere  in  the  industry  —  is 
that  no  one  should  be  in  a  position  to  monopolize 
government  information,”  Foreman  said.  The  IPA 
challenged  the  exclusivity  contracts  in  court,  tried  to 
discourage  counties  from  signing  with  Ameritech, 
and  lobbied  for  a  bill,  passed  in  April,  barring  any 
branch  of  state  government  from  signing  exclusive 
contracts  to  distribute  public  information. 

Kathym  M.  Keith,  editor  of  the 
Washington  Newspaper  Publish¬ 
ers  Association  in  Seattle, 
said,  “We  haven’t  had  any 
companies  like  Ameritech 
come  into  the  state”  because 
the  WNPA  has  been  proactive 
in  negotiating  with  state 
agencies.  Two  task  forces 
under  the  state  Department  of 
Information  Services  have 
studied  the  issue  since  1994. 
“We’ve  held  the  line  that  the 


Press  groups  fight  the 
notion  of  paying  for 
government  records 
stored  electronically; 
governments  see 
revenue 
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information  is  public.  There’s  no  need  to  charge  the 
public  again,”  she  said. 

However,  WNPA  has  lobbied  against  a  bill  that 
would  have  let  state  agencies  determine  who  has 
access.  It  also  lobbied  against  a  bill  that  would  have 
created  a  new  category  —  commercial  —  and 
higher  fees  than  businesses  or  citizens  paid.  Again, 
the  bill  would  have  allowed  state  agencies  to  decide 
who  pays  and  who  doesn’t. 

“They  did  try  to  pass  a  law  last  year,  but  we  killed 
it,”  Keith  said.  “We  have  been  success¬ 
ful  in  not  having  any  legislation 
passed  that  changes  the  public 
records  law.” 

The  Iowa  Newspaper  A,ssociation 
is  another  group  that  has  actively 
defended  open  access.  In  1996,  it 
helped  win  a  change  in  the  state 
records  law  forbidding  the  govern¬ 
ment  from  charging  more  than  the 
actual  cost  of  producing  a  record. 

Bill  Monroe,  INA’s  executive  director,  said  the  lan¬ 
guage  was  modeled  after  North  Carolina’s  law, 
which  requires  government  to  be  available  free  or  at 
“minimal  cost,”  specified  as  the  actual  cost  of  mak¬ 
ing  the  copy,  not  counting  the  agency’s  existing 
expenses.  (The  text  of  the  North  Carolina  and  Illi¬ 
nois  provisions  banning  exclusive  contracts  is 
included  in  the  report.) 

Monroe  said  the  measure  was  passed  easily  and 
without  controversy.  “We  don’t  have  many  situa¬ 
tions  where  people  are  held  up  for  ransom,”  he  said. 

That  hasn’t  been  the  case  everywhere. 

“We  re  seeing  a  rash  of  attempts  from  local  enti¬ 
ties  that  are  raising  their  copying  costs,”  said  Key. 
And  Foreman  said  the  IRA  sought  to  exclude  news¬ 
papers  as  commercial  users  because  they  use  the 
data  to  write  articles.  Opponents  argued  that  news¬ 
papers  do  use  information  for  commercial  purposes 
—  for  example,  using  driving  records  to  sell  auto¬ 
motive  advertising. 

“I  think  it  was  kind  of  a  red  herring,”  Foreman 
said. 

CivicLink  was  pulled  out  of  Mary  land  because  of 
low  demand  in  December  19%,  and  then  discon¬ 
tinued  altogether  in  1997,  said  Rob  Lanesey, 
Ameritech’s  media  relations  manager.  “We  did  this 
because  of  a  change  in  our  strategic  direction,”  Lane¬ 
sey  said.  The  company  now  creates  extranets,  like  its 
Electronic  Business  Exchange  at  Ford  Motor  Co., 
which  shares  information  between  the  car  maker 
and  its  vendors  and  clients,  he  said.  Ameritech  is 
transferring  control  of  the  CivicLink  databases  to 
the  municipalites. 

But  the  telephone  giant  “leaves  behind  an  unfor¬ 
tunate  legacy,”  complains  Marie  W.C.  Stodder  of  the 
Daily  Reporter  Publishing  Co.,  in  Milwaukee,  Wis., 
another  place  CivicLink  tried  to  get  established. 
“The  idea  that  government  agencies  can  and  should 
‘profit’  from  the  sale  of  public  information  has  taken 
hold  in  government  offices  throughout  the  state.” 

He  writes  in  Government  for  Sale  that  a  reporter 
working  on  a  story  about  the  University  of  Wiscon- 


“No  one 
should  be  in 
a  position  to 
monopolize 
government 
information” 


California 
Confronts  Access 

“T  N  CALlFORNlA,THE  attempt  by  at  least 
X  local  government  to  make  public  records  a 
profit  center  seems  to  have  crested,”  said  Tom 
Newton,  general  counsel  and  legislative  advo¬ 
cate  of  the  California  Newspaper  Publishers 
Association. 

The  Sacramento-based  group  has  been  deal¬ 
ing  with  access  issues  before  CivicLink  won 
an  exclusive  contract  to  create  an  electronic 
database  of  court  records  for  Los  Angeles 
County  in  1S>95.  CNPA  is  represented  on  a 
state  Senate  task  force  on  the  issue. 

Citizens  should  not  have  to  pay  extra  for 
the  searching,  retrieval  and  collation  of  materi¬ 
als,  Newton  declared. 

“We  try  to  maintain  a  dialogue  with  local 
government,”  he  said.  “We  think  they’ve 
accepted  our  plan  to,  at  a  maximum,  recover 
only  the  actual  cost”  of  providing  records  elec¬ 
tronically. 

Newton  said  legislation  is  pending  that 
would  create  a  two-level  fee  structure  for 
access  to  electronic  records.  Fees  for  the  pub¬ 
lic,  the  media,  and  nonprofit  groups  would  be 
at  direct  cost,  and  commercial  users  would 
pay  higher  fees,  but  still  would  not  be  chained 
over  actual  costs,  he  said.  The  bill  is  supported 
by  several  county  agencies,  the  League  of  Cali¬ 
fornia  Cities  and  several  publishers,  he  said. 

“We  think  it’s  a  win-win  situation,  and  we 
hope  the  governor  does,  too,”  Newton  said. 

Other  pending  legislation  would  require 
any  public  record  to  be  made  available  elec¬ 
tronically  on  request.  —  Kevin  Childs 


sin  was  charged  $500  for  a  computerized  records 
search  that  took  13  minutes  —  a  rate  of  $39  per 
minute. 

In  the  past  four  years,  Arkansas,  California,  Col¬ 
orado,  Florida,  Hawaii,  Michigan,  Nebraska,  New  Jer¬ 
sey,  Oregon  and  Tennessee  have  had  legislative 
action  of  some  kind  on  the  issue. 

“It  behooves  us  to  be  vigilant,”  Foreman  said. 
“There’s  always  the  potential  for  mischief.” 


Magazine  Buy 

PIONEER  PRESS  HAS  acquired  North  Shore 
Magazine,  a  monthly  with  a  circulation  of 
57,000  that  serves  Chicago’s  north  and  northwest 
suburbs. 

Pioneer  Press,  which  publishes  48  Chicago- 
area  community  papers  with  a  combined 
circulation  of  about  205,000,  is  a  subsidiary  of 
Hollinger  International,  publisher  of  the  Chicago 
Sun-Times. 
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BY  M.L.  STEIN 


News  Councils, 
Threat  Or  Salve? 


The  debate 
S'd"  new,  asnewspai. 

councils  as  an  ranaxA/  , 

effective  means  rGHBW  i 

of  breaking  down  the  “stone  cL'ItfIch 

wall”  between  the  media  and  ol\ILLIoll 

their  audiences,  while  his  - 

opponent  in  a  debate  called 
them  “dangerous,”  an  “unelected,  quasigovemmental 
body,”  and  a  “threat  to  some  of  our  most  sacred  val¬ 
ues  and  basic  freedoms.” 

Clayton  Haswell,  former  editor  of  Contra  Costa 
Newspapers  in  California,  also  found  fault  with  the 
“level  of  expertise”  on  Minnesota’s  news  council: 
Among  its  24  members  sits  not  one  newspaper 
reporter  or  any  journalist  from  radio  and  television. 
Of  the  12  slots  allcxrated  to  journalists,  he  said,  only 
four  members  work  full  time  for  daily  newspapers, 
“and  only  one  of  them  is  a  daily  newspaper  editor  of 
any  level.”  The  other  four,  he  said,  do  not  work  as 
journalists.  Public  members  hold  the  other  12  seats. 

Moreover,  asserted  Haswell,  an  ex-AP  editor  in 
Minneapolis,  the  council  members  do  not  dig  deep 
enough  into  the  issues  before  them,  scarcely  read 
the  material  in  the  cases,  and  are  “prone  to  superfi¬ 
ciality”  in  their  decisions. 

All  this  came  after  Gary  Gilson,  executive  director 
of  the  27-year-old  Minnesota  News  Council,  which 
hears  reader  and  viewer  complaints  about  the 
media  and  issues  its  findings,  held  up  the  council  as 
doing  a  job  that  the  bulk  of  the  media  steer  away 
from:  dealing  openly  with  the  public  about  their 
standards  and  values.  The  Minnesota  council  is  one 
of  only  three  in  the  nation. 

“The  stone  wall  that  the  media  has  erected  be¬ 
tween  themselves 
and  the  public  is 
self-destructive,” 
argued  Gilson,  a  for¬ 
mer  newsman. 


"We  bring  together  journalists 
and  community  people  and  get 
them  talking  to  each  other  — 
creating  a  conversation.  We  do 
not  set  values  for  the  media  nor 
do  we  have  a  code  of 
precedent.” 

—  Gary  Gilson, 
executive  director, 
Minnesota  News  Council 
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The  debate  continues 
as  newspapers  struggle 
to  renew  bonds  with 
skittish  readers 


rnntini IPQ  “What  people  want  in 

UUIILII  lUCO  openness.  Why 

^tninnlP  arc  we  not  insisting  that  news 

O  O  uyyiC  organizations  engage  in  a  dia- 

inriQ  \A/ith  logue  with  us  on  what  their 

Jl  lUo  WILII  standards  of  fairness  are 

'PPjrlprQ  instead  of  operating  as  a 

CaUCI  o  priesthood  —  sometimes  a 

-  mystical  s(x:iety?” 

The  two  squared  off  last 
month  at  a  San  Francisco  First  Amendment  confer¬ 
ence  sponsored  by  the  California  First  Amendment 
Coalition,  Freedom  Forum’s  Pacific  Coast  Center,  the 
First  Amendment  Project  and  the  local  Society  of 
Professional  Journalists  chapter. 

Gilson  said  that  someone  calling  in  a  complaint  to 
a  newspaper  is  likely'  to  be  told  by  an  editor:  “You 
wouldn’t  understand.  We’re  the  professionals.” 

This  kind  of  response  “is  destructive  to  the  rela¬ 
tionship  between  the  press  and  public,”  he  said.  The 
news  council  tries  “to  pmmote  a  fair,  vigorous  and 
trusted  press  by  holding  public  hearings  on  com¬ 
plaints.  We  bring  together  journalists  and  commu¬ 
nity  people  and  get  them  talking  to  each  other  — 
creating  a  conversation.  We  do  not  set  values  for  the 
media  nor  do  we  have  a  code  of  precedent.  Each 
case  is  considered  on  its  merits.” 

Such  “conversations,”  argued  Haswell,  can  get  a 
news  organization  in  legal  trouble.  A  determination 
by  a  news  council,  he  said,  would  be  admissible  as 
evidence  in  a  defamation  trial. 

“Not  a  single  attorney  I  know  believes  that  know¬ 
ingly  ignoring  a  news  council  verdict  would  be  any¬ 
thing  less  than  devastating  ...  as  evidence  of  reck¬ 
less  disregard,”  he  added. 

The  effect  could  be  felt  by  other  newspapers  in  a 
state  which  could  not  “simply  blow  off”  a  verdict 
_ _  against  one  news¬ 
paper  as  the  result 
of  a  news  council 
decision. 

Haswell,  who 
now  heads  the 
World  Free  Press 
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News  councils  represent  an 
"unelected,  quasigovemmental 
body"  and  a  "threat  to  some  of 
our  most  sacred  values  and 
basic  freedoms” 

—  Clay  Haswell, 
former  newspaper, 
wire  service  editor 
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Institute,  which  provides  professional  expertise  for 
media  in  emerging  democracies,  said  he  has  no 
problem  with  the  need  for  the  American  media  to 
be  more  open,  “even  though  I  know  that  publishing 
standards  of  fairness  and  values  freaks  out  attor¬ 
neys.” 

He  professed  deep  concern  about  the  lack  of  dia¬ 
logue  between  newspapers  and  their  readers  but 
insisted  that  news  councils  are  not  the  way  to  bring 
them  together. 

The  question,  he  said,  is  whether  a  press-public 
dialogue  should  be  dealt  with  in  an  “outside  session” 
or  directly  between  a  newspaper  and  its  readers. 

Direct  dialogue,  Haswell  maintained,  is  more  in 
line  with  what  is  necessary  to  build  credibility  with 
the  public. 

Gilson  termed  Hawell’s  depiction  of  the  MNC  as 


“riddled  with  inaccuracies”  and  defended  its  mem¬ 
bers  as  dedicated  and  informed  on  complaints.  And 
he  testily  objected  to  calling  news  councils  quasi- 
govemmental,  suggesting  it  echoed  the  longtime 
opposition  to  councils  by  the  New  York  Times  and 
Washington  Post,  opposition  often  credited  with 
killing  the  National  News  Council  in  the  1970s. 

Gilson  said  that  roughly  half  the  Minnesota  coun¬ 
cil’s  findings  have  favored  the  media. 

“We  would  argue  that  the  news  council  process 
protects  the  media  against  governmental  interfer¬ 
ence,”  Gilson  stated.  “It  builds  trust,  and  a  trusting 
public  will  not  stand  for  any  regulation  of  the  press.” 

Haswell  agreed  that  a  news  council  has  no 
authority  to  impose  its  will  on  any  news  outlet,  but 
he  expressed  fear  that  it  may  project  a  “moral 
authority  that  is  the  root  of  all  real  authority.” 


BY  DAVID  ASTOR 


The  Party  As 
Cultural  Barometer 


The  NATION’S  CAPITAL  was  always  more 
than  a  two-party  town  for  Sally  Quinn, 
who  specialized  in  covering  social  gather¬ 
ings  for  the  Washington  Post. 

Quinn,  a  former  Style  section  reporter,  called  par¬ 
ties  more  than  “frivolous”  entertainment  events  as 
she  reminisced  about  some  of  those  get-togethers 
during  a  recent  speech  at  the  American  Association 
of  Sunday  and  Feature  Editors  (AASFE)  convention 
in  Washington,  D.C. 

“I  really  do  feel  that  parties  are  a  wonderful  way 
to  define  a  culture  or  community,”  she  stated.  “It’s 
like  anthropology,  going  to  a  dig.” 

Quinn,  a  Smith  College  graduate  who  majored  in 
theater  and  government  —  “the  perfect  preparation 
for  party  reporting”  —  added 
that  Washington  parties  give 
politicians,  journalists  and  oth¬ 
ers  a  chance  to  interact  in  a 
relaxed  setting. 

“There  is  a  value  in  this  kind 
of  social  intercourse.  People 
can  gather  information  and  see 
each  other  as  people,  not  as 
adversaries  or  ogres,”  said  the 
writer,  who  has  a  new  book. 
The  Party:  A  Guide  to  Adven¬ 
turous  Entertaining,  from 
Simon  &  Schuster. 

Washington  parties  have 
changed  over  the  years,  accord¬ 
ing  to  Quinn,  who  noted  that 
many  used  to  be  held  in  the 
homes  of  wealthy  women. 

“In  the  old  days,  being  a  host¬ 


Parties  are  "like 


anthropology,  going  to  a  dig.” 
—  Sally  Quinn,  author  and 
former  Washington  Post 
society  reporter 


ess  was  about  the  only  path  to  power  for  women,” 
said  the  speaker,  adding  that  many  of  today’s  parties 
have  a  less-personal  political  or  corporate  genesis. 

Of  course,  some  hostesses  had  their  quirics,  as  did 
their  husbands.  Quinn  recalled  attending  a  mid- 
1970s  party  held  by  Averell  and  Pamela  Harriman  in 
honor  of  Sen.  Frank  Church.  After  dinner,  Pamela 
asked  all  the  women  to  come  upstairs  with  her  for 
coffee,  while  the  men  moved  to  the  living  room  to 
hear  Church  talk  politics. 

Quinn  followed  the  men,  causing  Averell  to  yell  at 
her.  “I  walked  out,”  she  said. 

She  also  recalled  attending  a  party,  as  a  teenager 
with  her  parents,  in  which  Sen.  Strom  Thurmond 
put  his  hand  on  her  and  her  mother’s  behind. 

Quinn  did  some  of  her  own  entertaining  on  occa¬ 
sion.  She  remembered  the  time  she  and  her  hus¬ 
band,  former  Post  executive  editor  Ben  Bradlee, 
hosted  columnist  Ann  Landers  in  their  Watergate 
apartment.  Quinn,  who  wasn’t  much  of  a  cook, 
served  stuffed  cabbage  she  had  purchased  in  a 
supermarket  and  warmed  up.  Naturally,  Landers 
wanted  the  recipe  —  and  Quinn  had  to  eventually 
come  clean. 

Quinn  also  penned  profiles  for  the  especially 
after  invitations  decreased  because  of  her  candid 
reporting  of  prominent  people’s  party  conversa¬ 
tions.  She  interviewed  everyone  from  Alice  Long- 
worth,  Theodore  Roosevelt’s  daughter,  to  George 
Wallace’s  mother-in-law. 

Quinn  said  she  loved  writing  for  the  Style  section. 
“Feature  stories  are  always  the  most  interesting  sto¬ 
ries,”  she  observed.  “Let  foreign  and  national  take  the 
most  boring  stories.  We’ll  take  the  most  interesting 
ones.” 


16  Editor  &  Publisher 


http://www.mediainfo.com 


October  18, 1997 


Haid  Drive. 


On  the  weekend  after  he  won  the  Masters,  when  your  readers  wanted  to  know  more, 

USA  WEEKEND  delivered  a  personal,  passionate  story  by  Tiger’s  dad.  Rrst,  and  fascinating  - 
USA  WEEKEND  delivers  timely  news  and  compelling  content  that  drives  readership.  Every  weekend 
in  the  nation’s  fastest  growing  newspaper  magazine.  Call  Dave  Barber,  VP/Newspaper 
Relations  at  212-715-2131.  Visit  us  at  http://www.usaweekend.com 
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BY  JIM  ROSENBERG 


Taming 

Newsprint  Volatility 


Like  the  U.S.  Army,  NASA,  Encyclopaedia 
Britannica  and  other  newspaper  industry 
outsiders  before  it,  Enron  Corp.  showed 
up  at  Nexpo  ’97  last  June  with  neither 
production  systems  nor  technical  ser¬ 
vices.  It  debuted  with  proposals  for  finan¬ 
cial  swaps  to  hedge  publishers’  newsprint  costs. 

Two  months  later,  Edward  Ondarza,  Enron  Capital 
&  Trade  Resources  Corp.  (ECT)  commodity  and 
trade  services  director,  said  of  Nexpo:  “We  had  a 
couple  of  deals  that  are  being  put  together  today  as 
a  result  of  that  conference.”  One  of  them,  he  said, 
involves  a  large  newspaper 
company. 

Newspaper  industry 
sources  date  serious  talk  of 
newsprint  price  hedging 
to  last  fall,  with  formal  pre¬ 
sentations,  negotiations 
and  the  first  deals  “firming 
up”  early  this  year. 

The  summer  also  saw 
Times  Mirror  Co.  experi¬ 
menting  with  price  hedg¬ 
ing  to  deal  with  newsprint 
prices  once  again  on  their 
way  up.  An  executive  at  the  Los  Angeles  Times  par¬ 
ent  company  confirmed  limited  participation  in 
price  hedging  but  declined  to  comment  on  the  vol¬ 
ume  or  term  of  the  swap  or  to  identify  the  company 
that  structured  it.  Houston-based  ECT  claims  neither 
credit  for  nor  participation  in  the  Times  Mirror  deal. 

ECT  already  has  North  American  partners  in 
paper-price  swaps,  though  not  necessarily  for 
newsprint.  It  reports  most  of  its  business  to  date  is 
in  lightweight  coated  papers.  When  it  does 
approach  big  newspaper  companies,  said  Ondarza, 
“some  show  great  interest,  some  show  little  interest, 
some  say  ‘we  don’t  need  this.’  ” 

SELLING  PRICE,  NOT  PAPER 

Enron  arrived  at  Nexpo  promising  not  a  lock  on 
low  prices  but  a  predictable  cost  for  some  agreed- 
upon  volume  of  newsprint  over  time.  By  means  of 
financial  swaps,  Enron  seeks  to  attenuate  the  ill 
effects  of  the  sometimes-steep  peaks  and  troughs  of 
the  highly  cyclical  newsprint  business. 

Along  the  way,  it  also  hopes  to  break  newspapers 
of  their  habit  of  hoarding  newsprint  when  prices 
are  low  and  their  business  is  turning  up.  That  prac¬ 
tice,  Enron  executives  say,  not  only  locks  capital 
away  in  a  warehouse,  but  also  proves  ultimately 
counterproductive,  serving  to  drive  up  prices. 


In  the  name  of 
risk  management 
Enron  pitches 
price  predictability 
to  publishers 
and  papermakers 


whereas  cutting  inventory  frees  capital  for  more 
productive  purposes. 

Enron  emphasizes  that  it  is  not  involved  in  sell¬ 
ing  and  delivering  newsprint.  With  hedging,  pub¬ 
lishers  and  mills  will  negotiate  pricing  and  delivery 
as  before.  Enron’s  role  is  strictly  as  a  partner  in  a 
financial  arrangement  linked  to  the  price  of 
newsprint. 

“We  do  not  have  to  deliver  physical  paper  to  our 
clients  to  give  them  price  certainty,”  said  ECT  com¬ 
modity  and  trade  services  vice  president  David  W. 
Cox. 

The  scenario  works  as  follows;  In  a  contract  that 
covers  volume  and  price  per  ton  over  a  given 
period,  Enron  pays  a  newspaper  the  market  price 
for  newsprint,  while  the  newspaper  pays  the  mill  a 
negotiated  price  and  pays  Enron  a  previously 
agreed-upon  price.  The  newspaper  and  Enron  settle 
the  difference  every  90  days.  If  a  newspaper’s  cost 
per  ton  equals  the  market  price,  for  example,  it  will 
pay  Enron  the  difference  between  the  maricet  and 
fixed  prices  if  the  market  is  below  the  fixed  price. 
Should  the  market  price  exceed  the  fixed  rate, 
Enron  pays  the  newspaper  the  difference. 

In  practice,  a  publisher’s  payments  to  Enron 
amount  to  the  cost  of  gaining  price  certainty,  Enron 
says,  likening  the  cost  to  the  premium  paid  for  a 
fixed-rate  mortgage  over  a  variable-rate  mortgage, 
or  “insurance  against  variable  cash  flow  risk.” 

An  executive  with  a  printing  company  now 
experimenting 
with  paper-price 
swaps  said  that 
publishers  and 
papermakers  alike 
pay  swap  makers 
such  as  Enron,  the 
Southern  Co.  or 
banks  not  to 
obtain  a  competi¬ 
tive  price  but  “to 
have  a  more  stable 
price.”  Swap  mak¬ 
ers’  margins  are 
“not  necessarily” 
so  great  that  they 
make  a  hedge  “not 
worth  paying  for,” 
the  executive  said.  "We  do  not  have  to  deliver 
The  objective,  physical  paper  to  our  clients  to 
according  to  Enron,  give  them  price  certainty" 
is  not  to  bet  on  —  David  W.  Cox,  commodity 
beating  the  fixed  and  trade  services  v.p.,  ECT 
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There  it  is:  a  virtual  mess. 

A  mountain  of  multimedia  digital  content-with  you  buried  squarely  beneath  it. 
Before  you  decide  you  can’t  cope  with  the  digital  age,  consider  Digital 

Collections.  With  one  system  you  gain  easy,  instant  access  to 
all  types  of  digital  content,  regardless  of  source  or  format. 
You’ll  find  easy-to-learn,  full-featured  browsing  and  editing 
tools  for  managing  digital  archiving  and  on-line  publishing. 
And  you’ll  be  investing  in  an  industrial-strength,  fully  scalable 
(yes,  2000  compliant!)  system. 

To  find  out  more  about  Digital  Collections  products,  from  photo  archiving 
systems  to  enterprise-wide  data  warehousing  systems,  call  us,  but  do  it  soon; 
whilfi  vnii  nan  still  find  vniir  nhnnfi  _  _ _ 


(800)  801-3771 


Available  From  Gannett  Media  Technologies  International® 
151  W.  4TH  ST.  •  Cincinnati,  OH  45202  •  www.gmti.com 


Digital  Collections 


Financial  Paper  Price  Hedge 

(One  possible  scenario) 
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Assumptions: 

♦  Market  price  (RISI)  is  $390  per  ton 

$390  4  Buyer  agrees  to  pay  Enron  $400  per  ton  of 

paper;  buyer  pays  paper  mill  $390  per  ton  for 
physical  paper,  buyer  actually  pays  Enron  $10  per 
ton  ($400-390) 

♦  Paper  mill  X  receives  $395  per  ton  for  paper; 
paper  mill  X's  market  pays  $390  per  ton  for 
physical  paper,  Enron  pays  $5  per  ton  ($395-390) 

♦  Prices  are  for  illustrative  purposes  only 


Paper 
$390  Market 
Price 


Paper 


Paper  Mill  X's 
Market 

Paper  @$390 


price  —  for  example,  contracting  at  a  fixed  price 
for  several  years  against  the  prospect  of  a  rising 
market.  Instead,  the  cash  flow  swap  is  designed  to 
ensure  that,  over  a  given  time,  prices  remain  stable 
or  are  known  in  advance. 

For  a  publisher,  the  effective  price  equals  the 
sum  of  the  fixed  price  (which  the  publisher  agrees 
to  pay  Enron)  and  the  negotiated  price  per  ton 
(which  the  publisher  pays  the  mill)  less  the  market 
price  (which  Enron  pays  the  publisher). 

For  as  long  as  a  publisher’s  agreements  with  sup¬ 
pliers  and  with  Enron  are  in  force,  the  publisher 
knows  exactly  to  what  extent 
newsprint  will  affect  the 
company’s  balance  sheet. 

That  certainty',  according  to 
Enron,  fosters  shareholder 
security’  and  creditor  confi¬ 
dence  that  can  finance 
opportunities  to  acquire  new  publishing  proper¬ 
ties. 

“The  most  important  thing  in  this  business  ...  is 
predictability,”  said  Cox.  “We  know  how  to  manage 
the  risk  embedded  in  this  business.” 

In  the  meantime,  a  newspaper  maintains  its  com¬ 
mercial  relationships  with  suppliers,  while  Enron 
pursues  its  own  relationships  in  the  paper  industry', 
arranging  similar  hedges  for  pulp  suppliers  and 
papermakers. 

ABOUT  THE  MIDDLEMAN 

Of  course,  given  the  risk-management  expertise, 
a  commodity’s  buyer  and  seller  could  themselves 
set  up  a  swap  to  hedge  vulnerability  in  a  volatile 
market  —  the  mutual  financial  commitments  pro¬ 
tecting  each  from  cyclical  or  sudden  market  behav¬ 
iors.  In  fact,  the  parties  need  not  be  buyer  and 
seller,  merely  maker  and  user  —  a  publishing  com¬ 
pany  could  participate  in  a  financial  swap  with  a 


paper  manufacturer  from  which  it  buys  nothing  — 
just  as  may  happen  when  a  deal  is  structured 
through  a  third  party. 

At  least  two  newsprint  purchasing  managers  — 
one  who  has  talked  with  Enron  and  hopes  to  again, 
and  another  who  is  in  ongoing  talks  with  a  large 
bank  —  think  it’s  feasible  to  eliminate  the  middle¬ 
man.  A  third,  with  some  experience  in  swaps,  was 
more  doubtful. 

All  three  managers  insisted  on  anonymity.  The 
first  identified  a  newspaper  company  that  gave  the 
OK  to  arrange,  with  producers,  swaps  designed  to 
offset  market  swings,  but  no 
mill  would  accept  the  pro¬ 
posed  deal. 

Provided  that  a  newsprint 
producer  would  be  equally 
willing  to  proceed  with  a 
swap,  said  the  second  buyer, 
“1  think  we  could  do  at  least  as  well”  as  an  Enron- 
structured  swap.  By  keeping  abreast  of  sell  prices  to 
publishers  and  buy  prices  for  papermakers 
(Ondarza  acknowledged  that  producers  sometimes 
share  Enron’s  weekly  price  quotes  with  customers), 
“even  if  we  both  split  the  difference  of  that  price 
and  did  it  directly,  we’d  both  be  better  off,”  the  man¬ 
ager  said. 

Though  such  a  swap  is  “not  inconceivable”  and 
“at  the  appropriate  price  it  would  be  interesting,” 
the  same  newsprint  buyer  said,  price  predictability 
is  not  important  enough  to  hedge  a  considerable 
portion  of  the  company’s  cost  of  newsprint.  “It  is 
not  something  that  we’re  going  to  do  under  any  cir¬ 
cumstances. 

“I  think  that  the  market  will  sort  itself  out,”  the 
manager  continued.  “I’ll  stick  with  how  well  we  do 
versus  the  market  —  unless  we  have  a  very  favor¬ 
able  contract  on  the  hedge  (or  what  1  consider 
(See  Newsprint  on  page  44) 


“The  most  important 
thing  in  this  business ...  is 
pwdictahility” 
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Iflemark  of  Chrysler  Corporation. 


DEAJV 

MUDmGS,40, 

vice  president/ 
group  publisher  of 
Republic 
Newspapers, 

Knoxville, Tenn., 
has  been  named 

,  ,  PAT  RICHARDSON 

manager  of  the 
Florida  Press 

Service,Tallahassee,  a  wholly"  owned  sub¬ 
sidiary  of  the  Florida  Press  Association. 

HODDEVG  CAItJTR  lU.  who  has  held 
the  knight  chair  in  journalism  at  tlie 
University  of  Maryland  since  1S>95,  focus¬ 
ing  on  public  affairs  reporting,  has  been 
elected  president  and  CEO  of  the  John  S. 
and  James  L.  Knight  Foundation. 

Carter  is  an  award-winning  journalist, 
media  critic  and  educator.  A  nationally 
syndicated  columnist,  he  left  as  editor 
and  associate  publisher  of  the  family- 
owned  Delta  Democrat  Times  in 
Greenville,  Miss.,  in  1977,  to  serve  as 


DEANRWBVGS 


STEPHEN  RimANEUD 


assistant  secretary  of  state  and  depart¬ 
ment  spokesman  in  President  Jimmy 
Carter’s  administration. 

STEPHEN  ROHANELLO,  promotion 
manager  for  the  Putnam  Publishing 
Group,  a  New  York-based  book  trade 
publisher,  has  been  named  promotion 
manager  at  the  Providence  (R.I.)  Joumal- 
BuUetin. 

PAT  mCHARDSON,  Chesapeake/ 
Portsmouth  retail  advertising  manager  at 
the  Virginian-Pilot  in  Norfolk,  Va.,  has 
been  named  North  Carolina  general  man- 


Southem  Publishing  Co.f  Inc. 

has  sold 

Clayton  (GA)  Daily  News 

(7,000  daily  circulation) 
and  8  weekly  newspapers 
(30,000  combined  weekly  circulation) 
to 

Community  Newspaper  Holdings,  Inc. 

of  Lexington,  Kentucky 

We  are  proud  to  have  represented 
Southern  Publishing  Co.,  Inc.,  in  this  transaction. 

Dirks,  Van  Essen  &  Associates 

119  East  Marcy  St.  -  Suite  100,  Santa  Fe.  NM  87501 

(505)  820-2700 
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ager  and  assumed 
the  duties  of  lead¬ 
ing  the  Pilot’s 
North  Carolina 
advertising  sales, 
service,  production 
and  news  gather¬ 
ing  operations. 

HOODING  CARTER  HI 

emus  COOK. 

field  sales  manager 
of  the  Virginia  Beach  office,  was  promot¬ 
ed  to  Chesapeake/Portsmouth  advertis¬ 
ing  manager. 

LEO  PiERI.  vice  president  of  advertis¬ 
ing  at  the  Montgomery  (Ala.)  Advertiser, 
has  been  named  associate  publisher  at 
the  Gwinnett  Daily  Post  in  Lawrence- 
ville,  Ga. 

JOAN  WALTERS,  who  runs  her  own 
media  relations  company,  has  been 
named  Toronto  bureau  chief  for 
Southam  News. 

lAURA  J.  CORWIN,  52,  corporate  sec¬ 
retary  at  the  New  York  Times  Co.,  has 
assumed  the  additional  title  of  vice 
president. 

ELLEN  TAVS,  39,  as.sistant  treasurer, 
was  promoted  to  treasurer. 

R.  ANTHONY  BENTEN,  34,  direc¬ 
tor  of  treasury,  was  named  assistant  trea- 


TY  RANSDELL,  circulation  direaor  at 
the  Twin  Falls,  Idaho,  Times-News,  has 
been  appointed  circulation  director  at 
the  Santa  Fe  (N.M.)  New  Mexican. 

ANNETTE  C4J(MiMZ4,  assistant  city  edi¬ 
tor  at  the  Las  Vegas  Revieujoumal,  has 
been  promoted  to  city  editor. 

CORY  BOLLINGER,  advertising  sales 
manager  at  the  Joliet,  VI.,  Herald-News, 
has  been  appointed  advertising  director 
for  Sun  Publications,  Naper\'ille,  111. 

STEVE  VANISKO,  assistant  advertis¬ 
ing  manager  at  the  Herald-News,  was 
promoted  to  retail  advertising  manager. 

JEFF  THILGEN,  advertising  sales 
manager  at  the  Aurora,  IM.,  Beacon-News, 
was  named  automotive  sales  manager  for 
Copley  Chicago  Newspapers,  parent  of 
Sun  Publications,  Herald-News  and 
Beacon-News. 

DAVE  NASH,  assistant  advertising 
manager  in  Aurora,  takes  over  as  retail 
advertising  manager. 

October  18, 1S>97 
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Photo  Curbs 
Build  In  EC 


The  backlash  from 

Princess  Diana’s  death  is 
gathering  momentum  — 
with  Britain's  18  national 
newspapers  agreeing  to  ban 
all  intrusive  photos  taken 
with  long-range  telephoto  lenses.  Addi¬ 
tionally,  the  press  en  masse  has  said  it  will 
respect  the  privacy  of  Diana’s  two  sons 
. . .  until  they  turn  18,  that  is. 

And  such  papers  as  the  Daily  Mail 
have  stated  they  will  no  longer  buy  any 
pictures  from  rogue  freelance  photogra¬ 
phers.  On  a  larger  scale,  the  European 
Union  is  discussing  uniform  continen¬ 
twide  legislation  to  control  the  actions  of 
manic  paparazzi  —  the  type  of  people 
implicated  in  the  tragic  car  crash  Aug.  31 
in  which  Diana,  her  friend  Dtxli  Fayed 
and  the  driver  were  killed. 

The  U.K.’s  biggest  seller,  the  Sunday 
News  of  the  World,  rounded  out  the 
photo  ban  in  an  editorial  saying,  "The  cir¬ 
cumstances  surn)unding  Diana’s  death 
highlighted  the  conduct  of  roving  bands 
of  thugs  with  cameras  who  operate  on 
the  underbelly  of  the  newspaper  world.” 

However,  Member  of  Parliament 
Michael  Frabricant,  a  member  of  the 
House  of  Commons  Media  Committee, 
was  more  threatening,  warning,  “The 
public  mcKxl  is  now  ready  for  curbs  on 
the  press,  so  the  newspapers  have  to 
show  they  can  deliver  a  workable  and 
sustainable  restraint  that  will  not  merely 
last  for  the  short  period  of  grief  over 
Diana,  but  for  years  to  come.” 

In  line  with  this,  the  chairman  of  the 
Press  Complaints  Commission,  Lord 
Wakeham,  said  he  already  has  consulted 
editors  about  their  views  and  is  expected 
to  issue  a  new  voluntary  code  of  practice 
by  Sept.  24. 

The  self  recrimination  over  the 
tragedy  was  fueled  by  Daily  Telegraph 
editor  Charles  Moore,  who  said  the  press 
is  incapable  of  regulating  itself.  However, 
as  the  editor  of  what  is  referred  to  as  a 
“quality  ’  broadsheet,  Moore  wxs  direct¬ 
ing  his  attack  at  the  “popular  ”  press  — 


Hhrlich  is  an  American  freelance 
writer  based  in  London. 


Anti-paparazzi  sentiment 
spurs  self-restraint  and 
talk  of  continental 
legislation 


the  sensational  tabloids.  He  took  excep¬ 
tion  to  an  offending  Daily  Mail  article 
headlined,  “Charles  Weeps  Bitter  Tears  of 
Guilt,”  which  Moore  termed  “the  most 
disgusting  of  all  front  pages  in  a  uniquely 
disgusting  week  for  the  tabloids.” 

In  other  U.K.  developments,  Kitty  Kel¬ 
ley’s  new  book.  The  Royals,  has  been 
banned  in  Britain.  C^oming  out  at  a  par¬ 
ticularly  sensitive  time,  a  month  after 
Princess  Diana’s  death,  the  tell-all  volume 
is  guaranteed  best-seller  status  in  the 
United  States  but  remains  off  b<x)kstore 
shelves,  and  mention  of  it  is  carefully 
avoided  in  U.K.  newspapers. 

The  reasons  are  threefold.  Britain  has 
no  First  Amendment,  nor  guarantee  of 
press  freedom.  Libel  cases  are  exsier  for 
plaintiffs  to  win  and  harder  for  newspa¬ 
pers  to  defend  against,  a  result  of  English 
common  law  and  American  case  law. 
And,  finally,  a  b<x)k  so  loaded  with  scan¬ 
dal,  and  capitalizing  on  a  period  of 
national  grief,  would  only  infuriate  public 
sensibilities.  ■ 
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BY  TONY  CASE 


Fight  Press 
Curbs:  Murdoch 


News  core  chairman  and  CEO 
Rupert  Murdoch,  speaking  at  the 
company’s  annual  shareholder’s 
meeting  in  Adelaide,  Australia,  has 
urged  the  press  to  fight  the  growing 
campaign  for  tougher  privacy  laws 
following  Princess  Diana’s  death. 

The  media  baron,  declaring  privacy  laws 
would  create  “a  new  privilege  for  the  already 
privileged,”  said  much  hypocrisy  enveloped  media 
organizations  after  Princess  Diana’s  untimely 
death,  because  while  alive  the  princess  regularly 
worked  with  photographers 
when  it  served  her  inter¬ 
ests. 

He  also  touted  the  perfor¬ 
mance  of  his  worldwide 
newspaper  holdings,  includ¬ 
ing  the  perennially  money¬ 
losing  New  York  Post.  Mur¬ 
doch,  whose  company  gener¬ 
ates  $14.4  billion  a  year  in 
revenues  from  TV,  movie  and 
newspaper  holdings,  said  he 
didn’t  regret  using  papa¬ 
razzi  photographs  —  apart 
from  having  paid  too  much  for  them  —  Reuters 
reported. 

Murdoch  said  his  newspapers  —  in  Australia, 
the  United  Kingdom  and  here  —  are  “doing  well” 
financially,  with  fiscal  first-quarter  results  in  Aus¬ 
tralia  up  30%,  20%  in  England. 

Despite  the  fact  that  it 
continues  to  bleed  money, 
the  New  York  Post  is  becom¬ 
ing  “a  much  stronger  com¬ 
petitive  force  in  the  New 
York  market,”  he  said,  adding 
that  losses  “have  been 
reduced”  and  the  new  Sun¬ 
day  edition  is  “marginally 
profitable.” 

The  Post  and  its  larger, 
more  profitable  rival,  the 
New  York  Daily  News,  are 
embroiled  in  a  fierce  Sunday 
pricing  war.  The  Post 
recently  cut  its  price  in  half 
to  25 1,  after  the  News 
slashed  its  price  33%  to  $1 


Privacy  laws  would  create  "a 
new  privilege  for  the  already 
privileged” 


News  Corp.  chief 
urges  media  to 
resist  government 
regulation  in 
reaction  to  Princess 
Diana's  death 


—  Rupert  Murdoch, 
chairman/CEO,  News  Corp. 


Case  is  a  freelance  writer 
based  in  New  York. 


(E&P, Oct.  ll,p.  11). 

According  to  a  recent  story  in  New  York  maga¬ 
zine,  the  Post  lost  $34  million  in  fiscal  1S>96,  com¬ 
pared  with  $21  million  the  year  before,  and  its  esti¬ 
mated  $50  million  in  advertising  revenues  this  year 
is  about  one-quarter  of  what  the  News  generates. 
Post  vice  president  and  general  manager  Richard 
R.  Hawkes,  citing  company  policy,  wouldn’t  com¬ 
ment  on  those  figures  when  reached  by  E&P. 

Media  analyst  John  Reidy  of  Smith  Barney,  who 
closely  follows  News  Corp.,  said  he  had  never 
before  heard  the  figures  reported  by  New  York  but 
found  them  exaggerated. 

He  added  that  the  Post’s 
balance  sheet  meant  very'  lit¬ 
tle  in  the  context  of  Mur¬ 
doch’s  empire  overall. 

“Let’s  be  realistic  about  it,” 

Reidy  said.  “Whether 
the  Neu>  York  Post  makes 
a  few  million  or  loses  a 
few  million  is  insignificant 
in  the  scheme  of  things.  .  .  . 

It’s  not  relevant  to  the  finan¬ 
cial  strength  of  News  Corp. 

—  but  it’s  nice  if  it  loses 
less.” 


“Whether 
the  New  York 
Post  makes  a 
few  million  or 
loses  a  few 
million  is 
insignificant 
in  the  scheme 
of  things” 


K-R  Sells 
Dialog  Unit 

KNIGHT-RIDDER  INC.  said  it  has  agreed  to  seU 
its  Knight-Ridder  Information  Inc.  unit  to 
M.A.I.D.  pic  for  $420  million  in  a  transaction 
expected  to  be  completed  in  November. 

Knight-Ridder  Information  provides  online  busi¬ 
ness  information  to  businesses  and  professional 
users  worldwide,  with  Dialog  and  DataStar  as  its 
best-known  brands. 

London-based  M.A.I.D.  (Maricet  Analysis  and 
Information  Database),  which  will  rename  itself 
the  Dialog  Corp.  pic,  said  the  deal  will  boost  its 
market  share  to  25%,  slightly  ahead  of  Reed  Else¬ 
vier's  Lexis-Nexis. 

Knight-Ridder  chairman  and  CEO  Tony  Ridder 
said  that  although  the  company  did  not  want 
to  get  out  of  electronic  information,  the  sale 
was  necessary  after  spending  heavily  to  buy 
four  U.S.  dailies  from  Walt  Disney’s  Capital  Cities/ 
ABC  unit. 
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OBITUARIES 


LEAL  BEATTIE,  49,  sportswriter  for 
Dayton,  Ohio,  newspapers  for  25  years, 
died  Sept.  2  in  Dayton  from  complica¬ 
tions  following  stomach  surgery. 

CHARLES  RICHARD  “RICK” 
BELLATTI,  46,  associate  publisher  at 
the  Stillwater,  Okla.,  News  Press,  died 
July  22. 

SUE  AVERY  BROWN,  50,  who  wrote 
for  People  magazine  and  the  Hartford 
Courant,  died  of  cancer  Aug.  14  in  Hull, 
Mass. 

ELISABETH  DOBBS  BRUMBY,  89, 

retired  chairwoman  of  Tunes-Joumal 
Inc.,  which  publishes  the  Marietta  (Ga.) 
Daily  Journal,  died  Sept.  5  in  Marietta. 

HOWARD  CHENNELL,  68,  an  editor  at 
the  Kansas  City  Times  and  Kansas  City 
Star  before  retiring  in  1990  as  news  edi¬ 
tor  at  the  Star,  died  Sept.  3  in  Fairway, 
Kan. 

HOLLY  CLESLE,  an  advertising  execu¬ 
tive  at  Pioneer  Press,  Glenview,  Ill.,  and 
former  classified  advertising  manager  at 
the  Chicago  Suburban  Times  newspa¬ 
pers,  died  of  breast  cancer  July  20. 

BILL  DAVIS,  78,  publisher  of  the 
Albany  (Ga.)  Journal,  who  spiced  up 
the  weekly  with  a  mix  of  feisty  com¬ 
mentary  and  scandal,  died  Aug.  6  after 
suffering  a  heart  attack. 

The  Journal  was  struggling  for  read¬ 
ers  when  Davis  bought  it  in  1950.  He 
pulled  readers  in  with  headlines  such  as 
“Mad  Dad  Orders  Castration  By  Buzz- 
Saw  of  Child’s  Lover"  and  “7-Year  Itch; 
When  Trust  Turns  to  Lust.” 

He  also  pummeled  local  politicians. 

DON  DES  LAVRIERS,  58,  vice  presi¬ 
dent  of  administration  at  the  Kankakee, 
V&.,  Daily  Journal,  died  of  cancer  June 
29  in  Kankakee. 

WES  GALLAGHER,  86,  who  as  presi¬ 
dent  and  general  manager  of  the 
Associated  Press  led  the  news  agency' 
through  America’s  turbulent  1960s  and 
into  the  electronic  era  of  high-speed 
news,  died  of  congestive  heart  failure 
Oct.  1 1  in  Santa  Barbara,  Calif. 

In  39  years  with  AP,  the  resourceful 
young  World  War  II  reporter  rose  to 
become  a  decisive,  hard-nosed  executive 


at  AP,  a  cooperative  serving  more  than 
1,500  U.S.  newspapers,  6,(X)0  U.S. 
bmadcast  outlets  and  8,500  internation¬ 
al  subscribers.  He  retired  in  1976. 

Under  Gallagher,  AP  introduced  high¬ 
speed  computerization  of  news  delivery 
and  advances  in  photo-transmission 
technology.  During  his  last  decade,  he 
oversaw  an  evolution  in  AP’s  perception 
of  what  was  news. 

The  news  service  kept  reporting 
about  events  as  they  occurred,  but  put 
new  emphasis  on  dispatches  that  tried 
to  go  beyond  the  hard  facts  of  news.  By 
1976,  the  agency  was  sending  its  sub¬ 
scribers  longer  and  more  detailed  sto 
ries  reporting  in-depth  about  topics  like 
lifestyles,  inflation  and  the  environment. 

BRIAN  W.  HODGE,  50,  who  served  as 
chief  photographer  of  Pioneer  Press 
newspapers  in  suburban  Chicago  before 
becoming  a  freelance  photographer, 
died  Sept.  29. 

JOHN  R.  HUGHES,  82,  former  editor 
of  the  Knights  of  Columbus  newspaper, 
the  Columbian,  and  executive  director 
of  the  International  Foundation  for 
Ethical  Research  in  Chicago,  died  Sept. 
28  in  Morton  Grove,  Ill. 

RALPH  GRACZAK,  87,  a  former  artist 
at  the  St.  Louis  Post-Dispatch  known  wide¬ 
ly  for  his  Sunday  feature,  “Our  Own  Oddi¬ 
ties,”  and  his  lifelike  caricatures,  died  of  a 
heart  attack  Aug.  3  in  Sunset  Hills,  Mo. 

WALTER  B.  GUNNISON,  87,  who  from 
1948  to  1972  woriced  at  the  Amity ville 
(N.  Y.)  Record,  doing  just  about  every¬ 
thing  and  writing  a  whimsical  column 
about  life  on  Dtng  Island,  died  of  cancer 
Aug.  31  in  Sacremento,  Calif. 

CHARLES  RAYMOND  “RAY”  HAN- 
KINSON,  80,  a  former  pressroom  fore¬ 
man  at  the  Boston  Herald,  died  July  15. 

JAY  JENSEN,  80,  former  head  of  the 
department  of  journalism  at  the 
University  of  Illinois,  died  Aug.  5. 

JEROME  “JERRY”  KATZ,  78,  whose 
halfcentury  in  journalism  included 
stints  at  the  New  York  Herald  Tribune 
and  New  York  Daily  News,  died  of  a 
heart  attack  Aug.  19  in  Fort  Lee,  N.J. 

RIENT.“WHITEY”KUEKEN,72,d 


former  Newark  Star-Ledger  photo 
engraver,  died  Aug.  18  in  Edison,  N.J. 

AUGUST  “GUS”  LOCKWOOD,  79,  for¬ 
mer  editor  at  the  Jersey  Journal,  ]crsey 
City,  N.J.,  and  news  editor  of  the  now- 
dufunct  Long  Island  Press,  died  of  liver 
cancer  Aug.  14  in  Shoreham,  N  Y 

WILLIAM  N.  OATIS,  83,  an  Associated 
Press  correspondent  in  Prague  whose 
name  entered  cold  war  history  when 
the  Czechoslovak  Communist 
Government  forced  him  to  confess  false¬ 
ly  to  espionage  and  held  him  prisoner 
from  1951  to  1953,  died  Sept.  16  after  a 
long  illness  in  Brooklyn,  N.Y 

JAMES  L  PHILLIPS,  77,  a  former 
manager  at  the  Rutland  (Vt.)  News,  died 
June  21. 

O.W.  RIEGEL,  94,  a  retired  journalism 
professor  at  Washington  and  Lee 
University,  Lexington, Va.,  for  34  years, 
died  Aug.  23  the  day  after  suffering  a 
stroke. 

MARY  BAKER  RUSSELL,  89,  the  old¬ 
est  surviving  member  of  a  publishing 
family  and  a  philanthropist,  died  Aug.  14 
in  Tacoma,  Wash.  Formerly,  her  family 
owned  the  Cleveland  Plain  Dealer  and 
Tacoma  Neu’s  Tribune. 

LARRY  SHAW,  6 1,  former  sports  and 
business  editor  at  the  Portland 
Oregonian,  died  of  a  stn)ke  Aug.  31  in 
Vancouver,  Wash . 

MARY  JEANNE  FRANKE  SMITH, 

67,  a  former  Chicago  Tribune  staff  writ¬ 
er,  died  of  breast  cancer  Aug.  30  at  her 
home  in  Maryland. 

ARTHUR  VEYSEY,  82,  who  worked  at 
the  Chicago  Tribune  from  1943  to 
1985,  died  Aug.  24  in  Whangareie 
Hospital,  Kerikeri,  Bay  of  Islands,  New 
Zealand.  He  headed  the  Tribune's 
D)ndon  bureau  fn)m  1946  to  1975. 

JOHN  RUSSELL  WIGGINS,  67,  a  for¬ 
mer  managing  editor  at  the  Hllsu'orth 
(Maine)  American,  died  July  14. 

G.  JAMES  WORRAL,  73,  former  editor 
and  publisher  at  the  Riverside  (N.Y.) 
Review,  died  after  kidney  surgery  Sept. 
5  in  Buffalo. 
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HOOK  REVIEWS 


A  Firing  Offense 

Daviil 
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pa.ur  s,  $2,-^ 


AS  YOU  READ  this  thrilling  novel 
about  a  foreign  correspondent 
for  a  NewYoric  newspaper,  you 
say  to  yourself,  “This  would  make  a 
great  movie."  Then  after  you’ve  read  the 
book,  you  look  at  the  press  releases  and 
learn  that,  indeed.  Paramount  Pictures 
and  Tom  Cruise  have  snapped  up  the 
rights  for  $  1 . 1  million.  The  movie  will 
be  called  The  Man  in  the  Mirror.  The 
hero,  Eric  Truell,  is  a  young,  star  reporter 
for  the  fictitious  Neu>  York  Mirror. 

From  beginning  to  end,  the  book 
deals  with  the  privileges  and  power  of  a 
big-time  reporter  and  ethical  decisions. 

It  begins  with  a  hostage  situation  in 
Paris,  where  Truell  is  assigned.  Disobey¬ 
ing  police  restrictions,  he  aggressively 
runs  along  rooftops  to  gain  access  to 
the  hostages.  Is  he,  too,  involved? 

Then  comes  his  stage-by-stage  liaison 
with  the  CIA  and  its  covert  activities, 
watching  the  French  and  the  Chinese. 
The  reader  wonders  just  where  Truell 
crosses  the  line  and  indeed  if  a  good 
journalist  using  all  available  sources 
can’t  avoid  crossing  the  invisible  line  of 
proper  conduct.  Must  an  aggressive 
and  enterprising  reporter’s  career  be 
doomed? 

The  predicament  in  which  Truell 
finds  himself  brings  to  mind  Newsday 
investigative  reporter  Bob  Greene,  who 
once  argued  there  cannot  be  absolutes 
in  ethical  and  responsible  behavior.  A 
reporter  should  not  steal,  he  says,  but 
what  if  the  reporter  comes  across  a  file 
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that  details  a  coup  d’eat  against  the  U.S. 
government  by  a  group  of  generals  16 
hours  later?  Greene  ponders:  If  1  leave 
the  file  there,  I  am  highly  ethical.  If  I 
steal  the  file  and  run,  I  am  a  good 
newsperson.  I  would  steal  the  file  and 
publish  its  contents.  The  time  is  too 
short  for  any  other  alternative  and  the 
decision  meets,  he  says,  the  test  of  com¬ 
pelling  public  urgency. 

In  China,  in  pursuit  of  a  story  and 
out  of  a  sense  of  duty  to  the  human 
race,Truell  exposes  Chinese  develop¬ 
ment  of  deadly  biological  weapons,  and 
conspires  with  the  CIA  to  get  a  kid¬ 
napped  French  scientist  out  of  China. 

Truell’s  decisions  are  all  the  more 
poignant  and  seem  right  as  he  brings 
down  a  corrupt  wing  of  the  French 
government  and  exposes  Chinese/ 
French  torture  and  murder.  Truell  is  tar¬ 
geted,  and  his  escapes  make  for  much 
of  the  action  of  the  book. 

Other  ethical  decisions  are  confront¬ 
ed  as  Truell  plies  his  trade.  They  include 
whether  to  reveal  that  a  senator  bid¬ 
ding  for  the  presidency  had  once  been 
treated  in  a  mental  facility. 

Truell  refuses  all  bribes  and  payoffs, 
including  an  unholy  alliance  with  an 
international  mobster  who  promises 
that,  through  his  power,  he  would  make 
Truell  publisher  of  the  paper. 

At  the  center  of  the  book  is  the  tug 
of  war  between  the  United  States  and 
France  for  a  communications  pact  that 
would  make  China  a  super,  super 
power.  French  payoffs  to  an  older,  dis¬ 
tinguished  reporter  at  the  paper  swing 
the  deal  to  France.  However,Trueirs 
relationship  with  the  older  reporter, 
whom  Truell  threatens  to  expose,  takes 
an  interesting  turn. 

The  title  comes  from  the  code  of 
ethics  of  the  fictitious  Mirror  newspa¬ 
per  quoted  at  the  beginning  of  the 
book.  The  code  says  any  deliberate 
cooperation  with  government  agencies 
will  be  regarded  as  a  firing  offense. 
Does  Truell’s  entanglement  with  the 
CIA,  arguably"  for  a  greater  good,  super¬ 
sede  the  Mirror's  handbook  on  policy, 
or  vice  versa? 

Ignatius  is  assistant  managing  editor 
for  business  and  former  foreign  editor 
of  the  Washington  Post.  He  covered 
Lebanon  and  Middle  East  terrorism  for 
three  years  for  the  Wall  Street  Journal. 
A  graduate  of  Harvard,  he  is  the  author 
of  three  other  novels. 
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The  globalization  of  news, 

emphasizing  speed,  quality  and 
utility,  has  resulted  in  a  new  defi¬ 
nition  of  news,  says  Alleyne.  To  sur¬ 
vive,  news  agencies  have  to  enhance 
their  utility  in  the  changed  international 
environment  and  to  increasingly  diver¬ 
sify  their  output  so  as  to  supply  infor¬ 
mation  more  valuable  than  mere  spot 
news,  he  ai^es.  The  information  revo¬ 
lution  is  not  just  about  new  technology 
but  is  a  part  of  a  more  profound 
dynamic,  he  says.  The  fortunes  of  the 
international  news  system  are  tied  to 
the  ecology  of 
the  international 
economy. 

This  book  dis¬ 
pels  some  myths, 
among  them, 
that  the  new 
capitalistic 
trend  creates 
greater  ftiee- 
dom.  The 
importance  of 
media  in 
attracting  or 
deterring 
capital  is 

another  factor.  News  of 
political  instability  scares  many  invest¬ 
ors.  More  positive  news  attracts  them. 

He  sees  censorship  as  more  complex 
than  the  measures  of  a  repressive  politi¬ 
cal  power.  The  role  of  international 
conglomerates  is  a  consideration,  as  are 
the  restraints  caused  by  illiteracy  and 
the  ranking  of  values. 

Alleyne,  who  teaches  at  Loyola  Univ¬ 
ersity,  Chicago,  is  director  of  the  school’s 
National  Center  for  Freedom  of 
Information  Studies. 


To  order  the  books  reviewed  here,  other  journalism  books, 
or  any  book  in  print,  call  any  time  800-266-5766  (ext.  1014), 
visit  our  Web  site  (http://www.booksnow.com/editor- 
publisher.htm)  or  write  Books  Now,  6600  W.  Charleston 
Blvd.,  Las  Vegas,  NV  89102. 
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New  ergonomic  design 


Durable  magnesium  alloy  frame 


3X  zoom  lens 


1.3  million  square  pixels 


The  new  Fujix  DS-300  digital 
camera  features  many  technological 
breakthroughs.  Its  price 
happens  to  be  one  of  them. 


Autoexposure 

Autofocus 

Autoflash 

Professional  override 
Optional  Continuous  mode  feature 
JPEG  data  compression 
Video  out  and  image  preview 
Direct  download 


From  the  first  moment  you  see  the  new 
Fujix  05-300  digital  camera, you  can  tell  it's  different. 
Unlike  current  digital  cameras,  it's  smaller  and 
lighter.  And  thanks  to  a  magnesium  alloy  frame,  it's 
more  durable.  The  price  also  sets  the  Fujix  DS-300 
apart  from  comparable  digital  cameras.  And  with  a 
high-precision  2/3-inch  CCD  with  1.3  million  square 
pixels,  the  image  quality  is  clear  and  undistorted. 
In  fact,  it's  the  same  type  used  in  our  top-of-the- 
line  digital  SLRs.The  Fujix  DS-300  also  combines 
quality  and  simplicity.  Features  like  autoexposure,  auto¬ 
focus  and  autoflash  leave  you  free  to  concentrate  on  your 
subject.  Or,  you  can  set  the  professional  override  for  total  control.  And  the  Fujix  DS-300's 
3X  zoom  lens  covers  focal  lengths  equivalent  to  the  35 -105mm  range  of  a  35mm  camera. 

Previewing  images  is  made  simple  with  a  video  cable  that  connects  to  any  LCD  or 
TV  monitor.  And  by  storing  images  on  a  fast  PC  card  with  unlimited  picture-taking 

capability,  transferring  images  to  a 
computer  takes  seconds.  You  can  also 
output  data  to  a  computer  using  the 
Fujix  D5-300's  serial  port.  Or  for  greater 
flexibility,  add  the  optional  Extension 
Unit.  Its  Continuous  mode  lets  you 
shoot  at  4.5  frames  per  second  and 
allows  you  to  download  directly  onto  a  computer  or  to  the  Fujix  Pictrography  3000. 

With  all  the  features  of  a  high-end  digital  camera  at  a  fraction  of  the  size  and 
cost,  you'll  find  the  Fujix  D5-300  easier  to  carry.  Physically  and  financially. 

For  more  information,  visit  our  Web  site  at  www.fujifilm.com  or  call  1-800-800-FUJI. 
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MARKETING 


BY  DORI  PERRUCCI 


Team  Effort 
Lands  Grocer 


WHEN  THE  JERSEY  Journal's 
advertising  sales  team  heard 
that  A&P  might  open  a  grtKery 
store  in  Bayonne,  NJ.,  it  didn’t 
let  any  grass  grow  under  its 

homegrown  toes. 

Executives  at  the  54,(XK)-circulation  Newhouse 
daily  based  in  Jersey  City  courted  the  grocery 
chain  with  an  aggressive  package  it  couldn’t  refuse: 
20  free  ads;  cross-promotions  with  a  car  dealership 
and  a  travel  agenc)'  featuring  a  sweepstakes;  and 
even  an  A&P  bus  to  transport  the  paper’s  senior 
citizen  readers  during  the 
store’s  grand  opening  last 
June.  It  worked. 

The  paper  s  grand  opening 
strategy’  “did  what  newspa¬ 
pers  are  supposed  to  do  — 
get  people  into  the  store,” 
explained  retail  manager  Ed 
Burns.  “We  know  from  our 
research  that  our  readers 
love  sweepstakes  contests.  They  love  trips.  They 
love  new  cars.” 

He  said  the  newspaper’s  ideas  were  new  to  the 
A&P’sTony  Gasparo,vice  president  and  director, 
“and  he  went  for  them  in  a  big  way.  A&P  manage¬ 
ment  told  us  it  was  one  of  their  most  successful 
openings,  and  that  the  numbers  who  turned  out 
were  in  the  stratosphere.” 

Four  Seasons  Travel,  a  local  agency,  joined  the 
cross-promotion  to  give  away  a  free  trip,  “which  in 
turn  gave  them  enormous  exposure,”  said  Bums. 

Likewise,  the  auto  dealership  Salerno  Duane 
offered  A&P  customers  up  to  $300  off  the  pur¬ 
chase  of  a  new  1997  Pontiac  Montana,  displayed  in 
the  parking  lot  of  the  new  A&P  store. 

The  paix;r  received  at  least  1 ,000  contest  entries 
at  the  store,  and  hundreds  more  from  seniors  who 
boarded  the  complimentary  buses  that  ran  continu¬ 
ously'  during  grand  opening  weekend,  said  Bums. 
The  paper  initially  scheduled  one  bus  to  run  in 
southern  Jersey  City,  “where  our  research  shows 
the  largest  concentration  of  seniors.  But  the  bus 
was  so  popular,  we  had  to  add  a  second  bus,  and 
we  still  had  lines  waiting.” 

In  return,  the  paper  won  “an  aggressive  sched¬ 
ule,”  which  includes  a  page  of  ROP  weekly,  along 
with  a  weekly'  insert  that  circulates  to  57,(XK)  sub¬ 
scribers  and  nonsubscribers.  The  Journal's  open 
rate  for  advertising  is  about  $42  an  inch. 

While  Bums  declined  to  put  a  price  on  what  the 


Jersey  Jon  rnal 
all  out 
u'hen  A&P 
opens  a  new 
store 


paper  spent  to  get  the  A&P  business,  even  a  mod¬ 
est  investment  can  pay  off,  considering  that  most 
papers  reap  an  average  $2  million  annually  in  ad 
spending  from  A&I*  the  nation’s  fourth  largest  gro¬ 
cer,  said  Gasparo. 

“And  the  average  A&P  store  stays  in  business  in 
a  kx:ation  for  20  years,”  he  added,  speaking  recently 
on  a  panel  during  the  annual  meeting  of  the 
International  Newspaper  Gn)up  in  New  Yoric. 

Approximately  40%  of  A&P’s  customers  drive 
90%  of  the  business  transacted  in  the  chain’s  1,216 
stores,  but  they  spend  half  of  their  weekly  food 
dollars  at  discount  “category'-killer”  stores  such  as 
CVS,  a  dmg  chain  that  also  stocks  groceries. 

“That’s  business  we’ve  seen  taken  away,  which 
means  business  taken  away  from  you,”  Gasparo 
said.  To  counter  that  erosion,  “We  need  partner¬ 
ships.  We  need  newspap)ers  to  help  us  develop  tar¬ 
geted  audiences,”  he  said,  citing  the  JoumaVs  grand 
opening  program  as  a  gotxl  example  of  the  initia¬ 
tives  newspapers  can  take  to  help  advertisers  and 
themselves. 

Bums,  the  Journal's  retail  manager,  avers  that  the 
marketing  effort  “wasn’t  brilliant.  It  was  simple.” 

A&P’s  Bayonne  store  is  now  “one  of  the  biggest 
stores  in  Hud.son  County'.  That  was  news  for  us, 
and  we  treated  it  that  way,”  Burns  said.  That  meant 
news  stories  as 
well  as  house  ads 
about  the  store. 

Competitors  for 
the  account 
included  a  weekly 
newspaper,  Adm, 
and  A&P’s  own 
direct  mail  opera¬ 
tion. 

At  an  initial 
lunch  with  A&P 
management, 

“when  they  asked 
what  we  could  do 
for  them,  we  were 
ready,”  said  Bums. 


Ad  at  bottom  of 
page  touts  bus 
service  to  grocery 
store  opening  — 
part  of  a  package 
the  Jersey  Journal 
assembled  for  A&P 
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MARKETING 


The  Journal's  team  —  Bums,  publisher 
Scott  Ring,  and  Robert  Lang,  who’s  han¬ 
dled  the  A&P  account  for  20  years  — 
took  A&P  execs  on  a  tour  of  the  paper’s 
Hudson  County  turf. 

“We  wanted  to  show  that  we  were 
serious  about  understanding  their  busi¬ 
ness,  and  convinced  about  what  we 
could  offer.  We  believe  the  excitement 
we  created  at  that  lunch  assured  us  of 
getting  the  grand  opening  schedule,” 
Bums  said. 

“If  the  grand  opening  wasn’t  success¬ 
ful,  they  would  have  looked  for  other 
options.  1  know  the  A&E  They  are  rigor¬ 
ous  about  getting  value  for  their  adver¬ 
tising  dollar.” 


Publicitas  Job 

Media  market  resources  inc. 

has  named  Publicitas  Advertising 
Services  Inc.  as  its  source  of  newspaper 
marketing  information.  Publicitas  joins 
Nielsen,  Arbitron,  Scarborough  and 
Media  Audit  as  contributors  to  its  market 
profile  repxjits. 

Advertisers  who  subscribe  to  Media 
Market  Resources  Snapshots  can  plan 
their  integrated  ad  campaigns  more 
effectively  to  exploit  newspapers  as  part 
of  the  advertising  mix,  said  Bruce  D. 
Budnik,  vice  president  of  sales  for 
Publicitas. 

React  Growth 

ARADE  MAGAZINE’S  SISTER  publi¬ 
cation  for  teens,  react,  has  grown 
from  75  newspapers  at  startup  in 
September  1995  to  157  papers.  New 
subscribers  include  the  Record  in 
Hackensack,  N.J.;  Fresno  Bee  and  San 
Jose  Mercury  News  in  California;  Raleigh 
Neu’s  &  Observer  in  North  Carolina;  and 
Seattle  Times  in  Washington. 

The  magazine  claims  it  reaches  4.6 
million  teens. 

TOMA  Generates 
Ad  Revenues 

Approximately  75%  of  the  adver¬ 
tisers  that  signed  two-year  contracts 
recently  with  the  Meridian  Star  in 
Mississippi  are  new  customers,  says  ad 
manager  Michael  Lee.  Lee  used  a  TOMA 
Gbp  of  Mind  Awareness)  contract,  which 
promises  to  survey  business  categories 
every  two  years  and  to  attract  new 


advertisers,  now  including  Bible  book¬ 
stores,  a  monument  company,  pawn¬ 
shops,  attorneys,  funeral  homes  and  nx)f- 
ing  contractors. 

Gannett  Promotion 

Gannett  suburban  Newspapers 
and  Time  magazine  launched  a  pnx 
motional  campaign  on  Sept.  29  to  attract 
and  retain  subscribers  for  both  publica¬ 
tions.  Gannett  offers  nonsubscribers 
seven-day,  four-day  or  weekend  subscrip¬ 
tions,  plus  weekly  delivery  of  Time  at 
special  rates. 

Record  Helps 

WORLD  HUNGER  DAY  comes 
home  to  New  Jersey  on  Oct.  19, 
when  500  volunteers  from  Bergen, 
Passaic  and  Hudson  counties  collect 
food  and  cash  donations  for  the  Center 
for  Food  Action.  The  event  has  raised 
more  than  $750,0(X)  since  1991,  when 
the  Record,  of  Hackensack,  N.J.,  began 
sponsoring  the  event. 

Brandon  Is  CEO 

VALASSIS  COMMUNICATIONS  INC. 

has  named  David  A.  Brandon  chair¬ 
man.  Brandon,  who  has  19  years  of  man¬ 
agement  experience  at  the  company, 
continues  as  president  and  CEO. 

New  Staff  At  NNN 

At  the  newspaper  National 
Network,  David  A.  Teitler  has  been 
promoted  to  vice  president,  director  of 
sales  and  strategic  planning,  package 
goods.  He  joined  NNN  in  1996. 

Times’  Taxis 

The  new  YORK  Times  Magazine  is 
offering  advertisers  an  unusual  vehi¬ 
cle  for  reaching  consumers  in  New  Yoiic 
City:  taxicabs. 

Taxi-top  signs,  which  began  appearing 
in  August  on  cabs  leased  by  Medallion 
Taxi  Media,  feature  a  co-branding  of  mes¬ 
sages  promoting  the  magazine  and  adver¬ 
tisers  such  as  American  Express  with  the 
message,  “Where  You  Exf>ect  to  Find 
American  Express/The  New  York  Times 
Magazine,  Expect  the  World.” 

Taxi-top  advertising  “extends  our 
advertisers’  message  in  the  magazine 
and  exposes  it  to  an  even  wider  audience 
in  a  highly  visible,  attention-getting 


fashion,”  said  Jyll  Holzman,  Times  vice 
president  for  advertising.  “This  is  innova¬ 
tive  merchandising  that  goes  the  extra 
mile.” 

The  program  is  available  on  a  first- 
come,  first-served  basis  to  advertisers 
who  run  incremental  advertising  this 
year. 

The  magazine,  which  celebrated  its 
100th  anniversary'  in  1997,  ranked  sev¬ 
enth  in  advertising  pages,  according  to 
Publishers  Information  Bureau. 

Marathon  Plans 
At  N.Y.  Times 

The  new  YORK  Times'  plans  for  cov¬ 
ering  the  New  York  City  Marathon 
Nov.  2  include  a  preview  news  section 
Oct.  28  and  a  post-marathon  feature  in 
Sports  Monday,  Nov.  3,  documenting  the 
names,  times  and  placements  of  over 
25,0(X)  finishers.  The  Times  is  the  official 
newspaper  sponsor  of  this  year’s 
marathon,  staged  by  the  New  York  City 
Road  Runners  Club. 


You'd  boner  believe  it! 

Examine  your  weather  page  closely. 

If  it’s  not  from  AceuWeather,  there  are 
probably  problems  with  accuracy, 
credibility  and  consistency.  Why  not 
make  your  weather  page  the  best? 

Call  800-566-6606  for  details. 

Accu  mssi&i  ^ 

The  World's  Weather  Leadef"* 

Internet,  http  w  a.v  accuwealtier  com 
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LEGAL 


BY  M.L.  STEIN 


Fired  Sportswriter 
Sues  L.  A.  Times 


Bob  NIGHTENGALE,  A  for¬ 
mer  baseball  writer  for  the 
Los  Angeles  Times,  alleges  in 
a  wrongful  termination  suit 
that  the  Dcxlgers’  public 
relations  director  told  him  that  his  sto¬ 
ries  about  the  team’s  lack  of  black  play¬ 
ers  had  made  owner  Peter  O’Malley 
“very  upset.” 

The  same  information,  Nightengale 
said,  was  relayed  to  him  by  Dodger  man¬ 
ager  Bill  Russell,  who  suggested  that  the 
reporter  not  attend  Russell’s  wedding 
because  O’Malley  and  other  Dodger  offi¬ 
cials  would  be  present. 

The  Dodger  management’s  reaction  to 
the  stories,  and  the  fact  that  he  is  married 
to  an  African-American  woman,  led  to  his 
firing,  Nightengale  claims  in  a  suit  against 
the  Times',  its  owner,Times  Mirror  Co.; 
former  Times  editor  Shelby  Coffey;  sports 
editor  Bill  Dwyre;  and  John  Rawlings,  edi¬ 
tor  of  Tunes  Mirror’s  Sporting  News. 

Besides  wrongful  termination,  the 
complaint  filed  in  Los  Angeles  Superior 
Court  charges  defamation,  emotional  dis¬ 
tress,  and  “breach  of  the  implied 
covenant  not  to  terminate  without  good 
cause.” 

Nightengale,  who  is  represented  by 
attorney  Cameron  A.  Stewart  of  Johnny 
L.  Cochran  Jr.’s  law  firm,  is  seeking 
unspecified  damages  plus  damages  and 
attorneys  fees. 

The  Times  has  denied  the  allegations. 
The  plaintiff  said  he  was  told  by 
Dwyre  and  executive  sports  editor  Rick 
Jaffe  that  he  was  being  let  go  because  he 
had  been  stringing  for  Sports  Illustrated. 
The  writer  conceded  he  had  been 
“answering  queries”  from  the  magazine 
but  quit  doing  so  at  Dwyre’s  order.  Since 
joining  the  Times  in  1989,  Nightengale 
said,  he  won  merit  raises  and  promo¬ 
tions  and  the  assignment  to  cover  the 
Dodgers.  At  one  point,  he  added,  Dwyre 
raised  the  possibility  that  he  would 
become  a  national  sports  columnist. 

This  all  changed  following  his  article, 
which  pointed  out  that  the  Dodgers  this 
year  would  not  have  a  black  starter  for 
the  first  time  since  1947.  The  story. 


C  '.lahns  be  ituis  ctiiined 
far  stories  about 
Dodders '  dearth  of 
African  A  niericans 


which  according  to  Nightengale  had 
prior  approval  from  Jaffe,  was  tied  in 
with  the  50th  anniversary  of  Jackie 
Robinson  breaking  the  color  barrier  in 
the  National  League. 

Dwyre,  Nightengale  said,  felt  the  story 
was  “too  harsh”  and  needed  watering 
down.  Moreover,  the  complaint  says,  the 
sfK)rts  editor  said  he  believed 
Nightengale  was  “too  close  to  the  sub¬ 
ject,”  an  apparent  reference  to  his  mar¬ 
riage  to  Cynthia  Nightengale,  a  copy  edi¬ 
tor  in  the  Times'  Orange  County  edition. 

Nightengale’s  story  was  eventually 
split  into  two  parts,  which  ran  last  April. 
Then  Nightengale  wrote  a  column  for 
Sporting  News  about  a  decrease  in 
black  baseball  players. 

The  sportswriter  said  he  was  covering 
a  Dodger  game  in  St.  Louis  when  he 
received  a  phone  call  from  Dwyre  order¬ 
ing  him  back  to  Los  Angeles  for  what 
turned  out  to  be  his  dismissal.  Rawlings 
fired  him  shortly  after,  he  added. 

Nightengale  noted  that  he  met  with 
Coffey  in  an  attempt  to  save  his  job,  but 
later  Dwyre  telephoned  him  to  say  the 
decision  to  fire  him  was  “final.”  The  suit 
states  that  Nightengale  was  replaced  by 
a  28-year-old  African  American  with  no 
experience  covering  baseball.  It  also  is 
says  the  Times  had  no  verbal  or  written 
policy  regarding  freelance  work  until  an 
hour  after  he  was  dropped,  when  the 
newspaper  distributed  a  policy  on  free¬ 
lance  writing. 

He  also  charges  that  the  Times  knew 
of  his  work  for  Sports  Illustrated  and 
that  other  staffers  were  freelancing  for 
“competitive  newspapers  and  maga¬ 
zines,”  including  Sports  Illustrated. 

A  Times  spokeswoman  declined  to 
comment  on  the  suit,  but  the  paper  has 
denied  Nightengale’s  firing  was  related 


to  his  writing  about  the  Dodger  race 
issue. 

Also,  Dodger  general  counsel  Sam 
Fernandez  described  any  inference  that 
the  club  was  involved  in  Nightengale’s 
dismissal  as  “categorically  untrue.” 


Morning  switch 

The  JACKSON  COUNTY  Floridian  of 
Marianna,  Fla.,  converted  to  morn¬ 
ing  publication,  from  afternoon,  on 
Tuesday,  Sept.  30.  The  Thomson 
Newspapers  property  accompanied  the 
conversion  with  improvements,  such  as 
new  local  features. 


outsource  it 


Juggling  varied  schedules. 
Managing  uneven  workflow. 
Eliminating  excessive  ad  rework. 
Reducing  costs. 

It’s  our  job. 

(And  we’re  really  good  at  it.) 
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Ad  Volume  in  Selected  National  Categories 

(January-July  1997  -  Full  Run  ROP,  In  Inches) 


Top  20  Daily  Newspapers 


NEWSPAPER 

TOTAL 

Airlines 

Auto  Dealer 
Associations 

Factory 

Automotive 

Banks 

Computers  ft 
Software 

Credit 

Cards 

Foodft 

Household 

Hotels  ft 
Resorts 

Insurance 

Investments 

Mmion 

Pictures 

Travel  ft 
Tourism 

Utilities  ft 
Comms 

1  New  York  Times 

287.723 

18,557 

3,345 

10,144 

16,218 

25,774 

4,635 

1,617 

5,440 

2,362 

15,390 

118,673 

5,953 

59,615 

2  Los  Angeles  Times 

320.893 

10,061 

41,258 

13,174 

17,754 

13,864 

1,306 

2,268 

6,215 

6,021 

6,437 

164,578 

4,881 

33,076 

3  Washington  Post 

189,224 

11,836 

38,397 

8,663 

32,602 

8,804 

1.376 

784 

5,025 

2,650 

4.250 

34,194 

3,814 

36,829 

4  New  York  Daily 

News 

115.248 

7,772 

4,920 

6,887 

14,765 

1,651 

14 

364 

3,331 

3.677 

660 

40,498 

3.262 

27,447 

5  Chicago  Tribune 

163,459 

11,795 

26,661 

10,662 

15,202 

11,215 

1,213 

2,347 

7,233 

3,064 

3,218 

37,633 

3,428 

29,788 

6  Newsday 

149,274 

4,968 

14,420 

9,860 

47,970 

2,557 

252 

806 

946 

3,701 

1,708 

35,015 

5,858 

21,213 

7  Houston  Chronicle 

124,761 

9,028 

27,933 

1,338 

8,792 

4,906 

518 

777 

1,374 

3,120 

2,980 

29,441 

1,251 

33,303 

8  San  Francisco 

Chronicle 

128,144 

6,922 

13,317 

3,535 

12,107 

14,161 

1,759 

1,551 

5,931 

3,880 

2,333 

39,459 

2,292 

20,897 

9  Chicago  SunTimes 

101,689 

8,585 

10,638 

11,373 

12,726 

1,922 

65 

1.415 

6,441 

887 

538 

30,009 

1.817 

15,273 

10  Dallas  Morning 

News 

128,980 

8,682 

14,313 

2,091 

13,772 

7,981 

961 

1,372 

7,162 

2,387 

3,659 

28,506 

2,995 

35,099 

11  Phoenix  Arizona 
Republic 

121,707 

8,250 

19,216 

3,541 

8,711 

4,404 

260 

890 

4,518 

12,723 

1,727 

24,528 

2,042 

30,897 

12  Boston  Globe 

164,238 

9,313 

11,454 

9,490 

16,994 

11,333 

1,308 

1,673 

17,953 

5,309 

7,087 

34,021 

5,549 

32,754 

13  New  York  Post 

108,961 

4,312 

3,706 

7,527 

14,949 

1,253 

14 

111 

5,815 

4,554 

1,107 

29,451 

17,040 

19.122 

14  Philadelphia 

Inquirer 

130,119 

8,127 

8,346 

13,918 

27,478 

7,141 

697 

623 

4,038 

4,384 

2,021 

31,552 

1,253 

20,541 

IS  Newark  Star-Ledger 

137,523 

8,340 

12,337 

14,431 

30,342 

775 

287 

1,096 

3,831 

11,027 

2,612 

20,820 

3,091 

28,534 

16  Cleveland  Plain 

Dealer 

89,154 

5,160 

9,885 

8,593 

20,419 

974 

1,451 

1,104 

7,083 

2,828 

18,366 

921 

12,370 

17  San  Diego  Union- 

Tribune 

129,696 

2,804 

26,294 

3,938 

13.212 

2,597 

754 

447 

3,160 

5,857 

2.535 

29,191 

1,639 

37,268 

18  Detroit  Free  Press 

64,949 

4,709 

13,507 

1,850 

4,306 

4,912 

112 

613 

1,274 

299 

860 

22,690 

895 

8,922 

19  $L  Petersburg  Times 

60,893 

1,581 

9,590 

2,314 

13,456 

1,102 

633 

918 

1,176 

2,692 

10,816 

2,659 

13,956 

20  Miami  Herald 

107,043 

4,395 

11,955 

2,635 

22,422 

1,723 

906 

1,530 

2,124 

3,083 

2,406 

25,075 

3,799 

24,990 

NEWSPAPER 

TOTAL 

Airlines 

Auto  Dealer 
Associations 

Top  20  Sunday  Newspapers 

Factory  Computers  &  Credit  Food&  Hotels  & 

Automotive  Banks  Software  Cards  Household  Resorts 

Insurance 

Investments 

Motion 

Pictures 

Travel  ft 
Tourism 

Utilities  ft 
Comms 

1  New  York  Times 

231,750 

13,604 

18,852 

12,340 

7,440 

1,779 

3,631 

1,476 

35,229 

695 

14,975 

55,185 

53,367 

13.177 

2  Los  Angeles  Times 

160,115 

9,095 

12,858 

2,429 

7,071 

848 

609 

1,237 

34,900 

635 

3,003 

43,623 

31,241 

12,566 

3  Washington  Post 

73,815 

5,080 

4.903 

1.414 

10,529 

785 

386 

12,364 

409 

2,304 

11,020 

17,815 

6,806 

4  Chicago  Tribune 

126,173 

7,408 

16,176 

8,310 

3,242 

1,622 

785 

10 

19,198 

606 

2,197 

13,513 

33,725 

19,381 

5  Philadelphia 

Inquirer 

94,787 

4,109 

3,640 

7,967 

20,316 

859 

528 

651 

12,049 

2,801 

1,925 

10,169 

21,467 

8,306 

6  New  York  Daily 

News 

57,374 

3,282 

882 

2,497 

1,525 

273 

187 

13,231 

1,017 

336 

12,665 

12,505 

8,974 

7  Dallas  Morning 

News 

85,122 

5,762 

2,225 

841 

9,133 

1,164 

17 

198 

11,418 

2,411 

2,347 

9,345 

22,590 

17,671 

8  Detroit  News  &  Free 

Press 

60,322 

6,588 

14,515 

1,655 

2,792 

564 

32 

62 

4,446 

318 

615 

7,666 

13,618 

7,451 

9  Boston  Globe 

129,462 

5,832 

12,853 

5,540 

14,741 

1,529 

577 

21 

24,014 

1,998 

1,646 

9,809 

34,109 

16,793 

10  Houston  Chronicle 

61,138 

5,270 

1,851 

494 

6,553 

1,319 

138 

78 

6,303 

1,317 

1,462 

7,366 

17,240 

11,747 

11  Atlanta  Journal  & 

Constitution 

79,718 

4,770 

6,545 

3,227 

5,389 

1,660 

82 

128 

8,387 

483 

2,366 

8,349 

29,895 

8,437 

12  Minneapolis  Star 
Tribune 

64,380 

2,701 

5,288 

686 

6,552 

560 

338 

13,914 

1,175 

2,911 

6,996 

17,612 

5,647 

13  Newsday 

74,356 

3,125 

3,348 

3,640 

8,461 

544 

144 

43 

16,416 

882 

330 

11,172 

22,748 

3,503 

14  San  Francisco 

Examiner  & 

Chronicle 

86,690 

5,769 

3,983 

622 

3,254 

1,799 

449 

910 

24,385 

578 

1,775 

10,457 

22,799 

9,910 

IS  Newark  Star-Ledger 

98,311 

4,098 

6,160 

5,576 

22,170 

133 

15 

76 

19,584 

2,604 

2,259 

5.421 

27,708 

2,507 

16  Phoenix  Arizona 

Republic 

89,512 

4,759 

5,299 

782 

7,465 

860 

368 

367 

20,565 

14,343 

1,942 

6,441 

14,173 

12,148 

17  St.  Louis  Post- 

Dispatch 

48,332 

3,594 

6.672 

425 

5,197 

294 

70 

22 

8,411 

770 

946 

5,341 

9,658 

6,932 

18  Cleveland  Plain 

Dealer 

59,970 

2,128 

3,557 

1,868 

9,162 

705 

668 

2,517 

6,112 

820 

5,527 

19,322 

7,584 

19  Seattle  Times/Post- 
Intelligencer 

69,631 

5,752 

2,071 

311 

5,872 

861 

438 

6,325 

872 

1.370 

8,869 

29,779 

7,111 

20  Miami  Herald 

56,624 

3,190 

4,795 

925 

6,362 

106 

8,988 

548 

1,241 

7,804 

17,815 

4,850 

Sources:  Competitive  Media  Reporting,  ABC  FAS-FAX  (as  of  March  31, 1997) 
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Ad  Volume  in  Selected  Retail  Categories 

(January-July  1997  -  Full  Run  ROP,  In  Inches) 


Top  20  Daily  Newspapers 


NEWSPAPER 

TOTAL 

Apparel  A 
Accessories 

Auto  Supply/ 
Repair 

Books  A 
Stationery 

Building 

Meteriols 

Computer 

Stores 

Consumer 

Electronics 

Department 

Stores 

Oiscouni 

Stores 

Drug 

Stores 

Feed 

Stores 

Furuiture  A 

Jewelry 

Stores 

Oflico  Supply 

Stores 

SpensA 

Toys 

1  New  York  Times 

232,426 

21,550 

15 

6,761 

569 

31,097 

17.796 

83,936 

1,541 

671 

623 

37,796 

15,573 

8.303 

6,195 

2  Los  Angeles  Times 

451,832 

6,592 

11.738 

1.307 

4,035 

12,247 

68,476 

213,554 

10.835 

1,001 

26.515 

41,475 

1.892 

22,406 

29,759 

3  Washington  Post 

408,489 

19,385 

3,033 

612 

13,018 

17,102 

47,859 

146,595 

9.590 

2,022 

35,882 

87,274 

3,893 

9,723 

12,501 

4  New  York  Daily 

News 

240,048 

7,572 

14,263 

49 

6,324 

4,802 

63,925 

70,234 

3.490 

731 

13.115 

46.001 

775 

4.321 

4,446 

5  Chicago  Tribune 

257,456 

12,628 

2,288 

755 

5.600 

12,084 

33,109 

78,942 

11,843 

2,496 

5,122 

61,282 

3.972 

8,788 

18,547 

6  Newsday 

296,150 

12,450 

8,017 

166 

8,056 

7,958 

91,717 

85,753 

10,933 

1,564 

2.509 

42,607 

1,743 

12,576 

10.101 

7  Houston  Chronicle 

470,690 

29,543 

5,646 

785 

16.169 

13,107 

36.836 

170,880 

16,933 

359 

21.205 

123,893 

3.791 

10.544 

20,999 

8  San  Francisco 

Chronicle 

190,526 

7,222 

2,358 

895 

907 

7,758 

16.479 

88.085 

8,149 

4,471 

873 

29,196 

1,028 

14,621 

8,484 

9  Chicago  SunTimes 

149,150 

7,063 

7,823 

44 

9,054 

3,975 

42,030 

29,545 

6,845 

427 

5.863 

22,310 

386 

8,118 

5,667 

10  Dallas  Morning 

News 

480,285 

21,524 

3,956 

902 

15,533 

15,455 

33,766 

182.241 

14,617 

725 

59,905 

94.681 

3.555 

18,071 

15.354 

11  Phoenix  Arizona 

Republic 

339,067 

8,602 

8,201 

433 

19,166 

8,151 

28,935 

113,289 

5.657 

1,372 

15,856 

108,006 

1.886 

7,246 

12,267 

12  Boston  Globe 

269,759 

13,585 

1,423 

4.631 

4,907 

9,128 

21,187 

131,518 

13,714 

2,167 

7,553 

32,484 

4,889 

6,740 

15,833 

13  New  York  Post 

92,995 

7,949 

654 

132 

1,353 

7,770 

47,482 

1.939 

3,134 

1,128 

2,534 

11,815 

1,197 

1,356 

4,552 

14  Philadelphia 

Inquirer 

308,561 

10,620 

3,274 

228 

4,362 

27,287 

16,266 

160,711 

3,400 

1,153 

3.848 

61,052 

2,313 

6,347 

7,7ro 

15  Newark  Star-Ledger 

302,674 

16,787 

4,512 

283 

7,345 

8,508 

81.072 

84.291 

10,927 

1,900 

6,341 

59,567 

2.390 

10,047 

8,704 

16  Cleveland  Plain 

Dealer 

229,452 

7,185 

4,172 

545 

8,483 

2,180 

13,600 

90,635 

6,393 

1,827 

34.546 

43,305 

1,170 

9,046 

6,365 

17  San  Diego  Union- 

Tribune 

401,700 

5,698 

10,372 

538 

8.198 

26.720 

82,944 

129,258 

7,027 

663 

26,154 

55,776 

3.235 

10,010 

35,107 

18  Detroit  Free  Press 

144,138 

4,941 

2.096 

93 

11,291 

3,936 

41,243 

37,420 

6,818 

1,535 

4,253 

10.482 

546 

9.233 

10,251 

19  St.  Petersburg  Times 

201,657 

5,344 

5,858 

2,591 

5,694 

3,011 

24,748 

62,072 

21,656 

374 

5,272 

44,823 

1,365 

9,603 

9.246 

20  Miami  Herald 

332,503 

5,342 

2,503 

179 

5,587 

6,661 

116.298 

91,479 

13,779 

543 

3,699 

70,184 

999 

10,177 

5,073 

NEWSPAPER 

TOTAL 

Apparel  & 
Accessories 

Auto  Supply/ 
Repair 

Top  20  Sunday  Newspapers 

Books  A  Building  Computer  Consumer  Oeparunent  Discount 
Stationery  Materials  Stores  Electronics  Stores  Stores 

Drug 

Stores 

Feed 

Stores 

Furniture  A 
Accessories 

Stores 

Office  Supply 

Stores 

Sports  A 
Toys 

1  New  York  Times 

114,809 

11,200 

1,202 

110 

5,071 

10,715 

60,626 

977 

42 

16,227 

7,164 

965 

510 

2  Los  Angeles  Times 

117,428 

4,618 

9,293 

3,484 

707 

1,640 

8,210 

52,514 

1,597 

1,351 

10,540 

10.644 

1,808 

6,000 

5,022 

3  Washington  Post 

96,145 

3,535 

7,842 

2,445 

935 

659 

1.958 

29.957 

3,704 

7,626 

17,365 

14.804 

2.028 

1,909 

1.378 

4  Chicago  Tribune 

84,554 

3,621 

5,725 

3,271 

1,180 

2,027 

4,609 

27,681 

3.523 

1,748 

947 

19,074 

1.356 

7,541 

2,251 

5  Philadelphia 

Inquirer 

139,192 

1,253 

9,431 

995 

1.639 

3.613 

34,094 

30,664 

1,699 

7,534 

4,834 

39,638 

357 

1,893 

1,548 

6  New  York  Daily 

News 

98,093 

1,342 

6,970 

6 

732 

4,943 

24,727 

10,236 

4,091 

4,952 

16.278 

22,937 

186 

693 

7  Dallas  Morning 

News 

237,681 

2,918 

9,283 

890 

1,922 

5,588 

17,846 

69,420 

3.696 

46 

71.575 

13.162 

658 

5,671 

35,006 

8  Detroit  News  &  Free 

Press 

55,386 

667 

1,522 

54 

5,917 

459 

11,161 

10,915 

3,642 

369 

5.379 

8,796 

56 

3,656 

2,793 

9  Boston  Globe 

121,280 

4,783 

4,071 

2,995 

4,345 

3,253 

3,500 

43.698 

2,987 

3,126 

32 

34,963 

4,076 

3.489 

5,962 

10  Houston  Chronicle 

197,906 

10,704 

8,730 

1,067 

1.630 

5,250 

19,570 

63,891 

5,873 

128 

11,594 

33,316 

1,263 

4,204 

30.686 

11  Atlanta  Journal  & 

Constitution 

107,146 

4,143 

10.681 

485 

754 

4,567 

4,212 

38,737 

12.920 

450 

12,253 

11,532 

988 

3,477 

1,947 

12  Minneapolis  Star 

Tribune 

67,737 

1,245 

5,927 

449 

4,548 

778 

832 

11.013 

6,528 

3,068 

14,211 

10,431 

536 

3,561 

4,590 

13  Newsday 

84,563 

1,552 

1,528 

18 

2,901 

2,188 

21,418 

16,824 

4,194 

1,219 

590 

25.763 

932 

4.008 

1,428 

14  San  Francisco 

Examiner  & 

Chronicle 

86,636 

2,820 

4,780 

2,689 

660 

1,367 

4,709 

39,054 

1,237 

226 

1,785 

18,103 

2,276 

4.888 

2,042 

15  Newark  Star-Ledger 

112,516 

3,097 

5,034 

135 

3,276 

5.129 

19,574 

20.453 

4,980 

6.161 

19,266 

18,761 

448 

3,798 

2,404 

16  Phoenix  Arizona 

Republic 

98,425 

597 

7,315 

44 

3,652 

5,575 

4,998 

33,235 

1,703 

401 

10.052 

22,188 

1,083 

2,510 

5,072 

17  St  Louis  Post- 

Dispatch 

50,581 

262 

4,255 

132 

1,987 

796 

536 

23,698 

2,601 

15 

5,663 

6.303 

3 

3,935 

395 

18  Cleveland  Plain 

Dealer 

72,988 

1,129 

5,583 

170 

8,881 

488 

713 

24,848 

2,633 

8,216 

5,392 

3,924 

175 

8,653 

2,183 

19  Seattle  Times/Post- 
Intelligencer 

69.658 

2,811 

7,003 

864 

3,986 

4,346 

5,339 

23,051 

2,737 

1,180 

730 

10,126 

751 

4,941 

1,793 

20  Miami  Herald 

110,017 

919 

5,169 

7 

746 

1,055 

43.261 

28,287 

1,876 

72 

2,854 

18,250 

1,483 

5.197 

841 

Sources:  Competitive  Media  Reporting,  ABC  FAS-FAX  (as  of  March  31, 1997) 
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NEWS  PHOTOGRAPHY 


BY  DORl PERRUCCI 

Photographer 
Collared  At  Crash 


OURIHR-POST  PHOTOCiRAPHER  A1 
Schell  was  driving  fn)m  one  assign¬ 
ment  to  another  when  he  passed  a 
collision  scene  on  Interstate  295  out¬ 
side  of  West  Deptford,  NJ. 

But  that  was  nothing  compared  to  the  scene  just 
minutes  later,  he  said,  as  he  attempted  to  shcxn  pic¬ 
tures  for  the  Cherry  Hill,  N.J.-based  paper. 

“1  pulled  up  100  yards  beyond  the  accident 
scene  and  walked  back,”  said  the  soft-spoken 
Schell,  describing  his  appn)ach  to  the  fatal  two-car 
crash.  “I  thought  1  was  far  away  enough  on  the 

shoulder  not  to  be  an  endan- 
germent  to  anybody.  But 
that’s  when  the  officer  told 
me  to  leave  the  scene  or  I’d 
be  arrested. 

“I  just  stood  there,”  Schell 
said,  sounding  stunned  by 
what  happened  next.  After 
snapping  four  or  five  pho- 
tographs,“I  stopped  taking  pictures.  1  didn’t  think 
I’d  be  arrested.” 

After  repeating  his  warning  twice,  Sgt.  Douglas 
Palladino,  a  20-year  veteran  with  the  state  police, 
arrested  Schell,  brought  him  to  Bellmawr,  NJ.,  state 
police  offices,  and  chaiyted  him  with  obstruction 
and  two  traffic  violations.  T  he  photographer  was 
handed  a  summons  and  released. 

Schell  was  scheduled  to  appear  in  municipal 
court  to  face  charges  fttr  failing  to  turn  on  his  vehi¬ 
cle’s  flashers  and  for  failing  to  follow  the  direction 
of  an  officer.  He  faces  a  fine  up  to  $500  and  jail 
time  to  15  days. 

Schell,  a  news  photographer  for  over  20  years, 
says  the  tnxiper  overreacted.  “I  didn’t  know  a  per¬ 
son  was  dead,"  he  said.  “I  don’t  go  up  to  the  wind¬ 
shield.  I  pretty’  much  stay  back.  I’ve  been  in  lots  of 
situations  like  this  and  never  been  arrested.” 

"The  tnxiper’s  conduct  was  outrageous,”  said 
Courier-Post  executive  editor  William  C.  Hidlay.  “A1 
was  ju.st  doing  his  job.  He  was  basically  shanghaied 
and  tnxiped  off. 

“He  followed  the  same  sort  of  procedure  he’s 
followed  a  thousand  times,  but  tor  some  reason  or 
other,  this  state  tnxiper  had  an  issue  with  that.” 

“This  was  extremely  unu,sual,”  rejoined  state 
police  .spokesman  John  Hagerty.  “The  state  police 
are  not  in  the  habit  of  arresting  photographers  or 
reporters  at  the  scene.” 

He  said  the  state  police  work  closely  with  the 
New  Jersey  Press  Association  and  the  New  Jersey 
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Press  Photographers,  but  “conflicts  (K'cur.” 

“It’s  unfortunate  when  the  officer  feels  an  arrest 
is  necessary',  but  in  this  ca,se,  the  supervising  tnxip¬ 
er  felt  it  was  unsafe  and  requested  Schell  twice  to 
move  himself  and  his  vehicle  from  the  kKation.”  | 

Hidlay  was  upset  enough,  he  added,  to  comer  | 

Gov.  C^hristine  Todd  Whitman,  who  was  at  the 
paper  later  that  day  ftir  an  editorial  board  meeting. 

“She  told  me  that  we’d  have  to  let  the  courts 
handle  the  matter,  and  1  understand  that,”  .said  Hidlay. 

In  the  meantime,  the  paper  has  assigned  Schell  a 
lawyer. 

While  state  police  overwhelmingly  are  very' 
gcxid,  arrests  are  “more  common  than  you  think,” 
said  Thomas  Cxistello,  president  of  the  New  Jersey 
Press  Photographers.  “All  photographers  kntiw  that 
you  can  get  as  good  a  shot  10  feet  back  as  you  can 
up  close.  There’s  an  imaginary'  bubble  that  you  put 
yourself  in,  otherwi,se  you  become  part  of  the 
scene,”  Costello  said,  adding  that  some  photogra¬ 
phers  “routinely  push  ux)  far.” 

He  said  when  tension  (x:curs  with  a  police  offi¬ 
cer,  he  backs  off  and  calls  the  association’s  attorney 
“on  the  spot”  and  asks,“  ‘C,an  you  straighten  this 
out?’  and  it’s  resolved  in  minutes.”  The  real  problem, 
said  Costello,  a  staff  photographer  at  the  Asbury 
Park  Press,  is  that  New  Jersey  press  cards  don’t 
carry  additional  rights,  whereas  New  York  press 
cards  confer  the  right  to  cross  police  and  fire  lines. 

“What  1  hope  comes  out  of  this  is  a  clearer  under¬ 
standing  of  what  we  can  and  cannot  do,”  said  Schell. 

“In  feet,  yesterday  I  was  on  the  kxral  highway  at 
another  accident  scene  and  I  got  a  lot  closer.” 

Photographer’s 
Diana  Donation 

OSTON  GLOBE  PHOTOGRAPHER  Stan  Grossfeld 
has  donated  his  $8,500  purse  from  his  Award  of 
Hope  prize  to  UNICEF  in  memory  of  Princess  Diana  for 
her  efforts  in  eliminating  land  mines. 

Grossfeld,  a  twcHime  Pulitzer  Prize  witmer  for  pho¬ 
tography,  received  the  intematktnal  award  for  his  photo 
of  a  boy  in  a  Romanian  hospital  whose  fece  bore  a 
smile  despite  his  shattered  legs. 

“I  think  photographers  have  been  given  a  bum  rap 
recently  and  I  just  think  that  by  giving  the  money  in 
Diana’s  name  to  UNICEF  for  their  land  mine  program 
we  can  help  do  things  we’re  supposed  to  do,  like  get 
rid  of  some  of  the  pntblems  in  this  world,  not  cause 
them.”  Grossfeld  said. 
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April  1997 


The  Santa  Fe  Reporter 

Forbes  Newspapers 

Santa  Fe,  New  Mexico 

a  division  of 

has  been  acquired  by 

Forbes,  Inc. 

The  Reporter  Acquisition  Company 

has  been  acquired  by 

a  wholly-owned  subsidiary  of 

North  Jersey  Newspapers  Company 

City  of  Roses  Newspaper  Company 

a  division  of 

publishers  of 

MediaNews  Group,  Inc. 

Willamette  Week 

Portland,  Oregon 

AdMedia  Partners,  Inc.  initiated  this 

AdMedia  Partners,  Inc.  initiated  this 

transaction,  assisted  in  the  negotiations 

transaction,  assisted  in  the  negotiations 

and  acted  as  financial  advisor  to 

and  acted  as  financial  advisor  to 

Santa  Fe  Reporter,  Inc. 

Forbes  Newspapers. 

August  1996 

September  1995 

The  Assets  and  Business  of 

Decatur-DeKalb  News/Era 

Eagle  Publishing  Group 

a  division  of 

Pittsfield,  Massachusetts,  publisher  of: 

The  Berkshire  Eagle 

Decatur  News  Publishing  Company 

Bennington  (VT)  Banner 

Brattleboro  (VT)  Reformer 

The  Manchester  (VT)  Journal 

has  been  acquired  by 

The  Middletown  (CT)  Press 

Southern  Crescent  Newspapers,  L.P. 

have  been  acquired  by 

New  England  Newspapers,  Inc. 

an  affiliate  of 

MediaNews  Group,  Inc. 

AdMedia  Partners,  Inc.  initiated  this 
transaction,  assisted  in  the  negotiations 

AdMedia  Partners,  Inc.  initiated  this 

and  acted  as  financial  advisor  to 

transaction,  assisted  in  the  negotiations  and  acted  as 

Decatur  News  Publishing  Company. 

financial  advisor  to  Eagle  Publishing  Group. 

AdMedia  Partners,  Inc. 

Investment  Bankers  and  Strategic  Advisors  to  the 
Media,  Advertising  and  Marketing  Services  Industries 

Robert  Garrett,  President  Charles  I.  Wrubel,  Managing  Director 

866  Third  Avenue,  26*''  Floor,  New  York,  NY  10022 
Telephone:  (212)  759-1870  •  Facsimile:  (212)  888-4960  •  E-mail:  info@admediapartners.com 
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REPORTER  FIRED  FOR 

ONLINE  FREELANCE 


Staffer  dumped  by  the  Denver  Post  for  writing 

restaurant  reviews  for  local  city  guide 


by  David  Noack 


^^Microsoft, 
Digital  City, 
DiveIn  and  yet 
unborn  sites 
want  to  take 
readers  and 
advertisers 
away  from 
the  Post.  They^ 
pose  a  direct 
competitive 
threat. 

—  Post  editor 


Noack  is  associate  editor 
of  MedialNFO.com. 


The  Denver  Newspaper  Guild  has  filed  a  grievance 
against  the  Denver  Post  for  firing  a  veteran 
reporter  who  wrote  freelance  restaurant  reviews 
that  appeared  in  a  local  online  city  guide. 

The  Colorado  confrontation  could  be  an  important  test  case  involving  the  rights  of  reporters  to 
do  online  freelance  work  and  newspaper  management  to  restrict  or  prohibit  such  activities.  The  Post 
claims  the  city  guide  in  question  —  DiveIn  —  is  a  direct  competitor,  while  the  reporter  and  Guild 
claim  that  current  contract  language  does  not  specifically  cover  the  new  area  of  online  publishing. 

Alan  Katz,  an  urban  affairs  reporter  for  the  Post,  was  fired  by  editor  in  chief  Dennis  Britton  on 
Sept.  16  for  writing  for  DiveIn,  one  of  many  city  guides  popping  up  across  the  virtual  landscape. 
DiveIn  is  owned  by  U.S.  West,  a  regional  Bell  operating  company.  The  Denver  Post  is  owned  by 
MediaNews  Inc. 

Katz,  who  covered  a  variety  of  beats  during  his  tenure  at  the  newspaper,  said  he  kept  manage¬ 
ment  informed  of  his  talks  with  DiveIn  and  told  them  when  he  accepted  an  offer  to  write  restau¬ 
rant  reviews. 

Fired  for  'insubordination' 

In  early  September,  Katz  informed  Britton  that  a  restaurant  review  he  wrote  for  DiveIn 
would  be  appearing  online.  When  it  did,  Katz  was  called  to  Britton’s  office  and  fired  for  insubor¬ 
dination. 

In  a  letter  dated  Sept.  16  to  Katz,  Britton  wrote:“This  is  to  formally  notify'  you  that  you  have  been 
discharged  for  insubordination  effective  September  16, 1S>97,  per  our  oral  discussion  on  that  date 
and  our  previous  written  and  oral  communication.” 

Katz  has  “no  hard  feelings”  toward  the  newspaper  over  his  firing,  but  felt  he  had  to  take  a  stand 
on  this  issue.  “I  felt  that  taking  this  stand  was  important  enough  to  be  worth  it,  even  at  the  cost  of 
my  job,”  said  Katz. 

He  said  a  whole  new  field  for  reporters  is  opening  up  online  and  publishers  are  clamping  down. 
“Now  a  new  technology  offers  a  chance  for  journalists  to  make  some  pocket  cash.  A  chance  to  put 
our  kids  through  college,  or  simply  to  pay  our  bills.  And  what  do  publishers  do  in  response?  Do 
they  see  this  as  a  means  of  keeping  their  workers  happy  without  having  to  give  them  raises?  No, 
they  see  it  as  a  threat.  I  view  this  attitude  as  foolish  and  shortsighted,”  said  Katz. 

Other  Denver  conflicts 

And  Katz  is  not  the  first  print  reporter  —  just  the  latest  —  in  the  Denver  market  to  be  involved  in 
the  online  freelance  controversy'. 

According  to  Denver  Wfesfu’ort/,  a  newsweekly  owned  by  New  Times  Inc.,  the  union  also  filed  a 
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The  Challenges 

Formidable 

The  Competition  ^ 

Gaining  £ 


The  Technology 

Changing 

The  Rewards  ^ 

Unlimited 


The  Solution 


FutureTense 


The  Web.  Even  with  all  the  hurdles  to  bringing  your  publication 
on-line  and  within  budget,  it’s  still  the  most  intriguing  publishing 
medium  ever -and  potentially  the  most  rewarding.  The  good  news 
is  that  now  there  are  real  tools  and  a  practical  business  vision  for 
your  Web  publishing  success.  Introducing  the  Internet  Publishing 
System  from  FutureTense.  It  just  might  be  the  approach  that  finally 
lets  you  vault  to  victory. 


r  Internet 
"Publishing 
System 


Don’t  waste  another  minute.  Call  1  (800)  880-7613. 


^Futur^ense. 


33  Nagog  Park,  Acton  MA  01720 
http://www.futuretense.com 


In  Short 

DIGITAL  CITY  HEALTH  SITE 

In  response  to  the  "Health 
Philadelpia"  Web  site 
recently  established  by  the 
online  arm  of  the 
Philadelpia  Inquirer  and 
Daily  News,  Digital  City 
Philadelphia  has  teamed 
with  the  University  of 
Pennsylvania  Health  Sys¬ 
tem  to  set  up  a  competing 
site  called  Penn  Health. 
Much  like  Health  Philadel¬ 
phia,  Penn  Health  offers  a 
mix  of  consumer  tips  and 
health  care  promotions. 


grievance  against  the  Rocky  Mountain  News 
for  preventing  a  copy  editor  from  writing  for 
America  Online’s  Digital  City  Denver.  And  at 
the  Post,  Howie  Movshovitz,  a  former  film 
critic  who  is  now  a  staff  member  of  the  fea¬ 
ture  section  and  is  on  leave  of  absence, 
reviews  films  for  Diveln  but  has  not  been 
fired  for  that  activity. 

A  union  spokesman  said  that  Movshovitz 
got  the  approval  of  his  immediate  editor  to 
write  for  Diveln  before  the  Post's  new  pro¬ 
hibitive  policy  was  announced. 

'Unfair'  expansion  of  contract  terms 

Tony  Mulligan,  administrative  officer  at  the 
Denver  Newspaper  Guild/CWA,  said  that 
while  the  current  contract  language  states 
that  reporters  cannot  woric  for  direct  com¬ 
petitors,  the  newspaper  is  unfairly  expanding 
that  prohibition  to  online  work. 

“In  the  past,  the  Rocky  Mountain  News 
and  (Denver)  WesUi'ord  were  considered  the 
direct  competitors,  but  now  they  are  saying 
that  Diveln  Denver  is  a  competitor.  We  dis¬ 
agree.  It  wasn’t  just  cause  for  the  discharge,” 
said  Mulligan. 

He  said  that  while  the  newspaper  has  an¬ 
nounced  a  policy  stating  that  online  services 
are  direct  competitors,  that  does  not  supersede 
the  language  of  the  current  guild  contract. 


Contract  language 

The  outside  freelancing  part  of  the  union 
contract  reads:  “The  employees  of  the  Pub¬ 
lisher  shall  be  free  to  engage  in  any  activities 
outside  of  working  hours,  provided  such 
activities  do  not  consist  of  services  performed 
for  media  in  direct  competition  with  the  Pub¬ 
lisher,  and  provided  further  that  without  per¬ 
mission  no  employee  shall  exploit  his  or  her 
connection  with  the  Publisher  in  the  course 
of  such  activities.” 

On  June  25,  Britton  issued  a  memo  to  the 
staff  about  online  freelancing:  “We’ve  had  sev¬ 
eral  queries  recently  about  Denver  Post  staff 
members  freelancing  for  online  services,  such 
as  those  offered  by  Microsoft  and  others. 
While  we’re  certainly  not  against  staffers  pick¬ 
ing  up  extra  bucks  freelancing,  the  same  pol¬ 
icy  for  online  as  for  print  must  prevail:  if  it  is 
in  direct  competition  with  the  Post  you 
should  not  do  it.” 

Taking  readers  and  advertisers 

“As  you  know,”  Britton  continued,  “Denver 
Post  Online  has  become  quite  a  popular  site 
and  is  becoming  an  online  version  of  the  Post. 
Microsoft’s  Sidewalk,  Digital  City,  Diveln  and 
yet  unborn  sites  want  to  take  readers  and 
advertisers  away  from  the  Post  and  other  print 
media  by  offering  the  same  features  we  do  in 


Trying  to  recapture  the  essence  of  his 
YOUTH,  Bob  wanted  a  '60  Rambler  American 

LIKE  HIS  HIGH  SCHOOL  CAR.  CONDITION:  RUNNING. 

Lucky  for  Bob,  his  local  paper  uses  AdQuest 

ON-LINE  CLASSIFIEDS.  ITS  EXCLUSIVE  ABILITY  TO 
SEARCH  WITHIN  A  DESIRED  MILE  RADIUS  OF  BOB'S 

HOME  HELPED  HIM  FIND  THE  KEY  TO  HIS  MID-LIFE  CRISIS - 

In  powder  BLUE  AND  ONLY  140  MILES  AWAY. 

Which  is  good  considering  its  condition.  Call 
AdQuest  to  see  how  you  can  get  your  classifieds 
ON-LINE,  BENEFIT  FROM  OUR  1-800-FREE-LIST  LINE 
AND  BRING  MORE  VALUE  TO  YOUR  CUSTOMERS. 

Call  AdQuest  at  715-258-9990  or 
http://www.adquest.com  ^ -w 


fl/uest 

Clas.sjfit“d.> 


the  newspaper  and  on  DPO.  In  other 
words,  they  pose  a  direct  competitive 
threat.” 

Britton  said  Katz  was  aware  of  the 
newspaper’s  position  regarding  online 
freelance  work. 

“Once  he  did  so,  he  did  so  with  knowl¬ 
edge  and  forethought  of  what  was  going 
to  be  the  result,”  said  Britton,  referring  to 
Katz’s  firing  if  he  worked  for  Diveln. 

“Other  online  services  need  content.  If 
we  give  them  that  content  we  are  taking 
it  away  from  ourselves.  It  seems  some¬ 
what  shortsighted,”  said  Britton. 

Grievance  procedure 

The  grievance  procedure  calls  for 
union  and  newspaper  representatives  to 
sit  down  to  resolve  the  issue.  If  that  fails, 
the  matter  will  be  decided  through  bind¬ 
ing  arbitration.  This  is  the  second  com¬ 
plaint  the  union  has  filed  with  the  paper. 
During  the  summer,  a  grievance  was 
filed  over  the  company’s  policy  regulat¬ 
ing  online  freelancing. 

Both  sides  dug  in 

Neither  side  expects  the  issues  to 
be  resolved  without  arbitration.  The 
union  and  the  newspaper  are  now  in 
negotiations,  since  the  current  five-year 
contract  is  set  to  expire  at  the  end  of  the 
year. 
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Net  Demographics 

71,000  NEW 
NET  USERS 
EVERY  DAY 

New  international  study 

by  Hoag  Levins 

Across  the  continents,  during  the  last 
year,  an  average  of  71,000  first-time 
users  have  logged  onto  the  Inter¬ 
net  each  day,  according  to  a  new  report 
from  the  International  Data  Corp.  ODQ. 
That  means  nearly  3,000  new  users  are  log¬ 
ging  on  every  hour,  around  the  clock. 

IDC  is  a  highly  respected  Framingham, 
Mass.,  market  research  firm  that  has  300 
analysts  in  40  countries  gathering  data 
about  Internet  use  and  other  consumer 
behavior  patterns  for  high-technology  cor¬ 
porations. 

The  company’s  latest  findings,  deliv¬ 
ered  at  the  Internet  ’98  conference  in 
Burlingame,  Calif.,  indicate  that  whether 
measured  by  the  number  of  users,  the 
number  of  URLs  available  to  surf,  or  the 
amount  of  money  changing  hands  across 
its  channels  of  electronic  commerce,  the 
Internet  is  exploding  in  size. 

As  of  the  first  week  of  October,  there 
were  a  total  of  more  than  53.2  million 
Internet  users  worldwide  and,  at  the  cur¬ 
rent  rate  of  daily  increase,  there  will  be 
more  than  60  million  Netizens  by  Dec.  31, 
IDC  reported. 

Only  half  of  all  today’s  Internet  users 
live  in  North  America  —  a  fact  that 
reflects  dramatic  international  change.  In 
1995,  the  overwhelming  majority  of  all 
persons  accessing  the  Internet  were  resi¬ 
dents  of  North  America.  Now,  the  com¬ 
puter  network  has  become  a  truly  inter¬ 
national  communications  phenomenon. 

Meanwhile,  according  to  IDC,  the  phys¬ 
ical  size  of  the  World  Wide  Web’s  structure 
has  mushroomed.  In  December  1996,  the 
Web  contained  about  72  million  separate 
URLs  or  individual  home  page  addresses. 
At  the  end  of  September,  it  had  more  than 
200  million  URLs  or  individual  home  page 
addresses  —  doubling  in  size  in  just  nine 
months. 

IDC  additionally  reported  that  more 
than  $10  billion  in  goods  and  services  will 
have  been  purchased  by  way  of  the  World 
Wide  Web  in  1997.  Almost  two-thirds  of 
that  amount  consist  of  industrial  transac¬ 
tions  between  corporations  that  have 


found  the  Internet  a  convenient  and  cost- 
effective  way  to  order  and  pay  for  supplies 
and  services. 

IDC  senior  vice  president  John  Gantz  told 
the  conference  there  are  currently  close  to  1 
million  e<ommerce  transactions  occurring 
each  day  on  the  Net. 


Levins  is  the  editor  of  the  MediaINFO.com 
Web  site,  Weekly  section  and  bimonthly 
magazine. 


We're  not  just  Atex  anymore. 

We're  the  consolidation  of  five  companies  with  the  most 
experienced  people  and  the  best  products  in  the  industry. 

We're  the  company  with  over  150  live  client/server 
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Weekly 


by  Scott  Kirsner 


Online  Advertising 


In  Short 

POINTCAST  SIGNS  PAPERS 

The  Washington  Post, 
Detroit  Free  Press  and 
Detroit  News  have  signed 
agreements  to  become 
news  channels  on  the 
PointCast  Business  Net¬ 
work.  The  deal  includes 
feeds  of  regional,  national 
and  business  news.  Point¬ 
Cast  was  the  first  Web 
news  and  information  ser¬ 
vice  to  broadcast  breaking 
news  directly  to  a  user's 
computer  screen.  The 
Post  will  feed  features 
and  news  from  its  print 
edition  as  well  as  its  Web 
site.  The  Detroit  papers 
will  feed  news  and  features 
about  the  metro  region 
and  state. 


AP  TO  SELL  ITS  OWN 
ADS  ON  'THE  WIRE' 

Some  online  newspaper  managers  object 


To  the  consternation  of  some  online 
newspaper  managers,  the  Associated 
Press  is  planning  to  sell  national  ads  on 
the  Wire,  the  syndicated  online  news  feed  it 
supplies  to  online  newspapers. 

The  Wire,  which  launched  last  October,  is  a 
news  service  purchased  by  online  newspa¬ 
pers  to  supply  additional  national  and  inter¬ 
national  news  coverage  to  their  Web  sites. 

Much  the  same  as  traditional  AP  feeds  to 
print  newspapers,  the  Wire  has  been  pre¬ 
sented  in  a  manner  that  makes  it  appear  to  be 
part  of  an  online  newspaper’s  own  content. 

One  big  difference  from  the  print  world, 
though,  is  that  the  Wire  is  actually  its  own  Web 
site,  delivering  its  own  pages  to  viewers  at 
remote  online  newspaper  sites.  Under  the 
new  plan,  those  AP  news  pages  will  soon  con¬ 
tain  advertising  sold  by  AP  rather  than  by  the 
local  newspaper. 

From  its  inception,  the  AP  offered  its  sub¬ 
scribers  the  opportunity  to  place  their  own 
ads  in  a  “frame”  at  the  bottom  of  the  Wire’s 


Find  Your  On-line  Revenue 

in  Classifieds 


iiOLl)'- 

QUADRANT 

On  Line  Classifieds 


QUADRANT,  a  fully  searchable 
Classified  On-Line  Service  from 
Stauffer  Media  Systems,  can 
help  you  find  those  dollars. 

Quadrant  maintains  your  brand 
identity  and  gives 
you  complete  control  over 
content  and  revenue. 


Visit  the  Stauffer  Media  Systems  booth  (#41)  at  America- West 
to  learn  how  to  increase  your  newspaper’s  classified  profits 
with  the  Quadrant  on-line  classified  publishing  service. 


STAUFFER 

»MEDIA  SYSTEMSL^ 


For  more  information,  please  contact 
Harry  Stewart  (816)  229-9161. 


pages,  but  tew  elected  to  do  so. 

Now,  AP  will  use  the  national  sales  force  of 
New  Century  Network  (NCN)  to  pitch  the 
Wire  to  national  advertisers.  In  the  new  deal, 
AP  will  place  ads  on  the  Wire  and  split  the  rev¬ 
enue  with  members  50-50,  after  paying  a  com¬ 
mission  to  NCN. 

All  Web  surfers  who  access  the  Wire  from 
remote  online  newspaper  sites  will  be 
exposed  to  AP’s  inventory  of  national  ads. 

Jim  Kennedy,  the  AP’s  director  of  multime¬ 
dia  services,  feels  the  new  program  will  bene¬ 
fit  both  AP  and  its  members. 

Competing  with  own  members? 

But  some  online  publishers  feel  that  the 
Wire’s  plans  will  put  the  AP  in  competition 
with  its  members.  “We’re  supposed  to  be  their 
customer  and  partner,”  says  Rich  Gordon, 
online  services  manager  at  the  Miami  Herald, 
which  does  not  currently  subscribe  to  the 
Wire  but  may  soon.  “At  some  level,  1  feel  we’re 
competing  with  each  other  when  they’re  out 

_  selling  national  advertising  and  keeping 

-  some  of  the  revenue.” 

Others,  like  Fred  Mann,  general  man- 
J  ager  of  Philadelphia  Online  say  their 
expectations  for  supplemental  revenue 
j  from  the  national  advertising  effort  are 

^  not  high.  “It  could  help  us  revenue- 

wise,”  says  Mann,  “but  mainly  [the  Wire 

e  is]  a  content  play.” 

[1  Bob  Ryan,  director  of  the  San  Jose  Mer- 

^  cury  News'  Mercury  Center,  says  that 

;  while  his  paper  does  subscribe  to  the 
Wire,  he  is  not  a  supporter  of  the 
^  national  advertising  effort, 

g  “I’d  prefer  to  see  the  AP  working 

^  harder  to  meet  the  needs  of  its  member 
newspapers,  not  creating  a  separate 
profit  center,”  he  says.  Ryan  also  doubts 
that  the  Wire  will  attract  enough  traffic 
t  to  lure  national  advertisers.  “It’s  going  to 
s  be  hard  for  them  to  get  sufficient  num¬ 
bers  to  sell  advertising.  And  it’s  all  a 
numbers  game  right  now.” 


Kirsner  is  a  Boston  journalist  who 
covers  the  media  and  technology  for 
_  MediaINFO.com. 
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THE  WIRE'S 
QUEST  FOR 
VISIBILin 

New  plans  for  higher  profile 

by  Scott  Kirsner 

As  it  opens  its  second  year  on  the 
World  Wide  Web,  the  Associated 
Press’  news  feed,  the  Wire,  is 
struggling  for  a  higher  profile. 

So  far,  194  AP  members  have  com¬ 
mitted  to  using  the  service  for  a  weekly 
fee  based  on  their  print  circulations.  But 
Jim  Kennedy,  the  AP’s  director  of  multi- 
media  services,  feels  the  traffic  potential 
of  the  Wire  has  yet  to  be  fulfilled. 

According  to  Kennedy,  the  Wire 
serves  up  as  many  as  4  million  page 
impressions  a  month.  By  comparison, 
other  major  news  sites  like  CNN  Inter¬ 
active  have  surpassed  8  million  page 
impressions  a  day. 

To  lxx)st  traffic,  the  Wire  needs  sup¬ 
port  from  its  subscribers,  since  users 
mu.st  enter  through  a  member  site. 

A  site  redesign  will  soon  give  the 
member  papers  more  prominent  brand¬ 
ing  in  the  top  frame  of  the  Wire,  where 
the  AP’s  logo  and  the  member’s  logo 
were  previously  given  equal  play.  The 
objective  is  to  get  member  papers  to 
consider  the  Wire  an  intregal  part  of 
their  Web  site,  rather  than  an  outside 
addition. 

That  will  be  an  uphill  battle,  if  an 
informal  survey  of  online  publishers  is 
any  indication.  Patricia  Sullivan,  an 
online  editor  at  the  San  Jose  Mercury 
News’  Mercury  Center,  says  that  she  con¬ 
siders  the  Wire  a  “secondary  source”  for 
breaking  news,  since  the  site  has  its  own 
staff  working  19  hours  a  day  to  keep  up 
with  events.  Fred  Mann,  general  man¬ 
ager  of  Philadelphia  Online,  expressed  a 
similar  opinion.  “We’ve  got  such  rich 
content  already  from  the  two  papers 
[the  Philadelpia  Inquirer  and  Daily 
Neu’s]  that  we’re  not  going  to  have  the 
Wire  overshadow  that,”  he  says.  “But 
we’re  paying  for  it,  so  we  won’t  bury  it.” 

Other  AP  plans  for  the  Wire  in  1998 
include  the  debut  of  a  pay-per-story 
archive,  a  new  international  edition, 
more  state  and  regional  news,  enhanced 
sports  and  financial  coverage,  and  cus¬ 
tomized  offerings  for  papers  that  want 


to  retain  control  of  all  news  content  on 
their  site. 

Kennedy  expects  the  archives  to 
launch  before  the  end  of  next  year.  They 
will  include  two  years’  worth  of  stories 
from  the  general  news  wires,  financial 
wires,  and  sports  wires.  Members  will 
have  the  option  of  setting  their  own 
prices  for  accessing  stories  and  integrat¬ 
ing  the  billing  into  their  own  archive  ser¬ 
vices.  The  international  edition  would 
be  targeted  at  AP’s  8500  foreign  media 
subscribers,  some  of  whom  have  already 
expressed  an  interest  in  linking  to  the 
U.S.  version. 

The  Wire’s  second  year  will  also  see 
the  introduction  of  state  and  regional 
news  into  the  editorial  mix.  But  com¬ 
petitive  issues  are  a  key  concern,  since 
few  newspapers  want  their  stories  to  be 
carried  on  a  rival’s  Web  site  via  the  Wire. 

“People  have  expressed  concern 
about  their  stories  being  shared  around, 
and  we  have  to  be  real  sensitive  to  that,” 
Kennedy  explained.  “Anything  we  do  on 
the  state  level  would  be  all  original  AP 
copy,  and  not  shared  copy  from  our 
members.” 


MEDIA 

FELLOWSHIPS 

WORLDWIDE 


Knight  International 
Press  Fellowship  Program 

....a  journalistic  service  corps  working  with  in¬ 
dependent  media  in  emerging  democracies 
around  the  globe...experienced  newspaper, 
radio  and  television  professionals  with  a  wide 
range  of  skills... living  abroad  for  up  to  nine 
months...sharing  their  knowledge...competitive 
selection...  advertising,  pre-press  production, 
circulation,  pressroom  and  other  skills 
needed...January  and  July  deadlines... 

Next  Application  Deadline:  January  1 5 


International  Center  for  Journalists 

1616  H  St.  NW  •  Third  Hoot  •  Washington,  IX  20006 
Tel:  (202)  737-3700  •  Fax:  (202)  737-0530 
E-mail:  knight@ic^.org 
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Our  year  2000  compliant  software  is  installed,  tested,  and  proven  in  production. 
To  find  out  more,  give  us  a  call  at  (916)  929-9481  or  sign  on  at  www.sii.com. 


TECHNOLOGY 


Newsprint 

Continued  from  page  20 
favorable  —  it’s  still  a  bet).” 

According  to  this  buyer  who  remains 
willing  to  endure  the  vicissitudes  of  the 
market,  Enron’s  weekly  faxes  show 
prices  “right  on  the  trend  line.” 

“At  that  price,  I’m  kind  of  neutral  on 
the  agreement.  I  think  that’s  what  it’ll  be 
anyway.  And  I  always  hope  that  I  can  do 
just  slightly  better  than  the  trend  line  or 
the  market.” 

Though  some  suppliers  and  many 
buyers  seem  to  think  they  can  put 
together  their  own  swaps,  said  the  third 
executive,  there  would  probably  be  no 
one  “hedging  anything  in  this  world”  if  it 
really  worked  that  way. 

“And  yet  there’s  a  multibillion-doUar 
world  out  there  of  hedged  pricing  on 
various  commodities,”  this  buyer  contin¬ 
ued,  because  other  businesses  over  the 


years  already  “figured  out  they  do  need  a 
third  party.” 

This  executive  acknowledged  some 
benefits  in  “more  direct  relationships,” 
but  added  that  in  pricing  and  tonnage 
“they  lock  you  in . .  .  very  tightly’  to 
deliverable  paper,  and  therefore  lock  out 
“a  lot  of  flexibility  that  I  think  we’ve  all 
learned  over  the  years  we  still  need.” 

In  contrast,  hedging  through  an  inde¬ 
pendent  swap-maker,  the  executive 
added,  in  no  way  disturbs  a  buyer’s  rela¬ 
tionship  with  a  supplier,  because  the 
buyer-supplier  relationship  is  “indepen¬ 
dent  of  your  hedge  position.” 

Noting  that  some  companies  prefer  to 
play  the  market  while  others  seek  stabil¬ 
ity  for  budgeting,  one  manager  thought 
swaps  have  “some  merit,”  but  would 
hedge  less  than  10%  of  the  total  tonnage 
needed.  A  single  newspaper  would  make 
a  more  likely  swap  partner  than  a  large 
group,  which  “would  rather  play  the  mar¬ 


ket,”  even  sourcing  overseas,  he  said. 

To  any  big  publisher,  arithmetic  makes 
a  compelling  argument  for  multiyear 
hedging.  Looking  back  on  transaction 
prices  that  soared  from  $400-plus  to 
more  than  $700  within  two  years,  the  dif¬ 
ference  amounts  to  a  $30  million  swing 
for  a  paper  that  consumes  100,000  tons 
of  newsprint  per  year. 

A  newspaper  company  also  might 
contract  to  buy  into  a  forward  sales 
agreement  with  a  papermaker  to  supply 
part  of  its  newsprint  needs  at  a  fixed 
price.  The  forward  agreement  guarantees 
sale  of  a  certain  volume  of  production 
for  the  mill,  but  holds  the  seller  to  the 
agreed  price  or  prices  for  the  duration  of 
the  contract. 

Because  maritet  prices  may  change 
quickly  and  substantially,  forward  agree¬ 
ments  require  one  or  both  parties  to  post 
cash  collateral  or  a  letter  of  credit  against 
the  chance  of  default.  (Some  corpora- 


From  Power  To  Press 


A  PUBLICLY  TRADED  supplier  of  natural  gas  and  elec¬ 
tricity  with  $19  billion  in  assets,  Enron  also  calls  itself 
North  America’s  “largest  mariceter  of  natural  gas,  wholesale 
electricity,  plastics,  pulp  and  paper  risk-management  ser¬ 
vices.” 

It  added  services  for  the  pulp  and  paper  industry  last 
May  when  Paper  &  Print  Management  Corp.  executives 
joined  the  Enron  Capital  &  Trade  Resources  Corp.  sub¬ 
sidiary  (ECT).  Among  services  tailored  to  individual  cus¬ 
tomers,  ECT  offers  paper  users  financially  settled  fixed- 
price  contracts  for  up  to  nine  years,  energy  pricing 
inversely  tied  to  paper  costs,  and  inventory  financing. 

Enron  made  its  mark  in  the  energy  markets  after  deregu- 
!  lation  of  the  natural  gas  industry  and  by  promoting  adop- 
!  tion  of  natural  gas  to  fuel  electric  power  plants.  Its  interest 
in  pulp  and  paper  originated  from  that  industry’s  heavy 
power  consumption  and  maricet  size. 

Eim)n  variously  describes  the  industry  as  the  third 
largest  consumer  of  natural  gas  and  electricity  in  the  con¬ 
tiguous  48  states  and  the  second  largest  user  in  the  U.S. 
(Many  mills  use  their  own  steam  to  generate  electricity,  so 
there  is  some  discrepancy  between  power  purchased  and 
power  used.  According  to  the  American  Forest  &  Paper 
Association,  the  forest  products  industry  spends  $6.3  bil¬ 
lion  a  year  for  electricity.)  Moreover,  the  annual  U.S.  market 
for  paper  products  ($165  billion  in  1995)  far  exceeds  the 
combined  markets  for  electricity  and  petroleum. 

In  June,  ECT  vice  president  David  W.  Cox  said  he  and  his 
colleagues  had  been  seeking  to  help  papermakers  stabilize 
their  business  for  the  past  year.  At  Nexpo,  he  sought  to  per¬ 
suade  publishers  that  they  too  can  tame  volatile  paper 
costs  and  cease  spending  to  stockpile  newsprint,  which  he 
termed  a  “very  inefficient  use  of  capital”  that  only  serves  to 
drive  up  prices. 

ECT  sees  the  pulp  and  paper  industry  “on  the  verge  of 


beginning  a  . . .  transformation”  similar  to  that  experienced 
by  oil  in  the  late  1980s  and  natural  gas  in  the  early  1990s,  | 

when  financial  institutions  initiated  derivatives  transactions  ; 
by  which  producers  and  consumers  exchanged  offsetting  | 
price  risks.  ^ 

ECT  vice  president  Marie  K.  Lay  said  he  and  Cox  were 
with  Enron  seven  years  ago  when  the  company,  under  1 

chairman  and  CEO  Kenneth  L.  Lay  (Mark’s  father),  pio-  I 

neered  commodity  maileeting  of  natural  gas.  Mark  Lay  cred-  j 
its  Cox  with  the  idea  of  adapting  Enron’s  energy-industry  i 
practices  to  the  pulp  and  paper  industry.  I 

That  didn’t  happen,  however,  until  after  both  had  left  | 
Enron.  Mark  Lay  recalled  that  he  had  taken  a  job  else-  | 

where,  then  formed  his  own  energy  business.  Cox,  mean-  i 
while,  had  become  CEO  of  a  graphics  and  printing  services  i 
company,  where,  according  to  Lay,  he  realized  that  the  1 

paper  market  could  benefit  from  hedging.  Later,  they  i 

formed  Paper  and  Print  Management  Corp.  i 

“It  kind  of  started  outside,  and  then  Enron  recognized  j 
what  it  was  becoming  and  brought  it  in,”  said  Lay.  I 

The  value  of  price  predictability  inherent  in  financial  1 
swaps  that  ECT  arranges  is  in  leveraging  that  guaranteed  | 
return  on  a  product  or  the  price  of  a  product  for  purposes 
of  borrowing  or  attracting  investment.  ECT  director  Edward  I 
Ondarza  agreed  it  is  the  only  certain  value  in  a  swap.  | 

At  Nexpo,  Cox  said  financing  can  be  difficult  for  compa-  I 
nies  interested  in  acquiring  more  newspapers  when  uncer-  i 
tainty  of  the  cost  of  their  biggest  ongoing  expense  next  to  | 
payroll  clouds  the  financial  picture.  | 

Enron  itself  is  among  prospective  investors,  and  Cox  said  ! 
it  will  back  newspaper  companies,  remarking  at  Nexpo,  j 
“We  make  equity  investments  in  our  customers  frequentl>(’  j 
Later,  Lay  said  that  “Enron  acts  as  a  partner  for  the  busi-  j 
nesses,  providing  equity  and  debt,  when  necessary,  in  com-  | 
bination  with  financial  hedges.”  — Jim  Rosenberg  i 
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Do  you  have  a  product  or  service 
,  ^  that  you  want  to  sell  to  the 
Latin  American  market? 
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k  I  I  H  The  Medios  Interactivos 

■  II  ^  ^  ^  Conference  is  a  great 

w  ^  opportunity  to  showcase 

tl  l#l  I  I  I  I  your  product.  The  con- 

^  ^  ference  will  be  attended 
I  ^  American  televi- 

^  *1  sion,  radio,  newspaper,  and 

|J|L  ^  rnagazine  executives,  all  of 

*l'*-^-*  ^  ^  whom  produce  Web  editions  of 

"I  1  C  their  product.  They  go  to  this 

1  CL  k.  conference  because  they  are 
interested  in  the  most  current 
Jl  1'  information  and  equipment  avail- 

III  able  to  them.  They  are  aware  of 

I  "T  T  Latin  America’s  burgeoning  interest 

[_  ^^1  ^  in  the  Internet  and  online  news,  and  they 

I  /  are  using  this  knowledge  to  their  advantage. 
^  I  leaders  in  the  industry,  technologi- 

^  JL  cally  savvy  and  interested  in  innovations  that  will 
1  1  /  efficiently  and  effec- 

1  Y  tively.  If  you  have  been  trying  to  branch  into  this  new 
7  marketplace  and  have  not  had  much  success,  your 
luck  is  about  to  change.  Get  a  great  return  on  your 
investment,  because  the  contacts  you  will  make  here  are 
qualified  ones.  You  will  have  2  1/2  days  to  meet  with  the 
conference  attendees  to  determine  their  needs,  and  promote 
your  product  or  demonstrate  your  service. 
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Monday,  November  3,  1997  . 9:00  a.m.  -  3:00  p.m. 

Tuesday,  November  4,  1997  . 9:00  a.m.  -  3:00  p.m. 

Wednesday,  November  5,  1997  . 9:00  a.m.  -  12:00  p.m. 


For  information  on  exhibiting  or  sponsorships  call: 

Dennis  O’Neill  (ext.  501)  or  Shawn  Olson  (ext.  511) 
at  Editor  &  Publisher  (212)  675-4380,  fax  (212)  929-1894  or 
E-mail:  denniso@mediainfo.com  or  shawno@mediainfo.com 


To  register,  or  to  request  program  information  call: 

Michael  Troxler  at  Editor  &  Publisher  (212)  675-4380,  ext.  285, 
fax  (212)  929-1894,  E-mail:  michaelt@mediainfo.com 


A  A  I  •  fax  (212)  929-1894,  E-mail:  michaelt@mediainfo.com 
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tions  require  Enron  to  post  collateral  for 
its  periodically  settled  swaps,  Ondarza 
said.) 

Enron  says  its  swaps  carry  the  benefits 
of  forward  agreements  without  their  pro¬ 
vision  for  physical  delivery  of  paper.  The 
contracts,  however,  do  not  allow  for  vol¬ 
ume  flexibility  —  a  fact  that  disciplines 
parties  to  manage  risk  reasonably  instead 
of  negotiating  terms  that  allow  them  to 
exploit  changes  in  the  market  at  each 
other’s  expense. 

HEDGING  HISTORY 

The  “historical  lack  of  trust”  between 
newsprint  producer  and  consumer,  said 
Ondarza,  derives  from  their  record  of 
using  temporary  market  advantages 
against  each  other. 

At  Nexpo,  Enron  promoted  its  finan¬ 
cial  strength  —  $19  billion  in  assets  — 
and  creditworthiness,  its  understanding 
of  pulp  and  paper  markets  and  its  record 
of  managing  risk.  Swaps  allow  newspa¬ 
pers  to  strike  the  best  deals  with  their 
preferred  suppliers,  then  get  on  with  the 
business  of  newspapering  —  without 
the  continual  distraction  of  pricing  and 


prospects  for  newsprint. 

Enron’s  dealings  in  energy'  hedges 
helped  smooth  price  swings  for  users, 
according  to  Cox,  who  recalled  that 
“contract  abrogation  was  a  real  big  prob¬ 
lem  in  the  natural  gas  industry  in  the 
1980s.”  Similarly,  Enron  seeks  to  remove 
the  risk  of  default  by  either  papermakers 
or  their  customers. 

As  businesses  look  for  new  “tools”  to 
aid  performance,  “forward  pricing  mech¬ 
anisms  are  certainly  something  to  con¬ 
sider,”  said  one  newsprint  buyer,  who 
added,  “There’s  room  for  this  in  paper.” 

A  swap  agreement,  however, “is  not  an 
all-or-nothing  proposition,”  said  Ondarza, 
who  stressed  that  ECT  never  recom¬ 
mends  that  a  newspaper  tie  all  its 
newsprint  buying  to  a  swap,  but  expects 
a  mix  that  might  include  forward  sales 
contracts  with  one  or  more  mills  and 
some  spot  buying. 

With  paper-price  swaps  relatively  new 
to  newsprint,  the  portion  of  tonnage  to 
be  hedged  is  not  yet  an  issue  for  most. 
Newspaper  companies  now  participat¬ 
ing  in  hedges,  or  planning  to,  said  one 
manager,  do  so  mostly  to  gain  a  better 
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understanding  of  swaps  and  to  build 
relationships  with  swap  makers. 

“Clearly,  when  you  experiment,"  the 
manager  explained,  it  is  at  a  level  that  is 
“nonmaterial  to  your  bottom  line”  but  is 
a  step  toward  dealing  with  price  volatil¬ 
ity. 

It  also  represents  a  change  in  how 
newspapers  think  about  newsprint  — 
their  biggest  single  expense  after  pay¬ 
roll. 

A  source  at  one  publications  printer 
said  its  limited  participation  in  a  paper- 
price  swap  so  far  has  been  “rewarding” 
and  remains  under  evaluation.  “We  see 


Enron’s  Stake 
In  Kenaf 

Enron  interests  in  the  pulp  and 
paper  industry  extend  beyond  finan¬ 
cial  swaps  to  financial  backing  for  a  long- 
planned  kenaf  newsprint  mill  in  south¬ 
ern  Texas. 

A  subsidiary,  Enron  Capital  &  Trade 
Resources  Corp.,  gave  Kafus  Capital 
Corp.  $21  million  last  summer  in 
exchange  for  sttxik  and  warrants.  Kafus 
will  invest  the  money  in  a  Riverside, 
Calif.,  project  to  manufacture  fire-retar¬ 
dant  fiberboard  from  waste  wood. 

Kafus,  based  in  Vancouver,  B.C.,  also 
owns  80%  of  Kenaf  Paper  Manufacturing, 
which  plans  to  erect  a  $130  million 
newsprint  mill  near  Raymondville,Texas, 
that  will  rely'  entirely  on  locally  grown 
kenaf  for  fiber. 

A  tall,  last-growing  plant  of  the  hibis¬ 
cus  family,  kenaf  can  be  harv'ested  twice 
a  year.  Kafus  says  kenaf  stalks  yield  tw’o 
to  three  times  more  fiber  per  acre  than 
Southern  pine.  Its  fibers  are  strong 
enough  for  papermaking  and  are  not 
bound  by  lignin,  which  holds  together 
wood  fibers  and  yellows  newsprint. 

Pulp  &  Paper  reported  earlier  this  year 
that  land  has  been  leased  and  permitting 
is  in  place  for  the  mill,  financing  is 
expected  to  be  complete  by  year-end 
and  28  Texas  newspapers  have  commit¬ 
ted  to  buying  its  90,000  tons  of 
newsprint  each  year  for  10  years. 

Kafus  said  it  intends  to  become  a 
“global  low-cost  producer  of  commodity- 
style  products  based  entirely  on  the  use 
of  post-consumer  and  industrial  wastes 
and  other  nonconventional  production 
raw  materials.  Upon  converting  pre¬ 
ferred  stock  and  exercising  warrants, 
ECT  said  it  will  own  32%  of  Kafus’  out¬ 
standing  common  stock. 

— Jim  Rosenberg 
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others  showing  more  interest.” 

Unlike  a  direct  buyer-seller  agree¬ 
ment,  participants  in  swaps  structured 
through  independent  third  parties  can 
remain  anonymous,  shielding  a  newspa¬ 
per  company’s  price-hedged  jxjsition 
from  a  mill,  or  a  mill’s  from  a  newspa¬ 
per.  At  this  early  stage,  said  one  newspa¬ 
per  executive  familiar  with  hedging,  if 
parties  to  a  swap  identified  each  other  it 
could  discourage  other  companies  from 
participating  in  similar  arrangements. 

Numerous  skeptics,  some  at  large 
organizations,  will  slow  the  newspaper 
industry’s  adoption  of  paper-price 
hedging,  according  to  one  newspaper 
company  executive.  Among  them  are 
newsprint  people  whose  lifelong 
experience  teaches  not  to  lock  in 
future  pricing. 

MONTHLY  PRICING 

in  newspaper  contracts  with  mills, 
those  that  afford  any  price  pn)tection 
usually  extend  only  three  months,  some¬ 
times  six,  Ondarza  said. 

For  most  newspapers,  newsprint  pur¬ 
chases  are  month-to-month  proposi¬ 
tions,  or  nearl)’  .so. 

“We  don’t  really  know  what  our  pric¬ 
ing  is,”  .said  one  newsprint  purchasing 
manager,  who  a  month  ago  professed 
ignorance  of  what  he  would  pay  in 
October. 

TThe  effects  of  a  strike  since  July  at 
Fletcher  CJhallenge  (Canada  mills  will  not 
show  up  until  the  second  half  of  Novem¬ 
ber,  if  at  all,  the  manager  said. 

Another  newsprint  purchaser  said 
prices  can  only  be  locked  in  “until  the 
next  phone  call”  —  from  either  party.  “It 
just  depends  on  who  makes  that  phone 
call  as  to  who  is  happier. 

“In  the  good  old  days,  there  was 
contractual  price  protection,”  the  buyer 


Inventory 

Management 

Enron  also  is  prepared  to  buy  pub¬ 
lishers’  newsprint  inventories  and 
sell  back  the  paper  over  a  fixed  period 
of  time.  A  newspaper  keeps  the 
newsprint  in  its  warehouse  and  pays 
Enn)n  each  month  for  the  paper  it  uses, 
based  on  current  market  prices  pub¬ 
lished  by  Resource  Information  Systems 
Inc. 

Enron  says  that  the  arrangement  takes 
inventory  off  the  balance  sheet, 
improves  a  publisher’s  cash  position  and 
maintains  an  assured  supply. 


Prices  are  locked  in 
only  “until  the  next 
phone  call” 

continued.  Those  days  ended  in  1995, 
during  the  last  big  run-up  in  prices. 
Until  then,  "we  had  anything  from  a 
handshake  to  a  three-year  contract,” 
with  price  protection  written  in 
or  understood,  though  not  all  the 
newspaper  company’s  suppliers  pro¬ 
vided  that  .sort  of  protection,  the  buyer 
added. 

Despite  current  price  volatility, 
newsprint  continues  to  flow,  owing  to 
“very'  good  relationships  with  mills,”  one 
buyer  said. 

“They  will  get  their  order.  1  don’t  hold 
the  threat  of  pulling  their  order  as  a  con¬ 
dition  of  doing  business,”  said  the  man¬ 
ager.  “That’s  not  the  kind  of  relationship 
that  I  want  to  have.” 

Both  sides  make  commitments,  “and 
somehow  we’ll  work  out  the  price,”  the 
manager  said,  calling  it  “a  matter  of 
ch<K)sing  your  partners  carefully.” 


PULP  PRICE  SWAPS,  TOO 

Enron  devises  swaps  for  pulp  as  well 
as  paper.  By  working  with  producers  of 
raw  materials  and  producers  of  finished 
products,  Enron  can  reduce  its  exposure 
in  either  side.  Enron  also  suggests  it  can 
help  sm(X)th  out  the  consequences  of  a 
correlation  between  raw  material  and 
finished-product  prices  that  is  lower  for 
pulp  and  paper  than  that  between  other 
commtxlities  and  products. 

Swaps  that  serve  to  stabilize  produc¬ 
ers’  costs  may,  over  time,  help  tame 
prices  paid  by  publishers  —  who  see 
profits  erode  when  steep  and  sustained 
price  hikes  cannot  be  fully  and  immedi¬ 
ately  passed  along  to  readers  and  adver¬ 
tisers  in  a  competitive  market. 

But  Enron  does  not  assert  that  swaps 
will  in  any  way  calm  the  market  itself.  In 
fact,  it  argues  just  the  opposite.  “The  fre¬ 
quency  and  the  amplitude  of  the  volatil¬ 
ity  will  increase,”  said  Ondarza.  “You’ll 
always  have  a  spot  market,”  he  added, 
“and  the  sptrt  market  will  always  drive 
volatility.” 

One  newspaper  executive  also 
doubted  that  hedges  on  both  sides  of  the 
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papermaking  business  could  do  much  to 
moderate,  or  in  some  way  compensate 
for,  its  severe  cycles.  “Not  unless  this 
type  of  thing  gets  much,  much  wider 
acceptance”  than  what  now  seems  to 
account  for  “such  a  tiny  portion  of  the 
maricet,  he  said.” 

Ondarza  stressed  that  a  hedge  must  be 
covered  by  production,  saying  that  his 
company’s  board  keeps  deal  makers  on 
“a  short  leash,”  not  allowing  them  to 
keep  an  open  position  for  very  long. 

Beyond  promoting  its  financial 
strength  and  familiarity  with  the  markets, 
ECT  executives  say  their  company’s 
interest  and  ability  to  invest  in  its  clients 
distinguishes  it  from  other  financial  insti¬ 
tutions  that  are  certain  to  offer  similar 
hedges.  Ondarza  maintains  that  others, 
serving  more  along  the  lines  of  brokers, 
will  arrange  swaps  “only  for  the  juice,” 
without  having  a  stake  in  the  industry  or 
in  its  clients’  businesses. 

Although  one  manager  noted  that 
banks  today  are  not  especially  known  as 
risk  takers,  several  newspaper  sources 
said  Citibank  and  at  least  one  other 
“major  New  York  bank”  have  been  sound¬ 
ing  out  industry'  interest  in  newsprint 
price  hedging  agreements  for  most  of 
the  past  year. 
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The  manager  of  another  organization 
that  deals  in  large  quantities  of  newsprint 
and  that  is  considering  swaps  and  other 
measures  to  protect  or  stabilize  pricing, 
said  he  found  banks  were  less  interested 
and  less  aggressive  than  Enron. 

ISDA  &  RISI 

Fixed-price  contracts  range  from  two 
to  seven  years,  with  price  per  ton 
unchanged  for  the  life  of  a  contract.  ECT 
also  offers  “tilt”  transactions  with  lower 
up-front  costs  that  ECT  makes  up  in  a 
contract’s  later  years.  In  tilts,  the  price 
escalates  annually,  with  the  average 
annual  price  working  out  to  slightly 
more  than  an  unchanging  fixed  price. 

Along  with  volume,  term  and  price,  a 
financial  transaction  will  rely  on 
Resource  Information  Systems  Inc.  to 
establish  market  prices  and  a  standard 
International  Swap  Dealers  Association 
agreement  to  serve  as  a  contract. 

Ondarza  explained  that  the  standard 
ISDA  document  actually  forms  the  basis 
of  a  contract.  This  “master”  does  not 
require  the  parties  to  do  business,  but 
merely  states  the  rules  by  which  they 
will  do  business.  Added  to  the  docu¬ 
ment  is  a  schedule  that  outlines  a  partic¬ 
ular  deal  and  an  annex  containing  each 
party’s  credit  provisions. 

This  document  is  drawn  up  early,  said 
Ondarza,  so  that  a  completed  contract 
can  quickly  be  executed  as  soon  as  a 
client  is  ready.  The  document  becomes  a 
contract  with  the  addition  of  confirma¬ 
tions  that  specify  that  the  parties  will  do 
business. 
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Used  primarily  to  manage  currency 
and  interest  rate  risk,  ISDA-based  con¬ 
tracts  account  for  $43  trillion,  according 
to  Enron.  Though  a  few  companies  have 
defaulted  (most  of  those  contracts  were 
eventually  enforced)  Enron  describes 
ISDA  agreements  as  “overall . .  .  the  most 
successful”  and  “the  most  widely 
accepted  financially  settled  commodity- 
transaction  contract  in  the  world.” 

For  the  record,  Enron  acknowledged 
having  settled  one  default,  without 
recourse  to  litigation. 

Ondarza  noted  that  ISDA  contracts 
provide  for  liquidated  damages,  whereby 
a  client  may  sue  for  whatever  amount 
required  to  get  paper  at  the  agreed  price 
—  in  other  words,  to  regain  its  lost  posi¬ 
tion  should  Enron  renege  in  the  event  of 
an  adverse  move  in  the  market. 

ECT  will  structure  swaps  with  indi¬ 
vidual  newspapers  and  groups,  pt)ssibly 
with  purchasing  cooperatives  and,  “to 
the  extent  that  we  can  manage  the  sale 
price  for  the  prtxlucer  and  the  purchase 
price  for  the  consumer,”  said  Ondarza, 
with  newspaper  companies  that  have 
interests  in  newsprint  mills.  Clients’  net 
worth  must  be  at  least  $10  million  —  an 
ISDA  requirement. 

“The  requirements  are  the  same  for 
any  participant,”  said  Ondarza.  “There’s 
no  discrimination  at  all .  .  .  no  company 
is  too  big  or  too  small,”  he  remariced,  not¬ 
ing  that  creditworthiness  is  the  principal 
criterion  for  doing  business.  Though 
some  clients  may  be  required  to  offer  a 
standby  letter  of  credit,  Ondarza  said 
that  has  not  proved  to  be  a  problem 
because  the  cost  of  the  letter  is  small  rel¬ 
ative  to  the  benefits  of  the  financial 
arrangement. 

Newspapers  unable  to  meet  the 
ISDA’s  net-worth  threshold  may,  as  mem¬ 
bers  of  a  purchasing  cooperative,  benefit 
from  a  financial  swap  entered  into  by 
their  cooperative. 

At  the  PAGE  Co-op  newspaper  pur¬ 
chasing  ccxiperative  ba.sed  in  Wayne,  Pa., 
general  manager  Chuck  Bericy  said  inter¬ 
est  in  structured  pricing  predates  his 
organization’s  awareness  of  Enron’s 
activity  in  financial  swaps.  Berk>'  said 
PAGE  had  been  talking  with  suppliers 
about  various  ways  “to  minimize  dra¬ 
matic  [price]  swings  of  the  past.” 

Recalling  the  industry’s  light  response 
when  Abitibi-Price  (now  Abitibi-Consoli- 
dated)  promoted  the  notion  of  struc¬ 
tured  pricing  and  purchasing  during  the 
market  low  of  a  few  years  ago,  Berky 
commented:  “Now  that  it’s  going  the 
other  way,  I  think  there’s  some  renewed 
interest  [among]  newspap)ers.” 

The  equipment,  systems,  supplies  and 
services  c(X)perative  comprising  more 
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Champion  To  Shed 
Newsprint  Mills 


than  130  corporate  members  —  with 
close  to  300  dailies  and  500  print  sites  in 
49  states  —  has  been  exploring  the  pos¬ 
sibility  of  a  swap  contract  with  Enron 
and,  to  a  lesser  extent,  with  a  bank, 
according  to  Berky. 

He  said  41  members  indicated  an 
interest  in  hedging  the  price  for  some  of 
their  tonnage,  adding  that  he  “would  rec¬ 
ommend  not  more  than  a  quarter  of 
your  tonnage.” 

“It’s  realistic  that  we  might  wind  up 
with  20,000  [tons]  under  such  a  pro¬ 
gram,”  Bericy  said.  Though  talks  remain 
“in  the  very  early  stages,”  he  went  on,  any 
contract  between  PAGE  and  Enron  “has 
to  be  taken  more  seriously  than 
newsprint  contracts.” 

Should  PAGE  ink  a  deal  with  Enron,  he 
explained,  “we  would  have  subcontracts 
with  our  members.”  Like  the  PAGE-Enron 
arrangement  upon  which  they  would  be 
based,  such  member  contracts  also 
would  be  strictly  financial  in  nature.  At 
the  same  time,  Berky  said,  PAGE  would 
continue  negotiating  with  mills  for  the 
best  newsprint  prices  possible. 

SWAPS  NO  SUBSTITUTE 
FOR  BUYERS’  SKILLS 

When  he  meets  with  newspapers  to 
explain  and  sell  the  idea  of  swaps, 
Ondarza  said  he’s  found  it  useful  for  pro¬ 
duction  managers  to  join  their  financial 
counterparts.  Because  swaps  are  purely 
financial  in  nature,  a  pressroom  or  pro¬ 
duction  chief  (or  purchasing  manager  or 
newsprint  buyer)  who  is  respt)nsible  for 
newsprint  purchases  needs  to  know  that 
such  an  arrangement  does  not  jeopar¬ 
dize  his  or  her  job. 

“I  think  that  has  been  a  problem,” 
Ondarza  said,  adding  that  newspapers 
are  not  the  only  client  companies  whose 
experts  sometimes  feel  threatened  by 
third-party  financial  arrangements. 

To  the  contrary,  he  remarked  that  pro¬ 
duction/purchasing  managers  “play  such 
an  important  part . . .  that  they  should 
be  rewarded.” 

When  those  in  charge  of  buying 
newsprint  are  included  in  meetings  with 
ECT  and  ask  enough  questions,  Ondarza 
continued,  they  find  that  swaps  are  not 
designed  to  undercut  their  expertise  or 
supplant  their  services. 

“The  better  they  are  at  sourcing  the 
paper,”  the  more  their  companies  bene¬ 
fit,  he  said,  because  negotiating  skills  and 
buying  prowe,ss  are  still  needed  and  dis¬ 
counts  still  count.  Regardless  of  the 
arrangement  and  quarterly  settlements 
with  ECT,  the  effective  price  fully 
reflects  negotiated  discounts.  Every  dol¬ 
lar  knocked  off  a  ton  of  newsprint  is  a 
dollar  saved. 


AS  PART  OF  the  restructuring 
announced  earlier  this  month. 
Champion  International  Corp.  will 
get  out  of  the  newsprint  business 
and  focus  on  production  of  coated 
papers. 

In  the  U.S.,  only  Bowater  Inc.  pro¬ 
duces  more  newsprint. 

The  forest  products  company. 


Bowater 

Modernizes 

Bowater  inc.  announced  last 

month  that  it  will  spend  approxi¬ 
mately  $180  million  over  the  next  two 
years  to  modernize  its  Calhoun,  Term., 
newsprint  mill. 

The  company  will  expand  thermo¬ 
mechanical  pulping  to  replace  an  out¬ 
dated  groundwood  facility,  improve  the 
wood  yard  and  convert  an  idle  recovery 
boiler  to  replace  two  older,  high-cost 
boilers. 

In  addition  to  “a  positive  impact  on 
the  environment,”  the  changes,  said 


most  of  which  it  expects  to  record 
in  its  fourth  quarter. 

Among  the  non<ore  operations 
are  its  newsprint  mills  in  Lufkin  and 
Sheldon,Texas,  and  a  paper  recycling 
business  in  Houston. 

In  a  move  designed  to  boost 
aimual  pretax  profit  by  $400  million 
over  three  years,  the  company  also 


Bowater,  will  reduce  operating  costs, 
making  the  mill  a  more  competitive,  low- 
cost  producer  of  newsprint. 

Newsprint  Numbers 

U.S.  DAILY  NEWSPAPERS  consumed 
739,000  metric  tons  of  newsprint  in 
July,  1.8%  more  than  a  year  earlier, 
according  to  the  Newspaper  Association 
of  America. 

Publishers’  end-of-month  newsprint 
inventories  totaled  1,009,000  tons,  rep¬ 
resenting  a  41-day  supply  —  a  1.8% 
decline  horn  the  1,027,000  tons  (42 
days)  in  July  1996. 


Do  You  Hove  One  of  These  Presses? 


Atlas  ...  Web  Leader  ...  Goss  Community  ... 
King  Press  ...  Tensor  ...  Dev  ...Dauphin  ...  Pacer 


Would  You  Like  To  Add  a  4-Coior  Unit 


with  its  own  drive  motor  and  controller? 

with  no  driveline  connection  required? 

with  automatic  speed  matching? 

with  incremental  or  automatic  feed  control? 

with  C.I.e.  printing  quality? 

with  sidelay,  circumferential,  and  skewing 

adjustments  on  all  printing  couples? 
with  no  requirement  for  register  controls? 
with  brush  dampening  standard? 
with  20,000  -  30,000  IPH  capability* 
with  8' X  5'  (2.4m  X  1.5m) 

floor  space  requirements? 

*Limited  to  22-3/4"  or  21-1/2"  cut-offs 


Then  Add  The  QUADRA-COLOR  by  Web  Press  Corporation! 


Web  Press  Corporation 

22023  68tli  Avenue  SoutK  Kent,  Waskington  98032 
Tel.  (253)  395-3343  Fax  (253)  395-4492 
All  trademarks  are  the  property  of  their  respective  owners 


based  in  Stamford,  Conn.,  said  it 
intends  to  divest  non-core  busi¬ 
nesses  that  accounted  for  $1.4  bil¬ 
lion  in  1996  sales,  cutting  several 
thousand  employees  from  it  payroll 
and  taking  a  $553  million  charge. 


will  sell  paper,  paperboard  and  pack¬ 
aging  mills  in  Ohio,  New  Yoik  and 
North  Carolina,  as  well  as  325,000 
acres  of  woodlands  in  the  Northeast. 
Ot  owns  millions  of  acres  in  North 
and  South  America.) 
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Column  Group  Tests 
A  Cyber  Syndicate 

Anew  syndicate  has  started,  and  it  tagline:  “The  National  Columnists  Group  is  a  syndi- 
has  400  potential  contributors  on  its  cate  of  the  National  Society  of  Newspaper 
roster.  Columnists.  You  may  contact  us  at 

The  National  Columnists  Group  7 1 224. 1 1 3@compuserve.com.” 
was  just  launched  by  the  National  The  NSNC  is  also  requesting  that  editors  inter- 


ANEW  SYNDICATE  has  started,  and  it 
has  400  potential  contributors  on  its 
roster. 

The  National  Columnists  Group 
was  just  launched  by  the  National 
Society  of  Newspaper  Columnists,  a  20-year-old 
organization  with  a  one-year-old  Web  site.  The  new 
NCG  syndicate  operates  via  e-mail  and  the  NSNC 
site  (www.columnists.com). 

“We  couldn’t  have  done  this  even  two  years 
ago,”  said  NSNC  Web  editor  Charles  Memmiiiger,  a 
columnist  for  the  Honolulu  Star-Bulletin.  “The 

_ time  is  now  to  try  this.  The 

technology  is  there.” 

The  new  syndicate  works 
like  this;  NSNC  members  e- 
mail  columns  to  Memminger, 
who  posts  about  five  of 
them  on  the  site  every  week 
or  two.  Editors  can  then 
download  a  column  or 
columns  to  run  in  their 
online  or  print  newspapers 
—  which  are  being  notified 
about  the  syndicate  via  an 
NSNC  mailing. 

“We’re  offering  the  columns  under  a  shareware 
system,  meaning  editors  can  use  them  for  free,”  stat¬ 
ed  Memminger.  “But  we’re  urging  them  to  send  the 
NSNC  some  money  if  they  can.” 

He  said  $10  per  piece  would  be  nice,  with  the 
payments  going  into  the  NSNC  general  fund. 

If  editors  do  decide  to  run  a  column,  they 
should  print  the  writer’s  byline  and  National 
Columnists  Group  above  the  piece.  Then,  if  editors 
have  room  under  the  piece,  they  can  publish  this 


The  National 
Society  of 
Newspaper 
Columnists  is 
offering*  the 
work  of  its 
members  via  its 
Weh  site 


A  new  source  of  columns  for  print  and  online  newspapers 


tagline: “The  National  Columnists  Group  is  a  syndi¬ 
cate  of  the  National  Society  of  Newspaper 
Columnists.  You  may  contact  us  at 
7 1 224. 1 1 3@compuserve.com.” 

The  NSNC  is  also  requesting  that  editors  inter¬ 
ested  in  running  a  column  e-mail  Memminger  with 
the  name  of  the  piece  and  writer,  the  date  of  publi¬ 
cation,  and  a  contact  phone  number  or  e-mail 
address. 

“We’re  asking  that  they  provide  a  free  clip  of  the 
column  should  the  columnist  request  it,”  said 
Memminger,  who  added  that,  if  newspapers  like  a 

particular  writer,  “we  can  arrange  for  _ 

them  to  get  more  copies  of  that  per¬ 
son’s  work.” 

Memminger  noted  that  NSNC 
members  —  many  of  whom  work  for 
small  or  medium-size  papers  — 
deserve  wider  distribution  for  their 
columns. 

““They're  fine  writers,”  he  said. 

“This  gives  them  an  opportunity  to 
get  their  work  across  the  country^.” 

Memminger  added  that  many 
NSNC  members  are  “lively,  outgoing,  Charles  Memminger 
irreverent,  fun”  people  —  and  he 
hopes  these 

qualities  will  be  reflected  in  the  columns  available 
via  the  NCG  syndicate. 

Most  of  the  pieces  will  not  be  time-sensitive  or 
tied  to  breaking  news,  but  some  will  be  local  in 
nature. 

“I  enjoy  reading  pieces  from  other  parts  of  the 
country'  if  there’s  something  in  them  that  all  of  us 
can  identify  with,”  said  Memminger,  whose  Hawaii 
columns  appear  in  places  such  as  Nebraska  via  the 
New  York  Times  News  Service, 
g  The  Web  editor  will  be  choosing  which 
I  columns  get  posted  on  the  NSNC  site.  “I  could 
become  a  very'  unpopular  guy,”  laughed 
a  Memminger,  who  picked  the  syndicate’s  first 
t  five  columns  from  more  than  50  that  were  e- 
mailed  to  him. 

i  “Members  are  really  excited  about  the  syndi- 
.  cate,”  he  added.  “I  had  to  beat  them  off  with  a 
,t  stick!” 

(  Memminger  —  who  now  works  about  six 
hours  a  week  on  the  syndicate  and  the 
revamped  NSNC  site  —  said  he’ll  try  to  rotate 
columnists  to  give  many  NSNC  members  a 
^  chance  to  be  featured.  But  some  columnists  will 
appear  more  than  others. 
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Syndicates  React  To  New 
Entrant  In  Their  Market 


Of  course,  some  of  the  400  NSNC 
members  will  not  be  able  to  send 
columns.  Their  newspapers  might  not 
allow  it,  or  they  might  already  be  self- 
syndicated  or  syndicated. 

The  difficulty  in  getting  national  dis¬ 
tribution  these  days  is  a  prime  reason 
for  the  NCG  launch.  Memminger  noted 
that  many  columnist  slots  at  syndicates 
are  locked  up,  and  added  that  news 
holes  are  shrinking  at  a  number  of 
newspapers. 

Since  the  syndicate  is  just  getting 
started,  Memminger  said  he  doesn’t  yet 
know  how  much  usage  it  will  get.  He 
also  emphasized  that  the  NCG  is  a  “test” 
and  “experiment”  that  may  eventually 
take  on  a  different  form. 

"The  beauty  of  the  Internet  is  that  we 
can  try  this  incrementally,”  Memminger 
observed.  “Right  now,  we’re  dipping  our 
toe  in  the  water.  When  we  meet  in  San 
Diego  for  our  annual  convention  next 
June,  we’ll  analyze  where  we  want  to 
go  in  the  future.” 


BY  DAVID  ASTOR 

Columnist  And 
Novelist  Praises 
Feature  Content 

JACQUELYN  MITCHARD  IS  a  s>'ndicat- 
ed  writer  and  best-selling  novelist,  but 
she  didn’t  come  to  Washington,  D.C.,  to 
discuss  her  column  or  book. 

Instead,  she  used 
her  American  Asso¬ 
ciation  of  Sunday  and 
Feature  Editors  forum 
to  emphasize  the 
importance  of  feature 
content  in  newspa¬ 
pers. 

“1  get  annoyed 
when  people  say  the 
feature  section  is 
fluff,”  said  Mitchard, 
noting  that  AASFE  edi¬ 
tors  and  their  writers  “cover  the  topics 
that  affect  our  lives  on  a  daily'  basis.” 

She  added  that  good  feature  material 
is  a  form  of  local  news.  “I  believe  the  best 
and  most  important  of  aU  news  is  local 
—  but  not  necessarily  pertaining  to  a 
particular  town,”  said  the  Milwaukee 
Journal  Sentinel  and  Tribune  Media 
Services  (TMS)  columnist.  “I  mean  the 
kind  of  local  news  that  affects  us  per- 


SYNDICATES  ARE  USED  to  compet¬ 
ing  against  other  syndicates  to 
place  their  features  in  newspapers.  So 
what  do  they  think  of  an  organization 
getting  into  their  business? 

E&P  talked  to  four  executives,  and 
none  of  them  seemed  too  upset 
abijut  the  new  National  Colunmists 
Group  (NCG)  syndicate  on  the  Nat¬ 
ional  Society  of  Newspaper  Colum¬ 
nists  (NSNC)  Web  site. 

Several  execs  noted  that  their  sy  n- 
dicates  have  built  good  relationships 
with  newspapers  over  the  years,  so 
their  column-selling  efforts  won’t  be 
significantly  threatened  by  the  NCG. 
And  they  offered  praise  —  and  warn¬ 
ings  of  pttssible  pitfalls  —  to  the  new 
syndicate. 

“It’s  clearly  competition,  but  I  wel¬ 
come  it,”  said  Los  Angeles  Times 
Syndicate  vice  president/general  man¬ 
ager  Steve  Christensen.  “The  explo¬ 
sion  of  new  communications  tech¬ 
nologies  like  the  Internet  has  resulted 
in  an  explosion  of  ideas  and  ways  to 
exchange  information.  More  power  to 
them.” 

Christensen  added  that  newspapers 
may  not  be  the  only'  entities  looking  at 
the  NCG-posted  pieces.  He  said  major 
syndicates  might  see  columns  they 
like  and  consider  signing  the  writers. 

Universal  Press  Syndicate  vice  pres¬ 
ident/editorial  director  Lee  Salem  did 
note  that  some  NSNC  members  may 
have  already'  tried  to  get  signed  by 
major  syndicates. 


Then  he  complimented  the  colum¬ 
nists’  organization  and  its  Web-based 
syndicate.  “I  think  they’re  wisely  tak¬ 
ing  advantage  of  the  technology  avail¬ 
able  to  them,”  Salem  said.  “I’d  be  sur¬ 
prised  if  major  syndicates  weren’t 
kK)king  at  similar  possibilities  as  well.” 

And  he  concluded,  “Heaven  knows, 
newspapers  need  good  writers.” 

Copley  News  Service  national  sales 
director  Dean  Abbott  noted  that 
columnists  have  always  tried  to  make 
their  work  available  to  other  newspa¬ 
pers,  and  that  the  NSNC  is  doing  the 
same  thing  for  its  members  in  a  more 
technologically  advanced  way. 

“It’s  an  interesting  appn)ach,”  he 
said.  “And  it  will  be  interesting  to  see 
what  the  impact  will  be.” 

Abbott  did  warn  that  some  papers 
may  run  the  columns  without  using 
the  syndicate’s  credit  line  or  even 
telling  the  NCG. 

And  Tribune  Media  Services  editor 
Mark  Mathes  said  some  busy  newspa¬ 
per  editors  will  not  comply  with  the 
NSNC’s  request  that  clips  of  pub¬ 
lished  columns  be  sent  to  the  writers. 

He  also  commented:  “No  one’s  sure 
that  newspapers  and  other  media  that 
buy  from  syndicates  will  buy  directly 
off  the  Web.” 

But  Mathes  said  what  the  NSNC  is 
doing  is  “certainly  a  fresh  concept.  It 
would  not  have  been  possible  two, 
three,  four  years  ago.  The  Web  has 
been  called  the  great  equalizer  in  a  lot 
of  ways.”  —  David  Astor 


Small  Space^^ 

Millions  of  Americans  live  in  houses,  condos  or  apartments  of  1000  square  feet  or  less  —  and  they  need 
answers  to  their  unique  interior  design  questions.  Copley  News  Service  now  offers  a  lively  new  column 
titled  “Small  Spaces”  by  award-winning  designer  Christine  Brun.  Written  in  response  to  requests 
from  editors,  it  offers  valuable  solutions  to  problems  that  plague  readers  who  live  in  small  spaces 
but  take  pride  and  pleasure  in  their  homes. 
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Kathleen 

Parker 


sonally  and  emotion¬ 
ally.” 

While  national  and 
international  “hard 
news”  has  its  impor¬ 
tance,  she  said,  many 
people  don’t  relate  to 
it  as  much  as  news 
that  impacts  them  on 
an  everyday  basis. 

“Before  1  read 
about  a  strike  force  in 
Algeria,  1  will  read  about  children  and  air 
bag-related  accidents,”  said  the  widowed 
mother  of  five. 

“In  five  years,  no  one  is  going  to 
remember  what  kind  of  campaign- 
finance  reform  news  we’re  arguing 
about.  That’s  not  where  we  live  and  die 
as  human  beings,”  added  Mitchard,  author 
of  We  Deep  End  of  the  Ocean  (the  first 
book  featured  on  Oprah  Winfrey’s  TV 
reading  club)  and  an  upcoming  collec¬ 
tion  of  columns  called  Tfje  Rest  of  Us: 
Dispatches  from  the  Mother  Ship 
(V'iking,  November  1997). 

Mitchard  concluded  with  these  words 
for  AASFE  editors;  “Honor  thy  writers  — 
not  just  at  awards  time,  but  every  day, 
because  it  is  they  who  will  make  you 
golden.” 

The  Madison,  Wisc.-based  Mitchard 
(profiled  in  E&P,]une  28,  p.  48)  spoke  at 
the  AASFE’s  ninth  annual  writing  awards 
luncheon.  One  of  the  winners  was  fel¬ 
low  TMS  columnist  Kathleen  Parker,  the 
Orlando  Sentinel  writer  who  won  a  first 
prize  for  commentary. 

Other  AASFE  honorees  will  be  listed  in 
the  awards  section  of  a  future  E&P  issue. 


TMS  Syndicating 
Miami  Columnist 


T^^IAMI  HERALD  COLUMNIST  Carl 
1 VJL  Hiaasen  is  being  syndicated  by 
Tribune  Media  Services. 

TMS  said  the  Florida  native  is  known 
for  his  “biting  commentary  on  runaway 
development,  scandalous  business  prac¬ 
tices  and  corrupt  politicians.” 

Hiaa.sen  said,  “Newspaper  readers  are 
starved  for  candor,  desperate  to  read  a 
columnist  who  will  actually  say  what 
they’re  thinking,  who  doesn’t  hem  and 
haw.” 

The  award-winning  journalist  joined 
the  Herald  in  1976,  working  as  a  bureau 
reporter  and  investigative  reporter 
before  becoming  a  columnist. 


Hiaasen  is  also  the  author  of  six  nov¬ 
els.  The  movie  Striptease,  starring  Demi 
Moore,  was  adapted  from  one  of  them. 

Column  Repeat 
Wasn’t  A  Secret 

AN  DIEGO  UNION-TRIBUNE  kzActs 
representative  Gina  Lubrano  wrote 
recently  that  a  syndicated  columnist 
deserves  an  apology  for  being  maligned. 


A  week  before,  Union-Tribune 
reporter  John  Marelius  did  a  column  crit¬ 
icizing  Creators  Syndicate  writer  Arianna 
Huffington  for  recy'cling  an  old  column 
and  trying  to  pass  it  off  as  new. 

What  Marelius  didn’t  know  was  that 
Creators  had  sent  out  the  column  with 
an  editor’s  note  stating  that  it  was  a 
slightly  revised  version  of  an  earlier 
piece.  The  Union-Tribune  inadvertently 
left  out  this  note  when  printing  the 
Huffington  column  that  Marelius  saw. 


BY  DAVID  ASTOR 

Di,  Mother  Teresa 
Coverage  Blasted 


Many  people  go  gaga  over 
Princess  Diana  and  Mother 
Teresa.  Christopher  Hitchens 
is  not  one  of  them. 

The  British-bom  columnist/author 
said  he  met  and  interviewed  both 
women,  and  didn’t  particularly  like 
them.  He  also  didn’t  like  the  way  tlie 
media  covered  their  deaths. 

“Wall-to-wall  coverage  depends  on 
repetition,”  Hitchens  commented.  “More 
is  worse.” 

And  many  media  outlets,  he  added, 
became  a  “megaphone  and  echo  cham¬ 
ber”  for  “worshipping”  the  late  Princess 
Diana  and  Mother  Teresa. 

“Some  people  felt  they  lost  a  family 
member  when  Princess  Di  died,” 
Hitchens  told  American  Association  of 
Sunday  and  Feature  Editors  convention- 
goers  in  Washington,  D.C.  “The  media 
shouldn’t  imply  that  all  readers  felt  that 
way.” 

He  noted  that  about  2,000  people  in 
D.C.  and  10,000  in  New  York  signed  con¬ 
dolence  books  for  the  late  princess  — 
decent  numbers  but  only  a  small  portion 
of  those  cities’  total  populations  or  even 
their  British-descended  populations. 

There  was  certainly  a  large  outpour¬ 
ing  of  grief  in  England,  but  Hitchens  was 
somewhat  puzzled  by  it. 

“Every  sap  in  the  country'  believed 
Princess  Di  loved  him  or  her,”  he  said. 
“Yet  in  her  last  three  interviews,  she 
talked  about  wanting  to  leave  England!” 

Hitchens  added  that  the  paparazzi 
were  made  “a  scapegoat”  for  the  crash 
that  killed  Princess  Diana.  “1  don’t  know 


of  any  telephoto  lens  that  can  triple  the 
speed  of  a  car,”  he  said. 

The  columnist  is  also  a  well-known 
critic  of  Mother  Teresa,  having  written 
The  Missionary  Position  book  that  cited, 
among  other  things,  her  ties  to  dictators 
and  the  corrupt  rich  whose  policies  help 
increase  the  number  of  poor  people. 

“She  washed  the  feet  of  the  poor  and 
licked  the  feet  of  the  rich,”  he  said. 

Many  media  outlets  trashed  Hitchens 
for  his  take  on  Mother  Teresa,  leading 
him  to  wonder  what  they  had  against 
“diversity  of  opinion.” 

Speaking  of  opinion,  Hitchens  stated 
that  one  of  the  problems  he  has  with 
mainstream  dailies  like  the  Washington 
Post  and  New  York  Times  is  that  they 
“editorialize”  in  their  news  pages. 

The  Times,  he  said,  by  way  of  exam¬ 
ple,  frequently  focuses  on  how  “partisan 
is  bad  and  bipartisan  is  good.” 

“A  two-party  system?  Heaven  forbid!” 
Hitchens  quipped. 

He  added,  “Every  day,  the  Times  and 
the  Post  help  me  face  the  day.  I  check 
my  pulse  to  see  if  I’m  still  irritated  by 
both  papers!” 

Hitchens  also  had  some  choice  words 
for  President  Clinton,  noting  that  he 
“calls  for  teens  to  abstain  from  sex  but 
then  fires  a  woman  [former  U.S. 

Surgeon  General  Jocelyn  Elders]  who 
mentions  masturbation.” 

The  D.C.-based  Hitchens  is  a  colum¬ 
nist  for  Vanity  Fair  and  the  Nation,  and 
has  also  written  for  other  publications. 
He  was  a  book  reviewer  for  New  York 
Newsday  between  1986  and  1992. 
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Creators  Offers 
Lane  Cartoons 

The  work  of  longtime  Baltimore 
Sun  editorial  cart(X)nist  Mike  Lane  is 
now  being  distributed  by  Creators  Synd¬ 
icate. 

The  award-winning  Lane  —  who  was 
syndicated  by  the  Washington  Post 
Writers  Group  several  years  ago  —  has 
had  his  cartoons  shown  on  TV  outlets 
such  as  CNN  and  reprinted  in  publica¬ 
tions  such  as  the  Boston  Globe,  New 
York  Times,  Washington  Post,  News¬ 
week,  Time  and  National  Geographic. 

Lane  has  also  illustrated  a  lxx)k  called 
Baseball  Fungoes,  Floaters  and  Fork- 
balls. 

Site  Helps  Kids 
Build  Own  Sites 

The  "CUR1CX:1TY’S  FREEZONE’Web 
site  is  offering  Web-building  advice 
to  kids. 

Its  “Home  Page  Constructor” 
(http://freezone.com/hpc)  —  intro¬ 
duced  at  the  Children’s  Interactive  Expo 
in  San  Francisco  —  helps  kids  have  a 
presence  on  the  Curiocity  site. 
Approved  Web  pages  will  be  stored  and 
indexed  for  free  on  the  site’s  server, 
allowing  youngsters  to  view  each  other’s 
cyber  creations. 
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From  the  Sun  creator 

The  site  is  affiliated  with  the  .syndicat¬ 
ed  “Curiocity”  print  products  from 
Thomson  Target  Media. 

Cartoonist  And 
Writer  Honored 

Bill  YATES  WILL  be  honored  Oct.  22 
by  the  Connecticut  chapter  of  the 
National  Cartoonists  Society. 

Yates  is  the  former  King  Features 
Syndicate  comics  editor  who  now  works 
on  the  “Redeye”  and  “Small  Society” 
comics  for  King. 

In  other  honors  news,  “My  Pet  World” 
columnist  Steve  Dale  of  Tribune  Media 
Services  has  received  his  second 
consecutive  “Pawlitzer  Prize”  for  his 
writings  about  dogs  and  his  coverage  of 
the  ALPO  Canine  Frisbee  Disc  Cham¬ 
pionships. 


Creators  Create 
Two  New  Books 

LOS  ANGELES  TIMES  Syndicate 
columnists  C»ene  and  Katie  Hamilton 
have  written  Rules  of  Thumb  for  Home 
Building,  Improvement  and  Repair  for 
John  Wiley  &  Sons. 

In  other  b<x)k  news,  self-syndicated 
“Police  Blotter”  cartoonist  Oliver 
Gaspirtz  has  a  collection  out  called  A 
Treasury  of  Police  Humor.  It’s  from 
Lincoln-Hemdon  Press  of  Springfield,  Ill. 

Financial  Times 
Offers  Graphics 

The  ft  graphics  &  Features  Service 
has  been  started  by  the  Financial 
Times  of  London. 

The  service  (phone:  0171  873  3671; 
e-mail:  suzie.kew@FT.com)  includes  up 
to  15  graphics  a  day,  most  of  them 
accompanying  features. 

Pet  Columnist  Is 
On  ‘20/20’  Show 

COLUMNIST  MATTHEW  MARGOUS 
appeared  on  ABC’s  20/20  in  an 
Oct.  2  segment  on  aggressive  dogs. 

Margolis  writes  “Dogs,  Cats  and  Other 
People”  for  Creators  Syndicate. 


Eliminate  the  pressure  and  stress  of  producing  your  own  TV  book 
Use  Print  Marketing  Concepts  instead. 

Our  expertise  in  sales,  layout,  design  and  editorial  content  can 
help  you; 

put  your  editorial  resources  to  better  use; 

gain  contract  customers  without  continued  sales  hassle; 

save  precious  time  and  money. 

Print  Marketing  Concepts  has  proven  results 
with  a  circulation  of  3.S  million. 

Get  fast  relief  from  your 


TV  book.  Call  PMC  today 


Houston,  Texas  77042 


10590  Westoffice  Drive,  Suite  250 


Print  Marketing  Concepts 
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So  long,  FIEJ 

“■plEJ  ’HAS  BEEN  thrown  over  the  edge. 

At  its  annual  meeting  in  Amster¬ 
dam  this  summer,  the  World  Association 
of  Newspapers  officially  retired  the 
acronym  that  had  identified  the  interna¬ 
tional  press  organization  since  1948. 

More  than  a  year  after  the  Paris-based 
group  changed  its  name  to  World  Assoc¬ 
iation  of  Newspapers,  the  FIEJ  acronym 
—  for  the  French-language  name  Federa¬ 
tion  Internationale  des  Editeurs  des 
Joumaux  —  remained  its  most  common 
identifier. 

Now  the  association  will  be  known 
as  WAN  in  English  or  AMJ  —  Association 
Mondiale  des  Joumaux  —  in  French. 

FIEJ  is  not  completely  gone,  however. 
The  WAN  World  Wide  Web  address  re¬ 
mains  http;//www.fiej.org. 

Alternative 

alternatives 

IN  AN  EFFORT  to  shed  their  stodgy 
image  and  extend  their  markets, 
some  daily  newspapers  are  taking  the 
alternative  route. 

With  so-called  alternative  publica¬ 
tions  gaining  editorial  strength,  advertis¬ 
er  respect  and  financial  strength,  daily 
newspapers,  seeking  ad  dollars  and 
younger  readers,  view  alternatives  as 
competitors  —  and  models. 

The  Cleveland  Plain  Dealer  has 
recently  taken  the  leap  into  the  editorial 
underground  with  Lake  Effects,  a  quar¬ 
terly  alternative-style  supplement  that 
will  be  distributed  on  Mondays  inside 
the  Plain  Dealer.  The  goal,  said  Lake 
Effects  editor  Anne  Gordon,  is  to  attract 
young  readers.  She  declares  the  section 
is  not  a  traditional  alternative  but  will 
have  “political  leanings”  and  cover  such 
undaily-like  subjects  as  extreme  sports 
and  underground  music. 

“It  will  take  the  newspaper  view  of 
the  world  and  ratchet  it  in  a  different 
direction,”  said  Gordon.  “We’ll  turn  it  to 
the  left.  Left  is  the  key  word.” 

It’s  been  almost  seven  years  since  the 
Fort  Lauderdale  Sun-Sentinel  entered 
the  alternative  arena  with  XS,  an  alterna¬ 
tive-style  weekly  that  editor  Steve 
Wissink  calls  “a  bold  graphic  appeal  to 
Generation  X.” 

XS  recendy  underwent  an  editorial 
revamping  and  name  change  in  hopes 
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of  making  the  weekly  more  credible 
with  readers  and  advertisers.  Gone  are 
the  kinky  personals  and  classifieds 
advertising  prostitutes.  Likewise,  ads 
from  adult  clubs  have  been  restricted  to 
about  one-third  of  a  page,  said  Wissink. 

“We’re  becoming  a  credible  journalis¬ 
tic  force,”  he  said,  “not  a  throwaway  rag.” 

The  need  to  clean  up  was  not  morally 
driven.  Realizing  his  audience  was  grow¬ 
ing  up,  Wissink  figured  the  paper  better 
do  the  same.  Hence  the  search  for  a  bet¬ 
ter  class  of  advertiser  and  a  refining  of 
the  editorial  product. 

Another  factor  probably  high  on 
Wissink’s  list:  the  soon-to-be-launched 
Neu<  Times-Broward  County,  the  latest 
in  the  ever-expanding  Phoenix-based 
New  Times  empire,  with  alternative  out¬ 
lets  in  Miami,  Denver,  San  Francisco  and 
Houston,  among  others.  The  company  is 
known  for  strong  editorial  content  and 
market  savvy,  having  survived  in  some 
of  the  country’s  largest  daily  newspaper 
markets. 

“We  take  their  full-bore  entry’  into 
Broward  seriously,”  said  Sun-Sentinel 
managing  editor  Ellen  Soeteber. 

Conn,  voters 
read  newspapers 

According  to  a  recent  poll  by 
Quinnipiac  College,  Connecticut 
voters  rely  more  on  newspapers  for 
news  about  state  politics. 

About  64%  of  the  voters  surveyed 
read  about  local  news  in  a  newspaper 
almost  every  day.  Asked  where  they 
turn  most  for  news  about  state  politics 
and  political  campaigns,  46%  of  the  vot¬ 
ers  said  newspapers,  while  39%  said 
television  and  10%  said  radio. 

Singapore  squeeze 

disinvites 

Indonesian 

A  FOREIGN  CORRESPONDENTS  assoc¬ 
iation  has  confirmed  that  it  can¬ 
celed  a  planned  speech  by  an  Indo¬ 
nesian  opposition  leader  at  the  request 
of  Singapore’s  government. 

The  move  against  Megawati  Sukamo- 
puti  maiked  the  first  time  the  Singa¬ 
pore  government  has  objected  to  a 
guest  of  the  foreign  correspondents 
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association,  said  Darren  McDermott  of 
the  group’s  executive  committee. 

Megawati,  daughter  of  the  late  Pres¬ 
ident  Sukarno,  declined  to  comment 
when  reached  by  the  AP  in  Indonesia. 

An  Information  Ministry  spokesman, 
Woong  Wee  Jai  said  there  would  be  no 
comment  on  why  the  government 
asked  the  correspondents  to  withdraw 
their  invitation  to  Magawati.  —  AP 

Kiplinger  Fellows 

The  KIPUNGER  reporting  Pro¬ 
gram  at  the  Ohio  State  University' 
School  of  Journalism  has  selected  eight 
Kiplinger  Fellows  for  the  1997-98  aca¬ 
demic  year.  They  are:  Debra  Baer,  Frank 
Hartzell,  Steve  Liewer,  Selina  Lim,  Ken 
McCall,  Mike  Settles,  Andrea  Simakis, 
and  George  Strawley. 

Kiplinger  programs  train  journalists 
interested  in  improving  their  skills  while 
earning  a  master’s  degree  in  journalism. 

Service  accused 
of  peeping  pagers 

Federal  authorities  charged  a 

local  news  bulletin  service  serving 
New  York  media  was  tapping  into  sensi¬ 
tive  beeper  transmissions  by  the  police, 
emergency  crews  and  the  mayor’s  office. 

Three  people  and  the  news  service 
Breaking  News  Network  (BNN)  of  Fort 
Lee,  N.J.,  were  charged  with  mail  fraud, 
conspiracy  and  violating  the  Electronic 
Communications  Act.  Officials  said 
BNN  is  used  by  some  3,000  clients, 
including  some  of  New  York’s  top  local 
radio  and  broadcast  stations. 

City  police  commissioner  Howard 
Safir  said  that  eavesdropping  has  forced 
the  city  to  change  its  private  communi¬ 
cations  system. 

Harte-Hanks 
deal  done 

Harte-hanks  communications 

Inc.  completed  its  $104  million 
acquisition  of  ABC  Shoppers  Group 
from  Walt  Disney’s  Capital  Cities/ABC 
unit  on  Sept.  24.  The  shopper  group, 
which  includes  three  publications  in 
Southern  California,  is  expected  to  gen¬ 
erate  about  $67  million  in  revenues  in 
1997  for  the  Texas-based  company. 
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Viewpoint 

Continued  from  page  9 

On  the  flip  side,  when  you  are 
unhappy  with  how  the  story  on  your 
company  came  out,  please  call  the 
reporter  who  wrote  the  story,  or  call 
Beth.  Didn’t  make  the  list?  Please  call 
Laura  O'Rear,  our  list  manager.  Or  call 
Beth. 

Your  advertising  sales  rep  has  no  con¬ 
trol  over  w'hat  was  written  and  can’t 
solve  your  problem. 

I  may  sound  terse  in  my  views  of  this. 
Why?  Because  I  have  an  unfaltering 
belief  that  our  biggest  customer  at  this 
paper  is  the  reader.  If  the  reader  is  happy, 
then  the  paper  gets  read,  and  the  ads  get 
seen. 

But  if  our  news  content  doesn’t  have 
integrity,  it  doesn’t  matter  how  many  ads 
your  company  runs  with  us,  they  won’t 
be  seen. 

Because  if  our  news  content  were  for 
sale,  nobody  would  take  the  Austin  Busi¬ 
ness  Journal  seriously. 


Shop  Talk 

Continued  from  page  72 

what  he  says  and  they  have  organized  an 
advertiser  boycott  to  impose  their 
demands. 

Now,  in  the  old  textbook  days  of  Amer¬ 
ican  journalism,  the  editor  would  stand 
his  ground  and  agree  to  publish  and  be 
damned.  Not  so  today  in  a  society  where 
media  firms  are  owned  by  mining  con¬ 
glomerates  and  lawyers  and  where 
money  is  more  important  than  “outdated 
idealism.” 

But  if  no  one  takes  a  stand,  where  does 
it  all  end?  With  America’s  plethora  of  eth¬ 
nic  groups  organizing  boycotts  to 
achieve  their  goals?  What  about  the  free 
flow  of  information?  When  does  the 
book  burning  start?  Well,  in  fact  it’s  long 
been  under  way.  You  don’t  have  to  bum 
books  to  keep  them  from  being  read.  You 
just  brand  them  politically  incorrect  and 
little  by  little  they  start  disappearing 
from  library  and  bookstore  shelves,  just 
like  so  many  old  films  that  used  to  be 
seen  on  TV  but  now  are  deemed  insult¬ 
ing  to  some  groups. 

It  all  adds  up  to  an  unpromising  pic¬ 
ture  —  uniform,  noncompetitive,  safe 
publications,  owned  by  super  media 
empires,  produced  with  high-tech  effi¬ 
ciency,  and  emphasizing  packaging  over 
content  —  where  news  itself  is  subject 
to  market  forces  determined  to  control 
the  public’s  right  to  know.  So  much  for 
the  Constitution. 

And  if  this  isn’t  enough,  the  criteria  for 
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employment  in  today’s  media  appears  to 
be  based  as  much  on  how  you  think  and 
speak  as  on  what  you  know. 

The  corporate  reporter  isn’t  a  free 
thinker  who’s  bugging  the  editor  to 
write  a  controversial  column.  He  or  she 
follows  the  lines  of  political  correctness, 
in  tune  with  the  social  mles  of  the  day. 
And  heaven  help  the  un-PC.  The  lucky 
ones  will  just  get  fired.  Others  may  have 
to  undergo  re-orientation  before  deemed 
“employable.” 

Sounds  like  a  .scene  from  1984  or 
Brave  Neu>  World.  But,  it’s  happening 
now. 


King 

Continued  from  page  12 

down  and  newsprint  prices  were  up.  In 
1995,  Knight-Ridder  chairman  Tony  Rid- 
der  mandated  bottom-line  increases  at 
numerous  papers,  including  the 
Inquirer,  which  was  told  to  increase  its 
margins  to  12%,  from  8%,  by  the  end  of 
1S>96,  and  to  16%  by  the  end  of  this  year. 
Publisher  Hall  told  the  staff  that  the 
paper  had  achieved  those  goals,  the 
Inquirer  reported  Oct.  10. 

However,  the  effort  was  not  without 
pain  in  the  unionized  newsnxjm,  where 
downsizing  through  buyouts  and  attri¬ 
tion  led  to  60  fewer  full-time  positions. 

That  bleeding  has  also  been  stanched 
now,  and  King  is  ending  his  editorship  on 
a  high  note,  assistant  Bull  said. 

“He  weathered  the  hardest  days  of  cor¬ 
porate  downsizing.  The  circulation  for 
the  first  time  in  a  long  time  is  up.  1  know 
he  was  mightily  concerned  with  safe¬ 
guarding  the  in.stitution.  Now  is  a  good 
time,  he  felt,  a  safe  time  to  leave,”  Bull 
said. 

King  explained  his  resignation  this 
way:  “First,  this  is  a  very  intense,  round- 
the<lock  job,  and  over  time  it  can  be 
very  wearing.  When  you’ve  been  in  this 
job  as  long  as  I  have  you  tend  to  fall  into 
a  predictable  groove.  I  think  this  change 
will  not  only  be  refreshing  for  me,  but 
also  for  the  newsroom. 

“Second,”  he  said  in  a  statement,  “the 
editing  ranks  at  the  newspaper  are 
stronger  now  than  ever  in  my  25  years  at 
the  Inquirer.  The  next  wave  of  leader¬ 
ship  will  be  able  to  carry  the  paper  even 
farther  in  these  dynamic,  changing 
times.” 

But  King  is  not  leaving  the  Inquirer. 
After  10  months  off  beginning  at  the  end 
of  the  year,  he  will  return  with  the  title 
associate  editor  and  a  place  on  the  edito¬ 
rial  board.  King  has  told  colleagues  he 
will  become  a  columnist  focusing  on  an 
as-yet  undetermined  public  or  societal 
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issue. 

Inquirer  journalists,  who  described 
King  as  likable  and  accessible,  were 
reluctant  to  see  him  step  down  but  also 
understotxl  the  decision. 

“A  lot  of  people  have  been  very  frus¬ 
trated  with  the  direction  of  this  paper  lor 
the  past  few  years,”  said  one  journalist 
who  insisted  on  anonymity.  “A  lot  of  the 
frustration  has  to  do  with  the  whole 
direction  of  our  indicstry.  But  it’s  easy  to 
personify  here  or  Miami” 


Rightist  Bombers 
Draw  Life: 
Stories  Go  On 

Three  men  have  been  sentenced 
to  life  in  prison  for  the  1996  bomb¬ 
ing  of  a  Spokane,Wash.,  Spokesman- 
Review  office  and  a  Plainned  Parent¬ 
hood  clinic  and  for  robbing  banks. 

They  espoused  white  supremacist 
views  and  were  classified  as  a  domestic 
terrorist  group. 

The  paper  has  aggresively  reported 
on  the  activities  of  the  area’s  extreme 
right. 

Nobody  was  hurt  in  the  bombings, 
which  caused  substantial  damage.  Com¬ 
puter-generated  notes  left  at  crime 
scenes  identified  the  culprits  as 
“Phineas.” 

The  newspaper  spent  more  than 
$250,000  on  security  precautions  at  its 
bombed  office  in  Spokane  Valley  and  at 
suburban  bureaus  in  Coeur  d’Alene  and 
Sandpoint,  Idaho,  and  at  its  headquar¬ 
ters,  where  it  hired  24-hour  security 
guards  and  installed  outdoor  surveil¬ 
lance  cameras.  It  also  joined  in  offering 
a  $  1 30,000  reward,  later  increased. 

The  group  continued  to  make 
threats.  Eventually  a  military  surplus 
dealer  emerged  with  information  that 
led  FBI  agents  to  arrest  Charles  Barbee, 
Robert  S.  Berry  and  Verne  Jay  Merrell 
near  Yakima  in  October  1996.  They 
were  convicted  last  summer  of  federal 
conspiracy,  bombing  and  bank  robbery 
charges. 

A  fourth  suspect,  Brian  E.  Ratigan, 
was  arrested  last  March  and  convicted 
in  September  in  connection  with  a 
bombing  and  a  robbery  and  faces  50 
years  in  prison. 

Spokesman-Review  editor  Chris  Peck 
said  it  has  been  a  difficult  period  for  the 
Cowles  Media  paper,  but  the  group's 
efforts  to  disrupt  coverage  of  the  radical 
right  “were  unsuccessful,  and  we  con¬ 
tinue  to  report  on  the  anti-government 
movement.” 
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ANNOUNCEMENTS 


INVESTORS  WANTED 
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KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 


Approisols/Brokeroge 
Coll  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


DAVID  R.  STILL 

Box  895,  Lowrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


ily  doily  and  weekly  newspapers  in  ibe 
country.  Before  you  consider  sole  or 
purchase  of  a  property,  you  should  coll 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


CASH  OUT.  Merger/ Acquisition. 
Joint  Venture.  Capitalization. 
Restructuring.  Reorganization. 
JMPC.  Est.  1983,  (614)  889-9747. 


DORMAN  E.  CORDELL 
Specially  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


NEWSPAPER  BROKERS 


GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  (or  Appraisals  &  Soles 
P.O.  Box  627,  Raymond,  WA  98577 
(360)  942  3560/FAX  (360)  942-9896 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Medio  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)  566-7198 
Fax  (334)  566-0170 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


PHIIilPS  MEDIA  SERVICES,  INC. 
Consuitants-lnvestments 
Management-Brokers 
P.O.  Box  3308 
Merrifield,  VA  221 1 6-3308 
(703)  846-8410  Fox  (703)  846-8406 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MICHAEL  D.  LINDSEY 
Experienced  --  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  8521 5 
(602)  807-7791  FAX  (602)  807-7795 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fox  (214)  369-6496 


NEWSPAPERS  FOR  SALE 


PROFITABLE 

Multi-award  winning  weekly  in  North¬ 
east  (Zone  2)  available  for  sole  by 
owners  ready  to  move  on  after  buila- 
ing  this  successful  business.  Leading 
publication  in  local  area  which  offers 
pleasant,  small  community  living  and 


metro  area  advantages.  Sales  are  near 
$350,000  range  with  positive  cosh 
flow.  Sellers  seeking  well-financed 
buyer  with  cash  to  handle  needs  of 
shareholders.  Sound  investment 
opportunity  to  grow  business  and 
enjoy  a  rewarding  lifestyle.  Qualified 
cosh  buyer  only,  please.  Don't  delay, 
contact  Richard  L.  Hare,  president. 
Hare  Associates,  Inc.,  62  Block  Walnut 
Drive,  Rochester,  NY  14615. 

Phone:  (716)  621-6873 
Fox:  (716)  621-4197 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  http://www.cribb.coin 


Confidential  Appraisal  for  Bolitho-Cllbb 
Estate,  ESOP,  Partners,  &  AsSOCiateS 

Bank  Tax,  Stock,  Assets  Newepaper  Brokerage 

4  Aooraissl 

EataM/ahed/n  1923  ...  .... 

1  Annette  Park  Drive,  Bozeman,  40o-5o6-Do21 

MT  59715  e-mail:  icribb«i<n<-nat  Fax  406-586-6774 


EtlabUthtd  In  1923 
1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail:  icribbOInk-nat 


NEWSPAPERS  FOR  SALE 


ROCKY  MOUNTAIN  daily,  cosh  flow 
$400+.  Rocky  Mountain  weekly,  gross 
$750M.  Smaller  Oregon  coastal 
weeklies,  in  same  market  area  (ideal 
for  small  group).  Plus  other  Rocky 
Mountain  weeklies.  Jim  Hicks,  Bolitho- 
Cribb  &  Associates,  (307)  684-9407, 
E-mail:  jhicks@trib.com 


S.E.  MASS.  -  Weekly  Community 
News  Magazine.  Well  established  and 
organized  -  $195,000.  Wanderer, 
P.O.  Box  102,  Mattopoisett,  MA 
02739.  (508)  758-9055. 


UNDER  10%  DOWN,  easy  terms.  Long 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  BM,  Austin,  TX  78703. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  ta  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Management  welcome  ta  stay  In  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  ta  Box  071 48,  Editor  &  Pub¬ 
lisher. 


PUBLICATIONS  FOR  SALE 


PACIFIC  COAST  niche  publication 
available.  Perfect  for  starter  or  add-on. 
Revenues  $250,000.  Profitable.  Con¬ 
tact  Bolitho-Cribb  &  Associates,  Tom 
Karovokis,  at  (406)  586-6621 . 


Is  not  lik  a  hundred  times  too  short  hr 
us  to  bore  ourselves? 

Friedrich  Nietzsche 


EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  Lenses 

Herb  Codbom  -  CK  Optical 
(310)  372-0372 

ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
Stitcher/Trimmers  &  Inserters 

Joe  Scott  &  Associates,  Inc. 

(205)  997-9355/(205)  997-9656  Fax 

EQUIPMENT  FOR  SALE 

SUN  CAMEX  PUBUSHING  SYSTEM 

West  Coast  retailer's  in-house  ad 
design  system  complete  with  file  serv¬ 

MAILROOM  EQUIPMENT 

Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 

ers,  workstations,  color  pre-press 
gateway  and  retouching  station. 
System  Highlights:  2  Sun  4/75  Data¬ 
base  Servers,  12  Sun  Color  3/80 
Workstations  with  8  mb  RAM  and  16" 
color  monitors,  1  LBP-20  Bit  Printer,  1 

MULLER  MARTINI 

REBUILT  227S  INSERTERS 

TANDEM  &  ADD-ON  POCKETS 

Joe  Scott  &  Associates,  IrK. 

(205)  997-9355/(205)  997-9656  Fax 

Imogilex  940  Power  Station  with  21" 
high-resolution  color  monitor  and 
graphic  bit  pod  and  puck.  Willing  ta 
sell  pieces  individually.  For  a  list  or  all 

PRE-OWNED  MAILROOM  Equipment 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fox  (770)  590-7267 

equipment  available,  call  Darrin  Hiser 
(209)  434-4613 

Refurbished  odd  on  pockets 

Ml  II 1 PP  MAPTIISlI  797 

MAILROOM 

fViULLCIk  /V\Mf\lllkl  aa/ 

KANSA  320  and  480  AVAILABLE 

2  LINES  5  into  1  Muller  Martini  227 
inserting  machines  will  sell  oil  or  add 
on  pockets,  os  is  rebuilt  or 
remanufactured.  Call  Andrew 
(903)  596-6250 

Call  MidAmerico  Graphics  at 
(800)  356-4886 
www.midAmericographics.com 
E-mail:  dkgeorgeSmidAmerica- 
graphics.com 

NEWSPRINT  FOR  SALE 


30#  -  28#  -  25#-  22  1  /2#  -  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fox  (71 4)  644-0283 


OPERATIONS  CONSULTANTS 


FACIUTIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone/Fax  (813)  781-5550 
Walt  Hemptan 
Print  Media  &  Graphics 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


OFFERED  FOR  SALE: 

10-unit  Goss  Urbanite  U-1047  series 
press  (5  floor  units,  4  stacked)  with  3- 
Color  unit;  2  folders,  upper  former,  6 
rollstands,  and  press  drives. 

(913)541-8886 
Inter-Continental  Graphics,  Inc 


WANTED  TO  BUY _ 

IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George  (800)  356-4886  or 
Fax  (816)  887-2762 
www.midAmericagraphics.com 
E-mail:  dkgeorge@midAmerica- 
graphics.com 


WANTED  TO  BUY 

URGENT! 

Searching  for  o  9-  ta  10-unit  Urbanite 
press  with  or  without  3-colour  unit. 

Tel:  (973)541-8891 

Fax:  (913)541-8960 

WANTED  DEADORAUVE 
Muller  Martini/Harris 
Inserters  &  Stilcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  Inc. 
(205)  997-9355/(205)  997-965< 

Fax 

WANTED:  Presses  -  Inserters 
Coll:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 
(770)  428-5817  Fax  (770)  590-' 

^267 

PRESSES 

Quaify  due  makes  an  impression  worfeMde 

Woctfrom: 

[  |h  ,  {  O  Compieto  PrestM 

□  Additiorw  to  Extsting  Prossos 
O  3<otor  SalollitM 
p\  rn  O  4-Hf  ArrengomonU 
^  O  Stackod  Umts 

\  O  kdo^  Roll  St«xl  Umta 
O  HpK  Qu»tof  FoWort 
I  \  0  Cutoff  20“  -  IVA'  -  2r  -  22%’  : 

^  O  It,500 10  30,000  iPH 
SALES  -  SERVICE  -  PARTS  A  I  VA 
Phone:  (770)  552-1528  MLIM 
Fax:  (770)  552-2669  GRAPHESt 
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INDUSTRY  SERVICES 


CIRCULATION  SERVICES 

CIRCULATION  SERVICES 

17  OFFICES  NATIONWIDE 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

GROWING  NIE  &  HOME  DEUVERY 
CIRCULATION  IS  SPEaRUM'S 
BUSINESS  -  CALL  DOUG  REESE 
(800)  972-6778 

36  YEARS  IN  TELEMARKETING 
METRO  NEWS  SERVICE,  INC. 

“ResponseABILITY" 

Nationwide  TELEMARKETING 
(800)  950-8475 

Horace  Southward 

HEADUNE  PROMOTIONS  INC. 
Telemarketing  Programs 

Designed  to  respond  to  your  needs. 
Dennis  McQuillan  (800)  260-9823 

LEVIS  NATIONAL,  INC. 

SINCE  1968 

“We  Deliver  More  Homes  to 

Your  Newspaper” 

Guaranteed  Quality  Telemarketing 

1  (800)  889-6793 

BLENKARN 

Your  Telemarketing  Partner 

JEFF  BLENKARN  (61 6)  458-661 1 

CIRCULATION  2000  INC. 

Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 

E-mail:  CIRC2000@aol.com 

PHONEROOM/CALL  CENTER 

NEED  A  CHECK  UP? 

The  phoneroom  doctar  is  making 
house  calls  to  increase  sales  in  your 
phoneroom/call  center.  This  is  no 
“consulting  job,”  this  is  hands-on  sales 
training  for  your  Telemarketing  Man¬ 
ager  and  their  telemarketers.  Excellent 
rates!  Excellent  results!  Call  the 
PHONEROOM  DOaOR  now: 

800-274-1004 

CIRCULATION  DEVELOPMENT  SOUTH 
Complaint  free  telemarketing  w/quality 
subscription  sales  and  guaranteed  col¬ 
lections.  Nationwide.  (800)  844-3581. 

CIRCULATION  SERVICES 

MAILROOM  SERVICES 

PRO  STARTS 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 

SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 

TOM  ZGONC  (800)  776-6397 

LOUIS  ALLIS  DRIVE  PROBLEMS 

New  Drive  Controller  Conversions 

For  848,  1 372,  1 472  Inserters 
-Direct  Replocement- 
T  D  Controls  Inc.  (610)  691-3613 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEaRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 

P.O.  Box  1952 

Albuquerque,  NM  87103 

TELESERVICE  TECHNOLOGIES,  INC. 
Serving  America's  finest  newspapers. 
Subscription  sales,  renewal  programs, 
custamer  surveys 

Call  1-888-TST-SELL,  today 

COMMERCIAL  PRINTING 

COMMERCIAL  PRINTING  worth  look¬ 
ing  intol  Great  savings,  no  sacrifice  in 
quality.  TV  books,  comics,  catalogs, 
directories,  etc.  Press  capabilities  (7 
unit  goss  urbanite).  Standard  page, 
tablaid  page,  quarterfold,  color 
capabilities.  For  estimates  call  Steve 
Karriyan  (800)  925-41 00  ext.  251 . 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 

One  Time  Service 

ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiONI 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALLTOa  FREE  (800)  657-21 10 

COMPUTER  SOFTWARE 

SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)791-3301 
http://www.fakebrains.com/scout 

HELP  WANTED 


_ ACADEMIC _ 

DISTINGUISHED  JOURNALIST 
FOR  FACULTY  POSITION 
TTie  University  of  Maryland  College  of 
Journalism  seeks  o  distinguished 
ioumolist  to  be  a  full-time  tenured  pro¬ 
fessor  and  to  hold  our  endowed  Knight 
Chair  in  Journalism.  The  chairholder 
will  hove  a  national  leadership  role  in 
advancing  public  affairs  journalism 
thraugh  teaching,  lectures,  pub- 
licatians,  reparts  and  ather  research 
and  activities. 

The  Knight  professor  adds  an  impor¬ 
tant  dimension  to  our  premier  Public 
Affairs  Reporting  Program,  whase  cen¬ 
terpiece  is  student  news  bureaus  in 
Annapolis  and  Washington.  In  addi¬ 
tion,  key  duties  will  lie  in  assessing  pre¬ 
vailing  practices,  propasing  innava- 
tions  and  helping  shape  the  future  of 
public  affairs  reporting  and  editing. 
We  are  looking  for  a  journalist  with 
exceptional  prc>fessional  qualifications, 
a  flair  for  guiding  students  and  pro¬ 
fessionals,  and  a  visian  that  will  add  to 
the  intellectual  life  of  our  college  and 
the  journalism  community.  The  Knight 
Chair  normally  teaches  two  courses 
each  semester  and  has  a  campetitive 
salary,  secretarial  support,  graduate 
assistance  and  travel  funds. 

The  College  of  Journalism  at  Maryland, 
located  just  nine  miles  from  the  White 
House,  is  one  of  the  nation's  leading 
jaurnalism  schools.  Send  nominations 
and  applications  to  Knight  Chair 
Search,  Dean's  Office,  Callege  of 
Journalism,  University  of  Maryland,  Col¬ 
lege  Park,  MD  20/42-71 1 1 .  For  best 
consideration,  apply  by  November  2, 
1997.  The  University  or  Maryland  is  an 
equal  apportunity,  affirmative  action 
employer.  Applications  from  women 
and  minority  persons  are  encouraged. 


_ ACADEMIC _ 

NEEDED:  PROFESSIONAL 

JOURNALISTS  interested  in  specializ¬ 
ing  in  ethics  for  careers  as  teachers  ar 
in  the  mass  communication  industry. 

Ohio  University's  E.W.  Scripps  School 
of  Journalism  and  Department  of  Phi¬ 
losophy  seek  professional  journalists  to 
apply  for  its  journalism  ethics  doctaral 
program  beginning  in  the  fall  of  1998. 
The  program  will  enable  its  graduates 
to  be  among,  and  increase,  the 
number  af  specialized  journalists  who 
can  ploy  significant  rales  in  newsroom 
and  classroom  ethical  debates  and 
decision-making. 

The  annual  scholarship  will  provide  for 
tuition,  fees,  and  a  stipend  af  $15,000. 
Upon  completion  the  student  will  have 
earned  a  Ph.D.  in  mass  communica¬ 
tion,  master's  in  philosophy,  and  certif¬ 
icate  in  applied  and  professional 
ethics. 

A  bachelor's  degree  and  a  minimum 
three  years  af  full-time  mass  communi- 
catian  experience  are  prerequisites. 

DEADLINE 

Applicants  must  submit  all  materials  by 
March  1 .  Please  address  inquiries  to: 
Kevin  M.  Sanders,  Institute  for  Applied 
and  Prafessional  Ethics,  207  RTEC, 
Ohio  University,  Athens,  OH  45701  or 
phone:  (614)  593-9802 

E-Mail:  sandersk@ahiau.edu 


_ ACADEMIC _ 

DOaORAL  ASSISTANTSHIPS 

The  University  of  Tennessee  seeks  out¬ 
standing  candidates  for  doctoral  study. 
Coursework  emphasizes  communica¬ 
tion  theory  and  research.  Journalism, 
advertising,  broadcasting,  P.R.,  speech 
communication,  and  infarmation 
sciences  concentratians.  M.S.  degree 
and  GRE  required.  2-3  years 
coursework,  plus  dissertation.  Teaching 
assistantships  possible.  Application  for 
fall  1 998  due  March  1 .  Also,  M.S.  in 
media  management.  Cantact  Dr.  H. 
Howard,  Cammunications,  University 
of  Tennessee,  Knoxville,  TN  37996- 
0347. 

UNIVERSITY  OF  ILLINOIS-One  of  the 
most  highly  regarded  jaurnalism 
departments  is  seeking  to  expand  its 
master's  program.  Persons  with  expe¬ 
rience  in  the  field  or  no  journalism 
background  are  invited  to  apply  for  fall 
1998.  For  more  information,  see  our 
website  at  www.uiuc.edu/providers/ 
comm/JOURN.  Or  write  to: 

Ron  Yates,  Head 
Department  of  Journalism 
University  of  Illinois 
1 1 9  Gregory  Hall 
810  South  Wright  Street 
Urbana,  IL61801 

The  University  of  Illinois  at  Urbana- 
Champaign  is  an  Equal  Employment 
Opportunity  institution  and  seeks 
applications  from  both  women  and 
minorities. 


ADMINISTRATIVE _ 

GENERAL  MANAGER 

Leave  the  crowded  city  life,  crime,  and 
traffic  jams  behind.  Quality  family  life¬ 
style  is  what  this  central  Michigan  loca¬ 
tion  offers.  We  are  searching  for  an 
experienced  community  weekly  man¬ 
ager  who  can  sell,  hire,  train  and 
motivate.  Must  be  able  to  thrive  in  a  com¬ 
petitive  market.  Excellent  potential  for 
advancement  in  our  large  weekly 
shopper  group.  Attractive  salary,  incen¬ 
tives,  and  benefits.  Send  letter,  resume, 
and  salary  requirement  to  Marketing 
Director  at  Box  08285,  Editor  &  Pub¬ 
lisher. 

THE  ORANGE  COUNTY  (CA)  REGIS¬ 
TER  is  looking  for  an  Assistant  Team 
Leader  to  help  oversee  its  business, 
personal  finance  and  consumer  cov¬ 
erage.  The  job  requires  working  within 
a  team  management  environment  that 
oversees  a  25-person  department  that 
produces  the  newspaper's  business 
magazine.  The  job  includes  working 
with  reporters  on  daily  news  coverage, 
explanatory  and  feature  work  as  well 
as  investigative  stories.  A  candidate 
should  also  be  comfortable  working 
with  the  desk  and  design  staff  to  best 
package  the  written  word.  The  Regis¬ 
ter  will  consider  both  experienced 
editors  and  veteran  business  reporters 
who  are  looking  to  break  into  editing. 
The  Register  is  a  400,CXX)  circulation 
newspaper  in  the  highly  competitive 
Southern  California  market.  Its  business 
team  won  a  Gerald  Loeb  award  for 
financial  reporting  excellence  last  year 
as  well  as  a  Missouri  feature  writing 
award.  Please  submit  a  pac  ret 
demonstrating  current  work,  resume 
and  one-page  statement  of  philosophy 
to:  Russ  Stanton,  The  Register,  625  N. 
Grand  Ave.,  Santa  Ana,  CA  92701 . 


Editor  &  Publisher:  The  communication  link 
of  the  newspaper  industry  every  week  since  1884. 
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THE  KNIGHT  CHAIR  IN  EDITING 
AT 

THE  MISSOURI  SCHOOL  OF  JOURNALISM 

The  Missouri  School  of  Journalism  seeks  an  outstanding  editor  to  become  its  first  Knight  Chair  in  Editing.  We're  looking  for  candidates  with  outstanding 
records  as  successful  and  imaginative  editors.  They  neM  not  have  teaching  experience,  but  they  should  have  intellectual  interest,  creative  and  reflective 
minds  and  an  interest  in  teaching.  Above  all,  they  should  care  p>assionately  about  editing  and  the  role  it  ploys  in  journalism.  Candidates  should  have  pro¬ 
fessional  credentials  that  would  justify  appointment  at  the  rank  of  tenured  professor,  although  other  terms  of  appointment,  including  a  fixed-term  contract, 
may  be  considered  with  the  agreement  of  the  appointee  and  the  campus.  The  search  committee  will  begin  consideration  of  applications  November  1 . 

THE  POSITION 

The  Knight  Chair,  working  in  close  collaboration  with  other  foculty  at  Missouri,  will: 

♦  create  and  direct  the  Knight  Center  for  Editing,  a  center  dedicated  to  improving  the  teaching  and  practice  of  editing 
^  create,  teach  and  coordinate  courses  in  editing  at  the  school 

♦  help  devise  recruitment  programs  to  interest  bright  and  talented  young  people  in  editing  careers 

♦  organize  workshops,  seminors  and  other  outreach  programs  aimed  at  mid-career  editors 

♦  develop  a  program  of  research  and  writing  on  issues  involving  the  role  of  editing  in  journalism 

THE  PROGRAM 

The  person  selected  will  hove  the  resources  to  create  a  program  with  international  impact.  The  Chair  and  Center  were  endowed  with  a  $1 .5  million  gift 
from  the  Knight  Foundation.  Annual  income  from  the  endowment  will  be  matched  by  the  State  of  Missouri.  In  addition,  a  base  salary  will  be  provided  by 
the  School  or  Journalism.  The  endowment  income  will  provide  a  substantial  supplement  to  the  salary  of  a  full  professor,  plus  generous  support  for  research, 
travel,  outreach  programs  and  staff  assistance. 

OTHER  ENDOWED  CHAIRS  AT  MISSOURI 

The  new  Knight  Chair  will  have  the  opportunity  to  work  closely  with  several  other  endowed  chairs  in  place  or  planned  at  the  Missouri  School  of 
Journalism.  Two  joined  the  faculty  in  the  fall  of  1 997:  Judith  Bolch,  former  managing  editor  of  the  Raleigh  News  &  Observer,  as  the  first  Houston  Harte 
Chair  in  Journalism;  and  Stuart  Loory  ,  former  CNN  and  Turner  Broadcasting  executive,  as  the  first  Lee  Hills  Chair  in  Free-Press  Studies.  We  are  advertis¬ 
ing  this  year  for  the  first  occupant  of  the  Maxine  Wilson  Gregory  Chair  in  Research  Journalism.  The  new  chairs  join  the  existing  Goldenson  Chair  in  Local 
Broadcasting  and  the  Meredith  Chair  in  Service  Journalism.  We  anticipate  completing  funding  soon  for  chairs  in  community  newspaper  management  and 
business  journalism. 

THE  MISSOURI  SCHOOL  OF  JOURNALISM 

The  University  of  Missouri  founded  the  first  journalism  school  in  the  world  in  1 908.  It  granted  the  first  bachelor's,  master's  and  doctoral  degrees  in  the 
field.  The  School  has  as  its  teaching  and  research  laboratories  the  COLUMBIA  MISSOURIAN,  a  daily  community  newspaper;  the  DIGITAL  MISSOURIAN, 
an  online  newspaper  and  full-service  Internet  provider  for  the  community;  MISSOURI,  a  quarterly  magazine;  KOMU-TV,  an  NBC  affiliate;  KBIA,  a  public 
radio  station,  and  the  Center  for  Advanced  Social  Research,  a  media  research  center  that  serves  major  national  and  regional  clients.  The  Journalism 
Library  subscribes  to  more  than  1 50  newspapers  worldwide,  has  more  than  1 5,000  volumes  and  receives  more  than  200  weekly,  monthly,  and  quarterly 
periodicals  devoted  to  journalism. 

The  School  has  64  full-time  faculty,  620  undergraduate  students,  200  master's  students  and  25  doctoral  students.  Forty  percent  of  the  undergraduate  stu¬ 
dents  come  from  states  other  than  Missouri.  Twenty-five  percent  of  its  graduate  students  come  from  other  countries.  It  has  a  five-building  complex,  includ¬ 
ing  the  new,  42,000-square-feet  Lee  Hills  Hall,  on  the  main  campus,  and  a  network  of  400  computers  to  serve  classrooms  and  faculty  offices.  The  televi¬ 
sion  and  radio  station  studios  and  tower  are  eight  miles  south  of  the  city. 

A  number  of  programs  run  by  the  School  or  affiliated  with  it  provide  service  to  media  professionals.  They  include  the  Freedom  of  Information  Center, 
Investigative  Reporters  and  Editors,  the  Journalism  and  Women  Symposium,  the  National  Institute  for  Computer-Assisted  Reporting,  New  Directions  for 
News,  Pictures  of  the  Year,  The  Society  of  American  Business  Editors  and  Writers,  and  the  Science  Journalism  Center. 

The  School  also  has  a  program  in  Washington,  under  the  direction  of  a  full-time  faculty  member,  to  serve  master's  and  undergraduate  students  interested 
in  journalism,  advertising  or  public  relations  experiences  in  the  capital. 

THE  UNIVERSITY 

The  University  of  Missouri  is  the  original  campus  of  the  four-campus  University  of  Missouri  system.  It  was  the  first  state  university  west  of  the  Mississippi, 
founded  in  1 839.  The  campus  is  a  Carnegie  Research  I  university  and  a  member  of  the  American  Association  of  Universities. 

THE  CITY 

Columbia,  a  city  of  72,000  in  a  county  of  1 1 5,000,  hos  often  made  the  top  ten  list  of  America's  most  livable  cities.  It  has  a  moderate  climate  and  afford¬ 
able  housing.  It  is  about  two  hours'  drive  from  both  Kansas  City  and  St.  Louis. 

Letters  of  interest  and  nominations  may  be  sent  to: 

Dean  Mills,  Dean 
School  of  Journalism 
103  Neff  Hall 

University  of  Missouri-Columbia 
Columbia,  MO  6521 1 

AA/EOE 

SHOULD  ANY  ACCOMMODATIONS  BE  NECESSARY,  PLEASE  CALL  (573)  882-7976 
TTY  USERS,  PLEASE  USE  THE  REIAY  MISSOURI  NUMBER 
1-800-REIAYMO  (735-2966) 
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HELP  WANTED 


ADMINISTRATIVE _ 

THE  SHOPPER'S  WEEKLY 
GENERAL  MANAGER 
This  position  oversees  all  facets  of 
operation  for  o  weekly,  regional 
shopper:  soles,  circulation,  procTuction, 
billing,  etc.  The  Shopper's  Weekly  dis¬ 
tributes  19,300  papers  in  22  com¬ 
munities,  1 1  counties  and  three  states, 
and  during  the  last  nine  months,  the 
publication  has  expanded  into  three 
growing  communities.  To  continue  this 
exciting  growth,  the  general  manager 
is  responsible  for  developing  and  imple¬ 
menting  an  aggressive  retail  and  pro¬ 
motion  plan  for  the  four-member  soles 
team.  The  general  manager  sets  goals  for 
the  sales  staff,  evaluates  all  full-time 
employees  ond  coordinates  the  annual 
budget  for  all  departments.  Address 
inquiries  to  Jeff  Burkhead,  P.O.  Box 
889,  Liberal,  KS  67905. 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 
Large  weekly  shopper  85,000  weekly. 
Excellent  salary,  weekly  and  monthly 
bonus.  Call  K.  A.  Lesnar,  President 
(605)  339-3633  South  Falls,  SD. 

AWARD-WINNING  seven-day 
regional  newspaper  seeks  two  advertis¬ 
ing  account  executives  to  add  to  its 
growing  staff.  Celebrating  its  1 25th 
year.  The  Republic  in  Columbus  is 
south  central  Indiana's  leading  news¬ 
paper,  serving  seven  counties  with  a 
Sunday  circulation  of  27,000  and 
daily  circulation  of  25,000. 

We  are  seeking  an  aggressive,  self¬ 
starter  who  can  build  on  and  expand 
an  established  advertising  territory. 
Prior  sales  experience  and  exceptional 
communication  skills  ore  required. 


_ ADVERTISING _ 

DIREaORY  MANAGEMENT 
The  Easy  to  Read  Telephone 
Directory"”  division  of  the  New 
Horizons  Team  in  Pottsville,  PA  has  an 
exciting  career  opportunity  for  o 
qualified  sales  manager.  Working  in 
one  of  our  directory  “nodes”  in  the  US, 
you  will  ultimately,  as  a  Field  License 
Coordinator,  be  responsible  for  lead¬ 
ing  all  aspects  of  the  directory  business 
in  that  region. 

With  training,  your  sales  and  lead¬ 
ership  ability  will  help  our  newspaper 
clients  develop  successful  telephone 
directory  publishing  businesses  which 
generate  net  new  profits  through  inte¬ 
gration  with  their  print,  audio  text  and 
on-line  operations. 

Your  competitive  instinct  will  even¬ 
tually,  allow  you  to  “run  the  show"  in 
your  directory  node  and  grow  with  the 
New  Horizons  Team. 


_ ADVERTISING _ 

ADVERTISING  ACCOUNT  MANAGER 

A  major  metro  newspaper  (Zone  3) 
has  opening  for  a  Retail  Advertising 
Account  Manager.  This  position  is 
responsible  for  training,  supervising 
and  working  with  team  members  to 
sell,  develop  and  service  accounts, 
developing  advertising  strategies  and 
presentations  to  maximize  market 
opportunities,  coordinating  special 
sales  efforts,  performing  administrative 
tasks,  and  other  duties  os  required.  If 
u  are  interested  in  a  new  challenge, 
ing  part  of  o  team  moving  toward  a 
more  productive  future,  and  hove  a  pro¬ 
ven  track  record  in  sales/ soles  man¬ 
agement,  send  resume  to  Box  08309, 
Editor  &  Publisher. 

ADVERTISING  DIREQOR 

Excellent  career  opportunity  at  weekly 
newspaper  located  in  scenic  Ohio.  We 
seek  a  candidate  with  exceptional 
motivational,  training,  communication, 
planning  and  marketing  experience,  in 
both  Classified  and  Display.  We  offer 
a  complete  benefit  package,  salary, 
401  (k|  and  bonus  opportunities.  Please 
respond  in  confidence  to  The  Sun 
Journal,  7215  Whipple  Avenue,  NW, 
Canton,  OH  44720  or  Fax:  (330)  966- 
0145. 

The  Sun  Journal  is  a  Drug-Free  Work 
Environment  and  EOE 


ADVERTISING/GENERAL  MANAGER 

Gazette  Newspapers,  publisher  of  30 
community  newspapers  with  500,000 
circulation  in  suburban  Washington, 
DC  area,  seeks  a  sales-oriented  man¬ 
ager  to  provide  leadership  for  its  retail 
advertising  department,  and  to  serve 
as  General  Manager  of  six  of  its  news¬ 
papers.  We  are  a  wholly-owned  sub¬ 
sidiary  of  the  Washington  Post  Com¬ 
pany  conveniently  located  in 
Gaithersburg,  MD.  All-inclusive  pay 
and  benefits  package.  Send  resume  to 
Donna  M.  Johnson,  HR  director. 
Gazette  Newspapers,  1 200  Quince 
Orchard  Road,  Gaithersburg,  MD 
20878  or  fax  to  Donna  M.  Johnson, 
(301)670-7138.  EOE 


Our  account  executives  work  in  teams 
and  are  responsible  (or  contributing  to 
the  daily  newspaper  and  special  pub¬ 
lications,  marketing  and  on-line  prod¬ 
ucts.  If  you  have  a  consistent  record  of 
exceeding  revenue  goals  and  want  to 
be  a  member  of  our  advertising  team, 
mail  or  fax  a  resume,  cover  letter  and 
confidential  salary  history  to  Mike 
Martoccia,  media  group  manager.  The 
Republic,  333  Second  Street,  Col¬ 
umbus,  IN  47201 .  EOE. 

Fax  to  (812)  379-5776 


BUREAU  ADVERTISING  MANAGER 

The  Sarasoto  Herald-Tribune,  the 
largest  daily  in  the  New  York  Times 
Regional  Newspaper  Group,  seeks  an 
aggressive,  results  oriented  pro¬ 
fessional  to  manage  its  Venice  bureau 
(20  miles  S.  of  Sarasota).  The  qualified 
candidate  will  possess  a  background  in 
competitive  newspaper  ad  sales,  know¬ 
ledge  of  both  Classified  and  Retail 
advertising,  minimum  three  to  five 
years  advertising  management  experi¬ 
ence,  solid  analytical  and  budgeting 
skills,  strong  interpersonal  and  com¬ 
munication  skills,  and  a  bachelors 
degree  in  marketing  or  advertising. 

Send  resume  to: 

Human  Resources  Department 
The  Sarasota  Herald-Tribune 
801  S.  Tamiami  Trail 
Sarasota,  FL  34236 


DISPLAY  ADVERTISING  SALES  & 
MARKETING  MANAGER 

A  very  competitive  upstate  NY  News¬ 
paper  is  looking  (or  an  Advertising  & 
Marketing  sales  manager.  This  person 
must  be  self-motivated  and  possess 
strong  managerial  &  leadership  skills. 
Responsibilities  will  include  leading  a 
sales  team,  developing  and  implement¬ 
ing  creative,  revenue  generating  ideas 
for  newspaper  as  w&l  as  electronic 
products. 

We  are  looking  for  a  strategic  thinker 
with  a  proven  track  record  of  success! 

Excellent  salary  compensation  package 
including  401  (k)  and  health  plans. 

Please  send  letter,  resume  and  salary 
history  to  Box  08302,  Editor  &  Pub¬ 
lisher. 


We  can  offer  growth  advancement 
opportunities  and  a  competitive  pay 
plan  (or  the  right  person.  Send  resume 
and  salary  history  to:  The  Easy  To 
Read  Telephone  Directory"”,  Attn.  Earl 
Roberts,  122  Mahantongo  St.,  Pot¬ 
tsville,  PA  17901  or 

Fax:  (717)  628-6130 


KEY  POSITIONS  IN  GROWING 
ADVERTISING  DEPARTMENT 
The  Herald-Times,  a  family  owned, 
daily  newspaper  located  in  the  beauti¬ 
ful,  big  ten  university  town  of  Bloom¬ 
ington,  Indiana,  seeks  applicants  for 
excellent  career  opportunities.  Desired 
professionals  are  experienced  team 
players  with  excellent  communication, 
managerial,  and  interpersonal  skills. 
Media  experience,  marketing  know¬ 
ledge,  motivational  skills,  and  budget 
experience  preferred.  Competitive 
salary,  bonus  and  outstanding  benefits. 
CLASSIFIED  ADVERTISING  MANAGER 
Responsibilities  include  leading,  train¬ 
ing  and  growing  successful  classified 
department  of  thirteen  employees.  On¬ 
line/print  product  development  and 
implementation  for  auto,  real  estate 
and  recruitment  categories.  Experience 
in  promotions,  telemarketing,  and  sales 
management  preferred. 

RETAIL  ADVERTISING  MANAGER 
Responsibilities  include  creating  and 
executing  sales  strategies  to  grow 
market  share  and  revenues;  leading, 
motivating,  and  training  sales  staff  of 
twelve.  Development  and  sales  of  inte¬ 
grated  services,  creative  thinking  and 
customer  service  focus  required.  Expe¬ 
rience  in  marketing  and  sales  man¬ 
agement  preferred. 

ACCOUNT  EXECUTIVE 
Sales  executives  with  proven  success, 
consultative  sales  approach,  multi- 
media  expertise  and  positive  attitude 
desired.  Growing  market  with  existing 
account  base  and  new  opportunities 
(or  polished  professional. 

Reply  with  resume,  references,  salary 
requirements  to: 

Allan  Murphy,  Personnel  Director 
The  Herald-Times 
P.O.  Box  909 
Bloomington,  IN  47402 
murphy@heraldt.com 


_ ADVERTISING _ 

OHAWAY  NEWSPAPERS,  INC.,  the 
community  newspaper  subsidiary  of 
Dow  Jones  and  Company  Inc.,  is 
expanding  the  corporate  marketing 
division  to  support  the  marketing  and 
sales  activities  (or  our  19  daily  news¬ 
papers.  These  employees  will  be  mem¬ 
bers  of  a  team  responsible  (or  devel¬ 
opment  and  implementation  of 
strategic  sales  initiatives  and  market 
strategies  that  improve  customer  ser¬ 
vice  and  market  share. 

CORPORATE  ADVERTISING 
MARKETING  DIREQOR 
This  individual  will  be  a  liaison  with  the 
marketing  and  sales  leadership  at  our 
newspapers  to  leverage  market  growth 
and  business-building  opportunities. 
He/she  will  assess  team  structures, 
develop  performance  benchmarks, 
analyze  markets,  design  training  pro¬ 
grams,  implement  an  integrated  market¬ 
ing  plan  and  apply  results  of  a  data¬ 
base  marketing  system.  A  bachelor's 
degree  or  relevant  experience  plus  ten 
years  of  increasing  responsibility  in 
advertising,  marketing  and  manage¬ 
ment  are  essential. 

CORPORATE  DATABASE 
MARKETING  MANAGER 
This  person  will  be  instrumental  in  the 
development  and  implementation  of  a 
corporate-wide  data-based  marketing 
initiative.  He/she  will  develop 
strategies  for  evaluating  database 
marketing  programs,  increasing  home- 
delivered  penetration,  conducting  quan¬ 
titative  analysis  on  consumer  market 
data  and  will  consult  on  the  effective 
use  of  market  data.  This  individual  will 
implement  a  database  marketing 
system,  facilitate  training  and 
coordinate  data  management  proce¬ 
dures.  A  bachelor's  degree  or  relevant 
experience  plus  five  years  experience 
with  database  marketing  systems  is 
necessary. 

Please  respond  by  November  7  to  Ann 
Langbein,  HR  director,  Ottaway  News¬ 
papers,  Inc.,  97  Route  416,  Campbell 
Hall,  NY  10916.  Fax  (914)  294-1659. 


REAL  ESTATE/ ALITOMOTIVE  SALES 
MANAGER 

A  New  York  State,  7-day  daily,  located 
in  one  of  the  country's  most  desirable 
markets  is  seeking  a  Real  Estate/ 
Automotive  Soles  Manager  to  lead  it's 
aggressive  sales  team.  "This  position  is 
an  integral  part  of  the  advertising 
department,  responsible  for  growing 
core  'evenue  in  a  competitive  environ¬ 
ment  while  developing  and  implement¬ 
ing  new  revenue  initiatives  for  real 
estate  and  automotive. 

We  are  looking  for  a  creative  leader 
who  can  build  a  solid  team  for  the 
future  and  has  a  proven  track  record  of 
being  a  strategic  thinker  who 
demonstrates  results. 

We  offer  an  excellent  salary  compensa¬ 
tion  package  including  401  (k)  and 
health  plans.  Send  letter,  resume,  and 
salary  history  to  Box  08301,  Editor  & 
Publisher. 
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THE  MAXINE  WILSON  GREGORY  CHAIR 
IN  JOURNALISM  RESEARCH 
AT  THE  MISSOURI  SCHOOL  OF  JOURNALISM 

The  Missouri  School  of  Journalism  seeks  o  schobr  of  notional  prominence  to  become  its  first  Maxine  Wilson  Gregory  Chair  in  Journalism  Research. 

POSITION 

The  Gregory  Chair  will  hove  the  opportunity,  working  with  other  focully  and  staff  at  the  School,  to  build  a  program  of  research  on  the  teaching  and  proctice  of  jour¬ 
nalism  and  on  the  interactions  between  journalism  and  other  institutions.  The  chair  will  also  be  director  of  the  Center  for  Advanced  Social  Research,  a  unit  within  the 
school  that  conducts  survey  research,  focus  group  studies,  media  content  evaluations  and  marketing  studies.  Recent  clients  hove  included  the  Ford  Foundation,  the 
Pew  Charitable  Trusts,  the  Pulitzer  Company  and  the  Robert  Wood  Johnson  Foundation.  The  Center  has  $1 .3  million  in  grants  ond  contracts  for  1 997-98.  It  has  an 
assistant  director  who  handles  the  day-to-day  operations  of  the  center,  and  appraximately  50  part-time  staff  and  interviewers. 

The  initial  endowment  of  $1 .1  million  for  the  chair  came  from  a  bequest  from  Maxine  Wilson  Gregory,  a  Missouri  alumna.  Income  from  the  endowment  will  be 
matched  by  funds  from  the  School,  to  provide  for  a  salary  supplement  for  the  chair  holder,  for  generous  travel  and  staff  support,  and  for  research  grants  ta  other 
faculty  arKj  students. 

QUALIFICATIONS  AND  EXPEQATIONS 

Candidates  should  have  professional  credentials  that  would  justify  appointment  at  the  rank  of  tenured  professor,  although  other  terms  of  appointment,  including  a 
fixed-term  contract,  may  be  considered  with  the  agreement  of  the  appointee  and  the  campus.  We  are  looking  for  a  mid-  ta  late-career  scholar  vrho  can  help  us  build 
an  already  thriving  research  enterprise  into  a  world  center  for  media-related  research.  Candidates  should  hove  extensive  experience  in  quantitative  researcn,  includ¬ 
ing  survey  and  experimental  designs.  Experience  in  grants-writing  and  dealing  with  major  research  clients  highly  desirable.  We  expect  the  Gregory  Chair  to  help  us: 

4  produce  research  of  the  highest  quality  for  jourrKilism  organizations  and  those  offected  by  the  media 
♦  generate  new  clients  and  sources  of  funding  for  research 
4  develop  and  test  innovative  approaches  to  media-related  research 

4  act  as  School's  liaison  with  research  clients  and  potential  clients  on  both  the  teaching  and  practice  of  journalism 
4  stimulate  and  coordinate  research  by  other  faculty  and  by  students  on  both  the  teaching  and  practice  of  journalism 
4  help  develop  curricula  on  journalism  research  for  both  professional  journalists  and  journalism  students 

OTHER  ENDOWED  CHAIRS  AT  MISSOURI 

The  new  Gregory  Chair  will  have  the  opportunity  to  work  closely  with  several  other  endowed  chairs  in  place  or  planned  at  the  Missouri  School  of  Journalism.  Two 
joined  the  faculty  in  the  fall  of  1 997;  Judith  Bolen,  former  managing  editor  of  the  Raleigh  News  &  Observer,  as  the  first  Houston  Horte  Chair  in  Journalism;  and 
Stuart  Loory,  former  CNN  and  Turner  Broadcasting  executive,  as  the  first  Lee  Hills  Chair  in  Free-Press  Studies.  We  are  odvertising  this  year  for  the  first  occupant  of 
the  Knight  Chair  in  Editing.  The  new  chairs  join  the  existing  Goldenson  Chair  in  Local  Broadcasting  and  the  Meredith  Chair  in  Service  Journalism.  We  anticipate 
completing  funding  soon  lor  chairs  in  community  newspaper  management  and  business  journalism. 

THE  MISSOURI  SCHOOL  OF  JOURNALISM 

The  University  of  Missouri  founded  the  first  journalism  school  in  the  world  in  1 908.  It  granted  the  first  bachelor's,  master's,  and  doctoral  degrees  in  tlie  field.  The 
School  has  as  its  teaching  and  research  laboratories  the  COLUMBIA  MISSOURIAN,  a  daily  community  newspaper;  the  DIGITAL  MISSOURIAN,  an  online  newspaper 
and  full-service  internet  provider  for  the  community,  MISSOURI,  a  quarterly  magazine;  KOMU-TV,  an  NBC  affiliate;  KBIA,  a  public  radio  station,  and  the  Center  for 
Advanced  Social  Research,  a  media  research  cente'  that  serves  major  notional  and  regional  clients.  The  Journalism  Library  subscribes  ta  more  than  1 50  newspapers 
worldwide,  has  more  than  1 5,000  volumes  and  receives  more  than  200  weekly,  monthly,  and  quarterly  periodicals  devoted  ta  journalism. 

The  School  hos  64  full-time  faculty,  620  undergraduate  students,  200  master's  students  and  25  doctoral  students.  Forty  percent  of  the  undergraduate  students  come 
from  states  other  than  Missouri.  Twenty-five  percent  of  its  graduate  students  come  from  other  countries.  It  has  a  five-building  complex,  in  eluding  the  new,  42,000- 
square-feet  Lee  Hills  Hall,  on  the  main  campus,  and  a  network  of  400  computers  to  serve  classrooms,  newsrooms  and  faculty  offices.  The  television  and  rodio  station 
studios  and  tower  are  eight  miles  south  of  the  city. 

A  number  of  programs  run  by  the  School  or  affiliated  with  it  provide  service  to  media  professionals.  They  include  the  Freedom  of  Information  Center,  Investigative 
Reporters  and  Editors,  the  Journalism  and  Women  Symposium,  the  National  Institute  for  Computer- Assisted  Reporting,  New  Directions  for  News,  Pictures  of  the  Yeor, 
The  Society  of  American  Business  Editors  and  Writers  and  the  Science  Journalism  Center. 

The  School  also  has  a  program  in  Washington,  under  the  direction  of  a  full-time  faculty  member,  ta  serve  master's  and  undergraduate  students  interested  in  journal¬ 
ism,  advertising  or  public  relations  experiences  in  the  capital. 

THE  UNIVERSITY 

The  University  of  Missouri-Columbia  is  the  original  campus  of  the  four-campus  University  of  Missouri  system.  It  was  the  first  state  university  west  of  the  Mississippi, 
founded  in  1 839.  The  campus  is  a  Carnegie  Research  I  university  and  a  member  of  the  American  Association  of  Universities. 

THE  CITY 

Columbia,  a  city  of  72,000  in  a  county  of  1 1 5,000,  has  often  been  ranked  one  of  America's  most  livable  cities.  It  has  a  moderate  climate  and  affordable  housing.  It 
is  about  two  hours'  drive  from  both  Kansas  City  and  St.  Louis. 

Letters  of  interest  and  nominations  may  be  sent  to: 

Dean  Mills,  Dean 
School  of  Journalism 
103  Neff  Hall 

University  of  Missouri-Columbia 
Columbia,  MO  6521 1 

THE  SEARCH  COMMIHEE  WILL  BEGIN  CONSIDERATION  OF  APPLICATIONS  NOVEMBER  1. 

AA/EOE 

SHOULD  ANY  ACCOMMODATIONS  BE  NECESSARY,  PLEASE  CALL  (573)  B82-7976 
TTY  USERS,  PLEASE  USE  THE  RELAY  MISSOURI  NUMBER 
1-800-REUYM0  (735-2966) 
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CIRCULATION 


_ ADVERTISING _ 

RETAIL  ADVERTISING  MANAGER 

TVie  Olympian,  a  Gannett  newspaper, 
in  Olympia,  WA,  seeks  an  experi¬ 
enced,  aggressive,  goal-oriented 
advertising  professional  to  serve  as 
Retail  Advertising  Manager.  This  posi¬ 
tion  is  responsible  for  planning  and 
implementing  sales  strategies  to  max¬ 
imize  the  advertising  revenue. 
Responsibilities  include  a  department 
of  12  employees,  a  strong  marketing 
aptitude,  the  ability  to  motivate  and 
work  well  with  others;  analytical, 
organizational  and  excellent  communi¬ 
cation  skills  are  necessary.  The  ability 
to  strategically  plan  and  create  sales 
programs  to  inspire  new  business 
growth,  expand  and  grow  the 
customer  base,  and  increase  market 
share  a  must.  Qualified  candidates 
should  send  a  letter  of  application, 
resume  and  salary  history  to  The  Olym¬ 
pian,  attn:  Human  Resources,  P.O.  Box 
407,  Olympia,  WA  98507.  An  Equal 
Opportunity  Employer. 


SOUTHWEST  DAILY  TIMES 
ADVERTISING  DIREaOR 
This  position  oversees  the  10-member 
advertising  team  in  the  classified  and 
retail  departments,  and  is  responsible 
for  organizing  and  implementing  an 
aggressive  retail  and  promotion  plan 
to  meet  a  budget  of  more  than  $1.5 
million,  setting  goals  for  the  staff  and 
giving  them  the  tools  to  meet  those 
goals,  and  conducting  daily  meetings 
that  include  sales  training.  This  position 
is  responsible  for  the  revenue  and 
expense  budget  for  the  department, 
and  performing  evaluations  for  the 
members  of  the  staff.  This  person  is 
responsible  for  developing  innovative 
ways  a  business  can  market  its  service 
through  a  six-day  daily  newspaper. 
The  advertising  also  oversees  the  three- 
member  design  team  that  makes  up  the 
composing  staff.  This  person  is  asked 
to  serve  as  leader,  coach,  motivator, 
cheerleader  and  administrator. 
Address  inquiries  to  Jeff  Burkhead, 
P.O.  Box  889,  Liberal,  KS  67905. 


THE  PALM  BEACH  POST  (a  COX 
Newspaper)  seeks  SALES  DEVEL¬ 
OPMENT  MANAGER  -  AGENCIES  & 
MAJORS.  Responsibilities  include 
managing  sales  activities  of  Account 
Executives  who  handle  Agency  & 
Major  retail  advertisers,  contract  nego¬ 
tiations,  proposals  and  presentations, 
and  acting  as  liaison  between  team 
and  other  departments.  Heavy  client  con¬ 
tact.  4+  years  sales  management  expe¬ 
rience  in  newspaper  setting,  adept  at 
report  writing,  budget  narratives,  and 
performance  evaluations,  ond  profi¬ 
ciency  in  Lotus  and  MS  Word  required. 
With  resume,  must  include  3  references 
and  salary  requirements.  Apply  by 
November  5  to  Hiring  Manager,  P.O. 
Box  24700,  West  Palm  Beach,  FL 
33416-4700.  FAX  (561)  820-4192. 


_ CIRCULATION _ 

22,000  DAILY  with  10  weeklies  seeks 
experienced  circulation  manager. 
Includes  mailroom  supervision.  Zone  5. 
Reply  to  Box  08310,  Editor  &  Pub¬ 
lisher. 


_ CIRCULATION _ 

CIRCULATION  DIREQOR 

Zone  nine  newspoper  group  seeks  a 
Circulation  pro  with  a  “hands-on”  and 
motivational  management  style.  Suc¬ 
cessful  candidates  will  have  a  minimum 
of  five  years  Circulation  management 
experience  in  an  adult-carrier,  inde¬ 
pendent-agent  environment.  Know¬ 
ledge  of  computer  system  is  a  plus.  We 
offer  a  competitive  salary  and  an  excit¬ 
ing  benefits  package.  Send  resume  in 
confidence  to  Box  08308,  Editor  & 
Publisher. 


CIRCULATION  DIREaOR 

A  15,500-circulation  daily  newspaper 
in  Western  New  York  is  looking  for  an 
experienced  circulation  director  to  run 
its  four-county  operation.  Qualified 
candidates  will  hove  a  minimum  of  five 
years  circulation  and  a  strong  track 
record  of  excellent  customer  service. 
Compensation  package  includes  salary 
based  upon  experience,  bonuses,  full 
benefits,  and  a  great  quality  of  life. 
Send  resume  and  salary  requirement  to 
Roger  L.  Mosher,  editor  and  publisher. 
The  Daily  News,  2  Apollo  Drive,  P.O. 
Box  870,  Batavia,  NY  1 4020. 


CIRCULATION  DIREaOR 

This  is  YOUR  opportunity!  If  you  are 
looking  for  a  place  to  make  your  mark. 
If  you  are  looking  for  o  place  where 
your  contributions  will  be  recognized 
and  rewarded.  If  you  are  looking  for  a 
place  where  your  earnings  will  only  be 
limited  by  your  abilities  and  yaur 
effort;  then  we  have  an  opportunity  for 
you.  We  are  a  family  owned,  award 
winning,  medium  size  newspaper  in  a 
rapidly  growing  community  in  Zone  9. 
We  are  looking  for  a  top  notch  man¬ 
ager  who  can  motivate  the  staff  to 
achieve  exceptional  results.  Someone 
who  can  set  the  standard  for 
excellence  and  achievement.  We  will 
offer  the  right  candidate  a  good  base 
salary  ana  an  excellent  bonus  plan. 
We  provide  all  of  our  employees  with 
excellent  benefits  including,  health,  life, 
LTD,  dental,  and  retirement  savings. 

If  you  are  an  experienced  circulation 
management  professional  with  a  pro¬ 
ven  track  record  of  success  and 
stability,  then  send  us  your  resume  and 
a  cover  letter  that  demonstrates  your 
skills  as  a  communicator.  If  you  are 
interested  in  working  for  an  organiza¬ 
tion  where  decisions  are  made  locally; 
if  you  are  looking  for  a  place  to  live 
where  snow  is  a  lour  letter  word;  then 
tell  us  how  you  have  been  able  to 
achieve  exceptional  results.  Reply  to 
Box  08281 ,  Editor  &  Publisher. 


1  CIRCULATION  MANAGER 

;  A  75,000-circulation  daily  newspaper 
:  in  one  of  the  fastest  growing  areas  of 
I  the  Sun  Belt  is  looking  for  an  experi- 
:  enced  circulator  to  run  its  home 
:  delivery  operations.  Qualified  candi- 
:  dates  will  have  a  minimum  of  five 
•  years  circulation  management  experi- 
:  ence  and  a  strong  track  record  of 
;  excellent  customer  service.  Compensa- 
I  tion  package  includes  salary  based 
:  upon  experience,  bonuses,  full  benefits, 
:  and  a  great  quality  of  life.  Send 
:  resume  and  salary  requirements  to  Box 
:  08290,  Editor  &  Publisher. 


CIRCULATION  MANAGER 
Outstanding  opportunity  for  experi¬ 
enced  Circulation  Manager  to  advance 
to  a  metropolitan  Midwest  AM  daily 
(Zone  5)  newspaper.  Candidates  will 
need  at  least  5  years  circulation  man¬ 
agement  experience,  and  on 
impressive  record  in  all  aspects  of 
circulation.  Must  have  excellent  man¬ 
agerial  and  people  skills,  with  ability  to 
train  and  mativate  staff  to  improve 
customer  service,  home  delivery,  and 
single  copy  sales.  Knowledge  of  circula¬ 
tion  (Neasi-Weber),  budgeting,  ABC 
reports,  PC  skills  are  necessary.  Col¬ 
lege  degree  desired.  Excellent  salary, 
bonus,  and  benefits  package.  Send 
resume  and  salary  history  to  Box 
08250,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

The  Olympian,  located  on  the  Puget 
Sound,  has  an  excellent  career 
opportunity  for  a  Circulation  Manager 
to  run  its  home  delivery  operation. 
Candidates  will  need  at  (east  5  years 
circulation  management  experience 
and  a  strong  track  record  of  excellent 
customer  service  ensuring  that  all  sales, 
service  and  revenue  goals  are  met.  This 
individual  will  be  a  hands  on  manager 
with  good  problem  solving,  sales  and 
marketing  skills.  Send  cover  letter, 
resume  and  salary  history  to  Rick  Bell, 
circulation  director,  P.O.  Box  407, 
Olympia,  WA  98507.  An  Equal 
Opportunity  Employer. 

CIRCULATION  MANAGER  needed  for 
the  Journal-Advocate  in  Sterling,  Col¬ 
orado.  Executive  position  requires 
individual  with  commitment  to  customer 
service,  a  history  of  success,  some  com¬ 
puter  experience  and  a  desire  to 
advance  within  our  newspaper  organi¬ 
zation.  Part  af  the  Denver  Post  Group. 
Excellent  compensation  and  benefit 
program.  Great  small  tawn  living. 
Newspaper  experience  helpful,  not 
required.  Fax  resume  (970)  522-2320. 


CIRCULATION  SALES  AND 
MARKETING  MANAGER 

The  Knaxville  News-Sentinel,  an  E.W. 
Scripps  company,  is  seeking  a  circula¬ 
tion  sales  and  marketing  manager. 
Minimum  qualifications  are  5-7  years 
of  general  business  experience  and  3 
years  experience  successfully  manag¬ 
ing  a  sales  department.  A  bac¬ 
calaureate  degree  is  a  desired 
qualification.  If  you  meet  our  minimum 
qualifications  and  are  a  results- 
oriented  leader  who  thrives  on  a 
challenge,  we  want  to  talk  to  you.  We 
offer  a  rewarding  position  with 
excellent  benefits  in  a  drug  and  smoke 
free  environment.  Minorities  and 
women  are  encouraged  to  apply.  Send 
your  resume  to:  The  Knoxville  News- 
Sentinel,  208  W.  Church  Avenue,  Knox¬ 
ville,  TN  37902. 

Please,  no  phone  calls 


Send  Kf'i'P  Hov  Replies  to; 


Editor  &  Publisher 

Clas.sified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


INDIANAPOUS  NEWSPAPERS,  INC. 
Regional  Circulation  Manager 
INDIANAPOLIS  NEWSPAPERS,  INC.  is 
the  publisher  of  The  Indianapolis  Star 
and  The  Indianapolis  News,  the  largest 
daily  paper  in  the  state  of  Indiana.  Our 
combined  daily  circulation  exceeds 
300,000  and  our  Sunday  circulation 
exceeds  400,000. 

We  are  currently  seeking  highly 
motivated  individuals  for  the  position 
of  Regional  Circulation  Manager. 
Qualified  candidates  will  possess 
exceptional  communication  skills, 
effective  leadership  skills,  flexibility, 
and  a  proven  record  of  successful 
rowth  through  creative  ideas.  The 
egional  Circulation  Manager  acts  as 
the  publisher's  representative  to 
manage  the  final  results  expected  from 
agents  in  a  region.  Each  region  is 
responsible  for  morning,  evening  and 
Sunday  publications  with  between 
25,000-35,000  Sunday  circulation. 
This  key  position  reports  directly  to  the 
metro  circulation  manager. 

A  college  degree  and  5  years  of 
circulation  management  experience  is 
required. 

We  are  seeking  highly  motivated, 
results-oriented  individuafs  with  a  pro¬ 
ven  history  of  success.  Candidates  must 
have  experience  managing  expense, 
revenue  and  promotional  budgets. 
Experience  in  a  fee  for  delivery  environ¬ 
ment  is  also  beneficial. 

We  offer  a  competitive  compensation 
and  benefits  package. 

To  apply,  please  send  your  resume, 
cover  letter  and  salary  history  no  later 
than  October  24,  1 99/  to: 

Indianapolis  Newspapers,  Inc. 
c/o  Metro  Circulation  Manager 
P.O.  Box  145 

Indianapolis,  IN  46206-0145 
Fax  (317)  633-9897 

AN  EQUAL  OPPORTUNITY  EMPLOYER 


PROMOTIONS  AND 
MARKETING  SUPERVISOR 
We're  looking  for  a  creative  individual 
with  good  management  skills  to  join 
our  team.  The  Northwest  Arkansas 
Times  is  located  in  a  highly  competitive 
market,  a  university  town  with  three 
other  newspapers  operating  within  the 
same  trade  zone.  Candidate  will  hove 
a  successful  and  proven  record  of 
personal  sales,  able  to  supervise  a 
crew  of  seven  to  fifteen  people.  Experi¬ 
ence  in  diverse  methods  of  subscription 
sales  techniques  a  must.  Send  resume/ 
letter  explaining  why  you  are  the  right 
person  for  this  demanding  job.  NWAT, 
Attn:  Mark  Benz,  P.O.  Box  1607, 
Fayetteville,  AR  72702.  (501)  442- 
1700. 


TWICE  WEEKLY,  county-wide  newspa¬ 
per  10,000  circulation  seeks  manager 
with  skills  to  recruit,  train  and  expand 
an  existing  home  delivery  system.  Cur¬ 
rent  distribution  includes  1 1 0  racks,  68 
dealers,  7  POs  and  600  home  delivery 
with  expansion  plans.  Qualified  candi¬ 
date  will  possess  ability  to  implement 
sales  programs  and  oversee  sales  and 
strategies  af  home  delivery.  Requires 
hands-on  manager  who  can  focus  on 
promoting/marketing.  News-Times, 
publisher,  P.O.  Box  965,  Newport,  OR 
97365.  Drug  test  required. 
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_ CIRCULATION _ 

SINGLE  COPY  MANAGER 

100,000+  newspaper  in  New  England 
seeks  a  dynamic  individual  to  manage 
our  single  copy  division.  The  right  can¬ 
didate  is  a  hands-on  professional  with 
exceptional  analytical  and  leadership 
skills  vrho  can  design  successful  market¬ 
ing  plans  and  expense  budgets. 
Responsibilities  include  the  supervision 
of  a  staff  of  35+,  control  dealer  and  dis¬ 
tributor  receivables  and  implement  suc¬ 
cessful  dealer  and  street  sales  cam¬ 
paigns  that  result  in  circulation 
increases.  We  offer  o  competitive 
salary,  incentive  and  benefits  package 
with  unlimited  growth  potential.  EOE. 

Interested  candidates  should  submit  a 
resume  with  salary  history  to  Box 
08307,  Editor  &  Publisher. 


STATE  CIRCULATION  MANAGER 

The  Dallas  Morning  News,  one  of  the 
nation's  top  ten  newspapers,  with  a 
circulation  of  524,000  daily  and  more 
than  800,000  on  Sunday,  has  an 
immediate  opening  for  a  State  Circula¬ 
tion  Manager. 

The  successful  candidate  must  be  a 
team-oriented  leader  with  excellent 
supervisory  skills.  Position  requires  a 
minimum  of  5  years  combined  single 
copy  and  home  delivery  experience  at 
the  mid-management  level  in  an  inde¬ 
pendent  contractor  environment. 

Candidates  must  possess  excellent  peo¬ 
ple  skills,  as  well  as  effective  oral  and 
written  communication  skills.  A  proven 
track  record  of  circulation  growth,  staff 
development,  and  budget  preparation 
is  a  must.  Responsibilities  include 
managing  the  state  circulation  staff  (20 
employees  and  250  independent  dis¬ 
tributors),  developing  sales/marketing 
initiatives,  fostering  quality  customer 
service  and  facilitating  revenue  collec¬ 
tion.  PC  proficiency  in  spreadsheets  is 
required.  Project  management  experi¬ 
ence  and  familiarity  with  Texas  news¬ 
paper  market  is  a  plus.  Some  travel 
required. 

We  offer  a  competitive  salary  and 
camprehensive  benefits  package.  Far 
consideration  please  forward  your 
resume  and  starting  salary  require¬ 
ments  to: 

Circulation  Recruiter 
The  Dallas  Marning  News 
P.O.  Box  655237 
Dallas,  TX  75265 
or  Fax  to:  (214)  977-8239 

The  Dallas  Marning  News  is  an 
Equal  Opportunity  Employer 


_ CIRCULATION _ 

SINGLE  COPY  SALES  MANAGER 
Major  Metro  Newspaper  in  Zone  2 
seeks  an  experienced  highly-motivated 
management  level  individual  to  lead 
their  single  copy  operation. 

Major  responsibilities:  Analyzing 
market  and  reader  segments  and 
developing  sales  strategies,  developing 
the  annual  single  copy  sales  plan  and 
circulation  objectives,  identifying 
opportunities  to  increase  single  copy 
readership  through:  effective  promo¬ 
tions,  retailing  and  merchandising; 
effecting  drows  and  returns  strategy  to 
maximize  sales  and  reduce  costs;  vrork- 
ing  with  transportation  staff  to  ensure 
timely  delivery  of  newspapers  and 
effective  delivery  channels;  collection 
of  single  copy  revenue:  including 
systems,  procedures  and  bad  debt  con¬ 
cerns.  Ensuring  accurate  analysis  and 
reporting  of  all  relevant  sales  and 
delivery  data. 

We  offer  a  competitive  salary  and  an 
excellent  benefit  plan  including 
medical/dental/vision  and  401  (k). 
Interested  persons  should  reply  with  a 
cover  letter,  resume  and  salary  require¬ 
ments  to  Box  08311,  Editor  &  Pub¬ 
lisher. 


TELEMARKETING  SALES  MANAGER 
The  Kansas  City  Star  is  currently  seek¬ 
ing  a  Telenxirketing  Sales  Manager  for 
its  Circulation  Division.  This  person  will 
be  responsible  for  hiring,  training  and 
motivating  a  staff  of  18  part-time 
telemarketers  and  one  full  time  assis¬ 
tant  to  sell  new  subscriptions  for  The 
Star.  Requirements  for  this  position 
include  a  minimum  of  5  years 
telemarketing  sales  experience  with  at 
least  2  years  in  management. 
Thorough  knowledge  of  autodialer 
equipment  and  telemarketing  regula¬ 
tions  are  also  desired.  If  you  have  a 
winning  attitude,  high  standards  and 
the  ability  to  work  in  a  fast  paced 
environment,  we  would  like  to  hear 
from  you.  The  Konsas  City  Star  is  a 
280,000  daily  circulation  Knight 
Ridder  newspaper  that  offers  a  com¬ 
petitive  salary  and  commission  plan, 
excellent  benefits  and  opportunity  for 
growth  and  advancement. 

Send  resume  to: 

The  Kansas  City  Star 
Attn:  HR  Telemarketing  Manager 
1 729  Grand 
Kansas  City,  MO  64108 

Fax:  (816)  234-4575 

or  E-mail  your  resume  to: 

tlivingston@kcstar.com 


_ aRCLJLATION _ 

ZONE  SALES  MANAGER 
The  Omaha  World-Herald,  a  state¬ 
wide  newspaper  with  combined  Sun¬ 
day  circulation  of  over  290,000,  has  a 
career  oppartunity  in  its  Lincain, 
Nebraska  circulation  office.  A  results- 
oriented  manager  is  sought  to  direct 
the  sales,  service  and  operatianal 
activities  in  this  competitive  market 

The  successful  candidate  will  hove  pre¬ 
vious  circulation  management  experi¬ 
ence,  outstanding  interpersonal  skills, 
is  computer  literate  and  has  a  strong 
understanding  of  marketing  and  sales 
techniques  aimed  at  growing  circula¬ 
tion. 

Competitive  compensation  and  benefit 
package,  incentive  program  and  the 
potential  for  advancement  is  available 
tor  Qualified  candidates.  To  apply  sub¬ 
mit  resume  and  salary  history  to: 

Omoho  World-Herald 
Kelly  Koos,  Recruiting  Specialist 
1 4th  &  Dodge  Streets 
Omaha,  NE  68102 


_ EDITORIAL _ 

AGGRESSIVE  WEEKLY  on  the 
Maryland  coast  is  looking  for  a 
reporter  with  the  skills  to  fill  a  special 
slot.  We  want  someone  vrho's  versatile 
enough  to  write  sports,  cover  county 
government  and  county  issues  and 
write  features.  In  exchange,  we  offer 
good  pay,  benefits  and  the  chance  to 
Irorn  more  about  reporting  and  r>ews- 
papers  than  you  ever  thought  was 
possible.  Send  cover  letter,  resume  and 
clips  to  Ocean  City  Today,  P.O.  Box 
1 80,  Ocean  City,  MD  21843. 


AN  EDITOR-IN-CHIEF 

Editor  sought  for  highly-respected,  long 
established,  20,000  circ.  weekly  with  a 
tradition  of  excellence  and  indepen¬ 
dence  in  a  sophisticated  but  still 
somewhat  rural  Northeast  beach  resort 
community.  Responsible  for  managing 
a  full-time  editorial  staff  of  10  plus  str¬ 
ingers,  columnists  and  other  con¬ 
tributors  and  for  the  overall  content 
(including  editorials)  and  layout  of  a 
broadcast  that  averages  48  pages  a 
week.  The  successful  candidate  will 
have  demonstrated  proficiency  as  a 
news  reporter  and  feature  writer,  will 
hove  experience  in  copy  editing,  page 
layout  and  headline  writing,  and 
above  all,  must  be  able  to  com¬ 
municate  a  clear  vision  of  what  a 
responsible  and  indispensable  news¬ 
paper  should,  and  should  not  be.  Send 
resume  and  cover  letter  to  Box  08298, 
Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR:  The  Naples 
Daily  News  -  a  Florida  newspaper  in 
the  fastest  growing  market  in  the  coun¬ 
try  -  has  an  immediate  opening  for  a 
hard-virorking  journalist  with  an  eye  for 
detail  and  a  love  of  words  to  work  with 
a  staff  of  1 8  reporters.  The  night  assis¬ 
tant  city  editor  will  edit  local  copy, 
oversee  late-breaking  stories  and  con¬ 
tribute  to  long-term  planning  projects. 
Apply  to  Mike  Cote,  city  editor,  Naples 
Daily  News,  1075  Central  Ave., 
Naples,  FL  34102.  Appliconts  may 
also  respond  via  E-mail  to: 

mjcote@naplesnews.com 


_ EDfTORlAL _ 

ASSISTANT  MANAGING  EDITOfiS 

The  Stars  and  Stripes  (circulation 
60,000-plus),  the  independent  newspaper 
of  the  U.S.  military  community  abroad, 
is  seeking  assistant  managing  editors 
for  its  Washington  headquarters  in  the 
National  Press  Building.  Here's  a 
chance  to  join  the  dynamic  staff  of  one 
of  the  most  exciting  newspopers  in  the 
world  in  covering  the  U.S.  military  in 
such  far-flung  trouble  spots  as  Bosnia, 
Africa  and  Korea.  Pay  range  is 
$40,000  to  $60,000.  Applications  are 
sought  for  the  following  positions: 

ASSISTANT  MANAGING  EDITOR 
ELECTRONIC  EDITION:  Directs  the 
production  of  all  electronic  products 
including  web  pages.  QUALIFICATION 
REQUIREMENTS:  Extensive  experience 
producing  a  daily  nevrspaper.  Experi¬ 
ence  sorting  wire,  copy  editing, 
designing  pages  and  paginating. 
Demonstrable  English-language  and 
writing  skills.  Strong  news  judgment. 
Extensive  knowledge  of  newspaper 
front-end  systems.  Experience  writing 
macros  and  modifying  software 
packages.  PREFERRED:  Experience  as 
a  news  editor.  Experience  instructing 
others  in  front  end  systems.  ExperierKe 
with  electronic  processing  of  photos 
and  graphics.  Experience  with  METS 
or  similar  QuarkXPress  based  pagina¬ 
tion  systems. 

PHOTO  AND  GRAPHICS  EDITOR: 
Selects  photographs  to  be  used  in  the 
Stars  and  Stripes.  Selects,  creates, 
produces  and  recommends  the  display 
of  graphic  materials.  QUALIFICATION 
REQUIREMENTS:  Current  experience 
with  a  daily  newspaper  directing  the 
production  and  the  use  of  photos  and 
graphics.  Demonstrated  knowledge  of 
creative  layout  and  design  skills.  Know¬ 
ledge  of  both  PC  and  Apple  graphic 
software.  Experience  with  pagination 
and  front-end  newspaper  computers. 
Demonstrated  English-language  and 
writing  skills.  PREFERRED:  Formal 
design,  graphic  and  photographic 
training. 

ARCHIVES  MANAGER:  Maintains  the 
S&S  library;  manages  the  electronic 
storage  and  retrieval  of  the  newspaper 
etc.  QUALIFICATION  REQUIREMENTS: 
BA  in  Library  Sciences  or  comparable 
work  experience.  Knowledge  of 
electronic  archiving  systems.  Experi¬ 
ence  in  cross-referencing  and  retrieval 
of  reference  materials.  PREFERRED: 
Experience  directing  a  newspaper 
morgue. 

MAIL  cover  letter,  resume  and  3  sam¬ 
ples  of  work  (no  >work  samples  needed 
to  apply  (or  Archives  Manager)  to  NAF 
CIVlUAN  PERSONNEL  OFFICE,  BLDG 
11  ROOM  1-101,  WRAMC,  WASH¬ 
INGTON,  DC  20308-5001.  Applica¬ 
tions  and  work  samples  must  be 
received  by  NOVEMBER  5,  1 997. 
Please  address  all  the  qualifications  in 
your  cover  letter  or  resume. 
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_ EDITORIAL _ 

ASSISTANT  MANAGING  EDITORS 

The  Stars  and  Stripes  (circulation 
60,000-plus),  the  independent  newspaper 
of  the  U.S.  military  community  abroad, 
is  seeking  assistant  managing  editors 
for  its  Washington  heodquorters  in  the 
National  Press  Building.  Here's  a 
chance  to  join  the  dynamic  staff  of  one 
of  the  most  exciting  newspapers  in  the 
world  in  covering  the  U.S.  military  in 
such  far-flung  trouble  spots  as  Bosnia, 
Africa  and  Korea.  Pay  range  is 
$40,000  to  $60,000.  Applications  are 
sought  for  the  following  positions: 

ASSISTANT  MANAGING  EDITOR 
NEWS  AND  PHOTOS:  Edits  and  pro¬ 
cesses  wire  and  staff-produced 
material.  Determines  stories  and  photo¬ 
graphs  to  be  used,  supervises  the  gen¬ 
eral  desk,  photo  and  graphics  editor 
and  Washington  Bureau  staff. 
QUALIFICATION  REQUIREMENTS: 
Experience  in  supervising  a  major 
newsroom  department.  Knowledge  of 
pagination  system.  Copy  editing  expe¬ 
rience.  Proven  ability  with  photos  and 
graphics.  PREFERRED:  Experience  in  a 
variety  of  capacities  on  the  editorial 
staff  of  a  daily  newspaper.  Extensive 
knowledge  of  newsroom  front  end 
systems. 

ASSISTANT  MANAGING  EDITOR 
FEATURES:  Produces  features  material, 
including  magazines,  supplements,  TV 
guide  and  calendars.  QUALIFICATION 
REQUIREMENTS:  Experience  in  supervis¬ 
ing  the  editorial  process.  Comprehensive 
knowledgeof  newspaper  design  and  pag¬ 
ination.  Knowledge  of  computer  pro¬ 
grams  used  in  developing  newspaper 
graphics.  Demonstrated  creative  layout 
and  design  skills.  Wire  editing/sorting 
experience.  Experience  as  an  editor. 
PREFERRED:  Experience  as  a  features 
or  magazine  editor.  Formal  design  and 
graphics  training. 

ASSISTANT  MANAGING  EDITOR 
SPORTS:  Directs  the  assembly,  editing 
and  pagination  of  the  sports  pages  for 
all  editions  of  the  Stars  and  Stripes. 
QUALIFICATION  REQUIREMENTS: 
Experience  working  as  an  editor  for  a 
daily  newspaper.  Extensive  knowledge 
of  every  major  sport.  Demonstrated 
English-language  and  writing  skills. 
Knowledge  of  newsroom  front-end 
systems.  PREFERRED:  Previous  experi¬ 
ence  as  a  sports  editor.  Training  in 
METS  pagination  systems  or 
equivalent. 

MAIL  cover  letter,  resume  and  3  sam¬ 
ples  of  work  to  NAF  CIVILIAN  PERSON¬ 
NEL  OFFICE,  BLDG  11  ROOM  1-101, 
WRAMC,  WASHINGTON,  DC  20308- 
5001. 

Applications  and  work  samples  must  be 
received  by  NOVEMBER  5,  1997. 

Please  address  all  the  qualifications  in 
your  cover  letter  or  resume. 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 
The  Belleville  News-Democrat,  a 
Knight-Ridder  daily,  circulation 
63,000,  near  St.  Louis,  has  an  opening 
for  an  assistant  city  editor.  Duties 
include  assigning  and  editing  stories 
and  managing  reporters.  Must  have 
two  years  editing  experience  at  a  daily 
newspaper.  Contact  Gary  Dotson,  city 
editor,  P.O.  Box  427,  Belleville,  IL 
62220. 


AHENTION  GRADUATES 
Entry-level  reporter,  capable  of  sound, 
award-winning  writing,  needed  for 
NC's  largest  weekly.  Will  need  to  hove 
some  combination  of:  hard  news 
(educatian  expertise  a  plus), 
investigative,  business,  features,  and/ 
ar  have  photography  skills.  $15,000- 
$16,000.  Send  resume,  references, 
best  clips  to:  The  Alamance  News, 
P.O.  Box  431 ,  Graham,  NC  27253. 


AWARD-WINNING  North  Central 
lllinais  daily  has  opening  for  a  general 
reparter.  Previous  newspaper  experi¬ 
ence  and  knowledge  of  local  gov¬ 
ernment  helpful.  Excellent  benefits. 
Send  clips  and  resume  to  Joyce 
McCullough,  NewsTribune,  426  Sec¬ 
ond  Street,  La  Salle,  IL  61 301 .  EOE 


AWARD-WINNING  WEEKLY  seeks 
section  editor  to  shoot,  write,  paginate 
and  leod  staff  in  quest  for  truth,  great 
stories.  Growing,  progressive  firm  with 
room  for  advancement.  Homey,  rural 
town,  low  cost  of  living,  near  coast, 
major  university.  Call  Bobby  Burns,  The 
Enterprise,  Williamstown,  NC  27892. 
(919)792-1191.  $18-20,000. 


AWARD-WINNING,  A.H.  Belo 
Company-owned  western  Kentucky  daily 
seeks  sportswriter/sports  copy  editor. 
Send  resume  and  work  samples  to  Sue 
Trautwein,  human  resources  director, 
Messenger-Inquirer,  P.O.  Box  1480, 
Owensboro,  KY  42302-1480.  Fax: 
(502)  685-3446.  EOE 


BANNER-GRAPHIC,  located  in  Green- 
castle,  IN,  is  looking  for  a  general 
assignment  reporter  with  emphasis  on 
county  government.  Send  resumes  to: 
Steve  Fields,  Banner-Graphic,  100  N. 
Jackson  St.,  GreencasHe,  IN  46135. 


BUSINESS  REPORTER 
The  Press-Enterprise,  the  dominant  and 
fastest-growing  newspaper  in  Southern 
California's  Inland  Empire,  is  looking 
for  a  competitive,  experienced  Business 
reporter.  Send  resume  and  clips  to 
David  Harrison,  executive  business 
editor.  The  Press-Enterprise,  3512 
Fourteenth  St.,  Riverside,  CA  92501 . 


j  BUSINESS  REPORTER 

:  The  Bradenton  Herald,  a  50,000 
;  circulation  daily  on  Florida's  gulf  coast, 
:  is  looking  for  an  experienced  business 
:  reporter  to  cover  business  in  Manatee 
:  County.  Send  resume,  clips  and  a 
I  cover  letter  to  John  Bicknell,  assistant 
i  city  editor,  P.O.  Box  921,  Bradenton, 
i  FL  34206. 


Wanted:  Aggressive  business  reporter 
able  and  eager  to  show  the  drama  in 
daily  business  journalism.  Looking  for 
someone  who  can  regular  break 
stories,  someone  who  does  not  wait  for 
press  releases  to  get  going.  Accurate 
reporting  and  clear  writing  on 
deadline  a  must.  Business  reporting 
background  a  plus,  but  not  required.  If 
you're  interested  in  a  spot  on  our 
diverse  four-person  business  team, 
send  resume,  best  clips  of  breaking 
news  stories  and  a  letter  explaining 
why  you  are  the  person  we  should  hire 
to  Business  Editor  Kevin  Bumgarner, 
P.O.  Box  1487,  West  Station, 
Huntsville,  AL  35807.  Deadline  is 
October  24. 

We're  located  in  a  high-growth  area 
that  is  one  of  the  nation's  focal  points 
for  high-tech  and  aerospace  industry. 

BUSINESS  WRITER 

Award-winning  business  weekly  seeks 
experienced,  enterprising  reporter  for 
health  care,  state  government  beats. 
Competitive  pay  for  aggressive 
journalist  who  thrives  on  breaking 
stories.  Send  resume,  clips  to  Editor 
Beth  Mollard,  Central  Penn  Business 
Journal,  409  S.  Second  Street,  Har¬ 
risburg,  PA  17104,  or 
_ E-moil:  JourpubQool.com _ 

CITY  BEAT  REPORTER 
We're  seeking  a  reporter  to  take  com¬ 
mand  of  our  city  beat.  We  need 
someone  with  a  heart  for  community 
reporting  who  is  comfortable  with  a 
variety  of  writing  styles,  whether  its's  a 
human  interest  feature  or  a  hard-hitting 
enterprise  piece.  We  prefer  someone 
with  one  year  daily  or  weekly  newspa¬ 
per  experience;  recent  grads  will  be  con¬ 
sidered.  The  Courier  is  a  13,000 
circulation  daily  newspaper  just  north 
of  Houston.  Send  resume  and  five  clips 
to  Editor,  Conroe  Courier,  100  Avenue 
A,  Conroe,  TX  77301 ,  or  FAX  to  (409) 
756-6676. 


CITY  GOVERNMENT  REPORTERS 
Staff  turnover  presents  excellent 
opportunity  for  enterprising  reporters 
with  experience  covering  local  gov¬ 
ernment.  Jacksonville,  Florida  is  the 
sixth-fastest  growing  metro  area  in  the 
country,  with  over  1  million  people. 
That  kind  of  growth  creates  many 
demands  on  local  government,  and 
similar  demands  on  the  reporters  cover¬ 
ing  it.  We  need  two  smart,  aggressive 
and  seasoned  reporters  to  spearhead 
our  core  city  government  coverage:  the 
Mayar's  Office  and  City  Cauncil.  Send 
resume  and  six  clips  to:  John  Burr, 
news  editor.  The  Florida  Times-Unian, 
P.O.  Box  1949,  Jacksonville,  FL 
32231. 

We  are  a  DRUG-FREE  WORKPLACE 
EOE 


•  COPY  EDITOR:  We're  looking  for  an 
I  experienced  copy  editor  who  will 
I  ensure  our  readers  get  concise, 

•  accurate  copy  topped  with  eye- 
;  catching  headlines  and  informative 
;  photo  captions.  Universal  copy  desk 
I  responsibilities  also  include  layout  and 
;  pagination.  Send  resume  anci  letter  ta 
:  Danny  Carter,  news  editor.  The  Albany 
:  Herald,  P.O.  Box  48,  Albany,  GA 
:  31702  or  fax  to  (91 2)  888-9353. 


_ EDITORIAL _ 

COPY  EDITOR  WANTED 
Are  you  an  energetic,  detail-oriented 
copy  editor  with  3  years  of  daily 
newspaper  experience?  If  so,  you 
might  qualify  for  a  spot  on  the  Boston 
Herald's  dynamic  news  team. 

We're  seeking  a  full-time  copy  editor 
with  an  eye  ror  tabloid  layout  and  a 
knack  for  writing  clear,  compelling 
headlines.  Experience  in  pagination, 
QuarkXPress  and  computer  systems 
help^l. 

Send  resume  and  work  samples  ta: 

Andrew  Torrxilonis 
Deputy  Manoging  Editor  for  News 
Boston  Herald 
1  Herald  Square 
P.O.  Box  2096 
Boston,  MA  02106-2096 


COPY  EDITOR/PAGE  DESIGNER 
State-of-the-art  paginated  newspaper 
in  Southside  Virginia  is  looking  for  a 
journalist  who  can  work  as  a  creative 
page  designer  and  copy  editor  ta  join 
its  award-winning  night  editing  team. 
This  25,000  circulation  daily  newspa¬ 
per  uses  a  Macintosh-based  system 
(Quadra  950s)  of  pagination  with 
QuarkXPress  software  for  page  design. 
Freehand  for  graphics,  and  Adooe 
Photoshop  for  i^otas.  Media  General- 
owned.  excellent  benefits.  Zones  3  and 
4  candidates  preferred.  Check  out  our 
Web  page  at  www.registerbee.com. 
Send  resume  and  clips  ta  Bonnie  R. 
Cooper,  Danville  Register  &  Bee,  700 
Monument  Street,  Danville,  VA  24541. 
Fax:  (804)  797-2299. 

E-mail:  rbnews@ns.gamewood.net 

COPY  EDITOR:  Coastal  Maine  business 
newspaper  publishing  group  seeks 
reporter/copy  editor  with  electronic 
layout/ pagination  experience.  Strong 
newsgathering,  writing  and  editing 
skills  essential;  QuarkXPress  experi¬ 
ence  a  major  plus.  Affordable,  safe, 
rural  location;  good  career  growth 
opportunities.  Send  resume  and  salary 
history  to:  Publisher,  Compass  Pub¬ 
lications,  Inc.,  P.O.  Box  37,  Ston- 
ington,  ME  04681 . 


COPY  EDITOR 

The  Fresno  Bee,  a  McClatchy  news¬ 
paper  in  the  heart  of  California's  Cen¬ 
tral  Valley  (circ.  1 55,000  daily  and 
190,000  Sunday),  has  an  immediate 
opening  for  a  copy  editor  to  design 
pages  and  edit  and  approve  local  and 
wire  copy.  Must  have  minimum  2-3 
years  daily  copy  editing  experience, 
excellent  skills  in  page  design  and 
copy  editing,  and  be  computer  literate 
(QuarkXPress  preferred).  Competitive 
salary  based  on  experience  plus  full 
benefit  package.  We  value  a  diverse 
workforce.  Please  send  resume,  cover 
letter,  and  3-5  clips  by  October  31  ta 
HUMAN  RESOURCES,  The  Fresno  Bee, 
1 626  E  Street,  Fresno,  CA  93786. 


:  DESIGNER/EDITOR:  Seven-day  paper 
:  on  Lake  Michigan  seeking  versatile 
I  journalist  who  has  experience  and/or 
j  talent  as  a  graphics  artist,  as  a 
I  designer,  and  as  an  editor.  Several 
:  years  of  experience  preferable,  as  is  at 
:  least  a  bachelor's  degree.  Resume, 
i  cover  letter  and  work  samples  ta  Bob 
I  Schumacher,  editor.  The  Sheboygan 
:  Press,  632  Center  Ave.,  Sheboygan, 
1  Wl  53081. 
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EDITORIAL  I  EDITORIAL 

COPY  EDITOR  i  COPY  EDITORS 


The  Olympian,  a  38,000  daily/ 
48,000  Sunday  on  the  Puget  Sound, 
seeks  an  experienced  copy  editor  who 
cares  about  content  as  well  as  com¬ 
mas.  Must  be  able  to  write  snappy 
headlines  and  design  strong  pages. 
QuarkXPress  skills  required.  If  you've 
dreamed  of  living  in  the  Pacific  North¬ 
west,  this  might  be  your  chance.  Send 
resume  and  clips  to  Editor  Len 
Bruzzese,  The  Olympian,  P.O.  Box 
407,  Olympia,  WA  98507.  An  Equal 
Opportunity  Employer. 

COPY  EDITOR 

The  Pensacola  News  Journal  is  making 
a  difference  in  Northwest  Florida  and 
we  are  looking  for  o  copy  editor  with 
QuarkXPress  pagination  experience  to 
join  our  team  on  the  beautiful  Gulf 
Coast.  We  want  someone  who  can 
write  exciting  headlines,  lay  out  com¬ 
pelling  pages  and  give  copy  that  final, 
golden  touch.  The  News  Journal,  a 
Gannett  newspaper,  is  growing 
(65,000  daily,  85,000  Sunday)  and 
looking  for  talented  work  to  showcase 
on  our  new  offset  press.  To  apply, 
please  send  your  resume,  a  cover  letter 
and  half-dozen  work  somples  to  Teresa 
Wasson,  executive  editor,  Pensacola 
News  Journal,  P.O.  Box  12710, 
Pensacola,  FL  32574.  The  News 
Journal  values  and  encourages 
workplace  diversity. 

COPY  EDITOR 

The  Wisconsin  State  Journal, 
Madison's  morning  newspaper,  is  seek¬ 
ing  a  full-time  copy  editor.  Daily  news¬ 
paper  experience  and  a  college 
degree  preferred.  Proven  ability  to 
perform  on  deadline  a  must. 
Responsibilities  include  designing  news 
pages  on  a  Harris  pagination  system, 
editing  local  and  wire  copy,  writing 
headlines  and  proofing  pages.  Com¬ 
puter  knowledge  required,  Windows 
and  Macintosh  preferred.  This  person 
will  work  nights  and  weekends.  Send 
cover  letter,  resume  and  design  and 
headline  samples  by  November  1  to 
Tom  Burton,  news  editor,  Wisconsin 
State  Journal,  P.O.  Box  8058, 
Madison,  Wl  53708.  AA/EOE 

DESIGN  EDITOR:  The  Vindicator,  an 
80,000-plus  daily  Sunday  metro-sized 
paper  in  northeast  Ohio  is  looking  for 
a  page  designer.  Our  eight-person 
design  desk  handles  about  90  percent 
of  the  paper  -  from  the  front  page  to 
inside  section  fronts,  inside  pages, 
sports,  local,  state,  national  and  inter¬ 
national  news,  entertainment  and  a 
slew  of  other  pages.  The  best  candi¬ 
date  will  also  have  v«jrd  skills  -  some 
copy  editing  may  be  required  -  and  be 
comfy  with  technology  -  we  paginate 
with  a  system  from  the  Harris  Pub¬ 
lishing  Company.  We  hove  a  definite 
design  philosophy  but  still  retain  the 
freedom  to  try  new  things.  Send  a 
cover  letter  with  your  design  philoso¬ 
phy,  resume,  samples  and  references 
to  Michael  Braun,  design  desk  chief. 
The  Vindicator,  225  W.  Boardman 
Street,  Youngstown,  OH  44503. 


The  Dallas  Morning  News  seeks  editors 
for  its  news  copy  desk.  Applicants  for 
the  4-day,  40-hour  positions  should 
have  a  minimum  of  3  years  of  editing 
experience,  primarily  in  hard  news. 
Send  resume  and  headline  samples  to: 
Keith  Campbell,  news  editor.  The 
Dallas  Morning  News,  P.O.  Box 
655265,  Dollas,  TX  75265.  No  E-mail 
or  phone  calls. 

EDITOR  wanted  for  aggressive,  grow¬ 
ing  30,000  daily  in  South  King 
County,  20  minutes  from  Seattle,  1 
hour  from  skiing,  in  the  heart  of  the 
wonderful  Pocific  Northwest.  The  suc¬ 
cessful  candidate  will  have  manage¬ 
ment  experience  at  a  daily  newspaper, 
strong  news  instincts,  proven  ability  to 
motivate  and  coach,  high  expectations 
for  our  capable  staff  in  a  highly  com¬ 
petitive  market.  Send  resume  and  cover 
letter  to  Gwen  Docuag,  South  County 
Journal  (former  Valley  Daily  News), 
P.O.  Box  130,  Kent,  WA  98035- 
0130. 

EDITOR/REPORTER:  L.A.-area  business 
newspaper  seeks  highly  motivated 
eader  for  major  expansion.  The  ability 
to  lead  small  news  team  in  a  com- 
setitive  market  is  critical,  as  is  the  skill 
in  developing  contacts  within  business 
community.  Looking  for  a  leader,  not  a 
arocessor.  Should  have  some  business 
journalism  experience;  management 
background  a  plus.  Please  send 
resume/clips  to  Matt  Toledo,  c/o  LA. 
Business  Journal,  5700  Wilshire  Blvd., 
#1 70,  Los  Angeles,  CA  90036. 

EDITOR 

Cowles  Business  Media,  a  diversified 
information  services  company  and 
trade  publisher,  has  the  following  open¬ 
ing  in  its  NEW  YORK  CITY  office. 

ASSOCIATE  EDITOR 
We  are  seeking  an  Associate  Editor  for 
a  leading  business  publication  cover¬ 
ing  digital  printing  and  publishing 
technologies.  Duties  include  writing 
and  editing  news  and  features,  devel¬ 
oping  story  ideas,  contributing  to  the 
publication's  Web  site  and  supervising 
junior  editors. 

To  succeed,  candidote  must  have 
strong  writing,  editing  and  rewrite 
skills.  Preference  will  be  given  to  those 
who  are  comfortable  writing  and  learn¬ 
ing  about  graphics  and  publishing 
technology.  2  years  experierKe  in  a  pro¬ 
fessional  publishing  environment  is  a 
must.  Please  submit  resume,  stating 
salary  requirements,  and  at  least  three 
recent  clips  to  Cowles  Business  Media, 
Human  Resources  Deportment  PM/ 
EPM,  P.O.  Box  4949,  Stamford,  CT 
06907.  NO  PHONE  CALLS,  PLEASE. 

Equal  Opportunity  Employer 

COWLES 
BUSINESS  MEDIA 


_ EDITORIAL _ 

EDITORIAL  WRITER,  nation's  oldest 
newspaper,  Connecticut's  biggest.  Min¬ 
imum  two  years  experience,  generalist, 
fantiliarity  with  CT  and  New  England 
a  plus.  Top-quality  opinion  writing  a 
must,  no  ideologues.  Contact  only  in 
writing  or  E-mail,  with  clips:  John 
Zakarian,  The  Courant,  285  Brood  St., 
Hartford,  CT.  061 15. 

Zakarian@Courant.com 

EDITOR 

Enjoy  small  town  living  ot  its  best... 
Editor  sought  for  five-day,  4,000 
circulation  newspaper  in  northern 
Nevada's  glorious  high  desert.  Boom¬ 
ing  economy,  thriving  property,  in 
friendly  community  or  15,000.  Job 
requires  a  community-oriented  go- 
getter  to  drive  a  four-person  news  staff 
and  coordinate  output  of  this  Monday- 
Fridoy,  afternoon  newspaper.  The  suc¬ 
cessful  applicant  must  hove  strong  writ¬ 
ing,  editing,  organizational  andi  peo¬ 
ple  skills.  Previous  daily  experience, 
working  knowledge  of  popular  pagina¬ 
tion  programs  desired.  Would  happily 
train  on  eager  candidate  who  is  lack¬ 
ing  in  experience,  but  demonstrates  a 
knock  for  the  job  and  a  real  desire  to 
learn.  Send  cover  letter,  resume  and 
clips  promptly  to  Susan  Brockus,  P.O. 
Box  3000,  Winnemucca,  NV  89446. 
Inquiries  about  the  position  may  be 
faxed  to  (702)  623-5243. 

EDITORIAL  POSITIONS 

We  continue  to  search  for  the  best  to 
staff  our  editorial  departments.  Current 
openings  at  both  dailies  and  weeklies. 
Many  positions  available  including 
Sports  Editor  and  Reporters,  General 
Reporter/Photographers  and  Copy 
Editors.  We  use  the  latest  technology  in 
a  fast  paced  environment.  Journalism 
degree/equivalent  reguired  plus  expe¬ 
rience.  We  will  “go  the  extra  mile”  to 
recruit  topnotch  candidates  to 
Nebraska.  Must  be  willing  to  relocate. 
Excellent  compensation/benefits,  great 
working  environment.  Resume  with 
salary  requirements  and  work  samples 
to  Kim  Ferguson,  Western  Publishing 
Co.,  Box  1228,  North  Platte,  NE 
69103-1228. 

EDITORS 

New  Times  is  looking  for  editors  at  all 
levels  to  fill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  for 
associate  editors  at  the  Dallas 
Observer  and  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdale,  slated  to 
begin  in  the  fall  of  1997,  also  needs  a 
managing  editor. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  hove  at  least  two  years 
or  post-college  editing  experience.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  o  resume,  and 
your  best  clips  to: 

Christine  Brennan 

Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

No  calls  or  E-mails,  please 


_ EDITORIAL _ 

ENTERTAINMENT  WRITER 
The  Augusta  Chronicle  (80,000  daily, 
102,000  Sunday)  seeks  reporter  to 
cover  local  arts,  music,  pop  culture 
scene  (basically  everything  from  tractor 
pulls  to  the  symphony).  3  to  5  years 
experience  preferred.  Send  resume, 
clips,  cover  letter  to  Elizabeth  Adams, 
features  editor,  P.O.  Box  1928, 
Augusta,  GA  30903.  No  E-mails, 
please. 

EXPANDING  DAILY  and  weekly  news¬ 
paper  operation  accepting  applications 
from  experienced  personnel,  including 
reporters.  Sctk)  resume,  refererKes  and 
salary  expectations  to:  President,  Casa 
Grande  Valley  Newspapers  Inc.,  Box 
15002,  Casa  Grande,  AZ  85230- 
5002. 

FASHION  WRITER 

The  San  Francisco  Examiner  seeks  a 
versatile  fashion  writer  to  contribute 
regularly  to  the  doily  Style  section  and 
handle  lifestyle  and  trend  features  for 
both  Style  and  the  front  page. 

We  are  looking  for  an  aggressive 
stylist  with  a  point  of  view,  insight, 
humor,  excellent  reporting  skills,  know¬ 
ledge  of  the  fashion  business  and  a 
sociological,  human-interest 
perspective  on  popular  culture. 

Send  resume,  samples  of  your  work, 
and  a  letter  that  explains  vrhy  you  are 
the  right  person  for  The  Examiner  to 
Heidi  Benson,  style  editor,  San  Fran¬ 
cisco  Examiner,  110  Fifth  Street,  San 
Francisco,  CA  94103. 

Phone:  (415)777-7942 

FAST,  FASTIDIOUS  copy  editor  (or  on¬ 
line  rock  publication.  Addicted  To 
Noise  (www.addict.com),  San  Fran¬ 
cisco.  2  years  with  newspaper  or 
magazine;  impeccable  spelling,  gram¬ 
mar;  A.P.  style;  knowledge  of  rock 
music.  Fax  resume  to  (41 5)  551  -9970. 

GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  weekly  background  to  head 
our  newsroom  os  a  writer/feature 
editor  with  page  design  experience. 
Lead  our  small  staff  ana  dozen  freelan¬ 
cers.  Pen  1-5  pieces  a  week,  oversee 
staff,  design  by  QuarkXPress  (PC),  plan 
for  future  issues.  Excellent  salary  & 
benefits  package.  Move  to  South  Flor¬ 
ida  and  be  yourself.  Fax  resume  (305) 
756-6932,  mail  clips  TWN,  901  NE 
79  Street,  Miami,  FL  33138  or  call  Bill 
Watson  at  (305)  757-6333,  ext.  8562 
to  schedule  interview.  Start  work 
immediately. 

METRO  EDITOR  -  Award  winning  daily 
newspapers  seek  proven  editorial 
leader  with  minimum  of  3  years 
editorial  management  experience 
(prefer  AM)  to  manage  2-paper,  six- 
county  news  operation.  Must  be  able  to 
produce  strong  daily  ne>ws  reports  in 
competitive  market  and  develop  and 
motivate  staff  of  5  assistant  editors,  1 5 
reporters  and  5  news  clerks.  Write  to 
Human  Resources,  Moline  Dispatch 
Publishing  Company  LLC,  1720  Fifth 
Avenue,  Moline,  IL  61 265. 
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HELP  WANTED 

EDITORIAL 

EDITORIAL 

ONLINE  EDITOR  needed  in  growing 
Naples  (Fla.)  Daily  News  Online 
Department.  News  experience  a  must,  as 
is  web  page  building. 

Call  (941)263-4830 

EDITORS  &  WRITERS  WANTED.  ! 

Monthly  bulletin  lists  200+  current  j 
openings  nationwide.  Entry/early  j 
career.  Writer-Editor-EP,  P.O.  Box  ■ 
40550,  5136  MacArthur,  Washing-  i 
ton,  DC  2001 6;  (703)  506-4400.  I 

EDITORIAL 

EDITORIAL 

EDITORIAL 


LIFESTYLE  EDITOR:  Gannelt's  two 
award-winning  suburban  dailies  norib 
of  Pittsburgh  seek  an  energetic, 
enterprising  person  to  lead  a  five- 
person  staff.  Must  be  able  to  juggle 
several  projects.  Strong  design  and 
editing  skills  a  must.  Send  resume  and 
work  samples  to  Rick  Monti,  managing 
editor.  Valley  News  Dispatch,  210 
Fourth  Avenue,  Tarentum,  PA  1 5084. 


No  Titles.  No  Organizational  Charts. 
Just  Great  People  Working  Hard 
Together  All  the  Time.  Bloomberg. 


Interaction  is  constant.  Work  is  dynamic.  Training  is  continuous. 

We  are  Bioomberg  L.P.,  the  leading  financial  information  provider  that  ^ 

spans  the  globe.  Unparalleled  service  and  unsurpassed 
products  have  made  us  the  fastest-growing  company  in  the 
information  industry.  Through  our  combination  of  news,  programming,  data 
collection,  service  and  sales,  we  have  implemented  technology  to 
deliver  instantaneous,  comprehensive  financial  information  worldwide. 

NEWS  EDITORS  , 

Editors  needed  in  Princeton,  N.J.,  and  San  Francisco  to  handle 
company  news  stories  and  an  editor  needed  in  New  York  to  iead  a 
team  of  reporters  covering  banking,  securities,  insurance  and  ' 
accounting.  We're  looking  for; 

•  Proficiency  in  editing  and  rewriting  under  deadiine  pressure: 

•  Confidence  with  numbers  as  weii  as  words. 

•  Ability  to  direct  reporters  covering  industry  or  market  beats 

•  Rve  years  of  experience,  preferabiy  at  a  major  newspaper 
or  magazine. 

BUSINESS  REPORTERS 

Reporters  needed  in  Princeton,  N.J.,  San  Francisco,  Los  Angeies  and  Chicago  to  cover  industry  beats 
including  health  care,  computers,  telecommunications,  oil  and  casinos.  Reporters  also  needed  in 
New  York  to  cover  markets.  The  ideal  candidate: 

•  Understands  pubiiciy  owned  companies  and  financial  markets. 

•  Can  take  control  of  a  beat,  develop  sources  and  break  news. 

•  Is  enthusiastic  and  ambitious,  eager  to  detect  trends  before  they  become  common  knowledge. 

•Ably  writes  everything  from  spot  news  to  enlightening  profiles  of  executives,  corporations 

and  industries. 

HEADLINE  WRITER 

Team  member  needed  in  Princeton,  N.J.,  to  evaiuate  incoming  news  reieases  and  publish  them 
promptiy  online.  The  ideal  candidate: 

•  Understands  financial  markets. 

•  Identifies  the  most  significant  corporate  events. 

•  Exercises  news  judgment  quickly  and  confidently. 

•  Swiftly  writes  concise,  precise  headiines. 

•  Works  well  under  pressure  in  a  busy  newsroom. 

PRESS  SUMMARY  WRITER 

Journalist  needed  to  write  concise,  accurate  summaries  of  business  stories  from  newspapers  and 
magazines  on  deadline.  This  is  an  entry-levei  opportunity  that  can  iead  to  a  reporting  position.  The 
desired  candidate: 

•  Has  good  news  judgment  and  strong  writing  skiiis. 

•  Is  a  responsible  self-starter. 

•  Is  eager  to  learn. 

Please  send  resume  and  writing  ciips  to:  Howard  Horder,  Human  Resources  DepL  BN€&P,  Bloomberg  LP., 
499  Park  Avenue,  New  York,  NY  10022.  Fax:  (212)  940-1954.  e-mail:  careers@bloomberg.com 

Webslte;www.bloomberg.com.  Please  specify  position.  _ a_ 

Qualified  candidates  will  be  contacted.  No  r^one  calls 

please.  EOE  M/F/D/V.  I  lUwl  VI 

FINANCIAL  MARKETSW 
COMMODITIES 

@1997  BIcxtmberg  L.P.,  All  rights  reserved.  NEWS 


EDITORIAL 


GRAPHIC  ARTIST 

The  Journal  Inquirer,  a  50,000- 
circulation  evening  daily,  seeks  a 
graphic  artist  to  create  graphic  ele¬ 
ments  for  the  newspaper's  daily  sec¬ 
tions,  design  special  section  covers, 
make  locator  maps,  and  work  with 
editors  to  improve  the  newspaper's 
appearance  and  usefulness.  Experi¬ 
ence  with  QuarkXPress  required.  Send 
letter,  resume,  and  work  samples  to: 
Chris  Powell,  rrHsnaging  editor.  Journal 
Inquirer,  Box  510,  Manchester,  CT 
06045-0510. 


HAWAII'S  LARGEST  NEWSPAPER,  The 
Honolulu  Advertiser,  has  openings  for 
journalists  with  a  dedication  to 
excellence  and  a  passion  for  the  busi¬ 
ness. 

ASSISTANT  FEATURES  EDITOR. 
Creative,  energetic.  Help  put  an  edge 
on  our  lifestyle-entertainment  report. 
Story  development,  hands-on  editing, 
pulling  it  all  together.  Some  manage¬ 
ment  experience  needed. 

ASSISTANT  BUSINESS  EDITOR:  Good 
knowledge  of  business  arena  and  how 
to  convey  it  to  readers.  Strong  word¬ 
editing  skills.  Asia-Pocific  experience  a 
plus.  Some  management  experience 
needed. 

SENIOR  PAGE  DESIGNER:  Combine 
hands-on  page  design  with  a  first  step 
into  management.  Strong  creative 
sense,  detail-oriented.  Help  with  pend¬ 
ing  re-design  and  pagination 
expansion. 

COPY  EDITOR:  Compelling  headlines, 
crisp  word-editing.  Will  be  used  often 
for  the  slot,  news  desk. 

Send  cover  letter  and  resume  to:  M.J. 
Smith,  managing  editor.  The  Honolulu 
Advertiser,  605  Kapiolani  Blvd., 
Honolulu,  HI  96813.  No  telephone 
calls,  please. 


JOURNAUSTS 

New  York-based,  weekly,  media  trade 
magazine  has  several  openings: 

COPY  EDITOR  with  daily  or  wire  expe¬ 
rience  to  edit  and  manage  copy  under 
managing  editor.  Newly-created  job 
needs  skilled  wordsmith  who  knows 
when  copy  works,  when  it  doesn't  and 
how  to  fix  it.  Plus'  news  judgment, 
speed,  organizational  ability,  people 
skills,  online  savvy. 

ASSOCIATE  EDITOR  with  3-5  years 
daily  reporting  experience  to  cover 
newspaper  business.  Seeking 
aggressive  reporting,  sharp  writing  for 
breaking  news,  trends,  features. 

EDITORIAL  ASSISTANT,  prime 
opportunity  for  ambitious  recent  j- 
school  grad  to  hone  skills  in  entry-level 
job. 

To  apply  for  these  full-time  jobs,  offer¬ 
ing  competitive  salaries  and  benefits, 
fax  or  mail  resume  with  salary  require¬ 
ments  to  Michael  Assaro,  Editor  &  Pub¬ 
lisher,  1 1  West  1 9th  Street,  New  York, 
NY  10011.  Fax  (212)  691-7287.  No 
calls,  please. 


HELP  WANTED 


EDITORIAL 

NORTHWEST  HERALD 


_ EDITORIAL _ 

LOOKING  FOR  A  CHANCE  TO  DO 
GREAT  JOURNAUSM?  Weekly  Planet, 
o  thriving  alternative  newsweekly  in  the 
Tampa  Bay  area,  is  looking  For  a 
mature  writer  with  a  minimum  of  5 
years  experience  to  cover  in-depth 
news  and  feature  _  stories.  Our  ideal 
candidate  is  a  creative  thinker  with  the 
ability  to  grasp  complicated  news 
issues  and  present  them  to  a 
sophisticated  readership  in  a  fair  and 
thoughtful  manner;  personal  and  pro¬ 
fessional  maturity  are  a  must.  Sound 
like  you?  Send  5  of  your  best  clips  to 
Susan  Dix  Tibbits,  Weekly  Planet,  402 
Reo  Street,  Suite  218,  Tampa,  FL 
33609. 


METRO  EDITOR 

The  San  Froncisco  Examiner  has  an 
immediate  opening  For  a  creative 
Metro  Editor  who  understands  the 
unique  daily  challenge  and  excitement 
of  an  afternoon  paper  ond  relishes  the 
opportunity  to  oversee  broader 
enterprise  For  a  Sunday  paper  in  a 
highly  competitive  environment. 

Candidates  must  be  strong  story 
editors  who  can  set  journalistic  and 
workplace  standards,  and  com¬ 
municate  them.  They  should  have  solid 
backgrounds  in  newsroom  manage¬ 
ment  as  well  as  in  reporting  and  edit¬ 
ing. 

Send  resume,  samples  af  your  work, 
and  a  letter  that  e^ains  why  you  are 
the  right  person  for  The  Examiner  to 
Tim  Porter,  assistant  managing  editor, 
San  Francisco  Examiner,  110  Fifth 
Street,  San  Francisco,  CA  94103. 

Phone:  (415)  777-7858 
E-mail:  porter^examiner.cam 

MOBILE  (Ala.)  REGISTER  seeks 
editorial  writer  to  help  express  its  con¬ 
servative  voice  on  national  issues  and 
its  progressive  view  of  local  and  state 
affairs.  We  are  a  100,000-plus  daily 
on  the  Gulf  Coast,  with  an  editorial 
page  that  strives  to  involve  the  com¬ 
munity.  Please  be  well-read  arKi  well- 
educated,  and  have  a  flair  for  the  lan¬ 
guage.  Editorial  writing  experience 
preferred.  You  will  also  have  layout- 
pagination  duties.  Resume,  writing  sam¬ 
ples  to  Editorial  Page  Editor  Frances 
Coleman,  Mobile  Register,  P.O.  Box 
2488,  Mobile,  AL  36652. 

(800)  239- 1340,  ext.  607 

MONTEREY  CAUFORNIA 
The  Monterey  County  Herald  has  three 
immediate  openings  (or  regular  full¬ 
time  copy  editors.  Duties  involve  copy 
editing,  headline  writing,  page  design 
arx)  pagination,  and  creation  of  sim^e 
charts,  logos  and  other  graphic  ele¬ 
ments.  Must  be  available  (or  night  and 
weekend  work.  Requires  a  journalism 
degree  and  experience  (may  substitute 
demonstrated  academic  excellence  for 
experience).  Layout  and  pagination 
experience  and  Mac  Fluency  highly 
desirable.  Send  cover  letter,  resume, 
references  and  work  samples  to:  J. 
Bruce  Baumann,  managing  editor.  The 
Monterey  County  Herald,  P.O.  Box 
271,  Monterey,  CA  93942  (No  phone 
calls,  please).  EOE 


_ EDITORIAL _ 

MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Miami  and  Ft.  Lauderdale. 
Strong  writing  skills  essential.  Job 
entails  planning/editing  music  section, 
hiring  freelance  reviewers,  and  writing 
a  local  music  column  as  well  as 
reviews  and  feature-length  pieces. 
Send  cover  letter,  resume  and  five  best 
clips  to:  Christine  Brennan,  P.O.  Box 
5970,  Denver,  CO  80217.  No  calls  or 
E-mails,  please. 


NEWS  REPORTER 

If  you  can  personalize  an  issue  so  that 
readers  easily  know  if  and  how  it 
affects  them,  and  are  interested  in 
working  for  an  1 1 ,000,  7-dciy  morn¬ 
ing  paper  in  a  small  college  town,  send 
letter  and  resume  to  John  Kauffman, 
managing  editor.  The  Advertiser- 
Tribune,  P.O.  Box  778,  Tiffin,  OH 
44883. 


NEWSPAPER 
DESIGN/COPY  EDITOR 
The  Beaver  County  Times,  a  45,000 
daily,  54,000  Sunday  newspaper  in 
southwestern  Pennsylvania,  is  seeking 
a  copy  editor  with  pagination  experi¬ 
ence,  as  well  as  skills  in  page  design, 
story  editing  and  headline  writing. 
Minority  and  female  applicants 
encouraged  to  apply.  Sena  resume 
and  vrork  samples  to  Cathy  Benscoter, 
day  editor,  Beaver  County  Times,  P.O. 
Box  400,  Beaver,  PA  15009.  Na 
phone  calls,  please. 

NIGHT  EDITOR  --  Upbeat,  energetic 
pro  needed  to  call  the  shots  during 
evening  hours  for  quality  PM  daily. 
Duties  include  directing  coverage  when 
news  breaks,  mentoring  young 
reporters,  plus  editing  and  page- 
preparation  duties.  Ideal  (or  ambitious 
copy  editor  looking  to  move  into 
supervisory  role.  Write  Jim  Kevlin, 
editor.  The  REPUBLICAN  &  Herald,  Box 
209,  Pottsville,  PA  17901.  Call  him  at 
(717)628-6015. 

E-Mail:  kevlin@pottsville.inFi.net 

NORTHEASTERN  COLORADO  daily 
newspaper  seeks  an  assistant  manag¬ 
ing  editor.  We'll  train  the  right  person. 
Reporting  experience  preferred.  AME 
must  know  QuorkXPress,  hove  strong 
writing  skills  and  be  organized.  Send 
resume,  salary  requirements  and  five 
clips  to  Box  08299,  Editor  &  Pub¬ 
lisher. 


ONLINE  REPORTER:  Metropolitan  Bos¬ 
ton's  hottest  business  news  web  site 
seeks  full-time  online  business  reporter 
to  cover  Financial  services,  technology 
and  health-care  beats.  Three  years  of 
business  reporting  experience 
required,  online  experience  a  plus.  Job 
is  based  in  Boston.  E-mail  resume  to 
mhgillespie@jobfind.com 
No  phone  calls,  please 


To  have  a  good  friend  is  one  of  the  hip¬ 
est  delights  of  life;  to  be  a  good  friend  is 
one  of  the  noblest  and  most  difficult 
underiokirygs 

Unknown 


We're  already  the  fastest  growing 
newspaper  in  Illinois.  Do  you  want  to 
help  us  grow  even  faster?  We  need 
editors,  reporters  and  photographers. 

REPORTERS 

Looking  (or  candidates  with  one  year 
experience  of  daily  experience  or  the 
equivalent.  Experience  covering  local 
government,  and  an  understanding  of 
community  journalism  a  plus. 

PHOTOGRAPHERS 

We  need  versatile  shooters  able  to 
shoot  everything  from  Cub  Scouts  to 
the  Chicago  Cubs.  Daily  experience 
necessary.  Experience  with  Photoshop 
necessary. 

EDITORS 

We  are  aKvays  on  the  lookout  (or  able 
supervisors.  If  you  are  a  hands-on 
editor  who  knows  how  to  direct  local 
news  coverage,  you  could  help  us  as 
we  expand  in  the  Future. 

The  Northwest  Herald  Is  a  35,000 
seven-day  AM  located  in  the  booming 
suburbs  northwest  of  Chicago.  We've 
been  named  best  daily  in  our  class  (our 
straight  years  by  tne  Illinois  Press 
Association.  Our  sports  section  was 
voted  top  10  daily  and  Sunday  by  the 
AP.  If  you'd  like  to  be  part  of  this  suc¬ 
cess  story,  send  resume,  >work  samples 
and  cover  letter  to  P.O.  Box  250, 
Crystal  Lake,  IL  60014.  Attn:  Cliff 
Ward. 

PAGE  EDITOR  -  The  Naples  Daily 
News,  a  Scripps  Howard  newspaper, 
has  an  immediate  opening  for  a  poge 
editor  on  the  night  news  desk.  We  are 
looking  (or  someone  with  the  design 
skills  to  put  together  an  eye-catching 
page  and  the  word  skills  to  edit  copy 
and  craft  good  headlines.  We  are  an 
award-winning  50,000-circulation 
daily  on  Florida's  beautiful  southvrest 
coast.  Pages  are  produced  using  the 
Harris  pagination  system  and  QuarkX¬ 
Press.  Please  send  resume,  plus  the 
names  and  telephone  numbers  of  three 
references  to:  Bill  Blanton,  managing 
editor,  Naples  Daily  News,  1075  Cen¬ 
tral  Ave.,  Naples,  FL  34102.  Appli¬ 
cants  may  also  respond  via  E-mail  to: 
whblanton@naplesnews.com. 

POLICE/GENERAL  ASSIGNMENT 
REPORTER:  We're  searching  for  an 
aggressive  reporter  who  can  develop 
law  enforcement  sources  and  produce 
quality  work  on  deadline.  Send 
resume,  letter  and  clippings  of  your 
best  work  to  Jim  Hendricks,  monoging 
editor.  The  Albany  Herald,  P.O.  Box 
48,  Albany,  GA  31702  or  fax  to  (912) 
888-9353. 


POSITIVELY  AWARE,  the  nation's 
largest  magazine  covering  HIV  treat¬ 
ment  and  health,  seeks  Editor/Director 
of  publicotions.  Candidotes  will  have 
health  journalism  and  publishing/ 
advertising  knowledge.  Aggressive  and 
business-  minded  editors  preferred.  Com¬ 
petitive  salary  and  moving  expenses. 
Fax  cover  letter  and  resume  to:  Phil 
Matthews,  executive  director,  at  (773) 
404-1040.  Test  Positive  Aware 
Network,  1258W.  Belmont  Ave., 
Chicago,  IL  60657. 


http://www.mediainfo.com 
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REPORTER  &  COPY  EDITOR 
The  Las  Vegas  Review-Journal  is  seek¬ 
ing  a  reporter  and  a  copy  editor  for  its 
weekly  neighborhood  sections.  The  suc¬ 
cessful  reporting  candidate  will  be 
skilled  in  seeking  out  community  news 
and  finding  the  good  stories  that  don't 
make  the  daily  newspaper.  The  suc¬ 
cessful  copy  editor  candidate  will  be 
able  to  make  reporters  writing  better 
while  also  demonstrating  skills  in  page 
layout  and  pagination.  Send  a  resume 
and  work  samples  to  View  Editor  Kirk 
Kern,  Las  Vegas  Review-Journal,  P.O. 
Box  70,  Las  Vegas,  NV  89125  or  E- 
mail  at  Kirk_Kern@lvrj.com.  Pre¬ 
employment  drug  testing  required. 

An  Equal  Opportunity  Employer 

REPORTERS  NEEDED  at  The  Capital,  a 
50,000-circulation  paper  in  Annapolis, 
MD.  Opening  in  health  and  environ¬ 
ment.  Experience  preferred.  Send 
resume  and  clips  to  Tom  Marquardt, 
managing  editor.  The  Capitol,  2000 
Capital  Drive,  Annapolis,  MD  21401 
or  call  ot  (410)  280-5916. _ 

REPORTERS  NEEDED  far  progressive 
capital  daily.  Are  you  skilled  at  identi¬ 
fying  issues  ond  interpreting  their 
relevance  and  impact  to  the  com¬ 
munity?  Then  send  resume,  clips  to 
Andrew  West,  Delavrare  State  News, 
P.O.  Box  737,  Dover,  DE  19903. 

REPORTER 

The  Chronicle  of  Higher  Education  is 
seeking  a  reporter  to  write  about  stu¬ 
dent  issues  (college  costs,  admissions, 
affirmative  action,  race,  gender, 
political  correctness,  alcohol,  etc.). 
Candidates  should  have  1-2  years  of 
professional  journalism  experience  or 
extensive  college  experience.  Excellent 
reporting  and  writing  skills  are 
required.  The  Chronicle  is  an  indepen¬ 
dent,  national  weekly  newspaper. 
Applicants  should  send  a  resume, 
cover  letter,  and  writing  samples  to 
Scott  Jaschik,  deputy  managing  editor. 
The  Chronicle  of  Higher  Education, 
1255  23rd  Street,  N.W.,  Washington, 
D.C.  20037.  Please,  no  phone  calls. 
The  Chronicle  is  an  equal  opportunity 
employer. 

REPORTER 

We  ore  a  60,000-circulation  daily 
newspaper  within  35  minutes  of  New 
York  City.  Who  are  we  looking  for?  A 
top-notch  community  reporter  who's 
got  two  years  of  full-time  doily  experi¬ 
ence.  Send  letter,  resume  and  your  five 
best  clips  to  James  McGarvey,  assistant 
managing  editor.  Doily  Record,  P.O. 
Box  217,  Parsippany,  NJ  07054- 
0217. 


SELF-DRIVEN  investigative  reporter  to 
cover  activist  stories  of  the  people  for 
a  year-old  independent  Montana 
vreekly  in  Great  Falls  (pop.  50,000). 
Free  room  and  board  in  the  country, 
freedom  to  write  and  chance  to  live  in 
the  Big  Sky.  Reliability  a  must.  Send 
resume  and  story  samples  to  The  Great 
Times,  P.O.  Box  2006,  Greot  Falls,  MT 
59401.  Call  (406)  771-8208. 
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EDITORIAL 


RESTAURANT  CRITIC 
New  Times  is  looking  for  a  restaurant 
critic  for  its  oworcT-winning  weekly 
newspaper,  Houston  Press  We  wont 
stylish,  opinionated  columns  by  writers 
who  ore  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Full-time  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  -  cov¬ 
ering  local  news,  politics,  arts  and 
music  -  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco  and  Los 
Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  calls  or  E-mails,  please 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  ma^zine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
and  Houston.  Our  new  paper  in  Ft. 
Lauderdale,  starting  in  the  fall  of  1 997, 
will  need  both  news  and  feature 
writers. 

New  Times  is  committed  to  building  a 
diverse  workforce  ond  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  E-mails,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 

SPORTS  WRITER  sought  for  growing 
afternoon  Nevada  daily  (8,500  circula¬ 
tion,  30,000  population).  Up  to 
$21,000  depending  on  skills,  experi¬ 
ence.  Photo  skills  needed.  Fax  clips, 
resumes  to  Elko  Daily  Free  Press  (702) 
738-5678  or  call  (702)  738-31 1 8. 


Editor  &  Publisher 
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SENIOR  EDITOR 

Ethnic  women's  mogazine  seeks  bi¬ 
lingual  (English/Spanish)  journalist.  5 
years'  experience  editing,  rewriting 
features  for  consumer  magazines  or 
newspapers.  Conversant  with  Latina 
issues.  Prefer  NY,  NJ,  CT  resident.  Fax 
resume  to  (21 2)  997-2553. 


SOUNDINGS  PUBLICATIONS  LLC,  a 
growth-oriented  company  that  pro¬ 
duces  (our  publications  covering  recrea¬ 
tional  boating,  the  marine  industry, 
waterfront  real  estate  and  woodwork¬ 
ing,  seeks  candidates  (or  two  positions: 

DESIGN/COPY  CHIEF 
Versatile  pro  to  head  universal  copy 
desk.  Talent  and  ideas  needed  to  help 
guide  redesign  of  our  four  pub¬ 
lications.  Head  seven-member  team 
responsible  for  editorial  production, 
layout,  copy  editing,  images,  proof¬ 
reading.  Must  know  4-color  maga¬ 
zine  design,  Mac/QuarkXPress;  strong 
organizational  ability.  Send  resume, 
:  layout,  design  samples  to  Ian  C. 
:  Bowen. 

I  WRITER 

:  Writer  wanted  for  Soundings,  our 
:  national  boating  magazine.  Boating 
;  experience  and  strong  reporting  skills 
:  required.  Candidates  must  be  comforta- 
:  ble  in  team  environment.  Send  resume 
:  and  3  writing  samples  to  William  Sis- 


Soundings  Publications  LLC,  35  Pratt 
Street,  Essex,  CT  06426. 


SPORTS  COPY  DESK  EDITOR 

Sports  copy  desk  editor  wanted  for 
growing  1 1 5,000  circulation  paper  in 
Metro  Phoenix  area.  We're  one  of  only 
eleven  cities  that  boast  all  four  major 
sports  leagues,  a  Division  1  University 
and  a  heavy  high  school  presence. 
Need  someone  that  has  pagination 
experience,  is  a  strong  copy  eclitor  and 
is  familiar  with  tight  deadline  pressure. 
Send  resume  to  The  Tribune,  ATTN: 
Jana  Crowe/SB,  P.O.  Box  1547, 
Mesa,  AZ  85210,  or  (ax  resume  in  con- 
fidence  to  (602)  898-6401 . 

EOE,  M/F/V/D 


SPORTS  COPY  EDITOR 

The  Modesto  Bee,  a  McClatchy  News¬ 
paper  (82,000  circulation)  is  looking 
for  an  editor  with  excellent  editing, 
design  and  layout  skill.  Must  have  2 
years  daily  newspaper  and  some 
Macintosh  experience. 

Resume  and  work  samples  to:  E-mail: 
Editor@ModBee.com.  Fax:  (209)  578- 
2095.  Mail:  HR,  P.O.  Bax  3928, 
Modesto,  CA  95352. 

_ Reply  by  10/24/97 _ 

SPORTS  REPORTER 

Full-time  for  Midwest  Monday-Saturday 
PM.  Strong  reporting  and  writing  skills. 
Some  layout  experience  a  must.  QuarkX¬ 
Press  knowledge  preferable.  Good 
starting  salary  plus  benefits.  Send 
resume  and  clips  to  Joyce  McCullough, 
NewsTribune,  426  Second  Street,  La 
Salle,  IL61301. 
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SPORTS  COPY/LAYOUT  EDITOR 

The  Daily  News  seeks  a  sports  copy/ 
layout  editor  for  its  night  sports  copy 
desk  in  Los  Angeles  -  one  of  the 
nation's  most  competitive  and  exciting 
newspapers  and  sports  markets.  Must 
hove  strong  word  editing,  headline  writ¬ 
ing  and  page  design  skills  with  a  daily 
newspaper.  Pagination  experience  a 
plus.  Letter,  resume,  work  samples  to: 
Doug  Jacobs,  executive  sports  editor. 
Daily  News,  P.O.  Box  4200, 
Woociland  Hills,  CA  91 365-4200. 


SPORTS  EDITOR 

Lead  the  Sports  Department  at  Louis¬ 
iana's  fastest  growing  paper.  Candi¬ 
date  must  think  of  expansive  coverage 
-  not  just  bats  and  balls.  Coverage 
includes  two  major  universities  -  USL  & 
LSU.  Tremendous  career  opportunity. 
This  full-time  position  offers  a  compre¬ 
hensive  benefits  program.  Send  resume 
to  Sports  Editor,  P.O.  Box  5310, 
Lafayette,  LA  70502  or  Fax  to 

(318)  233-5340 

SPORTS  EDITOR 

We're  seeking  an  experienced 
newsroom  manager  to  be  sports  editor 
of  the  Utica,  NY,  Observer-Dispatch,  a 
51,000  daily/63,000  Sund^  Gannett 
paper.  Ideal  candidate  is  a  well- 
organized,  energetic  and  inspirational 
editor  with  strong  editing  and  people 
skills  who  puts  readers  and  their 
interests  first  —  achievement,  high 
schools,  recreation,  outdoors  and  pro 
sports.  Send  six  samples  of  your  best 
work  to  Rick  Jensen,  editor,  Observer- 
Dispatch,  221  Oriskany  Plaza,  Utica, 
NY  1 3501 .  We  value  diversity. 

SPORTS  WRITER  •  Sports  Writer  posi¬ 
tion  available  in  Yuma,  Arizona. 
Responsibilities  include  page  design, 
copy  editing  and  sports  editing.  Mini¬ 
mum  two  years  experience  with  a  daily 
newspaper  desired.  College  degree 
desired.  Send  clips  and  resume  to.  The 
Yuma  Daily  Sun,  P.O.  Box  271,  Yuma, 
AZ  85366.  (520)  782-6520,  ext.  228. 
Attn:  Bob  Romantic,  Sports  Editor. 

STAFF  WRITER 

Cityview  an  alternative  weekly  in  Des 
Moines,  needs  reporter  to  rattle  the 
:  corn  stalks.  Ambition  and  talent  more 
:  important  than  experience.  Make 
:  words  do  the  mambo  and  tear  down 
;  the  Titans.  Send  resume,  clips  to  David 
:  Martin,  Cityview,  100  Fourth  Street, 
:  Des  Moines,  lA  50309. 

I  THE  KOKOMO  (IN)  TRIBUNE  is  seek- 
;  ing  an  assistant  managing  editor.  The 
I  assistant  will  help  the  managing  editor 
i  in  the  day-to-day  operation  of  the  local 
i  news  section  by  making  story  and 
:  photo  assignments,  and  edit  and 
;  designing  local  pages.  The  assistant 
■  edits  and  paginates  local  news  pages 
i  Saturday  nights,  and  is  responsible  for 
:  opinion  page  with  assistance  from 
;  managing  editor  and  publisher.  QuarkX- 
:  Press  a  plus.  Send  cover  letter,  resume 
:  and  references  to  Kokomo  Tribune, 
i  John  Wiles,  managing  editor,  300  N. 
j  Union  St.,  P.O.  Box  9014,  Kokomo,  IN 
i  46904-9014. 


http://www.mediainfo.com 
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THE  DULUTH  NEWS  TRIBUNE,  on 
award-winning,  Knight-Ridder  news¬ 
paper  on  Lake  Superior,  serving 
northwestern  Wisconsin  and  northern 
Minnesota  with  a  circulation  of  54,000 
daily  and  83,000  Sunday,  is  currently 
accepting  applications  lor  the  following 
position: 

ARTS  &  ENTERTAINMENT  REPORTER 

Can  you  mix  mud  trucks  with  Mahler? 
Analyze  an  arts  center's  budget  and  pro¬ 
vocatively  profile  a  locol  musician? 
Review  tonight's  play  after  filing  tomor¬ 
row's  breaking  news  story?  Then  come 
to  the  shores  of  Lake  Superior  and  join 
the  Duluth  News-Tribune.  We  need  an 
enterprising  reporter  who  can  write 
entertainment  news,  features  and 


Send  a  cover  letter,  resume  and  work 
samples,  including  at  least  three 
reviews,  to  Craig  Gemoules,  managing 
editor,  Duluth  News-Tribune,  424  West 
First  Street,  Duluth,  MN  55802. 


THE  DULUTH  NEWS  TRIBUNE,  an 
award-winning,  Knight  Ridder  news¬ 
paper  on  Lake  Superior,  serving 
northwestern  Wisconsin  and  northern 
Minnesota  with  a  circulation  of  54,000 
daily  and  83,000  Sunday,  is  currently 
accepting  applications  (or  the  following 
positions. 

COPY  EDITOR/DESIGNER  -  Write 
headlines  that  capture  a  reader's  atten¬ 
tion  and  a  story's  soul?  Know  the  dif¬ 
ference  between  editing  and  cutting? 
Design  pages  that  engage,  inspire  and 
inform?  Want  to  join  an  award¬ 
winning  team  that  boasts  SND  honors, 
best-in-stale  recognition  and  a  bevy  of 
other  awards?  Send  resume  and 
tearsheets  to  Executive  News  &  Pres¬ 
entation  Editor  Paul  W.  Smith. 

EVENING  ENTERPRISE  REPORTER  - 
Are  you  a  resilient  self-starter  who  can 
add  depth  and  context  to  breaking 
news?  We're  seeking  an  evening 
enterprise/general  assignment  reporter 
with  initiative  and  ability  to  produce 
original,  enterprising  news  stories 
while  joggling  the  demands  of  daily 
news.  Send  resume  and  work  samples 
to  City  Editor  Diana  Faherty. 

SPORTS  COPY  EDITOR  -  Do  you  have 
excellent  copy  editing,  layout  and 
design  skills?  Our  sports  desk  seeks  a 
copy  editor  who  can  do  it  all  -  includ¬ 
ing  some  writing.  Applicants  should 
have  strong  knovdedge  of  sports  and  a 
;  desire  to  improve  local  coverage.  Send 
:  resume  and  work  sample  to  Sports 
:  Editor  Chris  Miller. 

i  Send  applications  to  the  editors  listed 
:  above  at  Duluth  News-Tribune,  424 
j  West  First  Street,  Duluth,  MN  55802. 

THE  GAZETTE  has  an  immediate  open¬ 
ing  for  a  copy  editor.  We  will  consider 
strong  entry-level  candidates.  The  posi¬ 
tion  entails  working  4  p.m.-  12:30 
a.m.,  Sunday-Thursday,  and  involves 
editing,  layout  and  headline  duties. 
Send  cover  letter,  resume  and  variety 
of  clips  to  Liz  Sheaffer,  managing 
editor.  The  Gazette,  885  W.  Liberty 
Street,  Medina,  OH  44256. 
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HELP  WANTED 


EDITORIAL 

TOWN  NEWS  EDITOR 


_ EDITORIAL _ 

THE  NEWS  &  OBSERVER  newspaper, 
based  in  North  Carolina's  Research 
Triangle,  is  expanding  its  business  cov¬ 
erage  of  the  growing  Raleigh-Durham- 
Chapel  Hill  nuetropolitan  area,  and  is 
seeking  experienced  business  reporters 
and  editors.  The  News  &  Observer, 
with  a  circulation  of  155,000  daily 
and  200,000  Sunday,  is  the  leading 
newspaper  in  one  of  the  fastest- 
growing  regions  of  the  Southeast,  and 
our  technology-driven  economy  has 
experienced  a  rapid  expansion  in  the 
1990s.  We  are  planning  to  broaden 
our  coverage  to  meet  the  rising  needs 
of  our  readers  for  business  and 
economic  news  and  information. 

We  are  looking  for  reporters  who  hove 
mode  o  commitment  to  business  jour¬ 
nalism.  We  ore  interested  in  journalists 
who  ore  aggressive  and  curious,  who 
oren't  waiting  for  the  fax  machine  to 
give  them  their  next  story.  We  want 
people  who  are  used  to  developing 
their  own  story  idecs,  hove  shown  they 
can  work  at  a  beat,  and  can  write  a 
range  of  stories— from  spot  news  to 
investigative  to  complex  features.  We 
want  journalists  who  think  in  terms  of 
how  to  illustrate  stories  with  creative 
graphics. 

We  are  interested  in  hiring  for  the 
following  jobs: 

TECHNOLOGY:  Successful  candidates 
will  hove  demonstrated  experience  in 
writing  about  technology  companies, 
both  hardware  and  sofl^re,  and  will 
be  knowledgeable  about  industry 
trends.  A  familiarity  with  personal 
technology  trends  is  also  important. 
This  reporter  must  be  able  to  write 
about  technology  from  the  consumer 
perspective,  as  well  as  cover  com¬ 
panies. 

PERSONAL  FINANCE:  Successful  can¬ 
didate  will  be  able  to  demonstrate 
knowledge  about  investing  and  the 
financial  markets,  and  be  able  to  help 
readers  understand.  The  beat  would 
include  covering  local  brokerages. 

WORKPLACE/ECONOMY:  Successful 
candidates  will  cover  workplace 
issues  -compensation,  discrimination, 
management  styles,  coreers.  The  beat 
would  also  cover  regional  economic 
issues,  such  as  the  surge  in  the  service 
economy,  wage  levels,  unemployment 
trends. 

Previous  experience  as  a  business- 
journalist  preferred.  Apply  online  at 
WWW. news-observer.com/  staff/ jobs, 
then  send  a  resume,  list  of  at  least  four 
professional  references,  10  story  ideas 
and  a  cover  letter  explaining  your 
interest  to  Will  Sutton,  assistant  manag¬ 
ing  editor.  The  News  &  Observer,  215 
South  McDowell  Street,  Raleigh,  NC 
27602. 


THE  GLEANER,  A  13,000  AM  A.H. 
Belo  daily  in  western  KY,  needs  copy 
editor/page  designer  with  ability  to 
handle  slot  on  four-person  news  desk. 
Resumes,  clips,  references  to  Ron 
Jenkins,  editor.  The  Gleaner,  P.O.  Box 
4,  Henderson,  KY  42420.  Fax  (502) 
827-2765. 


_ EDITORIAL _ 

THE  GREAT  FALLS  TRIBUNE  is  leaking 
for  an  Editorial  Page  Editor  who  can 
write  editorials  that  provoke,  entertain 
and  allow  our  readers  to  see  issues  in 
a  new  light.  The  Tribune  is  a  34,000 
Gannet  newspaper  in  the  heart  of  Mon¬ 
tana.  Please  send  cover  letter,  resume 
and  writing  samples  to  Jim  Strauss, 
executive  editor.  Great  Falls  Tribune, 
Bax  5468,  Great  Falls,  MT  59403. 


THE  LOWEa  SUN,  a  53,000  daily  35 
miles  north  of  Boston,  is  looking  for 
talented  team  players  with  imagina¬ 
tion,  motivation  and  confidence.  Salary 
and  benefits  are  campetitive.  The 
following  positions  are  available: 

•  City  Editor 

•  Photo  Editor 

•  Reporter  (2) 

•  Graphics  Editor 

To  apply,  please  send  resume  and  sam¬ 
ples  to  Jim  Campanini,  executive  news 
editor.  The  Lowell  Sun,  1 5  Kearny 
Square,  Lowell,  MA  01 852. 

THE  PRESS  of  Atlantic  City,  an  award¬ 
winning  daily  newspaper,  has  an  open¬ 
ing  for  a  staff  writer. 

The  Press  is  an  aggressive  80,000- 
daily,  1 00,000-Sunday  paper  in 
southern  New  Jersey.  Position  offers  com¬ 
petitive  salary  and  benefits  and  a 
chance  to  grow  professionally. 

Successful  candidate  will  hove  superiar 
skills  in  writing  and  reporting.  Must  be 
able  ta  generate  stary  ideas,  meet 
deadlines  and  have  good  working 
knowledge  of  government. 

At  least  two  years'  experience  in  daily 
journalism  preferred.  College  degree 
required. 

Send  resumes  and  copies  of  work  to 
Diana  D'Amico,  The  Press  of  Atlantic 
City,  22  W.  Landis  Ave.,  Vineland, 
NJ  08360;  and  VY.F.  Keough,  The 
Press  of  Atlantic  City,  10  S.  Main  St., 
Cape  May  Court  House,  NJ  082 1 0. 


THE  SOUTHERN  ILLINOISAN  seeks  a 
sports  copy  editor  with  equally  strong 
skills  in  ecliting  and  design  to  work  on 
a  fully  paginated  sports  news  desk. 
Would  produce  a  variety  of  sports 
pages.  Must  hove  good  news  judgment 
and  an  ability  to  stay  calm  under  pres¬ 
sure  and  meet  deadlines.  Candidates 
should  be  able  to  work  well  with  others 
in  order  to  fit  into  the  team,  and  be  will¬ 
ing  to  learn,  share,  teach  and  qrow. 

EOEM/F 

Send  resume  and  clips  to: 

Bette  Ligon 

HunKin  Resources  Manager 
(Billing  Information) 

Southern  Illinoisan 
P.O.  Box  2108 
Carbondale,  IL  62902 


WORDSMITH  WANTED.  Copy  Editor 
with  knack  for  witty  headlines,  bold 
design  sought  for  progressive  capital 
daily.  Send  resume,  work  samples  to 
Ancirew  West,  Delaware  State  News, 
P.O.  Box  737,  Dover,  DE  1 9903. 


The  Journal  Inquirer,  a  50,000- 
circulation  evening  daily,  seeks  a  town 
news  editor  who  can  perceive  the  more 
important  news  in  the  ordinary, 
copy  edit  with  skill,  ond  inspire  a 
talented  staff  of  six  reporters.  Send  let¬ 
ter,  resume,  and  work  samples  to  Chris 
Powell,  managing  editor.  Journal 
Inquirer,  P.O.  Box  510,  Manchester, 
a  06045-0510. 


TOWN  NEWS  REPORTER 

The  Journal  Inquirer,  a  50,000- 
circulation  evening  daily,  seeks  a  town 
news  reporter  who  can  handle  gov¬ 
ernment,  police,  features,  and  general 
assignment.  Send  letter,  resume,  and 
work  samples  to  Chris  Powell,  manag¬ 
ing  editor.  Journal  Inquirer,  Box  510, 
Manchester,  CT  06045-0510. 


VERSATILE  REPORTER  SOUGHT 

Innovative  seven-day  30,000  AM 
seeks  reporter  to  help  with  regional  cov¬ 
erage.  We  need  someone  who  can  do 
a  little  bit  of  everything,  from 
heartwarming  features  on  sewing  bees 
to  nitty,  gritty  crime  stories.  Recent 
grad  with  stellar  clips  OK,  prefer  pro¬ 
mising  rookie  with  time  on  weekly  or 
small  daily.  Outside  and  Outdoor  Life 
magazine  rate  ours  top  Rockies  towm. 
Send  resume  and  clips  ASAP  to 
Margaret  Wimborne,  city  editor.  Post 
Register,  P.O.  Box  1800,  Idaho  Falls, 
ID  83403  or  E-mail  ASAP  to: 

mwimborne@iclahonews.com 


WOMEN'S  HEALTH  EDITOR 

Want  to  help  women  lead  healthier, 
happier,  longer  lives?  Rodale  Press, 
America's  premier  publisher  of  health 
and  active-lifestyle  books  and  maga¬ 
zines,  is  looking  for  a  Senior  Editor  to 
oversee  books  on  nutrition,  alternative 
healing,  weight-loss,  relationships  and 
emotional  health,  all  written  exclusively 
for  women.  If  you've  had  significant 
experience  editing  health  or  science 
copy  for  a  brood-readership  newspa¬ 
per  or  magazine,  you  might  be  the 
perfect  candidate. 

We  are  looking  for  an  editor  who: 

•  has  at  least  three  years  experience 
managing  stoff  writers 

•  has  overseen  major,  substantive 
journalistic  projects 

•  is  a  gifted  wordsmith 

•  has  a  passion  for  “how-to”,  service- 
oriented  journalism 

Rodale  Press  offers  top-notch  com¬ 
pensation  packages  and  amenities 
unheard  of  at  most  other  companies: 
daycare  for  children,  healthy 
cafeterias,  a  gym,  onsite  massage,  flex¬ 
ible  scheduling,  a  high-match  401  (k), 
and  much  more.  Send  cover  letter, 
resume,  and  work  samples  to: 

Human  Resources  Dept.  (EP-WHE) 
RODALE  PRESS,  INC. 

33  E.  Minor  Street 
Emmaus,  PA  1 8098 
www.rodalepress.com 

EOE 


_ EDITORIAL _ 

WE  NEED  an  executive  sports  editor  to 
direct  coverage  that  ranges  from  five 
professional  sports  teams  in  the  SF  Boy 
Area  to  local  high  schools.  We  are  a 
100,000  circulation  daily  owned  by 
the  NY  Times  Co.  with  a  sports  staff 
that  includes  award-winning  writers, 
columnists  and  page  editors.  Must 
have  experience  competing  in  a  metro 
environment;  big-event  coverage;  story 
development  and  editing;  design;  and 
supervision.  Send  copies  of  your  sec¬ 
tion,  with  your  resume  and  your 
thoughts  on  what  makes  for  outstand¬ 
ing  sports  coverage,  to  Bob  Swofford, 
managing  editor.  The  Press  Democrat, 
427  Mendocino  Avenue,  P.O.  Box  910, 
Santa  Rosa,  CA  95402. 

WEEKEND  EDITOR 

The  Recorder  in  Amsterdam,  NY, 
needs  an  ambitious,  motivated 
journalist  with  experience  editing  local 
and  wire  copy  and  laying  out  pages 
using  QuarkXPress.  Must  hove  a  strong 
belief  in  community  journalism  and 
possess  strong  news  judgment,  word 
skills  and  presentation  skills.  Send 
resume  and  clips  to  Kevin  Mattison, 
executive  editor.  The  Recorder,  1  Ven- 
ner  Rood,  Amsterdam,  NY  1 2010. 

WRITER 

National  magazine  seeks  a  writer  to 
craft  concise,  vivid,  clear,  and  accurate 
captions  for  photographs,  art,  and 
maps.  First-rate  reporting  in  natural 
history,  human  cultures,  environment, 
exploration,  and  related  fields  must  be 
mated  to  a  fresh,  imaginative  style  that 
welcomes  brevity  and  shuns  cliche. 
Journalism  or  other  professional  writ¬ 
ing  experience  necessary.  Good 
picture  and  design  sense  helpful.  Some 
travel  required.  Successful  candidates 
prove  themselves  by  exceeding  on  a 
written  test  assignment. 

The  position  offers  a  competitive  salary 
and  benefits  package. 

In  a  confidential  letter,  please  tell  us 
about  yourself  in  detail,  including  edu¬ 
cation,  work  experience,  and  salary 
history.  Attach  two  samples  of  your 
published  work  and  send  ta  Box 
08306,  Editor  &  Publisher. 
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HELP  WANTED 

MAILROOM 


INFORMATION  SYSTEMS 

SYSTEMS  ADMINISTRATOR 
Pacific  Stars  &  Stripes,  Tokyo,  Jopan, 
seeks  a  System  Administrator  with  Win¬ 
dows  95  and  NT,  Macintosh  and  UNIX 
experience.  Oracle  database  and 
accounting/financial/ newspaper 
application  experience  is  desirable. 
Must  be  self-starter  with  superior  oral 
and  written  skills.  Duties  include  deploy¬ 
ment  of  new  machines,  reallocation  of 
existing  machines,  management  of 
hardware  and  software,  and  software 
license  administration.  Will  manage 
user  accounts,  backups,  communica¬ 
tion  lines  and  local,  WAN,  and 
internet  networks.  Some  travel  to 
network  locations  in  Japan,  Okinawa, 
and  Korea  required.  BS  degree  in  Com¬ 
puter  Science  or  related  field,  or 
equivalent  experience,  preferred. 
Salary  $32,000  -  $35,000,  based  on 
experience,  plus  a  variable  tax-free 
cost  of  living  allowance,  currently 
$6,174.  Additional  benefits  include 
free  government  housing  and  Depart¬ 
ment  of  Defense  schools  K12;  access 
to  military  shopping,  medical,  and 
recreational  facilities;  401  (k),  retire¬ 
ment,  and  group  insurance.  Apply  by 
submitting  Employment  Application 
(DA  Form  3433),  available  at  U.S. 
Army  installations  or  by  mail  from 
Pacific  Stars  &  Stripes,  or  a  personal 
resume.  All  application  materials  must 
be  received  no  later  than  November 
14,  1997.  Mail  to  Pacific  Stars  & 
Stripes,  Attn:  PSS-CPO  Unit  45002, 
APO  AP  96337-5002,  or  FAX  to: 
Tokyo  (01 1  -03)  3403-5493,  or  E-mail 
in  ASCII  text  or  MSWord  (PC)  format 
to:  jobs-pss@stripes,osd.mil.  Phone 
from  U.S.  (011-813)  3401-8913. 

An  Equal  Opportunity  Employer 

MAILROOM 

MAILROOM  MANAGER 

For  local  weekly  newspaper  group. 
Hands-on  position  responsible  for  all 
aspects  of  packaging  department. 
Equipment  includes  Kansa  420 
inserter,  counter-stacker,  tying 
machine,  wing  mailers.  Manager  must 
be  flexible  to  accommodate  needs  of 
company  and  schedule  varies  accord¬ 
ingly.  Current  Manager  retiring  in 
eady  1998,  after  40-t-  years  with  com¬ 
pany.  Excellent  opportunity  for 
someone  with  direct  experience  who 
desires  to  join  a  solid  company  and  ter¬ 
rific  management  team.  Salaried, 
benefits.  Respond  to  Acme  Newspa¬ 
pers,  Attn:  Publisher,  31 1  E.  Lancaster 
Ave.,  Ardmore,  PA  19003. 


PRODUa  PACKAGING  MANAGER 

Thomson  South  Georgia  Printing 
Group  seeks  experienced  manager  for 
busy  product  packaging  department. 
Must  have  hands-on  experience  with 
Muller-Martini  or  similar  inserting 
equipment.  Mail  or  fox  resume  to 
Richard  D.  Brown,  director  of  printing/ 
product  packaging,  Thomson  South 
Georgia,  P.O.  Box  5949,  Valdosta, 
GA  31603. 

Fax  (912)  247-9352 


THE  QUAD-CITY  TIMES,  a  division  of 
Lee  Enterprises  in  the  heart  of  the  mid¬ 
west,  currently  has  an  opening  for  a 
Mechanic  in  our  Packaging  Depart¬ 
ment.  We  are  looking  for  someone 
who  has  a  sound  mechanical  back¬ 
ground  and  excellent  trouble  shooting 
skills.  Must  hove  an  eye  for  detail,  high 
energy  level,  be  goal  oriented  and 
hove  excellent  people  skills.  Must  be  a 
team  player  that  works  well  with 
others.  The  ideal  candidate  should 
have  at  least  3  years  experience  on 
1372  inserting  equipment  and  related 
packaging  equipment.  This  position  is 
responsible  for  preventative  main¬ 
tenance  and  leading  a  small  crew. 
Must  be  able  to  work  a  flexible 
schedule  in  a  fast  paced  environment. 
PC  knowledge  a  plus.  Must  be  able  to 
lift  at  least  50  pounds.  We  are  willing 
to  train  the  right  individual  and  offer 
on  excellent  career  opportunity.  The 
Quad-City  Times  offers  o  competitive 
salary  and  excellent  benefits.  If  you  are 
interested  in  being  part  of  an  exciting 
business  please  apply  to: 

Quad-City  Times 
Human  Resources  Department 
500  E.  3rd  Street 
Davenport,  lA  52801 
EOE 

MARKETING 

PROMOTION  MANAGER 

Top  newspaper  marketing  team  needs 
creative  promotion  manager  to  oversee 
consumer  and  advertiser  promotion 
projects  for  all  company  products. 
Design  plans,  contests  and  sales 
stimulants.  Create  sales  campaigns 
and  materials.  Oversee  production  of 
radio,  TV,  direct  response  advertising. 
Minimum  three  years  experience  in 
media  promotion.  Rush  cover  letter, 
resume,  salary  expectations  to  Joe 
Frederickson,  marketing  director.  The 
Press-Enterprise,  3512  Fourteenth 
Street,  Riverside,  CA  92501  -3878. 

Fox  (909)  248-6115 


PROMOTIONS  MANAGER 

The  Northwest  Herald,  the  fastest  grow¬ 
ing  newspaper  in  Illinois  located  in 
Crystal  Lake,  Illinois,  seeks  a  promo¬ 
tions  manager. 

Excellent  communication,  writing  and 
design  skills  are  necessary  to  design 
and  implement  all  promotional 
materials  and  programs  pertaining  to 
the  newspaper.  Documented  success  in 
media  placement  and  special  events  is 
necessary.  Experience  in  handling 
multiple  projects,  management  and 
business  is  critical.  Degree  in  advertis¬ 
ing  or  marketing  of  equivalent  experi¬ 
ence.  Portfolio  required. 

Send  resume  to: 

Human  Resources 

Northwest  Herold 
P.O.  Box  250 

Crystal  Lake,  IL  60039-0250 


MARKETING/RESEARCH 

MARKETING  RESEARCH  A4ANAGER 
The  Post-Tribune,  NWI's  Leading 
Newspaper,  seeks  dynamic  individual 
to  guide  company's  expanding 
research  department.  Reports  to 
Marketing  Director;  works  closely  with 
senior  managers;  supervises  analyst. 
Required:  BA  degree  or  equivalent,  3 
years  marketing  experience,  pres¬ 
entation  skills,  working  knowledge  of 
database  and  geo-demo  marketing. 
Send  resume  including  salary  history  to 
HR-RM,  1065  Broadway,  Gary,  IN 
46402.  Excellent  benefits  program 
with  medical,  dental,  401  (k)  and  more. 

EOE 


THE  BOSTON  GLOBE 
MARKET  RESEARCH  ASSOCIATE 

New  England's  leading  newspaper  has 
a  great  story  to  tell  current  and  poten¬ 
tial  advertisers... are  you  the  person  to 
help  us  tell  it? 

Marketing  Research  plays  an  integral 
role  in  the  Advertising  Department  of 
The  Boston  Globe.  We  are  currently 
seeking  a  Marketing  Research  Associ¬ 
ate  to  analyze  market  and  medio 
research  data  and  create  convincing 
sales  presentations  and  sales  support 
materials  for  all  of  The  Globe's  advertis¬ 
ing  sales  teams. 

A  broad  base  of  marketing  research 
knowledge  for  both  print  and  broad¬ 
cast,  with  a  special  emphasis  on  major 
retail  accounts,  is  necessary.  Ideal 
candidate  should  have  at  least  3  years 
experience  with  major  syndicateci  and 
secondary  marketing  information 
sources  including  Scarborough, 
Gallup,  Claritas /Compass,  PRIZM  and 
CMR. 

Should  be  familiar  with  on-line  data¬ 
bases,  Microsoft  PowerPoint  and  GIS 
programs.  Good  interpersonal,  written 
ancT  oral  communication  skills  a  must; 
advertising  copywriting  skills  and 
Internet  search  skills  h^pful.  Detail 
oriented.  Candidates  will  be  required 
to  supply  recent  samples  of  soles  pres¬ 
entations  and  support  material. 

Excellent  salary  and  benefits. 

Send  resume  to: 

Madeline  Wallis 
Personnel  Director 
The  Boston  Globe 
P.O.  Box  2378 
Boston,  MA  02107-2378 
Fax:  (617)  929-3376 
An  Equal  Opportunity  Employer 


It's  A  Classified 

Secret! 

We'll  never  reveal  Ike  UentitY 
of  an  ESP  box  holder. 

If  you  don't  want  yow  reply  to  go  to  certain 
newspapers  (or  companies),  seal  year 
reply  in  an  envelope  addressed  to  the  E^P 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  H  the  Box  Number  you're  answering 
is  on  your  list  We'll  discard  your  reply. 


_ NEW  MEDIA _ 

INTERNET  NEWS  DESIGN/ 
EDITOR/PRODUCER 
(Two  Openings) 

Kentucky  Connect,  the  Lexington  (KY) 
Herald-Leader's  online  service,  seeks 
two  talented  people  to  join  its  online 
team.  Be  part  of  what  has  been  called 
“one  of  the  most-innovative  newspaper 
websites.” 

Apply  if  you  have  two  or  more  years 
of  journalistic  experience,  internet 
interest,  knowledge  of  how  web  papers 
ore  put  together  and  ability  to  work 
with  a  team  production  concept. 
Interests  in  sports  (especially  college 
basketball,  football,  horse  racing  and 
hockey),  knowledge  of  HTML, 
photoshop  and  other  web  tcx)ls  are  a 
big  plus.  Salary:  $36,000-)-.  Send 
resume,  salary  history,  list  of  web  sites 
you  have  worked  on  and  a  list  of  web 
sites  you  like  to:  David  Reed,  Kentucky 
Connect  Editor,  100  Midland  Ave.,  Lex¬ 
ington,  KY  40508  or  E-mail  os  an  ASCII 
file  within  your  message  to 
dreed@lex.infi.net  or  fax  to  (606)  231- 
1 395.  We  recognize  and  appreciate  the 
benefits  ofdiversity.  Those  who  share  this 
belief  or  reflect  a  diverse  background  are 
encouraged  to  apply. 

PREPRESS 

COMPOSING  ROOM  SUPERVISOR 
needed  at  a  growing  daily  in  Elko,  NV. 
Salary  commensurate  with  experience. 
Candidates  should  hove  strong  man¬ 
agement  skills.  Experience  in  paste-up 
and  electronic  composing  also  helpful. 
Company  offers  exc^lent  benefit 
package.  Fax  resumes  to  Kim  at  (702) 
738-2215. 

PRESSROOM 


ASSISTANT  PRESS  AAANAGER 
We  are  a  seven  day  a  week  morning 
newspaper  located  in  Hyannis,  Massa¬ 
chusetts.  We  are  seeking  a  quality  con¬ 
scious  individual  with  proven  lead¬ 
ership  skills.  Candidates  for  this  posi¬ 
tion  should  have  at  least  5  years  press 
experience  (double  width  preferred), 
plate  making  ability,  experience  in 
quality  control  and  waste  manage¬ 
ment. 

We  offer  a  competitive  salary  and 
benefit  package  working  in  our  mod¬ 
ern  production  focility.  We  are  located 
on  Cape  Cod  which  offers  excellent 
quality  of  life,  as  well  as  a  great  sum¬ 
mer  recreational  area. 

For  consideration,  please  send  cover 
letter,  and  resume  and  references  to: 
Cope  Cod  Times 
319  Main  Street 
Hyannis,  MA  02601 
Attn:  Michael  Fabia,  Press  Manager 
Equal  Opportunity  Employer 


EXPERIENCED  Double  Wide  press 
operators  for  newspaper  in  southeast. 
Seeking  press  operator  and  press 
supervisor  for  Goss  Metroliner  offset 
press.  Excellent  quality  of  life,  low  cost 
of  living  and  a  great  package.  Send 
resume  and  references  to  The  Clarion- 
Ledger,  P.O.  Box  40,  Jackson,  MS 
39205-0040,  attn:  Mike  Huffman. 
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HELP  WANTED 


_ PRESSROOM _ 

PRESSMAN  NEEDED  at  The  Daily 
Iberian,  a  seven-day  PM  daily  in  the 
heart  of  Cajun  Country  in  New  Iberia, 
LA.  We  have  an  opening  on  our  press 
crew  due  to  the  retirement  of  a  long¬ 
time  employee.  Goss  Urbanite  experi¬ 
ence  preferred  but  not  required.  Good 
pay  and  benefits,  good  working 
environment  for  good  candidates.  Con¬ 
tact  Ted  Uhall  at  (31 8)  365-6773. 


ASSISTANT  MANAGER 
OF  PRESS  OPERATIONS 
The  Gazette  in  Colorado  Springs  is 
looking  for  an  applicant  with  10  years 
experience  with  double-wide  web  off¬ 
set  presses  and  5  years  management 
experience  to  assist  our  senior  man¬ 
ager  of  press  operations  in  this  newly 
created  position.  Responsibilities 
include  strong  mechanical  and 
electrical  skills;  ability  to  provide  on 
time  performance  to  print  schedule 
with  low  waste  and  high  quality. 
Directly  responsible  for  all  shifts  when 
senior  manager  is  not  on  duty,  and  will 
assist  senior  manager  in  hiring,  train¬ 
ing,  evaluation  and  overall  supervision 
of  pressroom  personnel.  The  Gazette 
offers  a  competitive  compensation 
pockage  and  excellent  benefits.  Send 
resume  and  salary  requirements  to: 

The  Gazette 
Human  Resources 
30  S.  Prospect 

Colorodo  Springs,  CO  80903 
EOE  MFDV 


PRESS  OPERATORS:  35,000  AM  daily 
in  NC  is  seeking  highly  energetic, 
productive  journeyman  press 
operators.  Experience  on  Goss 
Metroliner  press  is  a  plus. 

Serious  candidates  should  be  willing  to 
work  day  or  night  shifts. 

Benefits  include  health  insurance,  paid 
vacations  and  holidays  and  401  (k). 
Forward  all  replies  to:  Production 
Director,  P.O.  Box  1009,  High  Point, 
NC  27261 . 


PRESSROOM  MANAGER 

Fastest  growing  newspaper  in  the  state 
is  looking  for  someone  who  can  enable 
us  to  continue  to  maintain  our  excep¬ 
tional  reproduction  quality  while  consis¬ 
tently  meeting  our  deadlines.  Candi¬ 
date  should  hove  8  years  of  printing 
experience  preferably  with  a  Goss 
Urbanite  newspaper  Printing  Press. 
This  hands-on  position  is  for  a  quality 
conscious  individual  with  a  strong 
mechanical  background  who 
understands  the  importance  of  pre¬ 
ventative  maintenance.  Responsibilities 
include  maintaining  inventory  of 
newsprint,  pressroom  supplies,  safely 
equipment,  etc.  Competitive  salary  and 
excellent  benefit  package.  Send 
resume  to  Pressroom  Manager,  P.O. 
Box  5310,  Lafayette,  LA  70502  or  Fax 
to  (318)  233-5340.  EEO 


_ PRINTING _ 

PRINT  SHOP  MANAGER 
Pacific  Stars  &  Stripes,  Tokyo,  Japan, 
seeks  a  “hands-on”  manager  to  plan 
and  schedule  the  work  of  its  print  snop. 
Equipment  includes  three  Heidelberg 
presses;  SORMZ  20"  X  29",  KORS 
20"  X  28",  and  TOK  1 1  X  1 5";  plus  bind¬ 
ery  finishing  Stahl  folder  and  Horizon 
collator.  Qualified  candidate  will  have 
experience  managing  a  print  shop, 
including  customer  relations,  budget¬ 
ing,  supervision  and  training  of  staff, 
and  expertise  in  bindery  finishing  and 
stripping.  College  degree  in  printing, 
experience  with  prepress  operations 
and  digital,  electronic  data  transfer 
preferr^.  Salary  $32,000  -  $  35,000, 
based  on  experience,  plus  a  variable 
tax-free  cost  of  living  allowance,  cur¬ 
rently  $6,174.  Additional  benefits 
include  free  government  housing  and 
Department  of  Defense  schools  K-12; 
access  to  military  shopping,  medical, 
and  recreational  facilities;  401  (k|, 
retirement,  and  group  insurance. 
Apply  by  submitting  Employment 
Application  (DA  Form  3433),  available 
at  U.S.  Army  installations  or  by  mail 
from  Pacific  Stars  &  Stripes,  or  a 
personal  resume.  All  application 
materials  must  be  received  no  later 
than  November  1 4,  1 997.  Mail  to: 
Pacific  Stars  &  Stripes,  ATTN:  PSS- 
CPO,  Unit  45002,  APO  AP  96337- 
5002,  or  FAX  to:  Tokyo  (011-03) 
3403-5493,  or  E-mail  in  ASCII  text  or 
MSWord  (PC)  format  to  jobs- 
pss@stripes,osd.mil.  Phone  from  US 
(011-813)  3401-8913. 

An  Equal  Opportunity  Employer 

PRODUCnON/TECH 

DIREaOR  OF  PRODUaiON 
The  Alabama  Strategic  Marketing 
Group  of  Thomson  Newspapers  seeks 
a  strong  and  innovative  leader  to  direct 
production  activities  for  the  group.  This 
is  a  senior  level  position  reporting  to 
the  group  president.  Qualified  candi¬ 
dates  will  hove  8-10  years  experience 
in  newspaper  operations  and  will  be 
able  to  build  a  culture  of  openness, 
trust  and  high  quality  standards  in 
production,  printing  and  mailroom 
functions.  Resume,  references  and 
salary  history  to:  Alabama  SMG,  Attn: 
HR-Prod,  PO.  Box  1968,  Dothan,  AL 
36303. 


NIGHT  PRODUCTION  MANAGER 
The  Monterey  County  Herald  has  an 
immediate  opening  for  a  regular  full¬ 
time  night  production  manager. 
Responsibilities  include  coordinating  all 
night-shift  production  functions  (com¬ 
posing,  camera,  press  and  packaging), 
to  include  achieving  quality  standards 
and  product  specifications  within 
deadlines.  Will  fill  in  for  department 
managers  as  necessary.  Requires  3 
years  experience  in  press  and/or 
mailroom  management.  Mechanical 
and/or  electronics  skills  a  plus.  Must 
be  able  to  work  night  and  weekend 
shifts.  Must  be  able  to  meet  physical 
demands  of  a  production  operation. 
Send  resume,  references  and  a  cover 
letter  to  The  AiAonterey  County  Herald, 
Human  Resources,  P.O.  Box  271,  Mon¬ 
terey,  CA  93942.  EOE 


PRODUCnON/TECH 

OPERATIONS  MANAGER 
Minnesota  Sun  Publications,  a  300+M 
weekly  published  in  the  Minneapolis  sub¬ 
urbs  needs  an  operations  manager  to 
join  our  senior  staff.  You  need  a  know- 
ledge  of  editorial  production, 
electronic  page  building,  press  schedul¬ 
ing,  and  circulation.  You  also  need 
g<^  interpersoTKil  skills,  strong^  budget¬ 
ing  and  analytical  ability  andlike  tight 
deadlines  in  a  team  environment.  You 
will  hove  autonomy  and  significant 
authority  to  lead  your  teams.  Send 
resumes  and  salary  history  to  Doug 
Dance,  Sun  Publicatians,  7831  East 
Bush  Lake  Road,  Bloomington,  MN 
55439,  Fax  (612)  896-4720.  EOE 


ADMINISTRATIVE 

MATURE  MARRIED  Team  with  various 
newspaper  experience  looking  (or  a 
ploce  to  call  home  in  a  rural  area  or 
small  city.  Willing  to  work  to  build 
equity  in  hand-me-down  operation. 
Zones  1 ,  2,  or  northern  3.  Reply  lo  Box 
08227,  Editor  &  Publisher. 


_ EDITORIAL _ 

AWARD-winning  TV-film-critk,  feature 
writer  seeking  short/long  term  assign¬ 
ments.  Ueziak@aol.com  (or  more  info. 


DALLAS-BASED  JOURNALIST  with 
daily  experience  seeks  jobs.  Specialties 
are  sports/politics.  (972)  250-4933 

EXPERIENCED  BUSINESS  WRITER  seeks 
freelance  assignments.  National  and 
local  credits.  JT  (310)  827-7920. 


RETIRED  MARINE  JAG,  former  DA, 
private  practice  --  with  journalism 
undergrad  degree  -  seeks  entry  job  os 
courthouse  reporter.  E-mail: 
1 1 3330.3221  @Compuserve.com 


PRODUCTION/TECH 

PRODUCTION/SYSTEMS  MANAGER 
wanted  for  respected,  1 10  yeor  old,  6 
day  business  daily.  Computer  prod¬ 
uction  pro  needed  to  modernize  PC 
networks,  supervise  web  and  sheetfed 
printing  operations  and  help  grow  our 
company.  Perfect  (or  eager  number  2 
to  run  own  operation  reporting  to  pub¬ 
lisher.  Mail  or  (ax  resume,  salary  his¬ 
tory  to:  Chris  Eddings,  publisher.  The 
Daily  Record,  1 1  East  Saratoga  Street, 
Baltimore,  MD  21202. 

Fox:  (410)  752-2894.  Excellent  sabry, 
benefits.  No  phone  calls,  please. 


_ EDrrORIAL _ 

TEN  YEAR  VETERAN,  NEAPNEA 
award-winning  reporter  specializing 
crime,  minorities,  spot  news  otkI  onal- 
ysis.  Strong  references  from  all  past 
employers:  Concord  Monitor,  Associa¬ 
ted  Press,  Lowell  Sun,  Manchester 
Union  Leader,  others.  Presently  at  a 
Boston-area  PM  paper.  Looking  for 
work  in  New  England.  Call  Dan 
Seufert  at  (61 7)  224-0000. 

NEW  MEDIA 

NEW  MEDIA  MANAGER 
Streamlined  Publishing  Processes.  Sea¬ 
soned  public  relations/New  Media 
manager  available  for  Short-  or  Long¬ 
term  assignments.  Cross-platform.  Writ¬ 
ing,  websites.  Process  Management. 
Phone:  (602)  264-0012 

E-mail:  MacStudio@worldnet.att.net 

TRAVEL  WRITERS  WANTED 

TRAVEL  photographer  seeks  writers! 

For  nragazines,  newspapers,  books! 

Free  travel!  Jeff  (973)  575- 1 005. 


We  Accept  Visa/Master  Card/American  Express 


\  E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specific  identification 


POSITIONS  WANTED 
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SHOP  TALK  AT  THIRTY 


BY  DAN  KHRLICH 


Beware:  Corporate 
Journalism 


You  MIGHT  SAY  it’s  an 
ultimate  irony  that  what 
America  needlessly  feared 
most  from  the  now- 
defunct  “Evil  Empire”  is 
being  meted  out  to  its  citizens  by  its 
own  socioeconomic  system.  The  very 
system  that  destroyed  the  Soviet  Union 
is  now  gnawing  away  at  our  basic  free¬ 
doms. 

Freedom  of  speech  and  of  the  press 
are  two  luxuries  we  have  long  promot¬ 
ed  as  absolute  human 
rights.  After  all, 
they’re  in  the 
Constitution.  Yet,  just 
as  American  society 
has  moved  from  its 
historic  model  of 
rugged  individualist 
to  one  of  conformity, 
so  the  media  have  fol¬ 
lowed  suit,  largely  the 
result  of  economic 
pressures  and  profit 
maximization. 

From  a  European  perspective,  the 
U.S.  print  media  appear  to  be  declining 
—  in  size  and  in  the  variety  of  style  and 
content.  The  image  is  one  of  boring 
uniformity,  a  result  of  a  lack  of  competi¬ 
tion  coupled  with  downsizing  and 
information  technology-based  produc¬ 
tion.  With  very  few  truly  competing 
papers,  there’s  no  need  for  world  beat¬ 
er  stories,  or  eccentric  and  creative 
reporters. 

Today’s  journalist  is  more  a  corporate 
individual  who  will  spend  20  years 
working  for  a  zoned  suburban  section, 
simply  for  the  paycheck  and  the  job 
security.  Of  course,  for  many  reporters 
that’s  OK,  since  the  vast  majority  of 
American  papers  are  local  in  nature. 

For  hacks  with  higher  sights,  the  beat 
to  aim  for  often  isn’t  the  White  House 
or  Moscow,  but  Hollywood.  And, 
indeed,  showbiz  exclusives  are  about 
the  most  competitive  items  in  today’s 
U.S.  dailies.  Increasingly,  it’s  left  to  the 
supermaricet  tabloids  to  come  up  with 
the  major  scandals  about  political 


Ehrlich  is  an  American  freelance 
writer  based  in  London. 


sleaze  and  corruption  in  government. 

At  a  time  when  the  economic  future 
of  America  is  being  contested  and  pos¬ 
sibly  decided  overseas,  the  population 
is  more  ignorant  than  ever  about  the 
world  beyond  Main  Street,  a  situation 
for  which  the  media  bear  considerable 
responsibility.  Why?  Partly  because  one 
of  the  rarest  creatures  in  today’s  U.S. 
news  organization  is  the  foreign  editor. 

Not  that  it  matters.  The  dumbing  of 
America  is  good  business. 

Stupid  people  are 
easily  controlled  and 
readily  accept  propa¬ 
ganda  if  presented  in 
an  appealing  way. 

The  45-year-long  Cold 
War  with  the  Soviet 
Union  was  proof  of 
that. 

Today’s  prepack¬ 
aged,  environmentally 
friendly,  demographi- 
cally  and  politically 
correct  newspapers  are  geared  toward 
advertising  —  and  little  else.  News  has 
become  a  mere  embellishment  to  the 
most  conformist  aspect  of  American 
business  and  life:  making  money.  And 
profit  for  newspapers  is  local. 
Newspapers  have  convinced  readers 
that  local  news  is  the  only  news.  If  it 
could  be  demonstrated  that  stories 
about  starvation  in  Africa  would  sell 
groceries  in  De  Moines,  you’d  see  plen¬ 
ty  of  African  famine. 

But,  more  frightening,  with  the  relax¬ 
ation  of  government  regulations,  radio 
and  TV  personnel  are  finding  them¬ 
selves  sharing  the  same  beds.  The  cre¬ 
ation  of  super  media  empires  threatens 
the  very  foundation  of  not  just  the 
American,  but  the  international  press. 
Why?  Because  the  big  fish  will  keep 
swallowing  the  smaller  fish  until  there 
is  only  one  voice  left  to  hear. 

When  this  subject  crops  up  on  either 
side  of  the  Atlantic,  one  name  is  nearly 
always  mentioned:  Rupert  Murdoch, 
chairman  of  News  Corp.  U.S.  and  U.K. 
media  and  political  establishments  fear 
and  dislike  this  industrial  giant  simply 
because  he  does  what  they  haven’t  the 
nerve  to  do  —  invest  in  big  gambles 


and  win.  iMurdoch  is  everything  the 
American  media  used  to  be,  before  the 
visionaries  were  consigned  to  the  histo 
ry  books.  The  potential  global  danger 
he  poses  is  largely  the  fault  of  his 
numerous  competitors,  few  of  whom 
have  the  guts  to  challenge  him  head-on. 
So,  unchallenged,  he  expantls. 

IxK)king  back  a  few  years,  wht) 
would  have  thought  an  Aussie  publish¬ 
er  would  set  up  shop  in  the  US  of  A, 
buy  one  of  Hollywrxxl’s  biggest  studios, 
start  a  fourth  TV  network,  and  run  some 
influential  publications,  to  b<M)t? 

True,  predicting  a  global  media 
takeover  may  seem  extreme  and 
remote.  Yet,  so  was  the  idea  of  newspa¬ 
per  groups  owning  TV  stations.  Already, 
media  super  groups  are  engaged  in 
mass  formatting  of  newspapers,  radio 
and  television. 

L<K)k  at  any  city'’s  newspapers  and  TV 
stations.  What’s  common  to  all?  Just 
about  everything  —  and  this  in  the  land 
of  individuality'  and  choice. 

The  one  paper  that  has  hit  the  nail 
on  the  head  is  USA  Today.  Planned 
with  the  marketing  strategy'  of  a  Wall 
Street  brokerage,  “America’s 
Newspaper  ”  is  a  mirror  image  of 
America  itself:  maximum  packaging,  lit¬ 
tle  substance  —  except  in  sports. 
Americans  can  never  get  enough 
sports.  Perhaps  with  a  lower  cover 
price,  USA  Today  might  hit  2  million 
circulation. 

In  Britain,  a  system  with  no  constitu¬ 
tionally  guaranteed  pre.ss  riglits  and 
ever-present  fear  of  government  con¬ 
trols,  newspajx;rs  remain  more  inde¬ 
pendent  and  free  than  U.S.  papers,  by- 
virtue  of  stiff  competition  among  eight 
national  dailies  and  scores  of  regional 
papers. 

No  one  in  Britain  can  recall  a  major 
story  or  current  affairs  show  being 
killed  becau.se  of  advertiser  pressure 
over  content.  Yet,  the  example  comes 
to  mind  of  Larry  Elder,  the  popular  Los 
Angeles  radio  talk  .show  host  who  has 
one  big  strike  against  him:  He’s  a  black 
conservative  who  has  rubbed  the  liber¬ 
al  establishment  the  wrong  way.  Tliey 
want  him  fired  because  they  don’t  like 
(See  Shop  Talk  on  page  55) 


News  has  become  a 
mere  embellishment 
to  the  most 
conformist  aspect  of 
all  American 
business  and  life  ■ 
—  making  money 
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With  the  SCC-Conveying  System  from  FERAG. 

Controlled  flowline  processing  and  individual  gripping 
yvith  the  world's  first  SCC-Gripper.  Consistent,  even  product  pickup 
fast,  accurate  product  release.  Maintenance-free;  long  service  life. 
Downline  processing  under  control.  Step  by  step. 


F'E'R'A'G 


FERAG  INC.,  CONVEYING  AND  PROCESSING  SYSTEMS 
190  RITTENHOUSE  CIRCLE,  P.O.  BOX  13;^  BRISTOL,  PA  19007-0137 
PHONE  215-788-0892;  FAX  215-788-75  97 


Poor  lighting  is  no  excuse 
for  letting  a  story 

remain  in  the  shadows. 


Nothing  can  prepare  you  for  the  things  you  may  witness.  But  using  the  right  film  can  help  you  antici- 
pate  almost  any  situation.  For  more  and  more  photojournalists  the  right  film  is  Fujicolor  Super  G  Plus  800. 

high-speed  color  negative  film  is  versatile  enough  to  perform  well  in  most  conditions.  And 
L  ^  ^0*^  delivers  high-speed  performance  with  the  grain  and  sharpness  usually  found 

in  ISO  400  film.  In  photojournalism,  the  circumstances  are  rarely  ideal.  But  with  Super  G  Plus  800 
you  can  be  sure  the  story  you're  telling  won't  involve  an  excuse.  ^  FUJIFILM 


©1997  FUJI  PHOTO  FILM  U.S.A.INC. 
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